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ABSTRACT
>
This thesis is an examination of the complex relationship
between a broadly defined art market and the British State.
it is an examination of the visual arts economy within a

British market economy.

It demonstrates the state's failure to support and improve

this economy even as it declares such a commitment.

For the sake of the visual arts and the national economy, an
alternative to the Orthodoxy of the State is argued and
mechanism for its achievement proposed. This has required me
to to reveal and question some firmly held attitudes and
beliefs about art, artists, connoisseurs and public good.
Although they constitute a comfortable notion of patronage
for a minority, these contemporary notions of art, artist and
connoisseur contribute to a decidedly uncomfortable economy

for the majority.
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"Think not to find one meant Resemblance there
We lash the Vices but the Persons spare"
William Hogarth

INTRODUCTION

This thesis is about the Art Market of international dealing
in art objects and about those other markets for art which
exist, some barely, and those which might exist if it wasn't

for a peculiarly limited definition of art prevalent today.

An attempt to develop an economic argument for the general
welfare of art and market, with a particular focus on the art
and artists of today, must begin with an examination of the
language of discourse about art. My research confirms that
too many ambitions to improve art and its economy have been
thwarted by a parochial view of that which constitutes the
subject. In the first part of this thesis I, therefore, take
some trouble to understand the role of art in our specialised

and compartmentalised culture. In contrast to the work

experience of some art-makers today, in our own and other
countries, and the experience of anyone who looks at the
working habits and conditions of artists of the past, we now
seem to have a very particular definition of art. Art is,
now, that which is made by the romantic self-expressive
artist. A once integrated tradition of art, craft and design
now appears separated with varying degrees of commitment or
contémpt for the above notion of artist. Networks of
emotional, intellectual and commercial vested interest

sustain this phenomena and in so doing blind us to
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possibilities present in the history of art. We are now,
obliged to over-look the application of art with the
diversified practice which characterised the working lives of
artists in former times. Artists are now required to choose
between Fine Art rigorously unapplied or the rigorous
application of their art skills. If they choose the latter
they run the risk of not being taken seriously as artists by
those who have made it their business to exploit art. These
individuals I have given the generic name Connoisseurs with
members of the species having a variety of professional names
and sub-species yet others, eg dealers (auctioneers, agents)

arts administrators (keepers, curators).

In Part Two I look at the various now separate strands of an
image-making tradition and how they are exploited by private
art markets and their connoisseur entrepreneurs. I identify
four or five strands but I have chosen to concentrate on the
two most dominant and then on the most dominant sub-strands
within one of them, the Art Market. (In order to distinguish
this art market from others I will continue to use capital

initial letters.)

As Brighton and Pearson point out it is important not only to
describe the various art markets but also to reveal a
consensus of "values and beliefs" if a critique is to be
advanced. I have tried, therefore, to utilise a broad range of
available resource material. It is, in itself, evidence of

the dominance of the Art Market of international dealing in
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art objects and its success at appropriating our definition
of art that material on this market predominates. Here a
sort of sensational exposé journalism can be contrasted with
a sober and statistically exhaustive scholarship (1/2)

I have tried to utilise both types of material and steer a
course between them in my account. Autobiographical accounts
by participants have also been widely used because they have
proved effective ways of revealing shared attitudes, values
and beliefs. I have also benefited from descriptive models
provided by other researchers not least Brighton and Pearson
but latterly Becker which I have freely used and, I hope, not
abused.(3/4) Whatever their authors conclude, I hope they are
reassured by my attempt to create a broad paradigm which
returns the application of art and modern media to our
consideration. Magazine and newspaper journalism has also
helped me keep a living and developing phenomena in focus and
up to date. It has also confirmed my own observations where

there is a paucity of more solid published information.

In addressing art markets I have revealed the work of those
connoisseur entrepreneurs who risk their own capital in a
risky business with the outside chance of substantial profit.
The most successful can justly claim connoisseurship, the
ability to recognise excellence, at least within the terms
and conditions of the market they're in business to exploit.
Like everyone else involved in risky commodity markets they
seek the best possible endorsement for their product'to
increase profits and minimise risk. The State is only too
happy to oblige those in the art market who seem to share

their values and beliefs while studiously ignoring others.
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If blame is to be apportioned for such a comfortable
symbiosis which uses public money it cannot be directed at
the Art Market even if it is, as we will see, in receipt of

all the benefits.

I devote Part Three of my thesis to a description and a
critique of the States involvement in what it chooses to call
the Visual Arts. I eventually develop a focus on that nexus
of public and private institutions which appear to form a
cosy world of shared attitudes and beliefs and which has been
called the Art World. (As previously I will identify this
particular usage in my text with a capital initial 1letter
although 1like "art market" the term "art world" frequently
has a more general and valuable metaphoric use).(s) As with
Part Two, I draw on a wide variety of sources which can be
broadly characterised in the same way. My descriptive model
for the pattern of state subvention capitalises on the wealth
of reports on the subject although even the best of these can
be predicated by limited working definitions. As with the
art market I have sought to embrace applied art and modern
media, as and where it appears to be supported by the State.
My Jjustification is to re-establish the paradigm of an
integrated tradition. A tradition now vigorously partitioned
by the State. Although my description might be seen simply as
an account of the various ways public money is spent on art I
demonstrate that subvention, despite protestations to the
contrary, implies intervention. What is supported and how
this is done, reveals those values and beliefs held by the

various agents and agencies of the State. As complex as the
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pattern of state subvention is, it is still possible to
identify corporate attitudes, beliefs, values and intentions.
The latter most easily, perhaps, because they are frequently
published, by the agencies involved, in annual reports and in
a recent flowering of policy and strategy documents.
Although expressed in different ways, the State declares an
interest in achieving an educational and improving role in
co-operation with others. An examination of activity against
declared intention provides a substantial indictment of the
State as far as it is involved in the Visual Arts. The State

doesn't do what it says it should.

To press such an indictment I have used accounts of the
various agencies of the State written, not infrequently, by
ex-employees or by authorised individuals. I have also used
the agencies own published material, not infrequently
published residue of their own events and, where available,
the published statements of agents of the State, public
employees. What is revealed is an arcane process of
selecting and promoting "excellence" at all 1levels of the
system: no where more so than in the visual arts in the old
Arts Council maxim "few but roses" applicable today. This
appears, at first glance, to be the same kind of
connoisseurship as that exercised in the private market
sector but in fact there is a marked difference. The
connoisseurship of the dealer and auctioneer is tested by the
market place and the imperative of profit if they are
genuinely in business. The public sector is free from this

or any other accountability to the public (except financial
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auditing) for its actions.

Individualistic and intuitive selection is exercised without
reference to declared aims of the agencies involved. This
sort of uninhibited connoisseurship can also be found in
those agencies of the State concerned with what might appear

to be applied art.

An Orthodox Tradition of selective provision by connoisseurs
persists in the visual arts and is pursued with an
unquestioning missionary zeal more appropriate to an imperial
past.* A catalogue of failure judged against declared aims
and objectives follows naturally from such conceit. A
catalogue of consequences in the form of economic or audience
surveys are conveniently provided by agencies capable of
identifying symptoms but not causes. It is surprising that a
system which places such great emphasis on a particular
professionalism in artists diverting much of its attention to
so called "professional artists" can be so amateurish in its

approach to its own objectives.

An accumulating opposition to the values implicit in such an
approach and its results, frequently motivated by a feeling
of profound disadvantage, 1is effectively neutralised by a
sort of residual addiction to such connoisseurship and to the
* The truth of this observation was acknowledgedby the one
time director of the Art Department of the Arts Council of

Great Britain in a BBC Radio 3 interview, Joanna Drew/Julian
Spalding (1987) For Arts Sake.
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ubiquitous notion of the Romantic Artist. An artist
apparently equipped with magical powers but unable to work
them without the intercession of a connoisseur mediator.
The Alternative Tradition is gathering momentum but it too is
inhibited by its own addiction to the power of uninhibited
connoisseurship and the devastatingly effective
administrative expedient of naming - this is an Alternative

to our way of working.

