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Abstract 

Background: Newspapers frequently portray autism negatively and stereotypically, with such 

portrayals being particularly prevalent in certain tabloids and right-leaning publications. 

Negative coverage can harm the well-being of autistic people and hinder their acceptance 

within society. This study further examined the impact of newspaper coverage by analysing the 

relationship between readers’ newspaper preferences and trust in different outlets and their 

attitudes towards autism. 

Method:  In an online survey, we recruited 277 UK-based, non-autistic adults who provided 

demographic information, reading frequency data, and trustworthiness ratings for 10 British 

newspapers. Participants also completed questionnaires on their knowledge about autism, their 

explicit attitudes, and a task assessing implicit attitudes toward autism. Data were analysed 

using generalised additive models weighted by overall exposure to newspapers, with explicit 

and implicit attitudes as outcome variables. A hierarchical partitioning analysis determined the 

proportion of the variance in explicit and implicit attitudes explained by reading behaviour and 

other variables. 

Results: Our analyses accounted for 60.1% of the variance in explicit (adjusted-R² = 0.60) and 

35.2% in implicit attitudes, with reading behaviour variables collectively explaining 6.0% of the 

variance in explicit and 10.4% in implicit attitudes. Crucially, a preference for reading 

right-leaning tabloids predicted more negative implicit attitudes. Furthermore, participants with 

selective trust in right-leaning tabloids tended to have relatively favourable explicit but 

relatively unfavourable implicit attitudes. A complementary analysis suggested that participants 

with higher overall trust in newspapers had less accurate knowledge about autism. 

Conclusion:   

Our findings highlight the role of the quality of newspaper content in influencing readers’ 

explicit and implicit attitudes toward autism, alongside other factors. Trust in and engagement 

with content that negatively and stereotypically portrays autism appear to reinforce negative 

implicit biases, even when explicit attitudes are favourable. Future research should investigate 

broader media ecosystems and causal pathways underlying attitudinal shifts. 
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Introduction 

Throughout their lives, autistic people frequently encounter challenges and adverse outcomes in 

education, employment, social life, and physical and mental health.1-17 Increasingly, these 

outcomes are understood to arise not from characteristics inherent to autistic people18, 19 but 

rather from inadequate accommodations in the environment, with a lack of acceptance and 

negative attitudes toward autism magnifying their frequency, severity, and impact.20-24 A 

growing body of research investigates a wide range of factors, both intrinsic (e.g., age, gender, 

personal experiences) and environmental (e.g., culture), which may shape attitudes toward 

autism and impact the acceptance of autistic people in society.25-30 

The present study examines an additional environmental factor: media representations of 

autism, particularly in newspapers. Such representations not only reflect but also actively shape 

public perceptions of autism. When coverage is negative and reinforces stereotypes, it can 

hinder acceptance and the transition to more inclusive societies.31, 32 Therefore, this study 

investigates how much exposure to specific newspaper content contributes to readers’ 

attitudes toward autism, while also considering several other factors known to influence such 

attitudes. This research demonstrates the broader societal implications of creating or engaging 

with content about autism in news media33-35 — knowledge that is useful to anyone interested in 

autism acceptance and the fostering of more inclusive societies. 

Autism-related Adversities and the Role of Acceptance 

Extensive research shows that autistic people — 1% to 3% of the population36, 37 — face negative 

outcomes in their education, employment, social life, and physical and mental health. Autistic 

people are at increased risk of bullying,1, 2 more likely to be excluded from school,3 and 

frequently encounter social exclusion at university.4-6, 38 After graduation, they often struggle 

with high unemployment rates and limited access to competitive employment.10 In terms of 

mental well-being, autistic people experience mental health conditions at rates up to four times 

higher than neurotypical people.7-10 
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Historically, these adversities faced by autistic people were primarily understood in terms of 

innate “deficits,” “difficulties,” or “atypicalities” in areas defining autism in clinical terms, such as 

communication and social interaction.18, 19 More recent society-based perspectives, however, 

recognise that many of these challenges stem from educational, professional, and social 

environments that fail to provide the necessary adaptations and support.22-24 While autism 

includes disabling aspects, their impact is magnified when inadequate accommodations prevent 

autistic people from thriving.20, 23 

Within this newer framework, even though social difficulties are central to autism, they can be 

more accurately seen as relational, shaped by interactions between autistic people and the 

neurotypical majority.21, 23 Thus, improving societal acceptance emerges as a catalyst for 

improved life outcomes for autistic people. Conversely, a lack of acceptance perpetuates 

harmful stereotypes (defined as commonly held but often inaccurate beliefs)39 and stigma 

(described as a mixture of negative perceptions and social disapproval).40 This drives 

exclusionary practices that weaken self-acceptance and fuel internalised stigma amongst 

autistic people,20 and encourage masking behaviours that worsen their mental health.17, 41 As a 

result, poor acceptance leads to poorer mental well-being, which then reinforces exclusion and 

adversity, creating a self-perpetuating cycle.11-13, 15-17, 41 

Attitudes Toward Autistic People and Influencing Factors 

Central to the cycle of acceptance and adversity are attitudes toward autism, which shape how 

autistic people are perceived and treated, and can be explicit or implicit. Explicit attitudes 

develop consciously over time, usually reflecting cultural norms and acquired knowledge.42 In 

contrast, implicit attitudes arise automatically and unconsciously and reflect entrenched biases 

that resist conscious change.42-44 While explicit attitudes may appear supportive, implicit 

attitudes guide spontaneous, subconscious behaviours.45, 46 Crucially, explicit attitudes toward 

autism can be more favourable than implicit ones, indicating how covert biases undermine 

public expressions of acceptance.45 However, evidence on the relationship between explicit and 

implicit attitudes remains mixed: some studies found no association,26, 45 whereas others 27, 28 

report a strong link. 
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A growing body of research examines factors that shape attitudes toward autism. For a 

comprehensive review of 47 such studies (36 of which were subjected to a meta-analysis), see 

Kim and colleagues.25 This literature has examined both intrinsic and environmental factors. 

Intrinsic factors refer to personal attributes or characteristics. Much attention has focused on 

demographics, such as gender, age, education, as well as knowledge about autism. Some 

studies suggest that women,29, 47, 48 younger adults,49 and individuals with higher education 

levels50, 51 may hold more favourable attitudes toward autism. Yet, the meta-analysis of Kim and 

colleagues25 identified gender as the only consistent demographic predictor; other research 

finds no significant effects of gender,38, 44, 46, 47 age,26, 52, 53 or education52 on implicit attitudes. 

Another intrinsic factor is specific knowledge about autism, gained through specialised training, 

personal study, or accessing autism-awareness campaigns.29, 50, 54 Such knowledge is associated 

with reducing stigma and dispelling misconceptions, as well as challenging harmful causal 

attributions about disability.49 Many studies link higher levels of autism knowledge with more 

positive explicit attitudes.26, 27, 29, 52, 55, 56 However, other studies do not replicate this effect,49, 57 

while a few studies show no significant effect of autism knowledge on implicit attitudes,50, 58 

implying that some deeply entrenched biases persist despite greater awareness. 

Environmental factors include external influences, such as culture and interpersonal interactions. 

For instance, people in Western cultures display more positive attitudes toward autism than 

those in some Eastern or Asian contexts,27, 28, 59 though cross-cultural differences remain 

understudied in meta-analyses like Kim et al.25 An additional environmental factor is contact 

with autistic people. Consistent with the intergroup contact theory,25, 60 positive interactions 

with members from different groups reduce prejudice and improve both explicit and implicit 

attitudes.43, 61, 62 The quality of these interactions matters, as sustained, constructive engagement 

fosters empathy and greater understanding, whereas superficial or negative encounters may 

reinforce harmful stereotypes toward autistic people.61, 63 

Newspaper Portrayals and Attitudes Toward Autism 

An alternative, relatively unexplored, environmental factor, which influences attitudes toward 

autism is media representations,64 including fictional media,65-67 news media,33, 67 and, increasingly 
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involving social media.68 News media, in particular, both reflect and shape public attitudes 

toward marginalised groups, including autistic people. Through agenda-setting as well as 

language and framing, news outlets prioritise certain stories and highlight specific aspects of 

autism, subtly influencing public perceptions.69-71 Regarding newspapers, several studies have 

demonstrated how they often portray autism inaccurately, reinforcing ableist and stereotypical 

views.31, 33, 67, 72, 73 or misrepresenting autism as primarily associated with children—especially 

boys.31, 32, 74, 75  

A recent large-scale study by Karaminis and colleagues31 systematically analysed representations 

of autism in ten British newspapers over a decade, charting shifts over time and identifying 

differences between broadsheets and tabloids, as well as between left- and right-leaning 

papers. Their findings indicated gradual progress: media coverage of autism increased steadily, 

slowly shifting from deficit-focused views to perspectives emphasizing difference. This slow 

progress seemed to be less easily observable in tabloids and right-leaning papers, in which 

references to autism were more scarce than in left-leaning broadsheets. Furthermore, coverage 

in right-leaning tabloids seemed to be more often negative and deficit-oriented — focusing on 

specific individuals, celebrities, or fictional characters, rather than providing nuanced and 

non-stigmatising descriptions of the autistic experience. 

