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Abstract

Background

Previous research has shown that the media can play a role ingshapsumer perceptio
during a public health crisis. In order for public health professidiwatommunicate wel
informed health information to the media, it is important that tinegerstand how med
view their role in transmitting public health information to consumand decide whj
information to present. This paper reports the perceptions of nasttas from thre

countries about their role in reporting information during a food imtidehis information i$

used to present ideas and suggestions for public health professiomkilsgweith mediag
during food incidents.

Methods

Thirty three semi-structured interviews with media actossfiAustralia, New Zealand al
the United Kingdom were conducted and analysed thematically. Metdies avere recruite
via purposive sampling using a sampling strategy, from a varietipraiats including
newspaper, television, radio and online.

Results

Media actors said that during a food incident, they play two rolest, Ehey play a role i
communicating information to consumers by acting as a conduit fomafan between th
public and the relevant authorities. Second, they play a role asigatest by acting as
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public watchdog.




Conclusion

Media actors are an important source of consumer information dwaagiricidents. Publi
health professionals can work with media by actively approachieg twith informatior
about food incidents; promoting to media that as public health professidine@y are best
placed to provide the facts about food incidents; and by providing angleturtber
investigation and directing media to relevant and correct infoomatdo inform such
investigations. Public health professionals who adapt how they worknvatha are mor
likely to influence media to portray messages that fit what wauld like the public to knov
and that are in line with public health recommendations and enable arssiarengage |
safe and health promoting behaviours in response to food incidents.
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Background

Previous research has shown that the media play a role in shapisgneer perceptions
during a public health crisis [1-6]. Communication through the media fisndamental

component of health promotion strategies that aim to influence conswakh behaviours
[7]. The media can influence individuals through: setting the agendadefining public

interest; framing issues through selection and salience; itiglirgltaping individual and
community attitudes towards risk; and feeding into political debates and decisnmg &.

Figure 1 Media actors role in reporting food incidents.

The importance of public health professionals working with the medigteviously been
reported. It is vital that public health professionals work with rnedia because ‘if an issue
does not exist in the media, then it is not really an issue fasideanakers and the larger
public’ [9] (p. 299). Additionally, the way in which public health professils work with
media, including how they choose to approach the media about an issu¢heapremote
consumer health or act as a barrier to improving health statusn[larticular, forming
relationships with media, rather than engaging with them wedgtsolely when an issue that
the public needs to be alerted to arises, will increase mediastanaiding of public health
issues [10].

There have been investigations into how media report certain issheding obesity and
chronic disease [11-16], dementia [17], swine flu [18], cervical cdi®&ralcohol [20] and
long term health conditions [3-5]. There is also some researchoumaalists’ views about
their self-perceived role and approach to reporting public hesdtres including swine flu
[21] and health research [22]. In the context of food and media, ingstig have most
recently centred around how media frame food risk [23], how food incidemtseported in
the media [24], the risk communication strategies used to maoaddricidents (including
media reporting) [25,26] and factors influencing the media reportifganf safety issues
[27]. Media play an important role in communicating information about footbnsumers
[23,28-30]. They are influential in shaping consumer food consumption and attitudes [31] and
have a vital role to play in conveying risks related to food [32]. éxample, major food



incidents across the world have highlighted that media have an impatant informing
the public during these incidents and that media reports can affect puldt in the
organisations and people portrayed in the stories. However, there hasniaenal
investigation into the perspectives of media with regards to toér in reporting food
incidents. This paper arises from a study investigating the d@btdrbreak and reinforce trust
in the food system [33]. It reports the perception of media actaesin the reporting of food
incidents where a food incident is defined as ‘any situation witenféod supply chain
where there is a risk or potential risk of illness or confirmledss or injury associated with
the consumption of a food or foods’ [34]. Considering the acknowledged impoénice
media’s role in influencing public sentiment about food, the lack ofimétion about media
perceptions of its own role in the reporting food incidents is surprising.