In Part Four I suggest a mechanism for the reinstatement of
what I have called responsible connoisseurship through the
use of clear and unequivocal commissions from the State to
artists and others to achieve the laudable aims and
objectives of the State. I point to the much maligned Mega-
Visual Tradition, particularly advertising, as a model of
possibilities. An improved market economy of fine and
applied art will follow from a general understanding of their

reciprocal value to each other and arts value to the economy.

The usual difficulties of examining contemporary social
phenomena have been encountered by me in this research. The
most significant has been the accumulation of political and
economic pressures which have affected changes within the
systems as I write. I have, therefore, added a postscript
which has addressed recent changes, testing my thesis against
them. I have also added revisions to the text as well as a

number of footnotes which update my arguments.

I am obliged to conclude that substantial change in the
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administration of subside has not changed the orthodoxy. The
changes seem to have been made to protect rather than to
break the mould. There has also been a steady growth in some
of the art markets. Auction house business has diversified
and expanded and records have been broken. Sothebys
currently hold the record for price fetched at auction -
£30.2 millions for Vincent Van Gogh's "Irises", which is a
substantial increase on the Turner cited in the main body of

my text (see also appendix).

Commercial galleries have proliferated throughout out the
centres of the western world with, in the UK, new
concentrations of gallery activity in the Portobello and
Hackney districts of London but the economic stimulus caused
by de-regulation of the stock market in 1982 has suddenly and
drastically ceased for a marginal market like the dealer art
market in Britain. As a dealer commented recently "the
'funny money' which came into art disappeared after 'Black
Monday'". The stock market crash of 1987 was followed in
1988 by the worst ever balance of trade deficit caused by a
consumer boom for imported consumer goods. Home designed and
manufactured goods continue to fail the test of even a

booming retail market.

Paradoxically perhaps, there has been an increase in popular
and specialist interest in Art, Craft and Design and their
markets. A number of new books have been published and their
observations have been considered. The popular media

interest has been more difficult to assimilate partly because
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impressions rather than arguments are presented. The
majority have focused either on the glamorous power of the

curator or the mystique of the artist. The striking feature
of all this media attention (with sometimes elaborate
production values confusing programmes with advertising) has
been its focus on the same artists and the same curators. The
media reflect the attitudes and beliefs of the Art World. As
a telling example, BBC television celebrated the opening of

the Tate of the North in Liverpool in 1988 with _A week of

British Art featuring British artists featured in an

inaugural exhibition of the Tate's brand new  one an only

northern outpost.
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PART ONE

DEFINITIONS

The Market

We all know what markets are, they are as my dictionary
defines, " a periodic concourse of people for the purpose of
buying and selling". Most of us have experience of the
general market which occupy the market squares or streets
through-out Britain and from which we buy our domestic needs
like fruit and vegetables. Although we are less likely to
frequent them, we are also aware of other markets which
specialise in meat, stocks and shares, vegetables, fish,
corn, metal etc and although we could, if we so wished and if
we had the expertise, confidence, time and energy participate
in these markets most of us prefer to let the experts act on
our behalf. The market stall holder, on the general market,
will first buy his goods from the specialist market; we
understand and depend on his judgement since we have criteria
in common. Whatever the market, even when enhanced by
computer technology, their physical existence as arenas of
exchange 1is centrally important for business. It 1is the
place where buyers buy and sellers sell. It is also the
place where information is exchanged, produce judged and
prices fixed. The flow of goods follows the universal route
of producer - wholesaler/retailer - customer because it is
mutually beneficial. There is, of course, no real reason why
the producer can't take a stall in the market, if he can
afford it, or the customer buy direct from the producer at

the place of production, although the accepted wisdom
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suggests, 'producers are usually better at producing than
selling and despite the possibilities of a better price and
quality (although the best might have gone to market) most of
us simply can't afford the time to drive down to the country
for vegetables or whatever, wherever. If the truth be told
we are also a bit apprehensive of market traders parked by
themselves offering apparent bargains since participation in a
market validates the trader. Markets are frequently
regulated by external licensing authorities eg. 1local
authorities or by the participants themselves forming trading
associations. When this happens an ethical dimension is
introduced and traders can be trusted precisely because they
are associated. In the event of malpractice recompense is
provided by the market if not by the trader even though he
might be required to by law, as with the Consumer Protection
Act. Compensation funds, as with the Stock Exchange provide
recompense when a member firm fails to meet its obligations.
A trader or market can be validated by a prestigious client,
the further removed from assqcation with trade the better -
by appointment to a royal household being a typical example.
such endorsement appears to guarantee the quality of the
product, adds value and ensures further clientele for the
trader. Independent consumer "watchdogs" are a feature of
competitive modern markets and perhaps the best known in
Britain is the Consumer Association with its magazine Which.
Which can serve the same validatory purpose while protecting
consumer interest. A complimentary mention is a profitable

endorsement by a disinterested party.

As consumers we tend to think competition between traders is

20



the usual and desirable situation but there are markets in
which demand far out-strips supply. Markets in which febrile
competition between consumers pushes prices ever upwards.
This is a trader's dream, realisable by careful control of
supply and market conditions. It can also realise a dream
for the lucky consumer who wins possession. Since he holds
an object with investment potential provided the market
continues to rise. The Stock Exchange calls this a Bull
Market but they also have a name for the opposite condition,
a falling market is a Bear Market. Reitlinger shows that art
markets are no different to others; they can go up and down.

Currently the Art Market is a booming investment market.

Control of supply is only one aspect of market control,
licensing also limits the the number of participants to the
benefit of those already licensed. Too many retailers
trading in similar goods might create a surplus in a market
with consequent reduction in unit cost and profit. In a
commodity market, over-production by too many manufacturers
is also a danger controllable by licence. In the art market
a race memory of 17th Century Holland lingers to chasten even
the most generous art dealer spirit - too may artists
producing too much art for a saturated home market. In the
arts, time of monastic or courtly patronage limited access to
income but in a more open market of bourgeoisie patronage, as
existed in 17th Century Holland and which continues through
to the 20th century in the western world, artists themselves
can attempt to control access. The art academies of Europe

and America are such devices which give us an aspect of the
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history of modernism with its succession of challenges to

academic orthodoxy.

The experience of Constable with the Royal Academy of Arts in
London reveals the danger for all, even those licensed to

participate. A painting submitted “incognito" by Constable
for inclusion in A Royal Academy exhibition was rejected as
"devilish bad - cross it" (6), a problem with market control
systems is that they can sometimes actually work against the

best interests of participants as well as the general

interest of the market.

The "Big Bang" is the nick-name for changes in the British
Stock Exchange's rules and préctices thought necessary to
improve British competiveness with Japan and the U.S.A.. The
rule changes allow greater access, abolishing the market
making monopoly of the jobbers and fixed commissions on
transactions. The British art market would seem to need

similar de-regulation. We need to create markets rather than

restrict access.

There is also a widely used metaphorical sense to the work
market deeply engrained in our culture and language. We live
in a market economy where the market place is considered the
acid test of all enterprise. Our "Enterprise Culture" forces
engagement with a market. Burgeoning disciplines 1like
marketing reinforce the point since they are about how to
engage a consuming market. Marketing applied to the arts and
latterly the visual arts reveals a tension not always

creative. The arts claim an other-worldly spiritual dimension
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hard to reconcile with the demands of the market place and
the world of business. Speaking admittedly of another art

form, Jean-Christophou Agnew describes the problematic

relationship

"Theatricality is to the serious person of business
what commerciality is to the serious person of the
theater: a threat to the foundation of trust on which
each enterprise stands. From this perspective the two
figures appear to inhabit entirely different, if not
wholly contradictory realms. Reality and fiction.
Materialism and symbolism. Necessity and freedonm.
Work and play. What are these terms but variants of
the pairing of market and theatre? And how else to
think of them except as worlds apart? (7)

Agnew goes on to examine this relationship and he admits his

conclusions are equivocal denying and affirming separate

worlds.