Despite extensive research on autism representation in news media, relatively little is known 

about how much these portrayals influence public understanding of autism. There is evidence 

that press coverage influences public attitudes,34, 76 and that these effects are proportional to 

exposure.77, 78 However, these effects are unlikely to flow in a simple, one-directional manner. 

Public opinion interacts with media messages through intricate, bidirectional processes—both 

conscious and unconscious.77, 78 Readers filter or interpret information based on preexisting 

beliefs, whilst engaging with multiple media sources that might reinforce or challenge their 

views toward autism. Many people select outlets that align with their own perspectives, thus 

solidifying, rather than altering, established opinions.79 This is relevant to the recent notion of 

echo chambers— describing enclosed social and online environments where people gravitate 

toward interactions and content that predominantly reinforces their preexisting biases.80 
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Finally, there are likely considerable individual differences in how press representations affect 

attitudes. Factors shaping implicit and explicit attitudes toward autism—such as demographic 

characteristics,  contact with autistic people, and autism knowledge— might affect how 

individuals perceive and interpret news stories. For instance, certain groups might present 

preferences to read specific news outlets or respond differently to news stories depending on 

their beliefs and familiarity with autistic people. 

The Current Study 

This study aims to explore how engagement with newspaper content influences both explicit 

and implicit attitudes toward autism. To this end, we administered a survey to participants 

recruited through an online platform. The survey recorded comprehensive measures of 

participants’ newspaper reading habits and trust in specific newspapers and assessed their 

explicit and implicit attitudes toward autistic people. It also recorded a variety other variables 

previously linked to attitudes toward autism.25 

We hypothesised that participants’ reading behaviour and trust preferences, particularly with 

respect to the contrast between right-leaning tabloids and left-leaning broadsheets, will be 

reflected in their attitudes towards autism, consistent with the quality of autism coverage in 

these segments of the press.31 In addition, we anticipated factors such as age, gender, contact 

with autistic people, or knowledge about autism to also influence attitudes in line with existing 

literature.25 

We also aimed to establish the relative contribution of reading preferences and trust in 

individual newspapers alongside the variety of factors shaping autism attitudes. To this end, we 

used statistical methods that determined the portion of the explained variance in explicit and 

implicit attitudes explained by each factor. Finally, in a complementary post hoc analysis, we 

examined how much newspaper reading preferences shape participants’ knowledge about 

autism, given that such knowledge consistently emerged as one of the most influential 

predictors of explicit and implicit attitudes toward autism. 
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Methods 

Participants 

A total of 277 participants (180 identifying as “female,” 96 “male,” and 1 “other”) completed the 

study. Participants were recruited through the Prolific platform (www.prolific.co) and were 

compensated pro rata for their time. Eligibility criteria included being over 18 years old, residing 

in the UK, not being autistic, and having access to a computer with a physical keyboard 

(required for the part of the survey assessing implicit attitudes). Participant demographics are 

shown in Table 1. 

An additional 45 participants began the survey without completing it and were excluded from 

the analysis. Furthermore, 21 participants were excluded due to failing in at least one of two 

attention-check questions, included in the online survey to mitigate poor-quality responses.81 

Survey 

All participants completed an online survey, which they accessed through the Qualtrics platform  

(www.qualtrics.com). The survey included the following six sections. 

Demographics 

Participants began by answering four demographic questions. They selected their age group 

from six ranges (18–24, 25–34, 35–44, 45–54, 55–64, 65 and older), their gender (“Female,” “Male” 

or “Other”), and their highest completed education level (GCSE or lower, A-Levels or equivalent, 

Certificate, Diploma or Foundation Degree, Bachelor’s Degree, Master’s Degree, or 

PhD/Professional Doctorate). Additionally, participants indicated their political leanings, 

choosing from six options: “Left,” “Left-leaning,” “Centre,” “Right-leaning,” “Right,” “Other”, and 

“Prefer not to say”. 

Contact with Autistic People 

Participants were asked to report their level of contact with autistic people by responding to 

the question: "Do you know and regularly spend time with someone who is autistic?" The 
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response options included: "No, I don’t know anyone who is autistic," "Yes, I know someone who 

is autistic, but I don’t spend time with them," "Yes, I know someone who is autistic, but I only 

spend time with them infrequently," and "Yes, I know someone who is autistic and spend time 

with them often or regularly." 

Newspaper Reading Preferences and Perceived Trustworthiness 

Next, participants were asked about their reading habits and perceptions of 10 prominent British 

newspapers (Daily Express, Daily Mail, Daily Mirror, Daily Star, Daily Telegraph, The Guardian, The 

Independent, The Observer, The Sun, and The Times). For each newspaper, participants indicated 

their reading frequency using five options: “Never”, “A few times a year,” “A few times a month,” 

“A few times a week,” and “Daily.” Additionally, they rated the trustworthiness of each 

newspaper on a 5-point Likert scale, ranging from “Not trustworthy” to “Very trustworthy”. 

Single-Category Implicit Association Test 

Participants were subsequently ok invited to “complete a word-based game in which [they 

should] assign words to categories”. More specifically, they completed a Single-Category 

Implicit Association Test (SC-IAT),82 a computerised experiment which is often used to assess 

implicit attitudes toward a concept. This task was implemented within the Qualtrics survey, 

using the iatgen platform (http://iatgen.org) and the iatgen83 R package. 

Broadly speaking, the SC-IAT assesses implicit attitudes by measuring how quickly participants 

categorise words related to a target concept, in our case, autism, as either positive or negative. 

The SC-IAT comprises two stages. In the first stage, participants are prompted to categorise 

autism-related words together in a given type of evaluation, for example, positive. In the second 

stage, participants are prompted to categorise the same words in the opposite type of 

evaluation, negative. The response times, or categorisation latencies, are used to determine the 

extent to which participants associate the target concept more strongly with one evaluation 

over the other, positive over negative or vice-versa. Faster response times indicate a stronger 

implicit association in the same direction. 

9 

http://iatgen.org


Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

The SC-IAT outcome is the D-score, which quantifies the strength and direction of implicit 

attitudes. D-scores between −2.00 and −0.16 suggest negative implicit attitudes, D-scores from 

−0.15 to +0.15 indicate neutral attitudes and D-scores between +0.16 and +2.00 reflect positive 

implicit attitudes.26, 45, 82 

Our autism-related SC-IAT used autism-relevant stimuli from Cage and Doyle,26 namely the 

words "Autistic," "Asperger’s," "Spectrum," "ASD," and "Neurodivergent". Positive evaluative 

words included terms like "wonderful," "friendly," and "happy," while negative evaluative words 

included terms such as "horrible," "angry," and "tragic."26 Participants completed five blocks of 

trials. The first block introduced the task and allowed participants to practice categorising 

words. The second and third blocks formed the first stage of the SC-IAT, where participants 

categorised autism-related words with one evaluation. The fourth and fifth blocks constituted 

the second stage, where the opposite evaluation was applied. The between-block reliability was 

good in our data with Cronbach's α = 0.82. For a more in-depth description of the SC-IAT 

analysis, see Supplementary Material S1. 

The Societal Attitudes Towards Autism Scale. 