If public health professionals could communicate their messages awoouintcidents more

effectively through the media, this would contribute to informing tleelimand consumers
with information in line with public health recommendations. Howevesr tlisconnect

between public health professionals and the media — for example tegvpdrdifference in

values — is a barrier to this occurring [7]. Therefore this pajpes to contribute to reducing
this disconnect by presenting media’s views on their role ineptegy information about

food incidents and using this information to provide insights for publidth@abfessionals

about how to work with the media. This paper is important becauseekingeo understand
media actors’ perspectives about their role, public health profedsi can increase their
understanding of how to work with media and ultimately portray a agess1 the media

which enables consumers to engage in safe and health promoting behaviour.

Methods

The study reported in this paper is part of a larger study loakinigust in the food system
across three countries. A protocol paper outlining the wider studyhoshwhis paper is a
part has been published elsewhere [33]. In this paper we userth&nedia actors’ to refer
to individuals currently working within the media, or with previous exme working
within the media, including print, radio and online.

Sample and procedures

Participants were recruited through purposive sampling from Alsstidéw Zealand (NZ)
and the United Kingdom (UK), using two methods. First, industry atalork contacts of
the research team who were familiar with the work of med@ssuggested media actors to
speak with, who had demonstrated experience and/ or a strong interegiorting food
issues. These people were contacted directly using email. ¢ #ppsoached did not respond
to the initial email, a reminder was sent and this was follawedith a phone call. Second,
an invitation to participate was sent to media actors including jlisisrand editors by email
through the Communication & Stakeholder Engagement Section at Foodr8taAdatralia
New Zealand (FSANZ; project industry partner). The media adpmoached through
FSANZ also had demonstrated experience in reporting food issuesfoféetbe overall
recruitment strategy resulted in recruitment of media aettus had some experience, and/
or interest, in reporting food issues. Many also had experience fin lagal/ or science
writing. A sampling strategy was devised to ensure coverage fefehif media formats
(online, print (including broadsheet and tabloid), radio and television) andaraettirs in
different positions (journalists, editors, producers, public relatiétrgject industry partners



(TW and DM) were involved in recruitment of participants as oullialeove and contributed
to study design and data analysis as did other members of tlegcheseam, through
fortnightly team meetings.

Measures

I nterview schedule

The interview schedule (Table 1) was developed based on previousheskaut food and
trust [28,35,36] and comment from the research team. It was pilotiedvwa media actors in
Australia and two in the UK to check for usability. It wasduas a guide during interviews
and minor alterations were made as the interviews progressed dragbd emergence of
new, recurrent themes (for example, the addition of questions abarsfedtuencing media
reporting). The interview schedule was designed to discuss msegd@nees to food incidents
in general, and in context of a specific, hypothetical scenaribl€T2). The scenario was
chosen because it is based on a real scenario and was designeaf@sonversation starter
and to give the interviewee a chance to comment on a hypotlsticgtion as well as relate
it to personal experience if desired.

Table 1Interview schedule used with media actors
Section of interview Example questions
Hypothetical scenario * What would make this story newsworthy?
* Would you run with this story? Why or why not?

* What is the immediate story? What are the underlying issues that the
media would follow up?

* What key words would you put in your headline? What angle would you
take on the story?

» What sources would you seek and why?
» What would you draw on to frame/ anchor the story?

» What risks would you identify in this case that you would seek to cc
to consumers?

* What reaction would your story elicit in consumers?

» What risks would you identify in this case that you would seek to cc

to readers/ listeners?

» What impact do you see your story/ reporting having on consumer trust?
General questions * Please tell me about your role and duties within the media

* What is the media’s role in contributing to reader/ listener trust in food?

* Do media influence a reader/ listener’s decision to trust? Why or why

not?

* What do you see as the media’s role in reporting information to

consumers during a food incident?

* What responsibility do the media have when publishing a story?

« Do you think that the media seeks to sway public opinion about food

incidents in a positive or negative way?