Admittedly speaking from a hospital bed after an attempted
assassination outside Andy Warhol Enterprises, the artist
Andy Warhol comes to a similar conclusion:
"Business art is the step that comes after Art. I
started as a commercial artist, and I want to finish as
a business artist. After I did the thing called "art"
or whatever it's called I went into business art. I
wanted to be an Art Businessman or a Business Artist.
Being good in business is the most fascinating kind of
art. Du ring the hlpple era people put down the idea
of business - theyd say "Money is bad" and "Worklng is
bad", but making money is art and working is art and
good business is the best art". (8)
The art world indignation against Marlborough Fine Art, good
business men in art, on publication of Lee Selders account of
the exploitation of Rothko and the market for Rothko's after
the artist's suicide was in part engendered by contrary

expectations of business and art. (9) Selders account of

sordid corruption (for the artistic sensibility) is in fact
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the stuff of business now glamouriséd in soap opera (Dallas
and Dynasty). The doubly glamorous world of the art market
(spiritual and business) is e;tremely seductive. When we
come to discuss the art market we must be aware of all the
possibilitigs derived from our everyday experience. There
are specialists and specialisms in the art market, art can be
found in the general market although some would dispute this
and there are regions where art is in demand or where a
demand can be created although acquisition of the artefacts

concerned may not be an important feature of certain markets.

Art is used rather than acquired.

The difficulty of discussion an art market, as apposed to
meat, metal or stocks is the confusion and dispute about what

constitutes Art and its contemporary equivocal relationship

with commerce.
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The Art and The Artist

Like so many words "artist" has a variety of meanings and
interpretations. Raymond Williams in his useful book,

Keywords : A Vocabulary of Culture and Society' , succinctly

demonstrates the history of changing usage of both "art" and
nartist, (10) He also makes plain the persistence of several
differing and sometimes quite different uses of the words.
Unlike flesh and blood artists, old and/or differing usages
do not die out suddenly. Williams takes us neatly from the
13th century general meaning of art as any kind of skill,
which he points out is still active in English today, "the
state of the art" for example, to the much more specialised
artist as a special sort of worker, usually with the fine art
processes of painting, sculpture and drawing. Although he
does not go into any great detail in Key words, he indicates
the accretion of creative, imaginative and expressive
associations which have lead to the still not uncommon
practice of capitalising "Art" and "Artistn®, Almost in
passing, he touches on a most important factor in usage by
citing the example of the 18th century Royal Academy's
successful attempt to exclude engraving from the 1list of
legitimate art skills. (An interesting contemporary parallel
is the various attempts to include or exclude photography:
attempts which appear, likewise, motivated by a desire to
restrict or gain access to a controlled market for art.)

What Raymond Williams does not do is spell out a simple and

* Raymond Williams' argument is developed in greater depth in
Culture and Society: 1780-1950, Chatto & Windus, 1958
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for our purpose important characteristic: in all
contemporary usage, with the exception of the persistence of
the 13th century general meaning and unless otherwise
qualified e.g. 1lyric art, art 1is visual and artists are
image makers. Image makers who create in a plastic or
malleable medium in two and three dimensional images which
are invariably, therefore, objects. This 1is, for our
purpose, the useful common characteristic, a thread running

through the history of mankind which enables

THE VISUAL ARTS SPECTRUM (BOTH AMATEUR AND PROFESSIONAL)

UNAPPLIED ART APPLIED ART
(THE FINE ART TRADITION) (AND THE MEGAVISUAL TRADITION)

ART CRAFT DESIGN

SOME COMMON IDENTIFIED SPECIES
Fine Artist, Artist-Craftsperson, Designer Maker, Designer

SOME COMMON SUB~SPECTIES

Painter, Sculptor, Printmaker, Potter, Metal Worker, Graphic
Designer, Illustrator, Product Designer, etc, etc may occur
anywhere on the spectrum depending upon their usual market.
A painter could, therefore, be a fine artist or a designer
and equally a designer, by name, may be more interested in
unique self expression more usually associated with fine art.
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art historians to delve into history and cultures
to select, with impunity, certain extant artifacts as art and
their makers as artists even when examples are taken from
periods and cultures devoid of such contemporary conceptions.
The eminent art historian E H Gombrich in his seminal

popularising work _The Story of Art uses just such a thread.

He begins his introduction on "Art and Artists" by declaring

boldly,

"There is no such thing as Art. There are only
artists. Once there were men who took coloured earth
and roughed out the forms of a bison on the walls of a
cave; today they buy their paints and design posters
for the Underground; they did many things in between".

(11)
cautioned by Williams (remembering the many meanings) but
encouraged by Gombrich we can equally draw our thread
horizontally through society, rather than vertically through
history, to reveal a wide spectrum of art produced by
contemporary artists, henceforth, in this thesis, referred to
as the visual arts (who knows what a Gombrich of the future
will make of our art?); a visual arts spectrum much wider
than many sectional interests will admit. (fig. 1la) At one
end we have those artists who provide the glamourous and
persuasive imagery of advertising and who refer to themselves
as graphic designers or, if they are in a managerial
capacity, as art or creative directors (are these Gombrich's
poster artists?). At the other end we have the avant-garde
or would be avant-garde artists who usually work to their own
instructions rather than to those of a client or patron.
They do their "own work" rather than someone else’s. In

between these extremes are all those image-makers who either
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produce work speculatively for a more or less predictable
market, marine or landscape artists for example, or those who
work for an individual patron with a commission to paint,
sculpt or draw a portrait of a person or piece of property or
who illustrate a particular subject or provide an image-
making service for a particular industry. As is the way with
contemporary specialisation and division of labour the latter
might be called designers but in essence there is 1little to
distinguish their basic activity from that of other artists.
Although, as we will see, a great deal of energy is being
expended to separate design from art and art and craft from
design, closer examination of working method and habitat
reveals a great deal in common®*. There is a common reliance
on traditional fine art processes and their associated media
(even when the mode of industrial mass production might
translate them into others). There is also a shared language
of discourse about images and a shared aesthetic in the sense
that there is a remarkable consensus about what is
technically proficient and appropriate. This accord is hardly
surprising when we consider the majority, now practising,
were trained in the same sorts of institution, art schools,
with, in many cases, a shared foundation course and all draw
succur from a shared inheritance of art history (where art

and design is frequently undifferentiated) which presents a

*Creative Design: A New Look at Design Principles (1987)
Philip Rawson, London, Macdonald Orbis, investigates this
assertion in detail.
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consensus of what is thought significant and, therefore,
good. (fig 1.b) Recent legitimate attempts to argue against
this consensus, from a particular stand-point such as

Germaine Greer's feminist Thé Obstacle Race are further

confirmation of its existence.(12) various ethnic or racial or
social class groupings might legitimately stand in opposition
to an apparently ubiquitous aesthetic and feel similarly
disadvantaged. The difference between these various areas of
art practice is not one of fundamental nature but rather
difference occasioned by the requirements of different
patronage, employment or ambition. Art as Gombrich contends
is defined by artists but particular artists are defined by
the patronage they receive. Refering to the market of my
title they are defined by the history of usage, themselves
and their peers and the market (as patron) or that part of
the market in which they operate or aspire to operate. Its
not necessary to be successful to be influenced by a market.
As long as the market exists definitions can remain constant.
When markets collapse, as they can,or when they are unable to
sustain all those willing to participate , artists, 1like
everyone else, must redefine their activity; find new markets
if they and their art are to survive. This process does not,
or perhaps I should say, should not, disqualify them as

artists.

When any of these artists (and designers) or their advocates
refer to themselves or to their art they are happy to evoke
the more generalised, positive and rather mysterious

associations which Williams informs us 1lead to the
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capitalisation of Art or Artist. In practice today the
tendency to capitalise seems to be innate, confirming
immediate association, however tenuous, with the great of art
history. The professional portrait painter will be proud of
his/her lineage back to and beyond Rembrandt and even the
most laconic amongst them will be able to recite anecdotes of
"the master s" behaviour as justification of their own;
usually an attempt to avoid the overly specific regpirements
of the patron. Graphic artists and designers are well versed
in the efficacy of the judicious uses of the artistic, with
costume to match, when it comes to convincing a client over a
lucrative contract and even advocates of the avant-garde (or
whatever the current acceptable term) will lay claim to
abilities, like "lateral thinking", which may recommend them
in a renewed courtship of a reluctant old flame architecture
as patron but which is clearly not the prerogative of artists
nor likely to occur in the majority of artists obliged to
produce minute variations on the same theme in compliance
with a dealer market®. A market they wusually aspire to

inhabit.