Following the SC-IAT, participants completed the Societal Attitudes Towards Autism Scale 

(SATA),84 a 16-item questionnaire developed to evaluate explicit attitudes toward autism and 

autistic people. This scale includes statements designed to capture stereotypes and biases, such 

as, “People with autism should not engage in romantic relationships.” Participants rated their 

agreement with each statement on a 4-point Likert scale, ranging from “Strongly disagree” to 

“Strongly agree”. Higher overall scores in this scale indicate more favourable views toward 

autism. In the current study, the SATA scale demonstrated good internal consistency, with 

Cronbach's α =  0.84. 

Autism Awareness Scale 

Finally, participants’ knowledge of autism was assessed using the Autism Awareness Scale 

(AAS).29, 85 This scale consists of 13 items with statements such as, “Autism is more frequently 

diagnosed in males than females.” Participants rated their agreement with each statement on a 

10 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

5-point Likert scale, ranging from “strongly disagree” to “strongly agree”. A higher score in this 

scale indicates greater accuracy in knowledge about autism. In this study, the AAS 

demonstrated acceptable internal consistency, with a Cronbach’s alpha (α) of 0.77. 

General Procedure and Ethics 

This research was approved by the Science Research Ethics Committee of Edge Hill University 

(ScREC: ETH2021-0341) and conducted in accordance with its ethical guidelines. Participants 

accessed the survey via the Prolific platform and were presented with an information sheet 

explaining the study’s focus on autism-related beliefs and everyday life. The role of newspaper 

reading preferences was not disclosed at this stage. Informed consent was obtained before 

participants proceeded to the survey, which took approximately 15–20 minutes to complete. 

Two attention-check  questions,81 instructing responses of “strongly agree” and “strongly 

disagree,” were included within the SATA and AAS scales. At the end, participants were 

redirected to a debriefing page with further details about the study. 

Community Involvement 

Every stage of this research—including the design of the study, analysis of results, interpretation 

of findings, and the authoring of this paper—was a collaborative effort between an autistic and 

a non-autistic researcher. 

Data Preprocessing and Measurements 

Data were preprocessed by scoring the three questionnaires following their respective 

guidelines. Non-standardised responses (e.g., age, education, contact with autistic people) were 

converted into numeric values, with age ranges mapped to a linear scale and education levels 

approximated as years of education. Gender was treated as a factor with three levels (“Male,” 

“Female,” and “Other”). Political orientation was also treated as a factor, so as to include 

participants who responded “Other” and “Prefer not to say” to this question (rather than on the 

five-point scale between “Right” and “Left” political views). SC-IAT D-scores were computed 

following Greenwald’s revised algorithm,84 which suggested the exclusion of 56 trials (around 

0.001% of total), with response times < 400ms, in our data, but no participants due to an 
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elevated rate of trials with a response time < 300ms (see Supplementary Materials S1 for further 

details). 

Reading behaviour and trust ratings were coded numerically. Reading frequency responses for 

each newspaper underwent a quadratic transformation to better correspond to the actual 

frequency of exposure to a given newspaper. Further details on reading behaviour measures are 

provided in Supplementary Materials S2. 

From the transformed reading behaviour data, two primary measures of reading behaviour were 

derived: 

1.​ Overall Exposure to Newspapers: This measure was the summed reading frequency 

across all newspapers. It could range from no engagement at a score of 0 up to 160, 

corresponding to exposure to every one of the 10 newspapers on a daily basis. 

2.​ Selective Exposure to Newspapers (Reading Preference for Right-Leaning Tabloids). 

This measure was the difference between the reading frequency of the four 

right-leaning tabloids (Daily Express, Daily Mail, Daily Star, and The Sun) minus the 

reading frequency of the three left-leaning broadsheets (The Guardian, The 

Independent, The Observer). It was higher when participants answered they read more 

frequently right-leaning tabloids. This measure could range from −48, corresponding to 

daily exposure to each one of the left-leaning broadsheets and no exposure to 

right-leaning tabloids, up to 64, corresponding to daily exposure to each of the four 

right-leaning tabloids and no exposure to left-leaning broadsheets. 

Similarly, two metrics were calculated for trust: Overall Trust (the mean trust rating across all 

newspapers, potential range of 0 to 40) and Selective Trust (the difference between trust 

ratings of right-leaning tabloids minus left-leaning broadsheets, potential range of −12 to 16). 
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Main Data Analyses 

Generalised Additive Models and Weighting 

Our main analysis used regression models in which explicit or implicit attitudes were the 

outcome variables, and all other measurements, i.e., demographics, contact with autistic people, 

autism knowledge, implicit or explicit attitudes (correspondingly), and measurements related to 

newspaper reading and trust, were predictors. We modelled the data non-parametrically with 

generalised additive models (GAMs) using the mgcv package in R.86 GAMs were selected 

because they offer a flexible framework for regression problems, which allows for nonlinear 

patterns in the effects of predictors and does not rely on strict parametric assumptions.86 

In the GAM models, data were weighted by overall exposure to newspapers, meaning that data 

from participants who read newspapers very frequently were given more importance than data 

from participants who read newspapers infrequently or never. This weighting was deemed 

necessary as an initial descriptive analysis showed considerable variation in participants’ overall 

exposure to newspapers, with 19.86% reporting they did not read newspapers at all and many of 

them reporting they read them only infrequently (Supplementary Materials S3). Weighting 

mitigated the impact of this variability in overall exposure to newspapers on the understanding 

of the relationship between selective reading preferences and attitudes toward autism. To 

assess how much weighting increased the explained variance by the GAMs we considered 

“baseline” unweighted versions of the GAM models (Supplementary Materials S7-S9). 

Furthermore, we established that an alternative analysis applying unweighted GAMs to a 

reduced dataset, obtained after excluding participants with minimal exposure to newspapers, 

yielded similar results (see Supplementary Materials S10-S12). 

Hierarchical Partitioning 

Additionally, we carried out a hierarchical partitioning analysis of the weighted GAMs using the 

gam.hp87 package in R. This analysis identified the relative contribution of each predictor in the 

outcome variables or, in other words, the percentage of the variance in the outcome variable a 

given predictor explained. Hierarchical partitioning was applied given that our GAM regression 
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models included several predictors, some of which were strongly associated with other 

predictors.86, 87  For example, knowledge about autism was positively associated with contact 

with autistic people (rs = 0.37, p < 0.001), and years of education was negatively associated with 

selective reading preference for right-leaning tabloids (rs = −0.31, p < 0.001) (see Supplementary 

Materials S3). These associations, referred to as collinearities or, in the case of non-linear GAMs, 

concurvities, are thought to challenge the interpretation of regression models because they 

imply that some predictors may share explained variance in the outcome variable with other 

predictors while, in some cases, they may alter the relationship of other predictors with the 

outcome variable (suppressor effects).86, 88-90  

The hierarchical partitioning approach addresses all these issues and provides an intuitive 

interpretation of complex regression models based on the notion of the individual contribution 

of each factor in the explained variance using the adjusted R² measure. Crucially, this measure 

penalises complexity, meaning it is negative for predictors that increase the complexity of GAM 

models without improving their explanatory power. In our analysis, such predictors, assigned 

negative adjusted R², were deemed as having zero contribution to the explained variance. For 

an alternative analysis based on a model selection procedure where predictors were iteratively 

excluded based on measures of collinearity and concurvity, see Supplementary Materials 

S12-S15. 

Post-hoc Analysis of Knowledge about Autism 

Finally, given that knowledge about autism emerged as an influential predictor of explicit and 

implicit attitudes, we carried out a complementary analysis focusing on the relative 

contributions of reading behaviour and trust in explaining variance in autism knowledge. This 

additional investigation was intended to clarify how media consumption potentially influences a 

person’s knowledge about autism. 
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Results 

Explicit Attitudes 

As shown in Figure 1A (see also Supplementary Materials S4), the GAM model weighted by 

overall exposure to newspapers accounted for  60.1% of the variance in explicit attitudes as 

measured with the SATA (mean = 56.38; standard deviation, SD = 5.33; see Supplementary Table 

1). This was 21.5% higher than a corresponding unweighted baseline model treating all data 

equally (Supplementary Materials S7).  

The largest contribution to explained variance came from autism knowledge, accounting for 

35.6% through a highly significant non-linear effect (p < 0.001), where greater knowledge 

generally corresponded to more positive explicit attitudes. Implicit attitudes also contributed 

8.6% of explained variance via a significant non-linear effect (p < 0.001), with explicit attitudes 

improving alongside more positive implicit attitudes, though showing a slight decline for 

participants with the highest implicit attitudes. 