Table 2Hypothetical scenario used in interviews with media actors

Scenario  Elements
« Large food manufacturer has identified contaminated soy protein idalate
routine testing of raw ingredients
» Source of contaminated soy protein isolate is an Asian country
» Soy protein isolate is used extensively in the food industry to increase tha protei
content of a wide variety of foods and drinks that are consumed across all age and
social groups
 Soy protein isolates are also used in infant formulas
» Subsequent testing has identified the contaminated soy protein isolateng leadi
brands of infant formula, breakfast cereal, bread and other products that are
currently on sale
» The contaminated product is potentially hepatotoxic, containing a toxin that
causes acute liver disease
* Literature suggests that the toxin can be fatal in vulnerable groups such as
children, pregnant women and older people

| nterviews

Interviews were chosen as the data collection technique to enablemgeh exploration of
the topic with participants. Interviews in Australia and Nesaland were conducted by the
same researcher. Interviews in the UK were conducted by teeanchers. All three
interviewers met fortnightly using Skype during data collectionehsure a standard
procedure was followed and to reflect on their own influences oratlaecdllection. At these
meetings, the three interviewers discussed the data ememging the interviews and
reflected on the ease of discussion. Small changes were disamssadplemented at these
meetings, for example minor changes to the interview schederie mvade to facilitate ease
of the interview based on the interviewer’s reflections. Intersiesre conducted either face
to face or over the telephone, based on the geographical location grdfesence of the
participant. Interviews in Australia and the UK were conducteddsst January and March
2013 and NZ interviews were conducted in October 2013.

Interviews were conducted until theoretical saturation of themes aghieved [37]. All
interviews (face to face and telephone) were recorded using a digitatecacder.

Data analysis

Interview schedules were transcribed verbatim, deidentified and tedpoito NVivo 10.0
(QSR International, Doncaster). In this study, nonverbal cues, tempenapldasis were
deemed less important and hence were not recorded through theigtemms@rocess.
Thematic analysis was used to analyse data, using the sigspimtuding familiarising
yourself with the data, generating initial codes, searchamgtfemes, reviewing themes,
defining and naming themes and producing the paper [38]. Datacageel into themes by
one researcher (AW), using a start list of codes that wereloped from the research
objectives and what was identified as important in the previouaradsel hese included: role
of the media in the construction of stories, role of the mediagartiag food incidents,
media’s perceptions of its role in consumer food trust, use adlsoeidia, and sources used.
As data were coded, further themes and sub-themes were added based on the abjdwives
research. Codes were discussed with other members of thechetgzan who reviewed up to



five transcripts each to confirm the themes arising from thmagpy researcher’s analysis.
Data evident in codes was used to develop a framework summahisipgrnary question of
the paper that is how media see their role in reporting of foodeints. Quotes were chosen
to include in the paper based on how they demonstrated each area of the framework.

Ethics approval
This research received ethics approval from the Flinders Urtiv&escial and Behavioural

Research Ethics Committee. Written informed consent was obt&am all participants.
This study complies to the RATS guidelines for reporting qualitative studies.

Results

Details of participants, including the type of media they worked for and theiarelreported
(Table 3). Eight media actors approached declined to particifpzer{ Australia and three
in the UK).



Table 3Participant details of media actors including type of media and ra (n = 19)

Country Type of media  Role Number of participants Research codes

Australia Newspaper Journalist 3 AUM11, AUM16, AUM15
Newspaper Editor 2 AUM6, AUM17
Television Journalist 3 AU M1, AUM2, AUM19
Radio Radio presenter 3 AUM10, AUM13, AUM18
Online Newspaper editor/ producer 3 AUM5, AUM7, AUM9
Online Blogger/freelance writer 5 AUM3, AUM4, AUM8, AUM12, AUM14

United Kingdom  Newspaper Journalist 3 UKMS5, UKM6, UKM13
Television Director/producer 2 UKM10, UKM11
Radio Producer 3 UKM1, UKM2, UKM3
Online Journalist 1 UKM4
Varied Public Relations Consultant 2 UKM14, UKM16

New Zealand Online Blogger 1 NZM1
Newspaper Journalist 1 NZM2

Total 33




Media actors’ role in reporting food incidents

Participants presented an unanimous view that media have a @rahportant role in
reporting food incidents to the public. This was summarised by oneipant who stressed
the centrality of the media in reporting food incidents, questioning lod fecalls and
health warnings would be communicated to consumers if not dissechthedeigh the media
(AU M10").