The cachet attached to art and artists is a potent force
which is utilised by many in the general market of our market
economy. So efficacious can it be in securing a sale that
the words art and artist are quickly co-opted by those
anxious to market goods and services which by no stretch of

the imagination can be called art or made by artists.

*Lateral thinking is a term coined by Edward de Bono whose
Cognitive Research Trust seeks to develop creative and
effective thinking for all.
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Capitalised Art and Artist has suffered the same fate as
Professional, Executive, Style, Trend and latterly Design and
soon Classic. They have become misused, as adjectives, to
improve the dubious status of anything we care to name eg
Executive Suite and Designer Jeans are classic cases.
Through excessive use in this way applied to blatantly
inappropriate objects the words quickly acquire originally
far from intended perjorative overtones. While not directly
responsible for this particular abuse and negative
implication the art community, all more or less culpable, are
responsible for others. Like many other professionals,
doctors and lawyers for example, artists have encouraged a
mystique to surround their work. Art is held to be an all-
faculty process where uniquely the artist communions
emotionally, intuitively, intellectually with the muse
through a non-verbal medium to produce the unique artefact,
the work of art. With such a promotion art 1like law and
medicine (similarly claiming special powers) can be lucrative
but also vulnerable to the "Kings New Clothes" accusation:
their professional clothes are sometimes transparent.
Artists, lawyers, doctors once their mystique is broken can
be revealed naked and only too frail, human and sometimes not
worth the money paid. Art with a capital "A" invites debunk.
It too can be an ass*. A commitment to the image of artist
as a sort of super-medium through a plastic medium can lead

the impressionable artist to neglect person, family as well

*The work of Biff Products pokes fund at artists and arts
administrators with postcards like _How to behave at a

preview .
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as the social, management and communication skills which are
the necessities of normal life; especially when encouraged by
apparent believefs in the form of art educators or arts
administrators to do so. Abnormality, simulated or real,
alienates as well as attracts and so it can be with art
especially if some hold "it's high culture™ and if you don't
understand why it 1is so then you're a philistine who should
be either left in ignorance or given help to gain "access" to
the mysteries. This profoundly patronising attitude implicit
in the words and deeds of many professional mediators who
conveniently forget that today's "high" was frequently
yesterday's "low"alienates as many as it convinces. This
then is the rag-bag of usage and association both positive
and negative which art and artists normally carry around and
with which artists, arts administrators and art educators
must contend. Whenever we meet someone new using the words
we have to work-out just what meanings they're using or

abusing; we can be sure they imply a capital A, even in irony

ea s *
or opposition.

Thankfully, there are others who just do it, drawing,
painting and sculpting, potting, weaving or taking
photographs.(13) Going back to our spectrum, at the one end

the Jjobbing printer will turn his hand to a bit of artwork
to get the job done, perhaps because the graphic artist is
out to lunch or financially out of reach. At the other end
*Sir Roy Shaw, one time Sec retary-General of the Arts
frequently demonstrated his position and that of the Council
by drawing attention to the need to make "accessible" as well

as available that which the Council or its clients had chosen
through the exercise of "critical judgements" (the title of
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the 1980-81 ACGB Annual Report).

the artisan working in the same medium as an avant-garde
artist will make a piece of "modern art" declaring, "even a
child can do it" perhaps in parody of a recently publicised
example and unaware of the self indictment. In between the
expedience and the parody there are millions of adults and
children drawing, painting and sculpting not for profit or
posterity but for pleasure, relaxation and simple expression.
The art teacher in general education still guided by Herbert
Read and his "education through art" dictate is convinced art
is as efficient as, or in some ways superior to, numeracy and

literacy as a way of making sense of experience.(l4)

Similarly, the art therapist can see and is employed by those
who can appreciate the all too apparent benefits of painting,
drawing and sculpting for the mentally or physically ill or
handicapped. The desiénation Art and Artist (with capital A)
is given by others not by the makers (at least not until they
are made aware of their status as Artists and the potential
profit therein). All those who just do it are amateur
artists although paradoxically some amateurs, with no
professional training but substantial income, are more
professional than some professionals (at least as far as the
Inland Revenue is concerned). As we will see "professional”
too has its users and abusers. We should always, in a
discussion of an art market be aware of the primary
dictionary definition of professional as making a living and
the secondary definition of qualification and eligibility to
practice; as well as the cachet attached to the word itself

implying expertise, quality and reliability. A professional
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artist can be doubly endowed or doubly handicapped. A special
sort of professional amateurism is required by the State of
its artists and arts administrators frequently justified in

the name of "artistic freedom" or freedom from "committee

. *
compromise™.

Although happy, as I have said, to accept the accretion of
qualities now associated with capitalised art many artists
and/or their promoters are anxious to qualify themselves and
their activity. They identify themselves or their protégés
as makers of a particular genre eg marine or equestrian
artists, or as working in a particular medium eg
watercolours; as professional (especially if it is not self
evident from income) as opposed to amateur or as generally
opposed through race, temperament or politics to what is seen
as the art establishment. As further examples we therefore
have "community artists"™ and "ethnic artists" who see
themselves or sometimes they are seen by others as under-
represented or as not having the same rationale or aesthetic
as an elitist British Art Establishment. This qualification
can also be a way of finding or being placed in a niche; a
place in a special market. Although in the short term
perhaps such designations are necessary in relationship to
the administration of state subsidy, say, in the long term

* See for examples Contemporary Arts Society p238 for an

example of the Connoisseur freedom. George Bernard Shaw's

character Tanner in Man and Superman defines artistic freedom
- "the true artist will let his wife starve, his children go

barefoot, his mother drudge for his living at seventy, sooner
than work .at anything but his art".
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there is no absolute reason to suppose these artists are
profoundly different from any other sort of artist. They
are, after all, image makers usually working in the
traditional media who, like everyone else, would like the
opportunity to do what they are good at and make a living
from their art and/or art skills. They are not really a
special breed or species of artist requiring different

treatment.

There is then no single water-tight definition of art apart
from Gombrich's pragmatism of that which is made by artists.
Instead we have today, as perhaps never before, a wide
variety of apparent specialisations all drawing succour from
the same root system of the history of art. An attempt to
examine and come to conclusions about the art market requires
closer examination of the separated strand which once

constituted the strong rope of art (fig 1b).

A final observation must be made before moving on to this
examination. The multiplicity of sectional interests, formed
to carve out a place in a market, combined with a generally
cultivated and accepted 19th century romantic image of the
artist, as a special sort of person struggling in isolation
to realise a personal vision, has led, in the 1980's, to a
fragmented community of artists unwilling or unable to take
an overview of their predicament nor yet able to present a
unified front. There is, therefore, nothing comparable in
strength or efficiency in the visual arts to the musicians'

or actors' union or to the Performing Rights Society although
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there is a great variety of professional associations and

self interest groups. (15)

Musicians and actors would seem toc be no more immune to the
romantic image but they have learnt to apply their art as
well as keep it for themselves. Acting or playing in a
television commercial is still acting or music and not a
separate category of activity reserved for others and scorned

by professional actors and musicians.
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PART TWO

THE PRIVATE ART MARKET: TRADITIONS OF TRADING IN VISUAL ART

The Mega-Visual Tradition: a market for images

In his 1982 Power Lecture Peter Fuller observes "...the Fine
Arts had become only a small strand in what I have called
elsewhere, 'the mega-visual tradition' ofi monopoly
capitalism. Here I am refering to such phenomena as
photography, mass-printing, bill boards, neon-signs,
television, video, holography and so on with which we are
constantly surrounded.™ Whether or not we agree with his
subsequent dismissal of these media as not being "the mode of
the aesthetic dimension in our time" we cannot help but
accept his observation about our image saturated culture. (16)

The Mega-Visual Tradition is all about us and has an almost

insatiable appetite for new and seductive imagery.