Reading behaviour variables 

Predictors related to newspaper reading behaviour collectively explained 6.0% of the variance 

in explicit attitudes, a notable increase from 0.3% in the unweighted baseline model 

(Supplementary Materials S7). Reading preferences for tabloids (Figure 1C) accounted for 1.5% of 

the variance but were not a significant predictor in the GAM model (p = 0.10). In contrast, trust 

preferences (Figure 1D) were significant (p = 0.005), contributing 2.9% of the variance, with a 

non-linear effect indicating that individuals who placed greater trust in right-leaning tabloids 

tended to exhibit more positive explicit attitudes toward autism. Finally, overall trust in 

newspapers (Figure 1E) accounted for 1.5% of the variance but was not a significant predictor (p 

= 0.11). 

Other factors 

Several other predictors unrelated to reading behaviour were significant in the weighted GAM 

model but contributed relatively little to the explained variance. Age had the highest 
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contribution (3.6%, p = 0.03), following an inverted-U pattern where middle-aged participants 

displayed the most positive explicit attitudes. Political beliefs contributed 3.0%, with pairwise 

contrasts suggesting that left-leaning participants showed significantly more positive attitudes 

toward autism than participants with right views (ps < 0.001). Contact with autistic people 

(2.4%, p < 0.001) exhibited a linear effect, where unexpectedly, closer contact was associated 

with worse explicit attitudes. Gender accounted for 0.5%, with males exhibiting more 

favourable explicit attitudes than females (p < 0.001). Finally, years of education contributed 

0.4% (p = 0.008), with higher educational attainment associated, unexpectedly, with worse 

explicit attitudes. 

Implicit Attitudes 

As shown in Figure 2A (see also Supplementary Materials S5), the GAM model weighted by 

overall newspaper exposure explained 35.2% of the variance in implicit attitudes as measured 

with D-Scores, which were on average neutral for our participants (Mean = 0.157, SD = 0.15; see 

Supplementary Table 1). This represented a 20.1% increase in explained variance compared to the 

unweighted baseline model (Supplementary Materials S8).  

The largest contributor to the explained variance in implicit attitudes was participants' explicit 

attitudes towards autism, which accounted for 10.2% of the variance in implicit attitudes via a 

highly significant (p < 0.001) and followed a non-linear pattern where better explicit attitudes 

generally corresponded to more positive implicit attitudes. Knowledge about autism also played 

a notable role, explaining 5.9% of the variance in implicit attitudes, through a significant 

non-linear pattern (p < 0.001) where, unexpectedly, participants with higher AAS scores tended 

to present less favourable implicit attitudes. 

Reading behaviour variables 

Reading behaviour variables collectively explained 10.4% of the variance in implicit attitudes, 

compared to 2.6% in the unweighted baseline model (Supplementary Materials S8). Reading 

preferences for right-leaning tabloids (Figure 2B) contributed a 4.3% of explained variance 

through a highly significant linear effect (p < 0.001), where greater exposure to these 
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newspapers was associated with worse implicit attitudes. Trust preferences (Figure 2C) 

contributed an additional 2.7% through a significant non-linear effect (p = 0.002), with 

participants holding neutral trust preferences showing the most favourable implicit attitudes, 

while those with the highest trust in right-leaning tabloids exhibited the least favourable 

implicit attitudes. In contrast, overall trust in newspapers (Figure 2E) explained 3.4% of the 

variance but was not a significant predictor of implicit attitudes (p = 0.31). 

Other factors 

Among other significant predictors, political orientation accounted for 4.6% of the variance in 

implicit attitudes, with implicit attitudes becoming more negative as views shifted further to 

the right (ps < 0.003). Gender contributed 0.9% to the variance, with males exhibiting less 

favourable implicit attitudes than females (p = 0.02). 

Knowledge about Autism 

In the post-hoc analysis of contributions to knowledge about autism (Figure 2; see also 

Supplementary Materials S6), the weighted GAM model accounted for 72.3% of the variance in 

knowledge—22.3% more than the unweighted reference model (Supplementary Materials S9). In 

the weighted model, explicit attitudes were the largest contributor, accounting for 28.3% of the 

variance and serving as a highly significant predictor (p < 0.001). This effect was nearly linear, 

with better explicit attitudes corresponding to better autism knowledge. Closer contact with 

autistic people also significantly predicted greater knowledge in a non-linear pattern (individual 

contribution = 12.9%; p < 0.001). Political views contributed 10.1% to the explained variance, with 

pairwise comparisons indicating that more left-leaning participants had more accurate 

knowledge (p < 0.001). Gender accounted for 1.0% of the variance, with males showing less 

accurate knowledge than females (p < 0.001). Education contributed 6.9%, following a linear 

effect where higher educational attainment was associated with more accurate knowledge (p = 

0.01). 
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Reading behaviour variables 

Variables related to reading behaviour collectively explained 11.1% of the variance in knowledge 

(compared to 2.1% in the unweighted baseline model, Supplementary Materials S9). Reading 

preferences (Figure 3B) contributed 4.8% through a significant non-linear effect, where 

knowledge about autism seemed to sharply increase for some participants with strong 

preferences for tabloids (p = 0.03). Trust in right-leaning tabloids (Figure 3C) accounted for 4.2% 

of the variance but was not significant (p = 0.28). In contrast, overall trust in newspapers 

explained 2.2% of the variance through a highly significant non-linear effect (p = 0.005), where 

higher overall trust was associated with less accurate knowledge about autism. 

Discussion 

This study investigated the influence of press representations of autism on non-autistic 

individuals’ explicit and implicit attitudes toward autistic people. We focused on participants’ 

newspaper reading behaviours, particularly their selective engagement with and trust in 

right-leaning tabloids—outlets that refer to autism relatively infrequently yet often feature 

stereotypical, stigmatising, and sensationalistic portrayals, especially when compared to 

left-leaning broadsheets.31 However, we do not claim that  stigmatising representations are 

exclusive to these outlets (right-leaning tabloids).  Ample evidence suggests that negative or 

deficit-focused portrayals are pervasive in newspapers and other media.31-33, 67, 72-74, 88, 89 Moreover, 

a recent participatory study found that autistic people perceived only minor differences in 

sentiments about autism across various newspapers.90 

When examining participants’ reading behaviour, we differentiated between reading frequency 

and trust in right-leaning tabloids versus left-leaning broadsheets, as well as overall exposure to 

and trust in UK newspapers. These variables consistently emerged as reliable predictors of 

explicit and implicit attitudes, albeit in distinct ways. Notably, a preference for reading 

right-leaning tabloids predicted implicit attitudes only, demonstrating a robust linear effect 

where such preferences were associated with more negative biases. In contrast, trust in 

right-leaning tabloids predicted both explicit and implicit attitudes through more complex 
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non-linear effects: participants who placed the highest trust in these outlets expressed 

relatively favourable explicit attitudes but exhibited relatively unfavourable implicit attitudes. 

These contrasting patterns suggest that social desirability concerns may influence explicit 

responses, whereas implicit attitudes, being more automatic, are less prone to conscious 

modification. Our findings indicate that social desirability may be particularly pronounced 

among participants who trust right-leaning tabloids. One explanation is that these individuals 

might be more influenced by the emotive framing and socially normative narratives prevalent in 

such outlets,91-93 leading them to report positive explicit attitudes while harbouring negative 

implicit biases. Alternatively, this pattern aligns with models proposing that media-driven 

stereotypes initially shape implicit attitudes, which subsequently influence explicit attitudes.77 

Under this view, implicit attitudes represent an earlier stage in the causal pathway and are thus 

more directly affected by newspaper reading preferences. 

Nevertheless, this core pathway is likely part of a broader system with dynamic and cyclical 

interactions over time, which enable press and media representations of autism to progressively 

shape public perceptions and social reality, consistent with cultivation theory.77, 78 A central 

tenet of the cultivation theory is that media effects scale with exposure. Our findings 

underscore this principle while highlighting the complexity of how multiple facets of media 

engagement—reading preferences, trust preferences, and overall exposure (as accounted for in 

the weighted GAM models)—jointly contribute to these outcomes. 

