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Abstract 

This introduction, and the special issue on ‘Contesting Social Responsibilities of Business: 

Experiences in Context’ it frames, addresses the neglected question of the experience of 

contestation in the terrain of the social responsibilities of business. It re-conceptualises the 

social responsibilities of business by advancing research grounded in a relational perspective, 

exploring and highlighting different forms of contestation of these social responsibilities, and 

centring the role of context by focusing especially on contestation in overlooked geographic 

settings and sites of marginalisation. Contextualising contestation in this way centres silenced 
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and/or ignored voices, generates meaningful theory and offers an innovative critical lens on 

business-society relations.  

 

Keywords: Social responsibilities of business, corporate social responsibility, CSR, 

relationality, contestation, context. 

 

Introduction 

What happens when social responsibilities are contested in a business context? How are such 

contestations experienced by actors? What is the influence of different organisational forms, 

social norms, and cultural contexts on these contestations? In short, how can we get beyond a 

monolithic assumption that corporate social responsibility brings self-evident win-win 

outcomes for those delivering and experiencing the policies and practices that accompany the 

assumed responsibility.  Thus, we focus on contexts where there are conflicting experiences 

of such responsibility, often grounded in very different norms of who is responsible for what, 

why, and to what end? This article, and the special issue it frames, addresses the neglected 

question of the experience of contestation in the terrain of the social responsibilities of 

business. This includes contestation between powerholders and those lacking in power, 

within or beyond the corporate world.  It includes ‘hidden’ contestation, whether arising from 

the corporate organisation which has tended to convey a self-evidently benign view of its 

voluntary interventions in business-society relations, or whether it reflects more deep-seated 

exclusion of contrary voices of people/groups marginalised in, or even by, the organisation of 

social responsibility whether in corporate or non-corporate contexts.   

The broadly monolithic view of social responsibilities already alluded to has taken the 

form of corporate social responsibility (CSR). A few strands of research seek to broaden the 
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lens to different organisational perspectives, for example, to incorporate small business social 

responsibilities (Soundararajan, Jamali & Spence, 2018), hybrid organisations (Haigh et al., 

2015) or NGOs and grassroots organisations (Chowdhury, Kourula & Siltaoja, 2018) and 

how, through standards and cross-sector partnerships, civil society can moderate 

corporations’ “complete organisation” of CSR (Rasche, de Bakker & Moon, 2013). Others 

have investigated different stakeholder social responsibilities such as consumer social 

responsibilities (Quazi, Amran & Nejati, 2016), or employee social responsibility (Babu, 

Roeck & Raineri, 2020). Macro political perspectives are added by seeking to understand 

roles of national governments in social responsibilities of business (Kourula et al., 2019). 

Nevertheless, the centre-ground in CSR research has steadfastly remained focused on 

multinational businesses in the Global North (Wickert, 2021), with certain theories 

dominating− institutional theory and stakeholder theory for a long time, political CSR more 

recently. These (largely) white ‘malestream’ theories (McCarthy, 2018; Spence & Taylor, 

2024) present a narrow view of the social responsibilities of business, with their attendant 

epistemic and methodological myopia, as well as with their colonial silences and erasures 

(Banerjee, 2022a; Konadu-Osei, Boroş & Bosch, 2023). Research into the social 

responsibilities of business needs to draw across organisational forms and disciplinary 

boundaries, as well as to clarify how distinctive social responsibilities look at multiple levels. 

Researchers also need to make space for contextualised theories of socially responsible 

business, especially those emerging from the Global South and, ideally, developed by Global 

South scholars whose work tends to be valued only when they anchor their research 

endeavours and scholarship in “sources of authority from a society not one’s own” (Collyer, 

2018, p. 58).  

So, we locate CSR in a rather broader context of social responsibility which we frame 

as the division of labour and accountability, between and among people/organisations, rooted 
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in context with associated structural conditions, and aiming at some wider societal good. We 

emphasise a relational view such that social responsibilities emerge from negotiating, 

organising, and implementing responsibilities in relation to economic, social, technological, 

and environmental issues across organisations, workplaces, groups, and individuals. Thus, we 

see social responsibilities as being in flux, determined by negotiated roles and associated 

expectations that individuals, groups, and organisations/workplaces construct and adopt in 

relation to other actors.  

The objectives that guide this special issue and that informed the whole editorial 

process behind it are three-fold. Firstly, we have sought to re-conceptualise the social 

responsibilities of business organisations by advancing research grounded in a relational 

perspective. Secondly, we have explored and highlighted experiences of different forms of 

contestation of these social responsibilities. Thirdly, we celebrate the role of context in the 

social responsibilities of business (Pisani et al., 2017), focusing especially on contestation in 

overlooked geographic settings and sites of marginalisation (D’Cruz et al, 2021a). These 

objectives all contribute to a ‘re-centring’ agenda. Indeed, many of us have been vocal in 

calling for what might be considered the ‘decentring’ of the corporation, and indeed business, 

in discussions of business responsibilities for people and planet (McCarthy & Muthuri, 2018; 

Spence, 2022). Here, we call for a centring of lived experiences of those who engage in, or 

are affected by, business social responsibilities and their contestation (Delannon & Raufflet, 

2021).  

In the next section, we introduce the state of research on the social responsibilities of 

business by briefly and critically examining the ubiquitous concept of CSR and its limited 

sense of contestation to underpin the need for a fresh orientation. In the subsequent section, 

we elaborate on our ambition, focusing on the relational perspective to uncover experiences 

of contestation, and contexts of experiencing social responsibility, as an underpinning for 
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initiating a re-centring. Finally, the paper reflects on some of the difficulties of promoting a 

special issue which invites points of view from outside the mainstream academic fold in a 

journal which is a representation of the maintenance of conventional academic practices and 

standards. 

 

Prevailing consensus and contestations  

Social responsibility in business has evolved in terms of labels and integration with the 

mainstream of academia and among market actors. While in popular use and academic 

discourses, a range of interrelated terms such as corporate sustainability, corporate 

citizenship, ESG (environmental, social, and governance), and corporate social responsibility 

(Matten & Moon, 2020) are used, we aim to highlight some of the collective underlying 

assumptions as well as differences.  However, these differences tend not to reflect 

contestation grounded in the experiences of specific people in the contexts of businesses’ 

social responsibility being adopted or neglected. 