If we accept Gombrich's more cautious and liberal definition
of art (aesthetic dimension) it can be said that it is the
mega-visual tradition which is the major employer (patron) of
artists and the major way in which the majority of the
population experience art today. 1In other words, the Mega-
Visual Tradition is the major component in the art market and
not as we might have supposed the art dealers, as retailers,
or the Arts Council of Great Britain or the National museums
of art as customers. It is hard to quantify a phenomenon as
diverse as the Mega-Visual Tradition but if we attend to
* Peter Fuller's ideas are developed in many articles

periodically published in compendia, eg Beyond the Crisis in
Art (1980), London, Writers and Readers.
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advertising, arguably the most ubiquitous form and "closer to
the aesthetic dimension than straight-forward photography" we
can begin to apprehend the scale of operation. It is
estimated that over £4 billion was spent on advertising in
1984. (17) Contemporary image-makers (artists) in the service
of advertising can be extremely well paid. According to
sources within the profession, a competent photographer can
earn £500 - £2,000 per day for a "shoot" and similarly
graphic designers and illustrators can command high incomes,
especially if self employed. A single illustrati on for
advertising can earn the illustrator or visualiser £50 to
£1000 depending on the time spent and the reputation of the
artist and the particular market.(ls) Whether or not Peter

Fuller considers the end product art many, if not all, of the
image-makers, including photographers, in line seemingly with
Gombrich, consider themselves artists and are paid handsomely

for their skill.

Apparently, not satisfied with being paid well and the
validation their own section of the art market can provide, a
growing number of these artists are seeking recognition for
their art outside the professional world of what was once
happily called "commercial art". They are developing dual-
careers as commercial artists and fine artists. These
professional (in all senses of the word) artists now preserve
the original "art-work" of their commerical art, protect its
use through rigo rous and professional application of

copyright law and produce self-initiated work which can and
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is being exhibited and offered for sale in the more
traditional section of the art market, the Fine Art Market of
dealers and galleries. A number of galleries are happy to
show such work - some even specialise - but, as they will
acknowledge, it rarely receives the critical attention it
might deserve nor is it bought in any significant degree for
public collections which purport to represent British Art.
These artists seem to participate in the fine art section of
the market not so much for financial reward but for the
recognition as Artists which such participatiocn might bring.
They are seeking validation for themselves from the market.
Usually they are disappointed in this respect since they have
been categorised as a particular sort of inferior commercial
arfist, irretrievably compromised by their usual patronage;
the Mega-Visual Tradition. ™ Although extreme, Peter Fuller's
observations are typical of a general prejudice against the

mega-visual.

Faced with this irrationality, we could equally question the
morality use, and motives of much art patronage in the past
without disqualifying the artists and their art, there can be
a natural defensive response such as that expressed by artist
Ian Pollack;
"when I hear the word 'Art I reach for my Rapidograph.
Illustration is not so precious; it's influenced by
fashion and taste and by what's happening today, I like
that."(19)

Although a legitimately defiant remark from a well respected

artist in the service of the mega-visual it does reveal a
*Berstein on “commercial" as perjorative see p53.

39



popular assumption about capitalised Art. Ian Pollack
assumes Art (his capital) isn't influenced by fashion, taste

and what's happening today. Art (with a capital aA) isn't
above such influences, as a quick look at Art magazines or

round galleries will reveal.

Although the photograph which accompanies this comment
contains a poster by Ian Pollack advertising a Royal
Shakespeare Company production of King Lear, he is more
usually employed in the creation of illustrative material for
publications such as books and magazines. The plethora of
illustrative imagery for purposes other than advertising
distributed through '"mass printing” makes publishing, in its
various forms, another significant mega-visual element of the
art market along with advertising and all those listed by

Peter Fuller.

Although we may for various more or less legitimate reasons
question the morality and aesthetics of advertising or simply
the ubiquitousness of the Mega-Visual Tradition in general we
cannot deny it is a major user of art and employer of
artists; unless, of course, we choose a special Luddite
definition of art and in so doing deny the mega-visual artist
a place in the Art Pantheon and participation in a market of
validation, as the Royal Academy of Art once denied engravers
and for not dissimilar reasons®. The imagery of advertising
may be lucrative but it is still not Art according to some
observers.

*See Derek Jarrat (1976) The Ingenious Mr Hogarth, London,
Michael Joseph.
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There are however significant differences between this form
of art and patronage and others. One is the presence of a
dialogue between artist and patron (although patron might not
be the word used). The resulting art work is a product of
the artists technical and interpretative skill in response to
the "clients" (patrons) "brief" (instructicns). Another
significant diZfarence is the the presence of other pecrle at
the various stages of the creative process. The resulting
image may well be the individual artists but many others will
have been involved in its evolution. Christopher Frayling
itemises the process and the people invelved under "Who does
what in an advertising agency". He goes on,

"Different agencies have diffsrent labels for their

departments. Ad-peocple are among the most ncmadic in

the western world, and at present upwards of 15,000 of

them work in British agencies. The most standard practice
is as follows:

The creative director coordinates the various creative
teams.

The chief executive officer brings in new clients.

The copywriters put together the words.

The art directors put together the visual design.

The researchers prepare studies of the client, the
product and the market, and they feed the results
into the creative departments.

The account executives liaise between the clients and
the various heads of department in the agency.

The media department liaises between representatives
from the media and their opposite numbers in the
agency.

The art directors often farm out projects, or parts of
projects, to production companies and graphics cocmpanies
outside - hence the use of "big name" film directors fcr
television commercials and distinguished artists and
designers for posters."(20)

The images, then, in the Mega-Visual Tradition, are the

product of an essentially linear, group proklem-solving

process. A general briefing from the client is followed by
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identification of the specific task by the agency;
interpretation (both visual and verbal) is made by artist and
copywriter; presentation (which may occur several times) and
ultimate selection by the client is guided by the various
expertise of the agency. What is sold to the client is the
expertise of the agency and the resulting image not, as is
the case with other aspects of the art market, the actual art
work. The client may receive exclusive use of the image for
the duration of the advertising campaign but usually
copyright reverts to the artist (or agency) and the artwork
remains the artist's property. The artist is a member of a
team not an isolated individual 1like his fine art

counterpart.

A mega-visual tradition with an insatiable appetite for
images requires its artists to work to its tight schedules
and to be ever vigilant for new images which he or she might
derive from his/her own research work as (fine artists) or
frequently from the self motivated research of other artists
working exclusively in the Fine Art Tradition. There is a
substantial catalogue of such borrowing which some might
consider unlicensed application of research. Examples seem
to take two forms, the first is generally influenced by the
imagery of a particular fine art school or movement.
Surrealism, for example, is repeatedly and widely used by
advertising. Examination of the Arts Council of Great
Britain's catalogue for its <collection of "work by British
artists" confirms my previous assertion of neglect but

reveals a few exceptions. Surreal photographs by Brian Duffy
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and Adrian Flower bought from the advertising agency Collett,
Dickenson, Pearce and Partners Ltd., were originally used in
the Benson and Hedges award winning cigarette advertising
campaign.(21) More specifically, a lavish promotion of a
particular fine artists work by a public sector gallery, like
the 1984 Hayward Gallery exhibition of David Hockney's photo-
compositions spawned a family of quite blatant imitations,
advertising products as diverse as shirts, watches,
photocopiers and cars. Although Hockney wasn't the first to
use the post-cubist, post N.A.S.A. technique of fragmented
compositions with a collage of photographs, it 1is fair to
acknowledge that he made it his own, for a while, and
demonstrated its potential in art. In other areas of
creativity, science or music for example, blatant borrowing
might well be the basis for legal action and financial
compensation, if proved. Unlicensed commercial exploitation
of the fine arts is not uncommon nor is it a new phenomena
although litigation and recompense are virtually unknown.