In this study, we examined how reading preferences influence attitudes toward autism 

alongside other factors known to shape implicit and explicit attitudes25—and which may also 

affect participants’ reading behaviours.79 For instance, individuals with left-leaning political 

views often prefer left-leaning broadsheets, a pattern also observed in our data. Even after 

accounting for several influential variables with potential overlaps between them, reading 

behaviour emerged as a reliable predictor of both explicit and implicit attitudes. This finding 

underscores the robustness of these effects and highlights the importance of considering 

multiple predictors to gain a comprehensive understanding of how attitudes develop. 
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Moreover, our analysis explained a substantial portion of variance in the outcome 

variables—about 60% for explicit attitudes and roughly 35% for implicit attitudes, suggesting 

the importance of incorporating media exposure and public discourse in research studies aiming 

to understand how attitudes are formed. Nevertheless, a considerable share of variance in both 

explicit and implicit attitudes remains unaccounted for, reflecting the complexity of human 

behaviour, which is shaped by numerous interrelated factors. This is particularly evident for 

implicit attitudes, which are often deeply ingrained, poorly understood, and resistant to 

change.29, 30, 42, 44-46 

The post-hoc analysis of knowledge about autism accounted for more than 70% of the variance 

in that measure and, again, suggested the involvement of factors related to newspaper 

consumption. Notably, the more participants trusted newspapers the less accurate their 

knowledge about autism was, suggesting that adopting a critical stance may be key to learning 

about autism. 

Implications for the Improvement of Attitudes toward Autistic People 

Taken together, our findings suggest that the quality of the representation of autism in 

newspapers is an important factor in the construction of implicit and explicit attitudes toward 

autism. As a result, media outlets may create either a “virtuous circle,” where respectful and 

informed coverage promotes more favourable attitudes, or a “vicious circle,” where 

sensationalistic, stereotypical representations reinforce stigma.94 These insights have clear 

implications for editors, journalists, and other media contributors, as well as for readers. 

Editors, journalists, and media professionals can foster more positive attitudes by producing 

content that reflects the lived experiences of autistic people and promotes nuanced, 

strengths-based perspectives. Autistic advocates, community leaders, and media 

professionals—including autistic journalists—are especially well-positioned to drive these 

changes. Their involvement can guide news outlets toward more empathic, inclusive reporting, 

ultimately advancing societal acceptance. 
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Readers may also play a vital role by approaching autism coverage with a critical 

eye—questioning sensational headlines, verifying information through multiple sources, and 

seeking out first-person accounts from autistic individuals. Moreover, readers can influence 

future reporting by providing feedback—such as highlighting biased language or praising 

balanced coverage—to encourage editors and journalists to refine their practices. Over time, 

consistent engagement may help foster more informed, respectful discussions of autism. 

Strengths, Limitations, and Future Work 

To our knowledge, this study is the first to examine how newspaper reading behaviour relates 

to attitudes toward autism, while simultaneously considering various other factors that 

influence both attitudes and reading preferences. Our findings build on prior research into press 

representations of autism—and media portrayals more broadly—by providing empirical evidence 

that also links this area of inquiry to research on implicit and explicit attitudes. 

Despite these contributions, several limitations should be acknowledged. First, this study did 

not account for several intrinsic and environmental factors that may shape attitudes or reading 

preferences, leaving ample scope for future research. For instance, socioeconomic status could 

influence attitudes and might be associated with higher engagement with certain newspapers. 

Personality traits could also uncover new dimensions of how attitudes toward autism develop 

and respond to environmental influences, such as media exposure. For example, Cheng et al.27 

showed that traits like “vertical individualism” (orientation toward competition and hierarchy) 

and “horizontal collectivism” (orientation toward equality and group cohesion) may influence 

implicit and explicit attitudes in cross-cultural samples. 

Regarding environmental factors, it is crucial to consider diverse media formats and ecosystems, 

including social media, which may affect attitudes in unique ways. The rise of echo 

chambers—where algorithms tailor content to users’ existing views—could further reinforce 

biases and reduce opportunities for attitudinal change.80 

Crucially, although our survey-based analysis quantified the contributions of various factors, 

much remains to be learned about the causal mechanisms. Because this was a cross-sectional 
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study, data were collected at a single time point, limiting robust conclusions about causality. 

Future work could adopt longitudinal designs or manipulate exposure to specific media content 

to examine how attitudes shift over time. 

Our sampling approach also poses certain limitations. We recruited participants through an 

online platform, whose users may exhibit unique characteristics.95 Our sample included a higher 

proportion of women, younger adults, and individuals with higher educational attainment than 

would be expected in the general population, potentially introducing confounds. For example, 

men in this sample held more positive explicit attitudes than women, and participants with 

higher educational attainment or contact experience exhibited less favourable explicit attitudes. 

These patterns may reflect idiosyncrasies of the sample or underlying factors, such as the quality 

of autism-related education or contact, which were not assessed in this study.61, 63, 96 Future 

research should employ more diverse sampling methods to better capture the complexities of 

real-world reading behaviours and attitudes toward autism. 

Finally, more nuanced approaches are needed to measure attitudes toward autism in real-life 

settings or consider how attitudes differ across subgroups of autistic people—particularly those 

less frequently or more negatively portrayed in the press, such as autistic adults,94 autistic 

women, and LGBTQIA+ autistic people.32 Acceptance and attitudinal change for these 

intersectional groups may be especially urgent.21, 32 

 

CRediT author statement 

Themis Karaminis: Conceptualisation (lead), Methodology (equal), Formal analysis (lead), 

Visualisation (lead), Writing - Original Draft (equal); Writing - Review & Editing (lead); Marta 

Dickinson: Conceptualisation (supporting), Methodology (equal), Data Curation, Formal analysis 

(supporting), Visualisation (supporting), Writing - Original Draft (equal); Writing - Review & 

Editing (supporting). 

Authors’ disclosure statements 

The authors have no competing interests of which they are aware.  

22 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

Funding statement 

TK was supported by the British Academy/Leverhulme Small Research Grant SRG20\201250 

“Implicit attitudes towards autism in the British Press”. 

 

References 

​1. Danker J, Strnadová I, Cumming TM. Picture my well-being: Listening to the voices of students 

with autism spectrum disorder. Res.Dev.Disabil. 2019;89:130–140. doi: 10.1016/j.ridd.2019.04.005. 

​2. Schroeder JH, Cappadocia MC, Bebko JM, Pepler DJ, Weiss JA. Shedding light on a pervasive 

problem: a review of research on bullying experiences among children with autism spectrum 

disorders. J.Autism Dev.Disord. 2014;44(7):1520–1534. doi: 10.1007/s10803-013-2011-8. 

​3. Brede J, Remington A, Kenny L, Warren K, Pellicano E. Excluded from school: Autistic students’ 

experiences of school exclusion and subsequent re-integration into school. Autism 

Dev.Lang.Impair. 2017;2:239694151773751. doi: 10.1177/2396941517737511. 

​4. Lipson J, Taylor C, Burk JA, Dickter CL. Perceptions of and behavior toward university students 

with autism. Basic Appl.Soc.Psych. 2020;42(5):354–368. doi: 10.1080/01973533.2020.1785468. 

​5. Sasson NJ, Faso DJ, Nugent J, Lovell S, Kennedy DP, Grossman RB. Neurotypical peers are less 

willing to interact with those with autism based on thin slice judgments. Sci.Rep. 

2017;7:40700. doi: 10.1038/srep40700. 

​6. White SW, Ollendick TH, Bray BC. College students on the autism spectrum: prevalence and 

associated problems: Prevalence and associated problems. Autism. 2011;15(6):683–701. doi: 

10.1177/1362361310393363. 

​7. Charlton AS, Smith IC, Mazefsky CA, White SW. The role of emotion regulation on co-occurring 

psychopathology in emerging adults with ASD. J.Autism Dev.Disord. 2020;50(7):2585–2592. 

23 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

doi: 10.1007/s10803-019-03983-5. 

​8. Hollocks MJ, Lerh JW, Magiati I, Meiser-Stedman R, Brugha TS. Anxiety and depression in 

adults with autism spectrum disorder: a systematic review and meta-analysis. Psychol.Med. 

2019;49(4):559–572. doi: 10.1017/S0033291718002283. 

​9. Smith IC, Ollendick TH, White SW. Anxiety moderates the influence of ASD severity on quality 

of life in adults with ASD. Res.Autism Spectr.Disord. 2019;62:39–47. doi: 

10.1016/j.rasd.2019.03.001. 