We identify two relevant external bases of disagreement on extant social responsibility 

research, first concerning its relationship with profits and investor reward (Levitt, 1958; 

Friedman, 1970), and second from the critical management perspective concerning its 

authenticity as socially progressive (e.g. Banerjee, 2018). There have been internal 

disagreements reflecting an “essentially contested concept” (Okoye, 2009), defined by Gallie 

as those where “there is no one clearly definable general use” (1955 – 1956, p.168), in 

particular, of corporate social responsibility.  As a result, there are debates about the meaning 

among their adherents. For example, debates continue on the object of the responsibility in 

question (Hussain & Moriarty, 2018), whether it is to other actors such as stakeholders (e.g., 

Dmytriyev, Freeman, & Hörisch, 2021), government (e.g., Knudsen & Moon, 2022; Kourula 



6 
 

et al., 2019) or society more broadly (e.g., Chia, Kern & Neville, 2020). Conversely, there has 

been a view that the responsibility is for corporate activities and impacts (Carroll, 1979; 

Sheehy, 2015). Otherwise, there has been an implicit assumption that business social 

responsibility’s impact on other actors is necessarily, or by definition, socially propitious or at 

least benign. Despite being challenged by some critical scholars (Maher, Huenteao & 

Quintremán, 2022; Sabadoz & Singer, 2017), this impression is underpinned with the 

emergence of policies and practices, reflecting a social responsibility industry which has 

become institutionalised (Brès & Gond, 2014; Brès et al., 2019).   

This industry consists of professionals (Moser & Lysova, 2023) who operate within 

corporations, investor organisations, rating agencies, consultancies, (international) 

governmental organisations, civil society organisations, multi-stakeholder initiatives and 

partnerships, and education. Such development lends the impression of a very wide 

consensus about approaches to social responsibility in business, at least in its application, in 

which contestation is marginal or muted despite ongoing academic debates. As has been 

noted by scholars working on power dynamics across disciplines, in some contexts the 

apparent absence of conflict masks power differentials (Lukes, 1974), some of which are 

rooted in interlocking systems of oppression such as gender, race, and class (hooks, 1984). 

We perceive a certain dehumanisation of social responsibility in studies that focus more 

aggressively on meso- and macro- levels, at the cost of the individual. The more recent wave 

of micro-corporate social responsibility research has begun to counter this (Gond & Moser, 

2019). Turning the lens to the individualised experiences of social responsibility is an 

important step forward that we advocate for in this special issue, in the spirit of the 

intellectual activism prescribed by Girschik and colleagues to both recognise and support the 

role of oppressed individuals and groups who push business towards responsibilisation 

through contestation (Girschik, Svystunova, & Lysova, 2022). We seek to address and 
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problematise these assumptions by examining contestation over the application and impact of 

business social responsibility arising from the experience of those, in and out of the 

corporations, who engage with, or are subject to, social responsibility policies and practices. 

 

Contextualising social responsibility and its contestation  

Social responsibilities are highly contextualised. They are shared by a variety of 

organisations and workplaces within society – and between societies - and governed through 

a range of traditional institutions − such as states, markets, corporations, professions, 

families, religions, and communities (e.g. Järvelä, 2023; Motsei & Nkomo, 2016) – and 

‘new’ institutions such as multi-stakeholder initiatives and public-private partnerships (de 

Bakker, Rasche & Ponte, 2019). As social responsibility interacts with wider systems of 

governance, the respective institutions and practices may be subject to conflict (Brand, Blok 

& Verweij, 2020), re-shaping and resistance (Maher et al., 2023), but we lack insight into 

when, where, how, why, and by whom. Greater attention needs to be given to geographic and 

geo-political contexts and to the role various local actors play in shaping and contesting such 

responsibilities (Idemudia, 2011). Doing so raises questions of responsibility and 

irresponsibility from counter perspectives − e.g. radical, anti/de/post-colonial, feminist, 

intersectional, traditional, alienated, and subaltern − that emerge from sites of marginalisation 

(Delannon & Raufflet, 2017; Grosser & Tyler, 2020; Özkazanç-Pan, 2019).  

To move towards contextualising business-society relations, research needs to focus on 

how individuals and groups experience contestations related to the social responsibilities of 

business in their respective localities. Conceptions of what social responsibilities are, and 

who the responsibility bearers are or should be, will also vary among contexts. Particular 

attention should be given to historically marginalised voices and groups as they engage in the 
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contestation of social responsibilities based on broad societal demands (e.g. social justice; 

gender, caste, ethnic and racial equality; re-centring of hidden history) (Banerjee & Jackson, 

2017; McCarthy, 2017; Soundararajan, Sharma & Bapuji, 2023). More needs to be known 

about their experiences and the dynamics of social responsibilities governance in which their 

action is situated, illuminating underexplored roles, oppressions, and resistance (Karam & 

Jamali, 2017; Roberts & Mir Zulfiqar, 2019). This is in contradistinction to many governance 

institutions, notably multi-stakeholder initiatives, which have ostensibly been designed to 

address social responsibilities globally but have been dominated by corporate organisations 

(Alamgir & Banerjee, 2019).  

Contextualising is not only an empirical exercise but also a theoretical one (Hamann et 

al., 2020) which increases the potential for radical critique of existing hierarchies and 

structural inequalities, or put differently, for contestation. Theories are meaningful and can 

make an impact only if they are relevant, and we argue, contextually so. To this end, 

indigenous and local theories and ways of knowing need to be privileged as the anchors of 

Global South research. Theoretical frameworks of the Global North, if relevant, should be 

adapted to the Global South context and/or integrated with indigenous and local frameworks 

(D’Cruz, Noronha & Katiyar, 2022a; Konadu-Osei et al., 2023). Some of the articles included 

in this special issue contribute to such movement towards contextualising theory (see Maher 

& Lonconpán, 2024; Ramirez, Vélez-Zapata & Maher, 2023). 