In the 1960's the painter Bridget Riley developed a great
variety of optical effects which were quickly and widely
exploited by the fashion and advertising industries. The art
and design of the more distant past can likewise be exploited
with little if any reward for the public institutions which
act as unwitting and free reference facilities for those
wishing to develop new products or campaigns.) Advertising
and the other applied art industries do not, as a rule,
acknowledge this free research service, on the contrary they
are quite prepared to, on the one hand, exploit fine art
imagery or the general cachet of art (witness the number of

advertisements that use galleries or proximity to art works)
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and on the other to poke fun, almost in revenge(?), at the
overly serious art and artist. Several 1985 bill-board and
television campaigns for beer and household paint did just

that.(zz)

The artists in the service of the Mega-Visual Tradition are a
highly paid group of professionals who work openly and
directly to their patron's instructions. Their art like any
other branch of professional art draws succour from art
history, is sometimes original and nearly always well
crafted, once it reaches the consumer. Yet it remains
largely unacknowledged as serious art worthy of critical
consideration in an art historical context. What these
professicnals lack is not income but status as Artists. It
is, as we will see, a sad contemporary irony that many of
their siblings in the so called professional fine arts have a
sort of status as Artists confirmed by their art school
training, if not by their subsequent experience, but little,
if any, income from the practice of their art. These fine
artists eschew a direct dialogue with a patron and,
therefore, the possibility of a reliable income while
maintaining, somehow, life and limb and personal art output
in the statistically vain hope of success in another art
market which seems to command serious art historical
consideration. What better, if ironic, confirmation of this
situation can we have than the largest private collection of
contemporary art in Britain. The collection of advertising
executive Charles Saatchi and his wife Doris doesn't contain

examples of advertising art. The relatively small British
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holding in this collection 1is drawn from a small
international "Art World" within the universe of the Fine Art

Tradition.(23)

Despite the occasional gquest appearance of big name fine
artists in advertising, used more for the cachet of their
name as artists than for their ability to produce apposite
imagery, a yawning gap exists between contemporary applied
art advertising and contemporary unapplied art, fine art.
Participation in one market seems to prevent participation in
another. The word "illustrator"™ 1is also now a mild
perjorative. As Nigel Pollitt succinctly puts it "As an
illustrator, he might well be regarded by the doyens of
international fine art as some kind of fellow traveller,

nice, but not quite in the same car.n(24)
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The Fine Art Tradition : A Market for Objects

As can be seen from our spectrum,the Fine Art Tradition like
the Mega-Visual Tradition embraces a great deal of activity.
The unifying characteristic of this diverse universe is a
reliance on the traditional art processes of painting,
drawing, carving, modelling and printmaking without
subsequent mass production and distribution (although limited
production and distribution is accepted). Many practitioners
are prepared to define themselves, apparently in self
deprecation, as simply painter, carver or, being still
somewhat problematic, artist-printmaker. A new quarterly

journal of the fine arts is called Modern Painters. The

adherence to such old-~fashioned labour intensive, craft image
making processes, with latterly a marked preference for
traditional media within them, like o0il rather than acrylic
paint, 1is important to the self image of the various
exponents as artists, to the art market which serves them by
selling their art product and confirmed with renewed vigour
by all those who argue, through invidious comparison with
"mechanical™ media, for the superior and organic quality of

these traditional processes.*

In an otherwise fragmented universe the consensus seems to be

total. Even advocates of "A New Spirit in Painting"” can

*Authors like John Berger have developed their ideas on this
subject originally expressed by the German critic Walter
Benjamin in The Work of Art in the Age of Mechanical
Reproduction to be found in an English collection called
Illuminations, London, Jonathan Cape 1970.
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declare,

"The artists' studios are full of paint pots again and
an abandoned easel in an art school has become a rare
sight. Wherever you look in Europe or America you
find artists who have rediscovered the sheer joy of
painting. In the studios, in the cafes and bars,
wherever artists or students gather, you hear
passionate debates and arguments about painting. In
short, artists are involved in painting again, it has
become crucial to them, and this new consciousness of
the contemporary significance of the oldest form of
their art is in the air tangibly, wherever art is

being made."

Christos M Joachimides, author of the above, goes on, in a
similar passionate vein, to identify a further characteristic
which we may recollect Ian Pollack satirised in the 1last
chapter,

"This new concern with painting is related to a certain
subjective vision, a vision that includes both an
understanding of the artist himself as an individual
engaged in a search for self-realisation and as an
actor on the wider historical stage”.

(You can't get more precious than this.) Joachimides continues,

"The subjective view, the creative imagination, has
come back into its own and is evident in a new
approach to painting. Artists, no longer satisfied
with the deliberately objective view, are beginning to
respond to their environment, allowing these reactions

to be expressed in the form of images. We are
confronted with an art that tells us about their
personal relationships and personal worlds. This is a

need, of course, that goes far beyond the boundaries of
art to permeate all levels of society. It is the need
to talk about oneself, to express one's own desires and
fears, to react to daily 1life, indeed to reactivate
areas of experience that have long lain dormant. A re-
interest in the significance of the private life shows
signs of emerging everywhere and in art it takes the
form of a conspicuous subjectiveness."(25)

The man in the street has, really, no need to rediscover this
phenomena he has always held this view of artists at 1least

since his great grandfather, if he was aware of such things,
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was 1introduced to the idea by the 19th century Romantic
movement and subsequently he has had it confirmed by the
mega-visual entertainment tradition in the form of movies
about the lives of artists with titles 1like "The Agony and
Ecstasy", "Lust for Life" and "Savage Messiah". Everyone
agrees, these days, the fine artist is a serious individual
"acting on a historical stage concerned with a "conspicuocus
subjectiveness" expressed through a traditional image making
medium like o0il on canvas or equally, in three dimensions,
chisel on stone or wood. This now universal attitude even,
although in a watered down form, amongst those apparently
working to the direct commission of a patron to create a very
specific art product such as a portrait. An attitude, in
portraiture which has produced works of art and news. The
tension between the artist's subjectiveness and the patron's
desire for a likeness has led to the disappearance, presumed
destroyed, of Graham Sutherland's portrait of Winston
Churchill and continues with recent remarkable unlikenesses
as well as likenesses, commissioned by the National Portrait

Gallery. (See opposite).

If we reflect for a moment on Gombrich's thumbnail social
history of art this "conspicuous subjectivity" 1is a
relatively new phenomena and certainly not a prerequisite of
art or artist. The history of portraiture can be seen as the

history of this tension between contrary expectations.

The implicatons of our contemporary fine art and artist

definition are profound and largely un-addressed by those
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concerned although it is obviously a central plank in the
stage of art commerce in whatever form. The mega-visual
artist creates images for mass consumption by doing other
people's work the fine artist by doing his/her own work,
creates objects for individual ownership, often speculatively
produced with no particular client in mind, although
generally influenced by the market. All trade on the notion
of Artist (with a capital A). Once something becomes Art it
can be traded in a different way to other commodities, it can
command prices way, way beyond its material worth. It can

enter the capital "A" capital "M" art market.

Although there are unifying principles like the foregoing,
which we have begun to address the Fine Art Market can be
divided into several worlds with their special markets which
today are remarkably self contained. Brighton and Pearson
have identified several of these worlds within the universe
of the fine art market; one they have actually called the

"Art World" and of which more later. (26)

They also make reference to what they call the Media and
Genre Exhibiting Societies as well as the still extant
Academies such as the very much alive Royal Academy of Arts.
Societies such as The Royal Society of Marine Artists or The
Society of Wildlife Artists and broadly speaking the
academies identify a distinct grouping within the art market.
Artists in this area operate in two ways either to
commission, or by making their own work for a more or less
predictable market in line with a more or less popular taste

in popular subject matter. Although some might dispute it,
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their art can be said to be conservative with the artist's
imagery being, more or less, in accord with popular taste.
For such artists their mimetic ability in traditional fine
art media, such as oil paint or water colour, is central to
their success in this market. Many of these artists
demonstrate consummate skill in their chosen media in
portraying people, animals, ships, landscapes etc but, with
the exception of a few relatively new members of the Royal
Academy of Arts, they eschew the modernist, post-modernist,
avant-garde tradition with its legacy of experimentation in
and with media, imagery and attitude in favour of a more or
less traditional approach. Many develop a very
individualist style but their work 1is essentially
"representational - the precise reproduction of a thing as it
is", to quote Cyril Asquith's letter to Sir Alfred Munnings
one time and notorious President of the Royal Academy of
arts. (27) Because of their imagery and its popular appeal no
special knowledge is required to understand their work which,
after all, represents things as they are. They reflect
everyday experience shared by everyone. These artists are
much closer to the artists of the Mega-Visual Tradition such
as the illustrator than they would care to admit. Many media
or genre artists would be profoundly insulted by the
appellation "illustrator" or to hear their work described as
merely "illustrative" even when a substantial part of their
income may came from such work. Like many reactions in the
art market this one is hard to account for rationally, vyet
if we reqollect the portmanteau of meanings which now

surround art and artists we can begin to understand if not
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concur. In one sense at least, these artists share a self-
image as artist with the modernist or avant-garde artist
which is, paradoxically, in accord with a popular conception.
An image derived from 19th century Romanticism and succinctly

described by Sara Cornell,

"Romantic art was a movement of many styles grouped
around common themes. Poets, painters and
composers alike reacted against the self satisfied
complacency of an increasingly bourgeois society by
cutting themselves off from the rest of humanity. The
act of creating a work became an individual expression
of intuition acting on a natural stimulus; the poen,

painting, or musical composition expressed its
creator's attempt to see past the tangible world and to
capture a glimpse of infinity: 'Genius inspired by

invention, rends the veil that separates existence from
possibility, peeps intoc the dark and catches a shape, a
feature, or a colour in the reflected ray ".(28)
Given this sort of inheritance we need no longer wonder.
These artists are obliged to avoid association with such
crass commercialism with its implication of "sell-out",

compromise and association with the all too "tangible

world".