...0bviously if theres a recall or a health warningf you dont disseminate it through the
medig then hows it going to get out theRe(AU M10 Media actors described this role in
reporting food incidents in two main ways: first, as a conduitflmrmation and second, as a
public watch dog.

Media as a conduit for information

Media actors referred to themselves ascbnduit for information about what going ofi
(AU M15) between consumers and the relevant authorities. One partidigscribed this as
follows:

“...wére really only there as the voice of the public[ ]...We ask the
guestions the public would like answered by public health authorities and
doctors and thas all we are. Wee just the middle menwere just the
communicators(AU M2)

This role was also described as a community service and pulelieshtole, whereby media
actors ‘amplify the information released by Government and indusspecially regarding
(food) recall informatiori (AU M14).

Some media actors extended the idea of media as a conduit for information éstisggipat
part of this role as a conduit is a role in translation of asages provided by other sources,
for example Government. One media actor savd Should report whatever FSANFood
Standards Australia New Zealdnghys about the situatiogAU M11). The role of the media
in acting as a voice for the public was also described as tiagsiae message for the public
and ‘making sense of the pronouncemémisde by medical or health science (UK M2).
Essentially, the result of media having a conduit role in reponifayrmation was described
as enabling the public to decide on a course of action themseliersthaf facts had been
reported:

My only agenda is to expose the informatiat people make the decision
after theyve got it (AU M18

This view was reiterated by another media actor:

Were motivated by presenting a balanced story so if the company or the food
producer wants to put their point of view of coursélwan that as well and

you have to balance that up against whatever the risk is and let the public
decide for themselveAU M2)

This quote demonstrates a reflection upon the lack of responsibilityeomedia for the
information that is provided to the public. However the need for mediadore that the



information presented to the public is accurate, so that the publiefectively decide on a
course of action for themselves, was highlighted.

Were the gebetweenwere the messengebut we have to be very careful
that the message is accurat®rrect credible responsible andyeah as far

as food safety’is very much a case of it coming from the accredited official
authorities who do the testing andsittheir word that wee conveying (AU
M16)

To manage this, participants cited food safety, Government anith Iseakces as those they
would most frequently approach for information during food incidents.

Media as a public watchdog

Some media actors described an extension of the role of a condudléoas a public watch
dog, or an investigative role, where media might follow up a food incisteny with an
investigative lens in order to expose truth and any further issaedo not appear initially in
a situation, with a view of ‘watching out’ for the public’s interests. For gam

Then | think there would be kind of like a deeper investigative ralevaring
how something like thigood incident can happen in the first plachow you
can prevent it happening angeah further implications for the food system
the global food systenfAUM1)

In doing so, media has a role in investigating suspected issudslay organisations to
account, as described here by one media actor:

The secondary part would be, toguess continue to investigate the matter
and give—to balance out whatever the public relations perspective is being
distributed by the company itself. The company has obvieuslgy have to
provide a certain level of information and | guess our role would be to
guestion thatanalyse thatsee if therks actually more to the story than what
theyre suggesting.. our idea is to sayokay, are we saying-is this the full

360 degree view of this st@ybecause the compdrsyonly going to give you
one sidewhich is their sideand obviously in a situation like this thésemany
more people involved that terdt’s not the company job to reveal that but

it could be as a media organisation that would be something we would do
(AUM®6)

In this example, there is clear distrust of the food comparilidoynedia to report factual and
complete information.

An investigative role was described as involving questioning and sceptend exposing
what is going on. This was taken to a higher level by somecipantiis who demonstrated a
passion for informing the public:

My role basically is to ensure that people are well aware that tisegerisk
out there and there are not the safeguards that we would like to nmentinais
risk or nullify it altogethefAUM18).