 

Humanising experiences of contestation through a relational perspective 

In the business-society field, theorising has been slowly moving away from a corporate-

centric to a more society-centric focus (Wickert, 2021). This has included a greater role for 

society-oriented stakeholders in the definition and organisation of CSR (Rasche et al., 2013) 
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and a much more explicit attention to concerns of societies at large and even the planet 

(Matten & Moon, 2020). We propose that this brings with it a greater likelihood of 

contestations over the experience of social responsibility and, therefore, a greater need for 

relationality. Relationality is a sociological concept that hones in on social relations i.e. the 

study of interactions, meanings, identities, and emotions between individuals and across 

relational settings e.g. in workplaces, with the natural world, or within kinship settings 

(Crossley, 2011). Uncovering these micro interactions is arguably a necessary step for better 

understanding macro phenomena, yet it should not be confused with the pursuit of causal 

relationships (Emirbayer, 1997). Rather, relationality is rooted in an interpretivist and social 

constructionist ontology that understands that social relations are generative of reality, rather 

than a simple reflection of what is. This is reflected in the concept’s centrality to indigenous 

(Tynan, 2021) and feminist knowledge (Butler, 1990; Sayer, 2011). Our call for a relational 

perspective that is particularly attuned to marginalised experiences does not happen in a 

vacuum; it is part of a wider movement that interrogates the colonial/othering underpinnings 

of management theories (see Banerjee, 2022b). Casting light on the experiences of people 

(and we are minded here to return to the word ‘people’ rather than actors or stakeholders, to 

explicitly humanise their experiences), located within corporations or supply chains or rooted 

in local communities, we centre the voices of often marginalised groups, to contest taken-for-

granted assumptions about social responsibility and the centrality of business to societal 

responsibilities. Centring ‘othered’ voices does more than add further stakeholder narratives- 

it can expose the partiality and limits of the taken-for-granted and can increase the potential 

for more radical perspectives and emancipation from the constraints of the dominant 

assumptions of social responsibility.   

In foregrounding relationality and marginalised voices, the special issue underscores 

sociality and interdependence as the foundational core of human existence (Butler, 1990; 
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2015). Yet, mutual respect through social interactions is crucial to the experience of relational 

(Sayer, 2011) and subjective (Bolton, 2007) dignity, paving the way for human flourishing, 

empowerment and well-being (Butler, 1990; D’Cruz, Bisht, & Noronha, 2021b; Noronha, 

Chakraborty & D’Cruz, 2020). Distinguishing between human lives as ‘livable and grievable’ 

and ‘unlivable and ungrievable’ (Butler, 2016) reflects a distinction between those voices 

which are privileged, heard, and respected and those voices which are marginalised, ignored, 

and disregarded (Butler, 2016; Cunliffe, 2022). Our special issue has aimed to bring these 

latter voices to the fore and depict how relationality is pivotal to the experience of dignity 

through the enactment of socially responsible behaviour.  

 

Articles in the Special Issue 

The five articles included in this special issue are an invitation, from very different angles, to 

delve into experiences of contestation of social responsibility as they unfold in a variety of 

geographic settings (including Colombia, Chile, Kenya, Bangladesh, and Brazil as well as 

among different countries within the Global North). As this collection shows, such 

contestation may emerge on sites of multilayered marginalisation that are far away from the 

corporate headquarters: Indigenous communities (Ramirez, Vélez-Zapata & Maher, 2024;  

Maher & Lonconpán, 2024); on spaces straddling business and civil society, such as 

grassroots organisations (Kuk & Giamporcaro, 2024), and a factory owners’ ‘business 

association’ (Fontana & Dawkins, 2024), as well as within the corporate world itself, among 

subsidiary employees at different levels of a multi-national enterprise (Gutierrez-Huerter O, 

2024). 

First and foremost, getting as close as possible to experiences in context reveals that so-

called ‘fringe stakeholders’ are not, in fact, peripheral but central to the processes and 
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practices of business social responsibility. The article by Maher and Lonconpán (2024) 

epitomises this by revealing the resistance of a Mapuche community to a largescale 

hydropower development project in Chile which, according to what were ostensibly the 

highest CSR standards, exemplifies best practices. The Mapuche community’s experience 

becomes an exploration of how their identity−and spirituality− is re-politicised through their 

contestation of CSR practices and discourse put forward by business. Maher, an academic, 

writes this collaborative autoethnography alongside Simón Lonconpán, a Mapuche activist, in 

a concerted effort to speak truth to power. In doing so, the article offers a phenomenal level of 

insight and contributes richly to our knowledge on how resistance to business activity unfolds 

from a site of institutional marginalisation and how it produces unexpected emancipatory 

consequences when primarily directed at the self. 

Also delving into a site of marginalisation, Ramirez, Vélez-Zapata and Maher (2024) 

share Wayúu women’s experiences with state and corporate development in the La Guajira 

region of Colombia. Drawing on decolonial feminist theories, Ramirez and colleagues 

surface an unsettling reality: that green energy investment, while grounded in social 

responsibility practices, comes at a cost of “Indigenous peoples’ ontologies, concerns, needs 

and cosmovisions” (Ramirez et al., 2024, p.1). Centring experiences in context, then, allows 

for different considerations of business social responsibility to surface. In this vein, Ramirez 

et al. (2024) contribute to a growing tradition of feminist research into business and society, 

which highlights both the normative and strategic needs of listening to and including 

intersectional experience (Kaufmann & Derry, 2023), particularly in extractive contexts (e.g. 

Lauwo, 2018; McCarthy & Muthuri, 2018). Already facing oppression due to attacks on their 

indigenous heritage, the Wayúu women also struggle against misogyny in and outside of their 

community.  
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Engaging with longitudinal interviews and observations as well as archival data, Kuk 

and Giamporcaro (2024) used the novel approach of prefiguration to understand a grassroots 

organisation’s confrontation of social irresponsibility in the Kenyan banking sector serving 

marginalised communities. Prefiguration facilitates envisioning desirable utopias and 

bringing about social transformation through the purposive actions of anticipating and 

enacting (Schiller-Merkens, 2022). Through their exploration of how imaginaries are 

mobilised to alter the status quo, Kuk and Giamporcaro (2024) put forward a framework 

capturing the complex, dynamic and iterative interplay between prefiguration and imaginaries 

as disenfranchised groups seek to break away from past inequalities through a performative 

economic imaginary. The paper provides a vivid field-based example of grassroots 

community organising, demonstrating how contestation unfolds over time and impacts the 

context within which it is unfolding. In so doing, the paper draws attention to social 

responsibility actors outside the core of the capitalist system (Monticelli, 2018). Interestingly, 

a strong relational lens is discernible throughout the findings of this longitudinal field-based 

study. Insights into this aspect straddle multiple levels ranging from individual-level 

interactions to community-level and organisation-level interactions as well as multi-actor 

cross-level interactions. A collective shared imaginary for a desirable future and social 

change aid the transcendence of interpersonal differences, facilitating the efforts of the 

grassroots organisation. 