​10. Steel Z, Marnane C, Iranpour C, et al. The global prevalence of common mental disorders: a 

systematic review and meta-analysis 1980-2013. Int.J.Epidemiol. 2014;43(2):476–493. doi: 

10.1093/ije/dyu038. 

​11. Cage E, Di Monaco J, Newell V. Experiences of autism acceptance and mental health in 

autistic adults. J.Autism Dev.Disord. 2018;48(2):473–484. doi: 10.1007/s10803-017-3342-7. 

​12. Griffith GM, Totsika V, Nash S, Hastings RP. 'I just don't fit anywhere': support experiences and 

future support needs of individuals with Asperger syndrome in middle adulthood. Autism. 

2012;16(5):532–546. doi: 10.1177/1362361311405223. 

​13. Haslam SA, O'Brien A, Jetten J, Vormedal K, Penna S. Taking the strain: social identity, social 

support, and the experience of stress. Br.J.Soc.Psychol. 2005;44:355–370. doi: 

10.1348/014466605X37468. 

​14. Lai M, Kassee C, Besney R, et al. Prevalence of co-occurring mental health diagnoses in the 

autism population: a systematic review and meta-analysis. Lancet Psychiatry. 

2019;6(10):819–829. doi: 10.1016/S2215-0366(19)30289-5. 

​15. Bishop-Fitzpatrick L, Smith DaWalt L, Greenberg JS, Mailick MR. Participation in recreational 

24 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

activities buffers the impact of perceived stress on quality of life in adults with autism 

spectrum disorder. Autism Res. 2017;10(5):973–982. doi: 10.1002/aur.1753. 

​16. Milton D, Sims T. How is a sense of well-being and belonging constructed in the accounts of 

autistic adults?. Disabil.Soc. 2016;31(4):520–534. doi: 10.1080/09687599.2016.1186529. 

​17. Turnock A, Langley K, Jones CRG. Understanding Stigma in Autism: A Narrative Review and 

Theoretical Model. Autism Adulthood. 2022;4(1):76–91. doi: 10.1089/aut.2021.0005. 

​18. World Health Organization (WHO). International classification of diseases (11th revision). 

https://icd.who.int/. 

​19. American PA. Diagnostic and statistical manual of mental disorders (DSM-5 (R)). 5th ed. 

Arlington, TX: American Psychiatric Association Publishing; 2013. 

​20. Botha M, Frost DM. Extending the minority stress model to understand mental health 

problems experienced by the autistic population. Soc.Ment.Health. 2020;10(1):20–34. doi: 

10.1177/2156869318804297. 

​21. Botha M, Gillespie-Lynch K. Come as you are: Examining autistic identity development and 

the neurodiversity movement through an intersectional lens. Hum.Dev. 2022;66(2):93–112. doi: 

10.1159/000524123. 

​22. Pellicano E, den Houting J. Annual Research Review: Shifting from 'normal science' to 

neurodiversity in autism science. J.Child Psychol.Psychiatry. 2022;63(4):381–396. doi: 

10.1111/jcpp.13534. 

​23. Kapp SK, Gillespie-Lynch K, Sherman LE, Hutman T. Deficit, difference, or both? Autism and 

neurodiversity. Dev.Psychol. 2013;49(1):59–71. doi: 10.1037/a0028353. 

​24. Walker N, Raymaker DM. Toward a neuroqueer future: An interview with nick Walker. Autism 

25 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

Adulthood Knowl.Pract.Policy. 2021;3(1):5–10. doi: 10.1089/aut.2020.29014.njw. 

​25. Kim SY, Song D, Bottema-Beutel K, Gillespie-Lynch K, Cage E. A systematic review and 

meta-analysis of associations between primarily non-autistic people's characteristics and 

attitudes toward autistic people. Autism Res. 2023;16(2):441–457. doi: 10.1002/aur.2867. 

​26. Cage E, Doyle T. Investigating the implicit and explicit attitudes of primary school educators 

in Scotland towards autistic children. Intl.J.Disabil.Dev.Educ. 2024:1–17. doi: 

10.1080/1034912x.2024.2408674. 

​27. Cheng Y, Dwyer P, Keating CT. Factors underlying differences in knowledge, explicit stigma 

and implicit biases towards autism across Hong Kong, the United Kingdom and the United 

States. Autism. 2024:13623613241290565. doi: 10.1177/13623613241290565. 

​28. Kim SY, Cheon JE, Gillespie-Lynch K, Grandits J, Kim Y. Explicit stigma and implicit biases 

toward autism in South Korea versus the United States. Autism. 2023;27(5):1492–1507. doi: 

10.1177/13623613221140695. 

​29. Gillespie-Lynch K, Brooks PJ, Someki F, et al. Changing college students' conceptions of 

autism: An online training to increase knowledge and decrease stigma. J.Autism Dev.Disord. 

2015;45(8):2553–2566. doi: 10.1007/s10803-015-2422-9. 

​30. Gillespie-Lynch K, Daou N, Obeid R, Reardon S, Khan S, Goldknopf EJ. What contributes to 

stigma towards autistic university students and students with other diagnoses?. J.Autism 

Dev.Disord. 2021;51(2):459–475. doi: 10.1007/s10803-020-04556-7. 

​31. Karaminis T, Gabrielatos C, Maden-Weinberger U, Beattie G. Portrayals of autism in the British 

press: A corpus-based study. Autism. 2022;27(4):1092. doi: 10.1177/13623613221131752. 

​32. Karaminis T, Gabrielatos C, Maden-Weinberger U, Beattie G. Gender and family-role 

26 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

portrayals of autism in British newspapers: An intersectional corpus-based study. Autism. 

2024. doi: 10.1177/13623613241303547. 

​33. Holton AE, Farrell LC, Fudge JL. A threatening space?: Stigmatization and the framing of 

autism in the news. Commun.Stud. 2014;65(2):189–207. doi: 10.1080/10510974.2013.855642. 

​34. Happer C, Philo G. The role of the media in the construction of public belief and social 

change. J.Soc.Polit.Psychol. 2013;1(1):321–336. doi: 10.5964/jspp.v1i1.96. 

​35. Draaisma D. Stereotypes of autism. Philos Trans R Soc Lond , B, Biol Sci. 

2009;364(1522):1475–1480. doi: 10.1098/rstb.2008.0324. 

​36. US Centers for Disease Control and Prevention, (CDC). Data and Statistics on Autism 

Spectrum Disorder. https://www.cdc.gov/autism/data-research/index.html. 

​37. Zeidan J, Fombonne E, Scorah J, et al. Global prevalence of autism: A systematic review 

update. Autism Res. 2022;15(5):778–790. doi: 10.1002/aur.2696. 

​38. Sasson NJ, Morrison KE. First impressions of adults with autism improve with diagnostic 

disclosure and increased autism knowledge of peers. Autism. 2019;23(1):50–59. doi: 

10.1177/1362361317729526. 

​39. Tajfel H, Tajfel H. Stereotypes. Race. 1963;5(2):3–14. doi: 10.1177/030639686300500201. 

​40. Link BG, Phelan JC. Conceptualizing stigma. Annu.Rev.Sociol. 2001;27(1):363–385. doi: 

10.1146/annurev.soc.27.1.363. 

​41. Hull L, Levy L, Lai M, et al. Is social camouflaging associated with anxiety and depression in 

autistic adults?. Mol.Autism. 2021;12(1):13. doi: 10.1186/s13229-021-00421-1. 

​42. Wilson TD, Lindsey S, Schooler TY. A model of dual attitudes. Psychol.Rev. 2000;107(1):101–126. 

doi: 10.1037/0033-295x.107.1.101. 

27 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

​43. Dickter CL, Burk JA. The effects of contact and labeling on attitudes towards individuals with 

autism. J.Autism Dev.Disord. 2021;51(11):3929–3936. doi: 10.1007/s10803-020-04840-6. 

​44. Dovidio JF, Kawakami K, Johnson C, Johnson B, Howard A. On the nature of prejudice: 

Automatic and controlled processes. J.Exp.Soc.Psychol. 1997;33(5):510–540. doi: 

10.1006/jesp.1997.1331. 

​45. Dickter CL, Burk JA, Zeman JL, Taylor SC. Implicit and explicit attitudes toward autistic adults. 

