City Research Online
City St George’s, University of London

ST GEORGE'S

UNIVERSITY OF LONDON

Citation: van Laer, T. (2016). Narrative theory in consumer research: Some
synthesis and suggested directions for further research. Paper presented at the
Consumer Culture Theory Conference, 6-9 July 2016, Lille, France.

This is the accepted version of the paper.

This version of the publication may differ from the final published version. To cite
this item please consult the publisher's version.

Permanent repository link: https://openaccess.city.ac.uk/id/eprint/18851/

Copyright and Reuse: Copyright and Moral Rights remain with the author(s) and/or
copyright holders. Copies of full items can be used for personal research or study,
educational, or not-for-profit purposes without prior permission or charge, unless otherwise
indicated, provided that the authors, title and full bibliographic details are credited, a
hyperlink and/or URL is given for the original metadata page and the content is not changed
in any way. For full details of reuse please refer to City Research Online policy.

City Research Online: http://openaccess.city.ac.uk/ publications@citystgeorges.ac.uk



https://openaccess.city.ac.uk/policies.html
mailto:publications@citystgeorges.ac.uk
http://openaccess.city.ac.uk/

Session Title:

Narrative Theory in Consumer Research:
Stages, Players, and Transformative Effects

Presentation Titles:

Stories Are Waiting, Managers Are Not:

Comprehensive Guidance for Brand Story-making

Luca M. Visconti, ESCP Europe Business School
79 Avenue de la République
75011 Paris
France
Email: lvisconti@escpeurope.eu
Phone: + 33 149 23 58 74

Sewing Patterns: How Institutional Work Contributes to Brand Narrative Stability in the
Ever Changing Field of High Fashion

Marie-Agnes Parmentier, HEC Montreal
3000, chemin de la Cote-Sainte-Catherine
Montréal, Québec
Canada H3T 2A7
Email: marie-agnes.parmentier@hec.ca
Phone: 514 340-7167

Eileen Fischer, Schulich School of Business, York University
111 Ian MacDonald Blvd
Toronto, ON M3J 1P3
Canada
Email: efischer@schulich.yorku.ca
Phone: (416) 736-2100

Narrative Navigational Practices in the Digital Age

Stephanie Feiereisen, Cass Business School, City University London
106 Bunhill Row
London EC1Y8TZ
United Kingdom
Email: Stephanie.feiereisen.1(@city.ac.uk
Phone: +44 (0)20 7040 0913



Dina Rasolofoarison, Aston Business School, Aston University
Birmingham B4 7ET
United Kingdom
Email: d.rasolofoarison@aston.ac.uk
Phone: +44(0)121 204 4794

Cristel Russell, Kogod School of Business, American University
4400 Massachusetts Ave NW
Washington, DC 20016
United States
Email: cristelrussell@fulbrightmail.org
Phone: (202) 885-1929

Hope Schau, Eller College of Management, the University of Arizona
1130 E Helen St
Tucson, AZ 85721
United States
Email: hschau@eller.arizona.edu
Phone: 520.626.2976

Discussant: Tom van Laer, Cass Business School, City University London
106 Bunhill Row
London EC1Y8TZ
United Kingdom
Email: tvanlaer@city.ac.uk
Phone: +44 (0)20 7040 0324

Session Organizer and Chairperson: Stephanie Feiereisen, Cass Business School, City
University London