Fontana and Dawkins’ (2024) analysis of contestation arising in the ready-made apparel 

value chain in Bangladesh shows the significance of our call for a relational perspective on 

the social responsibilities of business. First, although the Bangladesh context for this industry 

has been previously featured in studies of social responsibility, particularly since the Rana 

Plaza disaster in 2013 (e.g., Alamgir & Banerjee, 2019; Ashwin, Kabeer & Schüßler, 2020; 

Leitheiser, 2021; Reinecke & Donaghey, 2023), the focus has tended to be upon the 
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relationship between Global North corporations and the working conditions of the apparel 

workers.  The Bangladesh apparel industry itself has often been treated as a given and 

remained unproblematised. By contrast, Fontana and Dawkins’ (2024) relational perspective 

reveals critical relations between factory owners and their ‘representative’ organisation, the 

Bangladesh Garment Manufacturers and Exporters Association (BGMEA), which is as much 

a vehicle for government macro-economic policy as it is a trade association. As a result, the 

factory owners themselves are subject to two different ‘CSR regimes’, global safety standards 

and national institutions of government and the BGMEA in their efforts to reconcile issues of 

safety and wages particularly. As a result, even factory owners who might want to increase 

wage levels are constrained from doing so. This latter regime brings to light a distinctive 

form of contestation reflecting the constrained voice of the individual factory owners, which 

reinforces the pressure upon them from the Global North MNC buyers. 

Finally, there can be contestation within corporations. This is especially likely in cases 

of multinational corporations which operate in different national business systems yielding 

different institutions of business-society relations. This is illustrated in Gutierrez- Huerter O’s 

(2024) analysis of interview and documentary evidence to show the heterogeneity of 

experiences within a global corporation. In this paper the experiences are framed are those of 

managers. This underlines that our framework is not designed to by-pass perspectives within 

corporations, but rather to embed them in a wider purview of data and research on the people 

involved with socially responsible business practice and their contexts. Using the 

organisational context of a UK-based multinational enterprise, Gutierrez-Huerter O gathers 

perspectives from US, French, Dutch, Danish, and Brazilian subsidiaries on the roll out of a 

norm for reporting social responsibility. She uses a theory of power to explicate the differing 

experiences of implementing the reporting process from the perspective of micro-politics, in 

particular the power of resources, the power of processes, and the power of meaning. The 
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article concludes that institutional plurality in the roll out of social responsibility reporting 

was characterised by discursive and symbolic political tactics according to context. Each 

context held differing power capabilities summarized as the socialisation of subsidiary actors 

to explicit CSR norms, the exercise of employee voice, and the political capital of subsidiary 

actors.  

The key themes that we see emerging from our invitation to authors to consider 

experiences of contestation of social responsibilities in context are that: 

• Contestation of social responsibilities takes place on sites of multiple layers of 

marginalisation, sometimes far removed from the corporate lens and Global North. 

• Inclusion of Global South and other marginalised perspectives is likely to require 

fresh theoretical thinking and methodological approaches. 

• Decentring the corporation enables visibility of the interstices between business and 

civil society, across globally diverse branches of the same company, and between 

governments and associations. Then tensions and relationships that make a 

difference to business action may be occurring outside of the firm, and ultimately 

may not even be known or recognised by corporate leaders who are insensitive to 

their own limitations. 

• Centring our gaze on the experiences of individuals in context requires a fresh 

ontological perspective rather unfamiliar in business and society-related research, 

but revealing in the perspectives it generates. 

• These new perspectives cast light on the relationality between organisations and 

individuals, and people and planet. That is, there is an acknowledgment of 

interconnectedness, and of how interactions between entities shape meaning, and 

outcomes. 
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• There are limits of ‘CSR’ as the blueprint for the socially responsibility of business, 

as it obscures the richness, variety, and normatively positive and negative 

contributions of business, and the many other actors, including individual persons, 

who constitute business practice. 

• Social responsibility is incremental and iterative, reshaped and reframed by multi-

level actors, rather than controllable and linear by any one party. The process is 

inherently contested and diversely experienced by those involved and affected, and 

a responsible analysis of social responsibility requires a sensitivity to context and to 

the experiences of those concerned. 

Editorial reflections: Holding up a mirror 

Given our substantive ambition to bring perspectives on social responsibility from the 

outside, it behoves us to reflect on the academic aspect of this dimension in the light of the 

experience of editing this special issue. We came together anticipating that our Call may 

challenge some of the assumptions about the social responsibility of business as presented in 

leading journals by opening up our field and making a little more room for other, hitherto 

more marginalised, perspectives. To some extent our editorial experience prompts 

questioning about the normal editorial processes of quality journal publishing. As Laura said 

when we began organising our related first stream for our Standing Working Group at EGOS 

in 2019, “We don’t want just the same old faces”. To some extent, we are the same old faces, 

writing this, and we acknowledge our respective sources of privilege. In this regard, our 

reflections here echo anxieties about the overall state of business and management knowledge 

(e.g. Davis, 2015; George, 2014; Greenwood, 2016) and particularly with the management of 

the peer review process, specifically, but from a different angle, its ‘blindness’ as discussed in 

this journal (Wilmott, 2022). 
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We are a group of six scholars from the field of business and society who came together 

with the explicit intention to make space for underrepresented voices to be heard and 

manuscripts to be read (see D’Cruz et al., 2021a). We imagined turning the position of 

gatekeepers granted by our role as guest editors for a prestigious academic journal into the 

position of gate-openers, thereby decentring our field. We wanted to achieve this while being 

aware of, and reflexive about, our differentiated positionality. This reflects both our privilege 

in enjoying faculty positions in established academic institutions, albeit from different 

statuses (Manning, 2018), yet also the elements of marginalisation due to the often-

oppressive treatment therein of gender and race, for example. However, this objective of 

‘advancing’ research on certain topics and from certain sources does not always sit squarely 

with the well-established and eminently laudable norms of evaluation of research in leading 

academic journals such as ‘distance’ of desk editors from the authors (usually defined in 

terms of indicators of absence of conflict of interest) and mutual anonymity on the part of 

authors and reviewers. Accordingly, we offer our reflections on our experience of trying to 

achieve the objective in this context.  