For all those fine artists without private means, a
significant socio-econcmic factor frequently overlooked in
the recent history of art, a mild but necessary self
deception is required; with the market as it is, he or she
will illustrate out of necessity but "serious" work is
retained for another mafket. A market, that has more in
common with common retailing than it cares to acknowledge,
where art objects are sold in special sorts of shops called
galleries and their keepers are called dealers.
Paradoxically, the hard commercial reality of this commerce,

justifying the previous self deception, is firmly based upon
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the romantic notion of artist just described. "Genius,
inspired by invention, can rend the veil" which separates

mere existence from prosperity, with the right marketing.

The unique selling point, is genius or a touch of genius or
genius potential. The maintenance of such a problematic
concept requires the intercession of a third party, the
dealer, whose skill and reputation resides in identifying,
taming, nuturing and then sustaining a market for the product
of genius. The dealers zenith of achievement is to sell the
product of an elite group of irrefutable geniuses. In the
jargon of the profession, borrowed from other markets, a
"stable" of "blue chip" artists producing "blue chip" art
(blood and stock respectively). The word "genius" may be too
strong for contemporary British taste and the decorum of a
very special sort of retailing but the intermediary stage
requiring only the confirmation of recent history, can be
attained in the life-time of the artist. That condition is
"master" for the artist and "masterpiece" for the art
product. Despite the variability of human production, we all
have our off days, the condition of master automatically
bestows the status of masterpiece on the product. The sign
of the master in the form of a signature and/or style of
manufacture, preferably both to be certain and presented by a
dealer of repute 1is all that is required. This 1is the
essential principle for all commerce in fine art at whatever
level. Nowhere more so than in the Genres and Media section
which ajoin the mega-visual world of illustration and can,

therefore, so easily be tainted by plain commerce in imagery:

52



a commerce which, we have to remember, doesn't even require
the acquistion of the object, merely temporary copyright.
David Bernstein in his introduction to the exhibition _That's

Shell that is! addressing what he refers to as "the heyday

of commercial art" refers obliquely to the problem.

"ITt's a term (commercial art) in general disfavour.
More's the pity, for it accurately expresses the fusion
of artistic means and commercial ends into scmething
which, at its best, is neither sell out nor compromise
but a synergy in which a genuine work of art could also
be used for commercial purpose."(29)
Bernstein may be right, but he refers to a brief golden age
before the mega-visual boom, state subvention in the arts,
professional specialisation and a welfare state which created
freer access to education/training and, therefore, the
rightful expectation of participation in the art market, of a
market economy, from a growing band of those who are

eligible in the sense of being professionally qualified as

well as able.

The problems for the mimetic Genre or Media artist in the
Fine Art market where there is at least the potential to

acquire the midas 1licence of genius are several and can be

itemised as:

1. mimetic ability in traditional media is not rare in fact

it is the main goal of a popular recreation.

2. cameras can do it. A medium irrevocably tainted as

"mere photography'".

3. the mimetic fine artist can be confused with the

illustrato: and therefore diminished in status.
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4. received wisdom tells us genius is in short supply and
because it is by definition original and innovative it is not
likely to work in a traditional genre.

5. the very popularity of their imagery may paradoxically

be a handicap in an exclusive market.

Human ingenuity has found solutions to all the above by
constant reference to the romantic genius model and by just
being very good at something everyone can understand. Few
have difficulty appreciating consummate skill although they
may need convincing of the price it costs through reference

to the rarity of genius - it's the unique product of genius.

For another section of the Fine Art Tradition, aspiring to
its market, no such problems of confusion exist although
others do in abundance. Sadly, for the artist, there is no
simple touchstone like "precise reproduction of things seen"
nor is there an overt brief from which to work 1like the
servant of the Mega-Visual Tradition or 1like the genre
artist, the portrait painter, who has to make it look 1like
the sitter. This is Brighton's and Pearson's Art World or
"the would be avant-garde" as I have called them on another

occasion.(30)

More precisely, we are talking about a tiny
section of the Art World community who participate in the
international Art Market of dealers and galleries. The
majority simply aspire to this condition without the time,
energy or contacts to make it a reality, being usually

otherwise engaged in another career in order to subsidise

their art. These are the artists Brighton and Pearson have
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called "dual career artists" who were frequently
artist/teachers but who are now more and more obliged to be
artists and something else to sustain their economically

untenable position.

As far as the British art market is concerned commerce in the
products of this particular world is firmly located in
London and, to be more precise, in a particular area of
London, Cork Street and its approved satellite streets. The
rest of the British Isles has no such Art World Art Market to
speak of although a small exception might be made for a
handful of major cities in the U.K. with a very modest
involvement. During the 1960's boom aspiring participants
teaching or training in Art Schools throughout the land spoke
with awe and some reverence of the Bond Street galleries.
Today, having, apparently, recovered from a crisis of faith
in the market and its traditional media in the '70's, they
speak with renewed enthusiasm of the Cork Street galleries.
The centre of this market, very much a physical and critical
arena of trade, may move, probably in response to
imponderables like fashion, property values and rates but the
general area north of Piccadilly has traditionally been the
home of what we might call the Private Art Market (no
apparent state subsidy). The reasons for such a location are
various but a few are highly significant here. This is an
area of exclusive trading with a wealthy national and
international clientele (the very word implying a group of
people distinguished by their ability to employ knowledgeable
sometimes scholarly and discerning advisers who double as

shop keepers); a clientele that may well reside, while in
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London, in the exclusive hotels and dine in the exclusive
restaurants which are part of or in proximity to this area.
Originally too, the proximity to the Royal Academy of Arts
would have been of importance as is perhaps, today, the Arts
Council of Great Britain, at 105 Piccadilly (identified by me
as part of a contemporary academy) and so too The National
Gallery with its latter day outpost for modern art on
Millbank, The Tate Gallery. All these institutions in their
time and way are organs of state patronage providing the
artists, the art and the necessary additional validation and
selection so necessary for all exclusive goaods. Just 1like
the luxury goods elsewhere in the area the products on
display and for sale in the Art World, Art Market have been
selected'!nd endorsed, for a rich clientele, not only by the
shop keeper (the dealer) but, as we will see, by the State
(by appointment to the State) through its activities as a

client and selector.

Unlike some other luxury goods these art goods have little
intrinsic material value. There would be no profit in a
thief reducing the object to its ingredient parts as a jewel
thief might a well known piece made of precious stones.
Their value resides in their unique integral object-hood and
uniqueness derived from their traditional craft manufacture
by "renders of the veil" in the service of their own
"conspicuous subjectiveness". As a rule these objects have
no utilitarian function although they are presented as
objects of intellectual and/or spiritual use; they are not

commissioned as representations or as images of persuasion or
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information. Being the product of the artist's own private
concerns, the central skill of the dealer, here more than in
the Genre and Media section of the market, lies in matching
art works, speculatively produced, with a sympathetic and
acquisitive audience. An audience which does not pay an
entrance fee at the door of the gallery but which accepts the
legitimacy of such an artistic pursuit and is prepared to
spend their own or their corporations or their museums money
in order to possess the work of art. The dealer will appeal
to the educated :-(with one to one, on the spot supplementary
education if required) as opposed to the popular taste of the
client - "Our clients have good knowledgeable taste", is
implicit in the transaction. If they are to stay and
flourish in business, the dealers will seek to develop the
loyalty and collecting habit of the client prefering,
wherever possible, to sell to "serious" collectors rather
than to "unknown" impulse buyers. The advertising campaigqs
of these galleries confirms the above observation. They are
always discretly placed in specialist magazines and even
though the gallery might have a listing and occasional review
in the more popular press we will never see the sort of
advertising which even the "quality" retailing neighbours
might indulge. Gucci, for example, might advertise its bi-
annual sale in the Evening Standard but this is something
galleries, especially Art World galleries would never do.
Just as in the Genre and Media section, such crass
commercialism would undermine the whole market, based as it
is upon the idea of reputation. The reputation of the artist
as genius (or soon to be), the art as his/her product and

the dealer as a serious and scholarly individual possessing,
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like a far seeing cyclops, a "good eye"; the ability to
recognise good art (with a good never defined, only
recognised). The dealer 1is a connoisseur of the Fine Art

market for connoisseur clients.