For some media actors, this was the main agenda in being a jsyrasliframed by one UK
media actor, a journalist has got to interrogate and investigagKM?2). A similar view
was held by another participant:

I’ve got no agenda other than to try and tell people 8hgbing on and to
uncover things that people doknow abou{UK M11)

Result of media roles on the public’s actions

The result of media actors perceiving their roles in reportogl incidents as conduits for
information and public watch dogs was that information about a food mdsl@rovided to
the public, with the assumption that the public then act on this information. For example:

If this product is in your home and it is as potentially harmful asveve
discussed then thémea purpose of making sure that people are aware and
have information that they can act on if they have bought these prqticts
M3)

However it is clear from media actors’ reports that whetherobithe public act on what the
media report is dependent on the extent to which the public trusteti@a.nThis reinforces
previous reflections by media actors that media actors theras#bveot perceive a personal
responsibility for consumer’s safety.

Public trust in the media
Media actors described why it is vital to form trust with the public:

WEere in business to sell paperso-one shies away from thdatowever selling
papers rests fairly and squarely on building up a lbegn reputation of
credibility, of trust of accuracy and thas not something yore going to blow
with one story thas going to leave your business struggling for years
afterwards to try and rebuild that reputation and rebuild that trust and
connection with the broader public who buy the papgr] ...you cant take
that for grantedespecially in these days of falling circulatighU M16)

This was supported by a media actor from New Zealand who talked thieomtportance of
readers trusting what she writes:

And trus? Well | guess | work very hard to make sure what | write is accurate
it’s scientifically accurate and’ & based on current information and that the
advice is interpreted correctly and because | want what | write to be
something that consumers can trust. | want them to be able to look at my name
and say'if shés written that article then | know’ & researched well So |

guess for me the fact that a reader could trust me is very impaotane. Its

one of the key thing#’s what | work really hard at

Therefore developing trust with the public and a good reputation thrbagirésentation and
reporting of accurate, trustworthy information was seen a bit media actors. Ways in
which the public’s trust in media is influenced, both positively and eyt were
discussed.



Facilitation of public trust

Media actors indicated that trust with the public is facildaterough the application of
journalistic norms including responsibility in reporting, accuraaly,dnd balanced reporting
and not overstating or understating the risks.

Media actors consistently referred to the responsibility they dpiblen reporting food
incidents:

| think youd find in most cases the media would react to something like
thigscenariq in a fairly responsible way becauseas they do in times of any
other emergengyike bushfires or natural disastergings like thatthe main
thing is to get the story out thef@dU M2)

This notion of responsibility was also demonstrated through a conveyetithat it is the
role of the media to present the facts, be accurate and convey the truth:

The nature of a food safety issue means it is imperative to repdedise Its
just not the kind of topic that is more or less doing anything but the most
objective straightforward reporting on it(AU M6)

For one participant, accurate reporting by the media during a food incideasstased:

| mean obviously they need to report it accurately but | would assoate t
they do that.’lve no reason to think that the media doeseport these things
accurately...For example on the horsemdatarg, I’'m not aware that there
was any sort of gredioh the media got it all wrong and they told us things
that werert correct (UK M6)

The idea of balance and treading a careful line between ovendsrstating risk was
considered important. However at times this was considered lard®by participants, with

the balance betweeméither overstating nor understating the risk&U M11) needing to be
achieved in such a way that it doesnunnecessarily terrify people or create that sort of
sensationalisth (AU M15. Similarly a participant from New Zealand said it ihe
responsibility of the general media is to present both shitdanced not to frighten people

and to have some proportionalityyou dont want to lull people into false sense of security
but you also dom want to scare. You need to inform the public in a way that they can make
their own informed choice§NZM9).