Recognising that knowledge is situated and political (Smith, 2021; Lugones, 2010; 

Mohanty, 2003), we have experienced how political reflexivity can become an 

epistemological compass to value and support the production of certain knowledge, 

especially when such knowledge emerges from sites of marginalisation or contributes to 

making them more visible (Abdelnour & Abu Moghli, 2021). But as guest editors, we shared 

this task with many anonymous reviewers and Human Relations colleagues who had no or 

limited information about the authors’ positionality except for the few authors who, writing 

from feminist or decolonial epistemological traditions anchored in standpoint theorising, 

chose to disclose, and critically discuss, their positionality. Our experience was a mixed one. 

Certainly, the editorial reviewing processes were conducted professionally and with a 
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developmental ethos.  And certainly, we are delighted to be able to showcase the work in the 

papers that follow.  However, in some cases, ‘authorial voice’ (Bedeian, 2004) was somewhat 

muted in our review processes – perhaps a norm in much academic work but perhaps also 

less fitting for our special issue approach. Some submissions were found wanting at the 

outset often in terms of lack of theoretical or methodological rigor. Yet, we are left with a 

sense that our understanding of contestation of social responsibility could have been even 

richer had we, reviewers, and associates, played a yet more systematic developmental 

approach. Perhaps that is always the case when the process of a competitive special issue 

requires that more papers are excluded than included, but we felt the loss – and withdrawal –

of some of the papers from the process detracted from the achievement of our ambition and in 

that respect proved disappointing and even painful.  

We are not, of course, the first to note the obstacles to diversity of voices in publishing 

(Collyer, 2018; Cunliffe, 2022; D’Cruz et al., 2022a). And there remains a debate as to 

whether enabling such diversity is the responsibility of academic journals whose raison 

d’être is generally framed in terms of advancing their respective scientific fields. But what 

counts as a contribution to such advancement, in other words what counts as theory, is neither 

neutral nor objective (hooks, 2014; Mohanty, 2003). We, therefore, share Glissant’s (1995) 

call for a poetics of the diverse, whereby the presence and significance of others’ experiences 

− of domination, oppression, resistance, and emancipation − are acknowledged through all 

aspects of knowledge production. This implies nurturing plurality and radical relationality. 

Imagining how this is to be achieved in the light of the expectation that journals deploy 

standards to ensure rigor as well as innovative contribution, remains tricky. It has been 

suggested that more open peer review systems could be adopted (Dobusch, & Heimstädt, 

2019) where reviewers can know the positionality − or at least get an enabling steer from the 

editor − of the authors whose work they evaluate and journey with, thereby ‘humanising’ the 
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publication process (Abrams et al., 2023). This also raises problems, first of what elements of 

positionality to ‘define’ and deem relevant in a journal’s call for papers, as well as how to 

‘verify’ such positionality to avoid the proliferation of dishonest claims. So, our analysis of 

the contestation of social responsibility has highlighted the underlying contestation of the 

knowledge base of the academy. We wish our field to be increasingly confronted with and 

receptive to the epistemic disobedience (Mignolo, 2009) of scholars speaking confidently 

from sites of marginalization and introducing contextualized concepts and theories without 

attempting to engage with the universalist discourse of Western knowledge. Even though we 

have no easy answers and offer no blueprint to follow, we hope at least that our reflections 

will help this critical issue to remain on the agenda. 

We hope that readers will recognise that this collection offers a diverse range of 

perspectives and that some of our mission, at least, has been achieved. While we committed 

fervently to overcoming some of these barriers in this special issue and preserving the 

authorial voice (Bedeian, 2004), we would have liked to have achieved more and been in a 

stronger position to offer improved models of editorial stewardship. Drawing on our 

experience, and recognising the primary role that editors, as well as the anonymous reviewers 

they select, play in establishing a supportive relationship with authors to make space for 

Othered voices we advocate for an ethos of writing in friendship (Townley, 1994). This, we 

think, would go some way to generating more social responsibility within our own profession 

to counter the powerful mechanisms of domination and exclusion that prevent certain voices 

and perspectives from getting the space they deserve in the academy. 

 

Acknowledgements 



19 
 

We would first like to thank all those who responded to the call for papers and expanded our 

understanding of context, contestation, and experiences of social responsibility. We want to 

acknowledge your work and can report that we read and learned from your respective 

contributions and perspectives. We value your work and look forward to seeing it as part of 

the wider academic discourse and literature. Thanks also to the authors of this Special Issue, 

for sticking with us through what could be quite tough rounds of revision. Third, the sincere 

engagement of reviewers was inspiring, indicating a lively interest in our topic; we are 

grateful for your support of the authors and the special issue. We are indebted to the co-

editors in chief, and a considerable number of associate editors who were actively involved, 

in particular Jean-Pascal Gond who worked closely with us throughout. Finally, we thank 

Hannah Steer for expertly supporting us through the administrative processes. 

 

Funding 

There are no funders to report for this submission 

 

REFERENCES  

Abdelnour S and Abu Moghli M (2021) Researching violent contexts: A call for political reflexivity. 

Organization,1-24. EPub ahead of print. 15 07 2021. DOI: 10.1177/1350508421103064. 

Abrams R, Bal P M, D'Cruz P, Hornung S, Islam G, McDonald M, Sanderson Z and Tonelli 

M J (2023) The story of this special issue on critical perspectives in work and 

organizational psychology. Applied Psychology 72(1): 3-12. 

Alamgir F and Banerjee S B (2019) Contested compliance regimes in global production 

networks: Insights from the Bangladesh garment industry. Human Relations 72(2): 272-

297. 



20 
 

Ashwin S, Kabeer N and Schüßler E (2020) Contested understandings in the global garment 

industry after Rana Plaza. Development and Change 51(5): 1296-1305. 

