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Publisher Correction: Meaning in 
life improves response to others’ 
self-promotion
Young Eun Huh, Irene Scopelliti & Seo Young Myaeng

Correction to: Scientific Reports https://doi.org/10.1038/s41598-025-30505-4, published online 30 November 
2025

The original version of this Article contained errors in Table 2 under the heading “Model 3” and the subheading 
‘t’, where a zero was inadvertently added to the values for the Predictors “Daily average time spent on Instagram” 
and “Number of following users” as a result of a technical issue in production. The correct and incorrect columns 
appear below.

Incorrect:

Model 3

t

3.50

10.43

0.502

20.15

 − 0.553

 − 0.631

2.72

 − 1.28

1.66

1.17

 − 1.67

 Correct:

Model 3

t

3.50

1.43

0.502

2.15

 − 0.553

 − 0.631

2.72

 − 1.28

1.66

1.17

 − 1.67

 The original Article has been corrected.
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Open Access   This article is licensed under a Creative Commons Attribution-NonCommercial-NoDerivatives 
4.0 International License, which permits any non-commercial use, sharing, distribution and reproduction in 
any medium or format, as long as you give appropriate credit to the original author(s) and the source, provide 
a link to the Creative Commons licence, and indicate if you modified the licensed material. You do not have 
permission under this licence to share adapted material derived from this article or parts of it. The images or 
other third party material in this article are included in the article’s Creative Commons licence, unless indicated 
otherwise in a credit line to the material. If material is not included in the article’s Creative Commons licence 
and your intended use is not permitted by statutory regulation or exceeds the permitted use, you will need to 
obtain permission directly from the copyright holder. To view a copy of this licence, visit ​h​t​t​p​:​/​/​c​r​e​a​t​i​v​e​c​o​m​m​o​
n​s​.​o​r​g​/​l​i​c​e​n​s​e​s​/​b​y​-​n​c​-​n​d​/​4​.​0​/​​​​​.​​
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