Participants indicated that it is the role of the media taga in fair and balanced reporting.
When asked about the definition of fair and balanced reporting, respookeied ‘Getting a
range of perspectivegAU M15), “as wide a range of views as possilfldK M 1) and not
putting “a particular spin on it (AU M2). One media actor warned against ‘false balante’
reporting, which was described as:

Certain sections of the media have been accused of this thing caled fal
balance—if you have a storyyou would get the opposing views even if it was
not a kind of fiftyfifty split, about for example climate changgethat you
interview somebody about climate charged then yold interview somebody
who was opposedAUM?2)



Inhibition of public trust

On the other hand, media actors said that sensationalism andtpavifalch may be enacted
by some media actors, did not facilitate trust with the public. gntcipant, whose role as a
media actor involved the use of online media, with strong connections talipgwews for
a specific industry, indicated that media do not necessarily préagnand balanced
information:

| don't think media generally these days seems to need to pursue balanced and
ultimate accuracy in their report#t’s all about eyeballs and unfortunately |
think that makes it very difficult to achieve the sort of outcothat the
consumer really needs to make balanced judgments about things like a food
safety episodgAU M7)

This view was supported by a media actor who described herself as not impatrtial:

I’'m not in the business of being impartial. | never pretend to be impartial.
People come to me for a view and they know the kind of view ringbing to
have (UK M6)

Another participant, who worked in the science sector, agreed wstipéhspective and even
went on to discuss how media wilbbk for conflict when there may not be conflict order
to sell papers (AU M19). Another believed that fair and balancedtimegpanay not be the
purpose of every section of the newspaper, for exanipietire writing an opinion piece
for a food section or for any other section then obvioustyntore subjective and your own
opinions are given more credefiddU M17) and ‘1 think as a journalistyou dont always
have to sit on the fence. | think to have your own opinion is sometrahgstneeded but
thats very different from a news story in the pdp@K M4). However, another, who
worked in the higher education sector, identified that whiledad balanced reporting may
be ideal, this can be difficult in a newsroom context whanertediacy really flies in the face
of things like balancefairness and so on because there justtisecessarily that timeso
while journalists might be more aware of the need foit iloesnt always play out (AU
M15). Such barriers to balance were reiterated by other medis acho mentioned the time
pressure of media reporting and the high turnover of news.

Sensationalism was named by some media actors as being enpafhinedia reporting, for
example some members of the media seem to go out of their way to IoHcHo€ stories
to the pointin my opinionof irresponsibility (AUM14) and:

| guess that goes back to what | was saying about the constraints of the
traditional mainstream format of looking for the most sensational angle so
yeah that does lend itself to not necessarily providing balanaesful
coverage (AUM12)

However, others had different views, with one media actor descrilgingasonalism as
‘looking for emotive anglegUKM5) and this was further explored by an Australian media
actor who said thathe media not only deals with factual information but includes emotional
reactions to that information. That is often construed by our critics"sensational
reporting” (AUM2)



Clearly there were different views about the presence ofasenalist reporting amongst
media actors.

Discussion

This paper presents the views of media actors from three couaby@g their role in
reporting food incidents. The purpose for publishing such a paper in a puditit joairnal is
the premise that public health professionals will be more sdatessworking with the
media if they can adapt how they work with media based on their stadéings of how
media actors understand and perceive their own roles. Media a&dleseselves as having
two main roles when it comes to reporting information about food in@dergcting as a
conduit for information and acting as a public watchdog. There wenteao differences in
the understanding of these roles between media actors from wlifievantries or those
working across different media formats. The result of mediasetmacting these roles is that
the public receive information about what to do during food incidents, whighcte then
act upon. The media actors do not identify responsibility for hovinfoemation is received
and acted upon. However the data show that there needs to be trusinbetwsumers and
the media, and this is influenced by a number of factors which we describe inpiis pa

Media actors identify their role as acting in the public irgetlerough providing a conduit for
information and acting as a public watchdog. Therefore, clélaelynedia identify a role in
providing the public with knowledge about food incidents. This represents anwppofor
public health professionals to work with media to ensure that themafam provided to the
media — and consequently presented to the public — is accurate anusteztding, and
therefore consumer behaviour during a food incident is appropriate feitwaéon, safe and
health promoting. Of interest is that media actors appeared to asakenptions about the
trustworthiness of the source that they received information frath, media actors being
less trusting of information provided by the food industry, with therapsion that during a
food incident, food companies are ‘guilty until proven innocent’. On theerohand,
information about food incidents provided by food regulators was assunbedctwrect and
not misleading. This represents an opportunity for regulators and otheac haalth
professionals as it suggests that there is already a degrestah these professionals by the
media. It has been identified in other studies that media seeloaddarst the opinions of
public health officials [21].