Autism Adulthood Knowl.Pract.Policy. 2020;2(2):144–151. doi: 10.1089/aut.2019.0023. 

​46. Dovidio JF, Kawakami K, Gaertner SL. Implicit and explicit prejudice and interracial 

interaction. J.Pers.Soc.Psychol. 2002;82(1):62–68. doi: 10.1037/0022-3514.82.1.62. 

​47. Campbell JM, Ferguson JE, Herzinger CV, Jackson JN, Marino CA. Combined descriptive and 

explanatory information improves peers' perceptions of autism. Res.Dev.Disabil. 

2004;25(4):321–339. doi: 10.1016/j.ridd.2004.01.005. 

​48. Payne JL, Wood C. College Students’ Perceptions of Attributes Associated With Autism 

Spectrum Disorders. Communication Disorders Quarterly. 2016;37(2):77–87. doi: 

10.1177/1525740114560883. 

​49. White D, Hillier A, Frye A, Makrez E. College students' knowledge and attitudes towards 

students on the autism spectrum. J.Autism Dev.Disord. 2019;49(7):2699–2705. doi: 

10.1007/s10803-016-2818-1. 

​50. Jones DR, DeBrabander KM, Sasson NJ. Effects of autism acceptance training on explicit and 

implicit biases toward autism. Autism. 2021;25(5):1246–1261. doi: 10.1177/1362361320984896. 

​51. Zarokanellou V, Gryparis A, Papatheodorou P, et al. Societal Attitudes Towards Autism 

(SATA): Validation of the Greek Version in the General Population. J Autism Dev Disord. 

28 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

2024;54(4):1582–1593. doi: 10.1007/s10803-022-05842-2. 

​52. Kuzminski R, Netto J, Wilson J, Falkmer T, Chamberlain A, Falkmer M. Linking knowledge and 

attitudes: Determining neurotypical knowledge about and attitudes towards autism. PLoS 

One. 2019;14(7):e0220197. doi: 10.1371/journal.pone.0220197. 

​53. Shand AJ, Close SAD, Shah P. Greater autism knowledge and contact with autistic people are 

independently associated with favourable attitudes towards autistic people. Exp.Results. 

2020;1. doi: 10.1017/exp.2020.46. 

​54. Someki F, Torii M, Brooks PJ, Koeda T, Gillespie-Lynch K. Stigma associated with autism 

among college students in Japan and the United States: An online training study. Res Dev 

Disabil. 2018;76:88–98. doi: 10.1016/j.ridd.2018.02.016. 

​55. Au T, Lau N. Private music teachers' knowledge of and attitudes toward students with autism 

spectrum disorder. J.Autism Dev.Disord. 2021;51(12):4551–4559. doi: 

10.1007/s10803-020-04809-5. 

​56. Lu M, Zou Y, Chen X, Chen J, He W, Pang F. Knowledge, attitude and professional 

self-efficacy of Chinese mainstream primary school teachers regarding children with autism 

spectrum disorder. Research in Autism Spectrum Disorders. 2020;72:101513. doi: 

10.1016/j.rasd.2020.101513. 

​57. Matthews NL, Ly AR, Goldberg WA. College students' perceptions of peers with autism 

spectrum disorder. J.Autism Dev.Disord. 2015;45(1):90–99. doi: 10.1007/s10803-014-2195-6. 

​58. Bast DF, Lyons C, Stewart I, Connor T, Kelly M, Goyos C. The effect of educational messages 

on implicit and explicit attitudes towards individuals on the autism spectrum versus normally 

developing individuals. Psychol.Rec. 2020;70(1):123–145. doi: 10.1007/s40732-019-00363-4. 

29 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

​59. Keating CT, Hickman L, Geelhand P, et al. Cross-cultural variation in experiences of 

acceptance, camouflaging and mental health difficulties in autism: A registered report. PLOS 

ONE. 2024;19(3):e0299824. 

​60. Allport GW. The nature of prejudice. 25th ed. Addison Wesley Publishing Company; 1979. 

​61. Gardiner E, Iarocci G. Students with autism spectrum disorder in the university context: peer 

acceptance predicts intention to volunteer. J.Autism Dev.Disord. 2014;44(5):1008–1017. doi: 

10.1007/s10803-013-1950-4. 

​62. Nevill REA, White SW. College students' openness toward autism spectrum disorders: 

improving peer acceptance. J.Autism Dev.Disord. 2011;41(12):1619–1628. doi: 

10.1007/s10803-011-1189-x. 

​63. McManus JL, Feyes KJ, Saucier DA. Contact and knowledge as predictors of attitudes toward 

individuals with intellectual disabilities. J.Soc.Pers.Relat. 2011;28(5):579–590. doi: 

10.1177/0265407510385494. 

​64. Draaisma D. Stereotypes of autism. Philos Trans R Soc Lond B Biol Sci. 

2009;364(1522):1475–1480. doi: 10.1098/rstb.2008.0324. 

​65. Nordahl-Hansen A, Tøndevold M, Fletcher-Watson S. Mental health on screen: A DSM-5 

dissection of portrayals of autism spectrum disorders in film and TV. Psychiatry Res. 

2018;262:351–353. doi: 10.1016/j.psychres.2017.08.050. 

​66. Sandra CJ, Chloe SG, Mizzi S. Representation of autism in fictional media: A systematic 

review of media content and its impact on viewer knowledge and understanding of autism. 

Autism. 2023;27(8):2205–2217. doi: 10.1177/13623613231155770. 

​67. Mittmann G, Schrank B, Steiner-Hofbauer V. TV Series in Mainstream Media Depicting Autism 

30 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

and Self-Diagnosis of Autism in a General Population of Young Adults. J Autism Dev Disord. 

2023. doi: 10.1007/s10803-023-06150-z. 

​68. Jawed A, Graham H, Smith J. Digital trends in autism: a scoping review exploring coverage of 

autism across YouTube, Twitter, and Facebook. Front Digit Health. 2023;5:1222187. doi: 

10.3389/fdgth.2023.1222187. 

​69. Happer C, Philo G. The Role of the Media in the Construction of Public Belief and Social 

Change. J Soc Polit Psych. 2013;1(1):321–336. doi: 10.5964/jspp.v1i1.96. 

​70. Edelman M. Constructing the political spectacle. Chicago, IL, US: University of Chicago Press; 

1988. 

​71. Corrigan PW, Kerr A, Knudsen L. The stigma of mental illness: Explanatory models and 

methods for change. Applied and Preventive Psychology. 2005;11(3):179–190. doi: 

10.1016/j.appsy.2005.07.001. 

​72. Baroutsis A, Eckert C, Newman S, Adams D. How is autism portrayed in news media? A 

content analysis of Australian newspapers articles from 2016–2018. Disabil.Soc. 

2023;38(6):963–986. doi: 10.1080/09687599.2021.1971067. 

​73. Jones SC, Harwood V. Representations of autism in Australian print media. Disabil.Soc. 

2009;24(1):5–18. doi: 10.1080/09687590802535345. 

​74. Akhtar N, Dinishak J, Frymiare JL. Still Infantilizing Autism? An Update and Extension of 

Stevenson et al. (2011). Autism Adulthood. 2022;4(3):224–232. doi: 10.1089/aut.2022.0014. 

​75. Huws JC, Jones RSP. Missing voices: representations of autism in British newspapers, 

1999–2008: Missing voices. Br.J.Learn.Disabil. 2011;39(2):98–104. doi: 

10.1111/j.1468-3156.2010.00624.x. 

31 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

​76. Jamieson KH, Waldman P. The press effect: Politicians, journalists, and the stories that shape 

the political world. ; 2003. 

​77. Arendt F. Cultivation effects of a newspaper on reality estimates and explicit and implicit 

attitudes. J.Media Psychol. 2010;22(4):147–159. doi: 10.1027/1864-1105/a000020. 

​78. Gerbner G, Gross L, Morgan M, Signorielli N, Shanahan J. Growing up with television: 

Cultivation processes. In: Mahwah, NJ, US: Lawrence Erlbaum Associates Publishers; 

2002:43–67. 

​79. Minson JA, Dorison CA. Why is exposure to opposing views aversive? Reconciling three 

theoretical perspectives. Curr Opin Psychol. 2022;47:101435. doi: 10.1016/j.copsyc.2022.101435. 

​80. Flaxman S, Goel S, Rao JM. Filter bubbles, echo chambers, and online news consumption. 