Babu N, De Roeck K and Raineri N (2020) Hypocritical organizations: Implications for 

employee social responsibility. Journal of Business Research 114: 376-384. 

Banerjee S B (2018) Transnational power and translocal governance: The politics of corporate 

responsibility. Human Relations 71(6): 796-821.  

Banerjee S B (2022a) Decolonizing deliberative democracy: Perspectives from below. Journal of 

Business Ethics 181(2): 283-299.  

Banerjee S B (2022b) Decolonizing Management Theory: A Critical Perspective. Journal of 

Management Studies 59(4): 1074-1087.  

Bedeian A G (2004) Peer review and the social construction of knowledge in the management 

discipline. Academy of Management Learning & Education, 3(2), 198-216.  

Bolton S C (2007) Dignity in and at work: Why it matters. In S. C. Bolton (Ed) Dimensions 

of dignity at work. Oxford: Butterworth-Heinemann, 3–16. 

Brand T, Blok V and Verweij M (2020) Stakeholder dialogue as agonistic deliberation: 

Exploring the role of Conflict and self-interest in business-NGO interaction. Business 

Ethics Quarterly 30(1): 3-30. 

Brès L and Gond J-P (2014) The visible hand of consultants in the construction of the markets for 

virtue: Translating issues, negotiating boundaries and enacting responsive regulations. Human 

Relations 67(11): 1347-1382.  

Brès L, Mosonyi S, Gond J. P, Muzio D, Mitra R, Werr A & Wickert C (2019) Rethinking 

professionalization: A generative dialogue on CSR practitioners. Journal of Professions and 

Organization 6(2): 246-264. 

Butler J (2015) Notes towards a performative theory of assembly. Cambridge, MA: Harvard 

University Press. 



21 
 

Butler J (2016) Frames of war: When is life grievable. London: Verso Books. 

Butler J (1990) Gender trouble: Feminism and the subversion of identity. New York: 

Routledge.  

Carroll A B (1979) A three dimensional model of corporate social performance. Academy of 

Management Review 4: 497–505. 

Chia A, Kern M L and Neville B A (2020) CSR for Happiness: Corporate determinants of 

societal happiness as social responsibility. Business Ethics: A European Review 29(3): 

422-437.  

Chowdhury R, Kourula A and Siltaoja M (2018) Power of paradox: Grassroots organizations’ 

legitimacy strategies over time. Business & Society 60(2): 420-453. 

Collyer F M (2018) Global patterns in the publishing of academic knowledge: Global North, 

global South. Current Sociology 66(1): 56-73. 

Crossley N (2010) Towards relational sociology. New York: Routledge. 

Cunliffe A L (2022) Must I grow a pair of balls to theorize about theory in organization and 

management studies? Organization Theory 3(3) Epub ahead of print 19 09 2022. 

DOI:26317877221109277. 

D’Cruz, P, Bisht N and Noronha E (2021b) Theorizing the workplace bullying–workplace 

dignity link: evidence from lesbians in Indian workplaces. In P. D’Cruz et al (Eds) Asian 

Perspectives on Workplace Bullying and Harassment. Dordrecht: Springer, 21-57. 

D’Cruz, P, Noronha E and Katiyar S (2022a) Meaningfulness and impact of academic 

research: Bringing the global south to the forefront. Business & Society 61(4): 839-844. 

D’Cruz, P, Noronha E, Banday M U L and Chakraborty S (2022b) Place Matters: 

(Dis)embeddedness and Child Labourers’ Experiences of Depersonalized Bullying in 

Indian Bt Cottonseed Global Production Networks. Journal of Business Ethics 176(2): 

241-263. 



22 
 

D'Cruz P, Delannon, N, Kourula A, McCarthy L, Moon J and Spence L J (2021a) Contesting 

Social Responsibilities of Business: Experiences in context (Special issue call for papers). 

Human Relations 74(2): 319-325.  

Davis G F (2015) Celebrating organization theory. Journal of Management Studies 52(2): 

309–319. 

Delannon N and Raufflet E (2021) Impeding CSR: Revisiting the role of government in 

shaping business- marginalized local community relations. Business Ethics, the 

Environment & Responsibility (formerly Business Ethics: A European Review) 30(4), 470-

484.  

Dmytriyev S D, Freeman R E and Hörisch J (2021) The relationship between stakeholder theory 

and corporate social responsibility: Differences, similarities, and implications for social 

issues in management. Journal of Management Studies 58(6), 1441-1470.  

Dobusch L and Heimstädt M (2019) Predatory publishing in management research: A call for 

open peer review. Management Learning 50(5): 607-619. 

Emirbayer M (1997) Manifesto for a relational sociology. American Journal of Sociology 103: 

281–317. 

Fontana E and Dawkins C (2024) Contesting corporate responsibility in the Bangladesh garment 

industry: The local factory owner perspective. Human Relations 

https://doi.org/10.1177/00187267231218430 

Friedman M (1970) The social responsibility of business is to increase its profits. New York 

Times Magazine, September 13: 32-33 

Gallie W B (1955–1956). Essentially contested concepts. Proceedings of the Aristotelian Society 

New Series, 56: 167–198. 

George G (2014) From the editors: Rethinking management scholarship. Academy of 

Management Journal 65(1): 1–6. 

https://doi.org/10.1177/00187267231218430


23 
 

Girschik V, Svystunova L and Lysova E I (2022) Transforming corporate social responsibilities: 

Toward an intellectual activist research agenda for micro-CSR research. Human 

Relations 75(1), 3-32. 

Glissant É (1995) Introduction à une poétique du divers [Introduction to a Poetics of the 

Diverse]. Montréal: Presses de l'Université de Montréal.  

Greenwood R (2016) OMT, then and now. Journal of Management Inquiry 25(1): 27–33. 

Grosser K and Tyler M (2022) Sexual harassment, sexual violence and CSR: Radical feminist 

theory and a human rights perspective. Journal of Business Ethics 177(2): 217-232. 

Gutierrez-Huerter O G (2024) Responding to Institutional Plurality: Micro-politics in the rollout 

of a global corporate strategy. Human Relations.  

https://doi.org/10.1177/00187267231176671 

Haigh N, Walker J, Bacq S and Kickul J (2015) Hybrid organizations: origins, strategies, 

impacts, and implications. California Management Review 57(3): 5-12. 