The media have been identified as an important source of health ititorrfa the general
public [39], and this study confirms that media actors see theessas having a role in
communicating information about food incidents. This is confirmed by ctioeies. In one
study, ten percent of the population reported using the mass nsethaiamain source of
information about health related issues [40]. The media operatas iaserface between the
medical community, government and the public [and] it thereforgspdacritical role in
shaping public opinion regarding health issues’ [41], or as identifiddgrstudy, acting as a
conduit for information by providing the information to consumers who thagertheir own
decisions. In this study, media actors also view their rolectisgaas a public watchdog
through provision of credible information and balanced reporting but alsogththou
investigating claims to arrive at the ‘truth’. This highlightsat media personnel are
concerned not only about presenting the facts through their roleawdait for information
but also concurrently checking that information through their relex gublic watchdog,
which can be described as upholding a responsibility to check thenatfon presented to
consumers. A study of media personnel reporting on the swine flung@pideund that



journalists ‘articulated a clear commitment to their rolepasalists: as public informants,
independent and neutral’ [21]. Likewise, Forsyth et al. [22] found thehgbists saw their

‘primary responsibility to be the education of the lay public’ andhie ¢ontext of their

reporting, expressed commitment to journalistic principles includowuracy, balance and
independence. The presentation of information and exposure of misconductsuixtained

through investigation, or a public watchdog role, are both viewed as impagpects of

journalistic work.

Despite the fact that media actors reported they uphold journal®tas such as fair and
balanced reporting and accuracy, for example, it must be questiondtemnties is actually

the case. Some of the media actors in this study did say thatetti@ do put a particular
slant on information when it is reported and engage in sensaticegiesting. Interestingly,

those media actors who had worked outside media (for example leidbeation, science
and industry sectors) were more likely to acknowledge externak$aihat may compromise
fair and balanced reporting. Other participants did, however, idemtifigplace factors such
as immediacy and newsworthiness which impact capacity to proaidearid balanced
reporting. For journalists working in newsrooms, editors acgaekeepers to what is
presented. Cross media ownership and presentation of information on edligtisites has
eroded the autonomy of the individual journalist [42].

Ornebring [43] argues that these changes have been asdawitlt a reconstruction of the
concept of autonomy for those working in traditional media leading focas upon
institutional rather than individual autonomy. What is valued is editatigdnomy and the
reputation of the media which is associated with the trustworthofets® medium. This is
reflected in this study in the claim that the reputation of, art in the media source relates
to the credibility and truthfulness of the information provided. Truth isnstated differently
via media however. For traditional media truth telling is assettiatth the presentation of
accurate information while for bloggers it is associateth wie presentation of a variety of
views which enable the reader to arrive at their own conclusion Tadth telling in turn, is
related to public trust in the media as a source of informatiowlooh to base informed
choice [44]. Our participants describe their role in terms asVisg the public through
providing timely and objective information and through investigating fosuess to arrive at
a truth.

It has previously been discussed that journalistic norms areogieal whereby the media
position themselves as having these norms in order to assist intipgtpoofessional
boundaries and presenting journalism as a legitimate professiarDdbe [42] argues for
the development of a professional ideology in journalism in the 20th gévdsed on shared
values that “validate and give meaning” to journalistic work. praessional ideology for
Deuze [42], consists of five ideal- typical traits including: psen of a public service
through acting as a public watchdog; objectivity; professional autoniomnyediacy through
presenting information as it becomes available; and journaliicsemost commonly
expressed as truth telling. For Deuze [42] these values leg¢gtijournalistic practice. Lewis
guestioned whether these standards are truly reflected in practdeether they are used to
justify practice and to create professional boundary in a professhich lacks the
characteristics of a traditional ‘profession’ [45]. This stuypports both views with the
majority of actors saying that they uphold journalistic norms bléret who sit outside
media, saying that they are used to justify practice. Howebhat is important is that the
views portrayed in this paper indicate how different media asi@esthemselves and their



work, and portray themselves to the wider public. These views, wdmliéicting, can be used
by public health professionals to better understand how to work with media.

