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Dalvadi, D., Patel, S., Mishra, J. P., & Shah, D. D. K. (2026). Artificial Intelligence and 
Digital Natives: Examining Decision-Making Processes of Gen Z. Advances in 
Consumer Research, 3(1). 

There is a lot of speculation about AI and career development at the moment, so it was 
refreshing to be reading this study that reports some actual empirical evidence about its 
impact on Gen Zs’ career decision making. The authors found that the participants 
relied heavily on AI to help them make their choices, using it in different ways, most 
often to generate a shortlist of suitable jobs, and to help them work out which kinds of 
roles might suit them best. The authors highlighted the interesting impact that using AI 
had on the young people’s cognitive processes. On the plus side, AI seemed to make it 
easier for young people to take a more data-driven approach to their decision making – 
offering an easy route to a manageable number of sensible options to consider. This 
seems like an excellent use of AI – we know that cognitive overload is a key stumbling 
blocks for young people as they make their career choices so if AI can offer Gen Zs a 
useful, manageable, curated starting point that’s brilliant. The downside, however, 
according to the authors of this paper, is that young people can end up over-relying on AI 
for critical thinking, and even deferring to AI to make decisions for them.  It seems that 
in our digital age, career practitioners have a crucial role to play in boosting young 
people’s digital cognitive career skills - ensuring that they are aware of the subtle 
influence that AI can exert and showing them how to use AI to support their decision 
making rather than outsourcing it.  

Stevens, R. (2026). Exploring one-to-one career guidance: Appointment lengths, 
guidance models, and existential topics. Journal of the National Institute for Career 
Education and Counselling, 56(1), 97-116. 

Robin Stevens, career consultant at King’s has written a lovely article reporting the 
findings of a study that explored the current state of one-to-one guidance in HEIs in the 
UK. Amongst other questions, Stevens asked the practitioners about the nature of their 
career conversations with students, and specifically, the degree to which their clients 
bring ‘existential’ questions to them. Stevens notes that defining existentialism is not an 
easy matter, but suggests it would include topics such as a client’s sense of self, 
authenticity and purpose, career-related anxiety and a search for meaning.  Every one of 
his 84 participants said that they encountered such topics within their work, most often 
career-related anxiety, developing a sense of purpose and a sense of self. Stevens 
wonders whether our professional training prepares and equips us to deal effectively 
with topics such as these. I share his call to action here to encourage our profession to 
recognise that these sorts of discussions are often central to contemporary career 



conversations and explore approaches, tools and techniques that can help us to 
address these sorts of topics productively 

Stefana, A., Fazia, T., & Nova, A. (2026). The therapeutic relationship in in‐person, 
video call, and telephone psychotherapy sessions. British Journal of Clinical 
Psychology. 

Most of us conduct at least some of our one to one appointments online these days and 
so although this study was looking at psychotherapy rather than careers guidance, I 
thought there were some useful parallels. This paper reports the findings of a large scale 
study, looking at over 1000 clients who had accessed therapy. The researchers 
compared the clients’ perceptions of the relationships they had formed with their 
counsellors, to see whether there were differences between those who received 
counselling via telephone, video conferencing and face to face. In this study, they found 
that clients who had received their counselling via telephone reported lower levels of 
satisfaction with their relationship with their counsellor, but the differences between in 
person and video conferencing were minimal. I’d be interested to hear your views on 
this but I was surprised that there was no meaningful difference between video 
conference and in person relationships. Other studies I’ve come across have shown 
that practitioners (coaches and counsellors) have found that authentic relationships 
with clients are easier to develop in person so it’s really interesting to hear that clients 
don’t necessarily experience this in the same way.  

 Goodwin, J., Finn, J., Dowling, M., Pearson, L., & Gough, R. (2025). Can media 
influence people’s career choices? A systematic review. Australian Journal of 
Career Development, 34(2), 134-141. 

We know that there are all sorts of different factors that influence our career choices: 
the impact of parents, friends, schools and community on career decisions have all 
been well-researched throughout the years. But one area of influence that has, perhaps 
surprisingly, received far less academic attention is the impact of the media. In this 
paper, the authors present the results of a systematic review of research that has 
looked at this phenomenon. They found just seven peer reviewed papers over the last 
ten years that had explored this topic, six of which focused on university students. The 
key takeaway is that, yes, people do report being influenced by the media, and that TV 
programmes, films and video games were found to be the most influential forms of 
media – more so than books and other print media. Not everyone is equally susceptible 
to this influence, and it seems that women were less likely than men, and white and 
Asian students were less likely than those from other racial groups to be influenced. The 
authors discuss their findings in the light of the issue of limited representation in the 
media (we know, for example, that women are less likely to take lead roles in films) and 
the lack of realistic on-screen portrayals. But the authors also suggested that careers 



services could capitalise on this tendency by embracing multimedia approaches to 
enhance critical reflection within career education.  