Hamann R, Luiz J, Ramaboa K, Khan F and Dhlamini X (2020) Neither colony nor enclave: 

Calling for dialogical contextualism in management and organization studies. 

Organization Theory EPub Ahead of Print. 16 01 2020. DOI:10.1177/2631787719879705. 

hooks b (1984) Feminist theory: From margin to center. Routledge.  

hooks b (2014) Teaching to transgress. Routledge.  

Hussain W and Moriarty J (2018) Accountable to whom? Rethinking the role of corporations 

in political CSR. Journal of Business Ethics 149(3): 519-534.  

Järvelä J (2023) The mine or the mire? Mobilising place in natural resource struggles. 

Journal of Business Ethics 187(2): 237-254. 

Karam C M and Jamali D (2017) A cross-cultural and feminist perspective on CSR in developing 

countries: Uncovering latent power dynamics. Journal of Business Ethics 142(3), 461-477. 

https://doi.org/10.1177/00187267231176671
https://doi.org/10.1177/2631787719879705


24 
 

Kaufmann L and Derry R (2023) On Valuing Women: Advancing an Intersectional Theory of 

Gender Diversity in Organizations. Academy of Management Review, 1–24. EPub Ahead of Print. 

13 12 2023. DOI:10.5465/amr.2021.0382 

Knudsen J S and Moon J (2022) Corporate Social Responsibility and Government: The Role 

of Discretion for Engagement with Public Policy. Business Ethics Quarterly 32(2): 243–

271. 

Konadu-Osei O A, Boroş S and Bosch A (2023) Methodological decolonisation and local 

epistemologies in business ethics research. Journal of Business Ethics, 186(1), 1-12. EPub Ahead 

of Print. 14 10 2022. DOI:10.1007/s10551-022-05220-z 

Kourula A, Moon J, Salles-Djelic M L and Wickert C (2019). New roles of governments in the 

governance of business conduct: Implications for management and organizational research. 

Organization Studies 40(8): 1101–1123. 

Kuk G and Giamporcaro S (2024) Prefigurative imaginaries: Giving the unbanked in Kenyan 

informal settlements the power to issue their own currency. Human Relations. 

Lauwo S (2018) Challenging masculinity in CSR disclosures: Silencing of women’s voices in 

Tanzania’s mining industry. Journal of Business Ethics 149(3): 689-706. 

Leitheiser E (2021) How domestic contexts shape international private governance: The case 

of the European Accord and American Alliance in Bangladesh. Regulation & Governance 

15(4): 1286-1303. 

Levitt T (1958) The dangers of social responsibility. Harvard Business Review 6: 41–50. 

Lugones M (2010) Toward a decolonial feminism. Hypatia 25(4): 742-759.  

Lukes S (1974) Power: A Radical View. London: Macmillan. 

McCarthy L (2017) Empowering women through corporate social responsibility: A feminist 

Foucauldian critique. Business Ethics Quarterly 27(4): 603-631. 



25 
 

McCarthy L (2018) “There is no time for rest”: Gendered CSR, sustainable development and 

the unpaid care work governance gap. Business Ethics: A European Review 27(4): 337-

349. 

McCarthy L and Muthuri J N (2018) Engaging Fringe Stakeholders in Business and Society 

Research: Applying Visual Participatory Research Methods. Business & Society 57(1): 

131-173.  

Maher R and Lonconpán S (2024) Re-politicizing spirituality: A collaborative 

autoethnography on Indigenous identity dynamics in an environmental conflict in a 

Mapuche community in Chile. Human Relations. 

Maher R, Huenteao H and Quintremán E (2022) The tragic failings of political CSR: A damning 

verdict from the Indigenous Pehuenche highlands in Chile. Journal of Management Studies, 

59(4), 1088-1097.  

Maher R, Pedemonte‐Rojas N, Gálvez, D and Banerjee S B (2023) The Role of Multistakeholder 

Initiatives in the Radicalization of Resistance: The Forest Stewardship Council and the Mapuche 

Conflict in Chile. Journal of Management Studies. EPub Ahead of Print. 02 11 23. 

DOI:10.1111/joms.13015 

 Manning J (2018) Becoming a decolonial feminist ethnographer: Addressing the complexities of 

positionality and representation. Management Learning 49(3): 311-326. 

Matten D and Moon J (2020) Reflections on the 2018 Decade Award: The Meaning and 

Dynamics of Corporate Social Responsibility. Academy of Management Review 45(1): 7-

28. 

Mignolo W D (2009) Epistemic disobedience, independent thought and decolonial freedom. 

Theory, culture & society 26(7-8): 159-181. 

Mohanty C T (2003) “Under western eyes” revisited: Feminist solidarity through anticapitalist 

struggles. Signs: Journal of women in culture and society 28(2): 499-535.  



26 
 

Monticelli L (2018) Embodying alternatives to capitalism in the 21st century. tripleC: 

Communication, Capitalism & Critique 16(2) 501-517. 

Moser C & Lysova E I (2023) Sustainability Professionals .In Rasche A. et al. (Eds) 

Corporate Sustainability: Managing Responsible Business in a Globalized World 

Cambridge: Cambridge University Press. 

Motsei N and Nkomo S M (2016) Antecedents of bullying in the South African workplace: 

Societal context matters. Africa Journal of Management 2(1): 50-72. 

Noronha E, Chakraborty S and D’Cruz P (2020) ‘Doing dignity work’: Indian security 

guards’ interface with precariousness. Journal of Business Ethics, 162: 553-575. 

Okoye A (2009) Theorising corporate social responsibility as an essentially contested 

concept: Is a definition necessary? Journal of Business Ethics 89: 613–627. 

Özkazanç-Pan B (2019). CSR as gendered neocoloniality in the Global South. Journal of 

Business Ethics 160(4): 851-864. 

Pisani N, Kourula A, Kolk A and Meijer R (2017). How global is international CSR research? 

Insights and recommendations from a systematic review. Journal of World Business 52(5): 

591-614. 

Quazi A, Amran A and Nejati M (2016) Conceptualizing and measuring consumer social 

responsibility: a neglected aspect of consumer research. International Journal of 

Consumer Studies 40(1): 48-56. 