A strength of this study is the inclusion of media actors fromowuartypes of media
including television, radio, online and newspaper from three countries. Atiablenitation
is the possibility that the methods used in this study (interaggyournalists without any
prior development of a relationship or trust) would not have elicitedsviesm journalists
that indicated they were not acting in the public good (for examptEnadriven by business
values).

It has previously been argued that social scientists need to wmdkmhd adapt to the
conditions under which media reporting operates if they are to lbeei@n introducing the
findings of social research into public debates [46]. It would apihedrthe media can be
viewed as a site for conflicting interests [47], where sdierdources manage media content
to present themselves in the best light while journalists mattege sources to get the
information they want [48]. In this study, media actors suggestédtiic health sources
were more trustworthy than food industry sources. Furthermore,ati@ends to reproduce
mainstream views of health issues, marginalising views thatrachett taken-for-granted
understandings of the issue [49]. This creates a challenge for peblith researchers who
wish to influence public opinion via the media as the frames openatihgublic health are
often at odds with those in the media and information presented atayenn line with
public health recommendations. As a consequence, public health reseanayeneed to
frame their findings to attract media attention through highlightopgcal or newsworthy
content [49] and/ or use their understanding of the positions from whidamerk, as
explored in this paper. This has important implications for publictihgabfessionals. If
public health professionals and other health practitioners understananbdia perceive
their role then the practitioners can respond with this in mind thrpregentation of a high
guality message that fits with a public health agenda encouregirsyimers to respond to a
food incident appropriately.

Science reporters have also been found to use established netwoikststsavith a public
profile regardless of their expertise for comment on issuds T3s may require a more
proactive approach by public health professionals who can respond to awdig’
perception of themselves as conduits for information through providenogptbrmation they
wish to be communicated to the public, rather than waiting fomiia to find information
from another source. Furthermore, public health professionals can highingir
gualifications and credentials to media actors to demonstratethibyatare qualified to
communicate the facts of the incident to media actors, who then tepdécts to the public.
Considering the trust media actors in this research has in poéditth professionals,
demonstrating credibility as a source is not likely to be overgllenging. Finally, public
health professionals can work with media as public watchdogs bestiggareas of interest
for investigation and either providing some information that will aith whis investigation
and/ or providing direction to where they could find that information. Thexgfublic health
professionals are in a position of power and have the ability ta #fletealth of consumers
through how they choose to engage with the media. Despite this, warikinthe media is
an area where most public health professionals have not been trEdheohdl therefore this
represents an area for development.



Conclusion

This paper adds to debate through presenting the views of medra themselves about
their role in reporting food information during food incidents. As indatate this paper,
media represent a crucial avenue through which consumers redemrraation during food
incidents. The media therefore play a vital role in disseminatiidjic health messages. The
insights provided in this paper into media actors’ perceptions ofrtiieiin reporting public
health information in the context of food incidents, might help public In@atifessionals to
work better with media, become more media savvy and ultimatelyre that an appropriate
consumer response to food incidents which maintains safe and healftbtipg behavior is
upheld. Future research could focus more on cross-country differandcdsas between
media actors. It could also seek to better understand the nuangederstanding of roles
between media actors from different media formats, and suggeshunication strategies
specific to media and public health professionals based on this.

Endnotes

'A food recall is an action taken to remove food that may pose & haalt safety risk to
consumers from distribution, sale and consumption Food Standards Austrdlileav
Zealand (2008). Food Industry Recall Protocol: A guide to conducting a &madl and
writing a food recall plan Canberra, Food Standards Australia and New Zealand.

"Interview identification system with ‘AU’ indicating Austrafia interviewee, ‘UK’
indicating UK interviewee, ‘NZ’ indicating NZ interviewee anMl’ representing ‘media
actor’.
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