Public Opin.Q. 2016;80:298–320. doi: 10.1093/poq/nfw006. 

​81. Jones A, Earnest J, Adam M, Clarke R, Yates J, Pennington CR. Careless responding in 

crowdsourced alcohol research: A systematic review and meta-analysis of practices and 

prevalence. Exp.Clin.Psychopharmacol. 2022;30(4):381–399. doi: 10.1037/pha0000546. 

​82. Karpinski A, Steinman RB. The single category implicit association test as a measure of 

implicit social cognition. J.Pers.Soc.Psychol. 2006;91(1):16–32. doi: 10.1037/0022-3514.91.1.16. 

​83. Carpenter TP, Pogacar R, Pullig C, et al. Survey-software implicit association tests: A 

methodological and empirical analysis. Behav.Res.Methods. 2019;51(5):2194–2208. doi: 

10.3758/s13428-019-01293-3. 

​84. Flood LN, Bulgrin A, Morgan BL. Piecing together the puzzle: development of the Societal 

Attitudes towards Autism (SATA) scale: Journal of Research in Special Educational 

Needs,••••-••. J.Res.Spec.Educ.Needs. 2013;13(2):121–128. doi: 10.1111/j.1471-3802.2011.01224.x. 

32 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

​85. Tipton LA, Blacher J. Brief report: autism awareness: views from a campus community. 

J.Autism Dev.Disord. 2014;44(2):477–483. doi: 10.1007/s10803-013-1893-9. 

​86. Wood SN. Generalized additive models: An introduction with R. Chapman and Hall/CRC; 2017. 

​87. Lai J, Zou Y, Zhang J, Peres-Neto P. Generalizing hierarchical and variation partitioning in 

multiple regression and canonical analyses using the rdacca.hp R package. Methods Ecol.Evol. 

2022;13(4):782–788. doi: 10.1111/2041-210x.13800. 

​88. Sandra CJ, Chloe SG, Mizzi S. Representation of autism in fictional media: A systematic 

review of media content and its impact on viewer knowledge and understanding of autism. 

Autism. 2023;27(8):2205–2217. doi: 10.1177/13623613231155770. 

​89. Huws JC, Jones RSP. ‘They just seem to live their lives in their own little world’: lay 

perceptions of autism. Disabil.Soc. 2010;25(3):331–344. doi: 10.1080/09687591003701231. 

​90. Karaminis T, Botha M, Longley S, et al. Language matters in British newspapers: A 

participatory analysis of the autism UK press corpus. Autism Adulthood Knowl.Pract.Policy. 

2024. doi: 10.1089/aut.2023.0105. 

​91. Zappettini F. The UK as victim and hero in the Sun’s coverage of the Brexit ‘humiliation’. 

Russian Journal of Linguistics. 2021;25(3):645–662. doi: 10.22363/2687-0088-2021-25-3-645-662. 

​92. Clarke JN. Representations of Autism in US Magazines for Women in Comparison to the 

General Audience: 2000-2009 US English language publications. J.Child.Media. 

2012;6(2):182–197. doi: 10.1080/17482798.2011.587143. 

​93. Molek-Kozakowska K. Towards a pragma-linguistic framework for the study of sensationalism 

in news headlines. Discourse Commun. 2013;7(2):173–197. doi: 10.1177/1750481312471668. 

​94. O'Connor Cliodhna, Downey Maria. Stereotyping Adult Autism in Popular Media: A Content 

33 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

Analysis of Generic Statements About Autistic Adults in British Newspapers, 2014–2023. 

Autism in Adulthood (Ahead of Print). 2024. doi: https://doi.org/10.1089/aut.2024.0164. 

​95. Peer E, Rothschild D, Gordon A, Damer E. Erratum to Peer et al. (2021) Data quality of 

platforms and panels for online behavioral research. Behav.Res.Methods. 

2022;54(5):2618–2620. doi: 10.3758/s13428-022-01909-1. 

​96. Dasgupta N, Rivera LM. When social context matters: The influence of long–term contact and 

short–term exposure to admired outgroup members on implicit attitudes and behavioral 

intentions. Soc.Cogn. 2008;26(1):112–123. doi: 10.1521/soco.2008.26.1.112. 

​ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

34 



Running head: NEWSPAPER READING PREFERENCES AND AUTISM ATTITUDES 

Figure legends 

Figure 1. Factors Influencing Explicit Attitudes and the Role of Newspaper Reading 

Behaviour. 

A. The pie chart illustrates the contribution of various predictors to the explained variance in 

explicit attitudes toward autism, as measured by the Societal Attitudes Towards Autism Scale 

(SATA). Contributions were determined using hierarchical partitioning analysis for the GAM 

model weighted by overall newspaper exposure. This procedure calculated the proportion of 

adjusted R² attributed to individual predictors. Segments are arranged clockwise from the top, 

with their distance from the centre indicating the significance of the corresponding factor 

(greater distance signifies lower p-values). The light grey segment represents variance 

unexplained by the model. 

B, C, and D. These panels depict the partial effects of three predictors related to newspaper 

reading preferences on attitudes toward autism, based on estimates from the GAM model. 

Panel B shows the effect of preferences for right-leaning tabloids over left-leaning broadsheets, 

Panel C illustrates the effect of trust preferences for right-leaning tabloids, and Panel D 

presents the effect of overall trust in newspapers. The framing of each panel denotes the 

significance of the partial effects: a dotted line indicates a non-significant effect, a solid line 

signifies a significant effect, and a bold solid-line frame highlights a highly significant effect. The 

individual contribution in adjusted R2 and the corresponding p-values ( *:  p < .05, **:  p < .01, ***: 

p < .001) are shown at the top of each plot. 

As an example, Panel B demonstrates a linear decrease in D-scores as preferences for reading 

right-leaning tabloids increase, indicating that stronger preferences for right-leaning tabloids are 

associated with less favourable explicit attitudes toward autism. This effect, which contributes 

4.3% of the explained variance, is highly significant. 
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Figure 2. Factors Influencing Implicit Attitudes and the Role of Newspaper Reading 

Behaviour. 

A. The pie chart illustrates the contribution of various predictors to the explained variance in 

implicit attitudes toward autism, measured using the AAS. 

B, C, and D. Panels depict the partial effects of three predictors related to newspaper reading 

preferences on implicit attitudes. 

The configuration of this figure is identical to Figure 1; the reader may refer to its caption for 

further details. 

 

Figure 3. Factors Influencing Knowledge About Autism and the Role of Newspaper Reading 

Behaviour. 

A. The pie chart shows the contribution of various predictors to the explained variance in 

knowledge about autism. 

B, C, and D. Panels illustrate the partial effects of three predictors related to newspaper reading 

preferences on knowledge about autism. 

The configuration of this figure is identical to Figure 1; the reader may refer to its caption for 

further details. 
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Figures 

Figure 1 
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Figure 2 
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Figure 3 
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 Table 1.  Participants' Demographics and Characteristics 

Demographic or 
characteristic 

Category Counts Percentage 

Gender Female 180 65.0% 

Male 96 34.7% 

Other 1 0.4% 

Age 18-24 24 8.7% 

25-34 77 27.8% 

35-44 71 25.6% 

45-54 44 15.9% 

55-64 14 5.1% 

65+ 3 1.1% 

Education GCSE or lower  38 13.7% 

A-Levels or equivalent 51 18.4% 

Certificate, Diploma or Foundation  31 11.2% 

Degree 122 44.0% 

Bachelors Degree 29 10.5% 

 Masters Degree 6 2.2% 

 PhD or Professional Doctorate 0 0 

Political Leaning Left 54 19.5% 

Left-Leaning 97 35.0% 

Centre 83 30.0% 

Right-leaning 25 9.0% 
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Demographic or 
characteristic 

Category Counts Percentage 

Right 3 1.1% 

Other 3 1.1% 

 Prefer not to say 12 4.3% 

Contact with 
autistic people 

 "No, I don’t know anyone who is 

autistic."  
67 24.2% 

“Yes, I know someone who is 

autistic, but I don’t spend time with 

them." 

65 23.5% 

"Yes, I know someone who is 

autistic, but I only spend time with 

them infrequently." 

67 24.2% 

"Yes, I know someone who is 

autistic and spend time with them 

often or regularly." 

78 28.2% 
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