Ramirez J, Vélez-Zapata C P and Maher R (2024) Green colonialism and decolonial 

feminism: A study of Wayúu women’s resistance in La Guajira. Human  

Relations, 0(0). https://doi.org/10.1177/00187267231189610 

Rasche A, De Bakker F G W and Moon J (2013) Complete and partial organizing for 

Corporate Social Responsibility. Journal of Business Ethics 115(4): 651-653. 

Reinecke J and Donaghey J (2023) Stitching Governance for Labour Rights 

https://doi.org/10.1177/00187267231189610


27 
 

Towards Transnational Industrial Democracy. Cambridge: Cambridge University Press. 

Roberts A and Mir Zulfiqar G (2019) The political economy of women’s entrepreneurship 

initiatives in Pakistan: reflections on gender, class, and “development”. Review of 

International Political Economy 26(3): 410-435. 

Sabadoz C and Singer A (2017). Talk ain’t cheap: Political CSR and the challenges of corporate 

deliberation. Business Ethics Quarterly 27(2), 183-211.  

Sayer A (2011) Why things matter to people: Social science, values and ethical life. New 

York: Cambridge University Press.  

Schiller-Merkens S (2022) Social transformation through prefiguration? A multi-political 

approach of prefiguring alternative infrastructures. Historical Social Research 47(4), 66-

90. 

Sheehy B (2015) Defining CSR: Problems and solutions. Journal of Business Ethics 131: 

625-648. 

Smith L T (2021) Decolonizing methodologies: Research and indigenous peoples. London: 

Bloomsbury Publishing.  

Soundararajan V, Jamali D and Spence L J (2018) Small business social responsibility: A 

critical multilevel review, synthesis and research agenda. International Journal of 

Management Reviews 20(4): 934-956. 

Soundararajan, V, Sharma G and Bapuji H (2023) Caste, social capital and precarity of labour 

market intermediaries: The case of Dalit labour contractors in India. Organization Studies. 

EPub Ahead of Print. 04 05 23. DOI:10.1177/01708406231175319 

Spence L J (2022) Radical, Relevant, Reflective and Brilliant: Towards the Future of 

Business Ethics. Journal of Business Ethics 180: 829–834.  



28 
 

Spence L J and Taylor S (2024) Feminist Corporate Social Responsibility: Reframing CSR as 

a critical force for good. British Journal of Management. EPub Ahead of Print 04 02 

24. DOI:10.1111/1467-8551.12798 

Townley B (1994) Writing in friendship. Organization 1(1): 24-28. 

Tynan L (2021) What is relationality? Indigenous knowledges, practices and responsibilities 

with kin. cultural geographies 28(4): 597-610. 

Wickert C (2021) Corporate social responsibility research in the Journal of Management 

Studies: A shift from a business‐centric to a society‐centric focus. Journal of Management 

Studies 58(8): E1-E17. 

Willmott H (2022) Blinding faith – Paradoxes and pathologies of opacity in peer review. 

Human Relations 75(9): 1741-1769. 

 

 

 

 

Biographies 

 

Premilla D'Cruz is Professor of Organizational Behaviour at the Indian Institute of 

Management Ahmedabad. Her research centres around workplace bullying, emotional abuse 

and harassment; emotions at work, technology and work; identity and self at work; informal 

and precarious work and employment; organizational control; positive organizational 

scholarship; and whistleblowing at work. She is internationally recognized for her pioneering 

research in the field of workplace bullying. D'Cruz has published in Journal of Business 

Ethics, Organization, Information and Organization, among other reputed peer-reviewed 

journals. 

 



29 
 

Nolywé Delannon is Associate Professor at Université Laval and a Member of the Working 

Group on the collaborative economy (appointment by the Government of Québec). With a 

background in political science and international relations, Delannon’s research is focused on 

CSR; sustainability and global/local dynamics. She has a special interest in corporate-

community relations and community development, and is published in Business Ethics, the 

Environment & Responsibility as well as authoring numerous chapters and reports. 

 

Arno Kourula is Professor of Business & Sustainability at the University of Amsterdam 

Business School, and Docent (honorary title) at Aalto University. His primary research 

interest is corporate sustainability through cross-sector interactions (between public sector 

organizations, businesses and civil society), and he has been published in numerous journals, 

as well as editing the 2nd edition of Corporate Sustainability: Managing Responsible Business 

in a Globalised World (2023, with Andreas Rasche, Mette Morsing and Jeremy Moon). 

Kourula has served in editorial roles and on boards for several journals, including as Section 

Editor for the Journal of Business Ethics. 

 

Lauren McCarthy is Senior Lecturer in Corporate Social Responsibility and Director of 

ETHOS The Centre for Responsible Enterprise at Bayes Business School, City, University of 

London. Her research centres on whether and how businesses can support more equal and 

equitable experiences for women, particularly in global supply chains. Her work has been 

published in business and management, geography, and development journals, most recently 

exploring misogyny in Organization Studies (2023, with Scott Taylor) and feminist 

longitudinal methods in Area (2024, with Katherine Brickell and Sabina Lawreniuk).  

 



30 
 

Jeremy Moon is Professor of Sustainability Governance, Copenhagen Business School. He 

was Founding Director of the ICCSR, University of Nottingham, and was Director of the 

CBS Sustainability Centre. He is author of Corporations and Citizenship (2008, with Andrew 

Crane and Dirk Matten); Corporate Social Responsibility: A Very Short Introduction (2014); 

and ‘The Meaning and Dynamics of Corporate Social Responsibility’ Academy of 

Management Review (2020, with Dirk Matten). 

 

Laura J. Spence is Professor of Business Ethics at Royal Holloway, University of London. 

She is a business ethicist with a special interest in critical perspectives on corporate social 

responsibility (CSR) and the application of social and moral theory to business practice. She 

has published on a wide range of topics in journals such as Accounting, Organisations and 

Society, British Journal of Management, Business Ethics Quarterly, Human Relations, and 

Journal of Management Studies. Laura is Consulting Editor of the Journal of Business Ethics 

and co-author of the leading Business Ethics textbook (5th edition, with Andrew Crane, Dirk 

Matten and Sarah Glozer). 

 