Both the Genre and Media and the Art World sections of the
Fine Art Market can, be viewed as separate pyramid systems
with a small group of galleries and their dealers occupying
the apex of each pyramid and many more at the broader base .
These top organisations, are distinguished by their
financial scale, the international nature of their operation
and by the fact that current activity is often based upon
family involvement in dealing which need not necessarily have
been in contemporary or avant-garde art. They will either
have their own galleries in other countries or be closely
associated with otherwise independent foreign galleries. 1In
the latter <case there may be reciprocal exclusive
arrangements such as promoting each others artists in the
different national market places with prices often guoted in
the currency of the country of origin or, in the case of art
from a country with an unstable currency in a more reliable
currency. In a recent enquiry the price of works by an
Italian and a German artist on sale in London, were quoted
in U.S. dollars and D.M.'s respectively. The reluctance to
divulge the price, on behalf of the member of the gallery
staff, was probably due to my lack of reputation as an

identified serious collector and a degree of quite justified
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caution occasioned by the activities of individuals, deemed
parasitic on the dealers, who buy and sell on artworks at a
profit without the overheads of the gallery dealer. At the
moment the top end of the British Art World Art Market is
made up of five to ten galleries. Here substantial works of
art sell for upwards of the price of a family car and
relatively inexpensive works on paper, say, will sell for
more than an expensive doﬁestic appliance like a coocker or
washing machine. These galleries are necessarily part of an
international market sustained by frequent international
travel, participation in international trade fairs (Art
Fairs) and a through knowledge of appropriate art and
clientele. Although passing trade may play some part it is
true to say these galleries would survive without it. Yet
despite the high cost, galleries are maintained in expensive
parts of London so that the business can be seen to be
participating in the Market and can, therefore, be validated

by the market place.

In a sense the gallery is a microcosm of the market place
itself showing a variety of new lines and promotions on the
strength of its corporate reputation. There are two main
ways of presenting art work for consideration in these mini-
markets. One is the mixed exhibition, like the one consulted
above, the other, more usual, is the one person show. Work
for such shows being supplied by one of a small Art World
"stable" of up to twenty artists, for each gallery, who
expect and usually receive an occasional presentation of
their work usually '"every two or four years". It may come

as a surprise to a lay reader to learn that these occasional
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events in the Art World, even with relatively well known
artists, are not always financially viable, sales do not
always cover costs but this apparent act of philanthropy by
the dealer, for the artist, is in fact an investment in the
reputation of the artist and his/her future selling power.
Even more than the Genre and Media section of the Market all
concerned are aiming for a particular reputation, masterhood.
Like the Genre and Media Market the financial resources for
such activity can come from dealing in "blue-chip" stock. 1In
other words, a holding of paintings, sculpture etc, usually
not on display, owned or handled by the dealer and made by
artists with established and apparently irrefutable
reputations. Dealing in old modern masters helps nurture new
would-be modern masters. Despite the variable timescale of
fruition and the occasional failure (in commercial terms)
this is an accepted method of trading although for all
concerned there must be a heavy investment and some risk in
the process of transition, building the artist’s reputation.
When it is achieved the dealer has the ideal seller's market;
a limited production which is out-numbered by anxiously
acquisitive clients. From available evidence, it would seem
that the Art World is today where this desirable state is
most likely to occur and where prices are highest. Carefuylly
nurtured competition for ownership leads to high prices and a
reliable investment especially when production is once and
for all 1limited by the demise of manufacturer. A chilly
prospect for artists made palatable by romantic possibility

of post-humous deification (Savage Messiah).
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over the last decade or so a number of British dealers have
gone on record, mainly in the specialist art press, by
participating in interviews. One such interview confirms the
above observations about the nature of the business. When
asked, "What was your intention as a dealer?" Leslie
Waddington's straight forward reply was, "My intention as a
dealer always has been and still is to make money". Although
in the context of the interview there seems to be no reason
he goes on,
"Obviously I'm also what most people would term as
power-orientated. I have a responsibility to make
maximum profits under the company laws of this country
but I don't think it's sufficient for anyone anymore
just to make profits. I always have been interested in
having influence. I don't mean that is that I want to

be a big success and very popular. I suppose it's a
form of egoism on my part."

Although at first sign the Art World Art Market, in
particular, might appear philanthropic, the motivations are
the same as any other business, money, power and influence.
When asked which of his dealings were the most profitable,
Leslie Waddington replied, "Stock-dealing without a
doubt". (31) In order to change mere potential into blue-chip
and therefore stock the dealer needs power and influence. 1In
another interview with another critic, Leslie Waddington
reveals the mechanisms of his power and influence. When the
critic Waldemar Januszczak asked what Waddington did for his

painters, he replied,

"what we do for them is a) we generally take a 50%, b)

we provide a catalogue, we put on exhibitions. If
someone from a museum comes round for a show we can
supply it. We advise them on tax matters. We advise

them on divorce questions - yes, that's right, divorce.
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Artists in middle age tend to have problems at home.
We look after everything for them."(32)
This is financial and emotional power over the artist and
substantial influence on the programming of public museums
which reciprocate endorsement of product by presenting it for

serious consideration outside the commercial market place.

Clients for Waddington and others like him are drawn from a
tiny international community of the wealthy and committed.
Tom Wolfe in his now infamous (in the Art World) debunk

attempts to quantify this community,

" _.if it were possible to make such a diagram of the
art world we would see that it is made up of (in
addition to artists) about 750 culturate in Rome, 500
in Milan, 1750 in Paris, 1250 in London, 2000 in
Berlin, Munich and Dusseldorf, 3000 in New York and
perhaps 1000 scattered about the rest of the known
world. That is the art world, approximately 10,000
souls - a mere hamlet - restricted to les beaux mondes
of eight cities.™ (33)

Ten years later we might expect Wolf to concede the addition
of Tokyo, Sydney and Cape Town but yet his observation
remains true especially when we can expect top price works of
a living artist to sell for in excess of £157,000 (Jasper
John '83 prices). There are just not that many wealthy
committed people with the right personal provenance in the

world.

Another dealer, Rene Gimpel, discusses the Art Worlds

clientele of the '50's and '60's:
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"Joseph Hirshhorn was buying freely for his collection
of several thousand paintings and sculptures and he
just headed the list of the big spenders. At the other
end of the collecting scale, young, mobile, affluent,
highly trained Technocrats (we might call them yuppies
today) were eager to enjoy the comforts of their class
- one of which was art. Art magically combined
characteristics irresistible to these nouveaux riches:
it was prestigious to own, conspicuous to display and
vied with the stock market in investment potential (a
footnote here tells us this statement first appeared in
an unidentified American art magazine). Five years ago
the average Art in America reader owned 1-4 sets of
china and 8.2 works of art. Through possessing college
and often graduate degrees, the great, majority of this
new audience of apparatchiks had been deprived of
liberal education in the post sputnik panic for

national scientific superiority. Their cultural level
was fixed at the verbal: their eyes 'read' art but
could not see it. But no matter; their cultural

predecessors, the liberal bourgeocisies of the 19th and
early 20th centuries had ignored the Impressionists,
the Fauves, the Cubists and the Surrealists. It was a
mistake the new generation was not going to repeat. No
avant-garde movement would escape them. No art object,
no matter how radical, unorthodox or ephemeral could
remain uncollectable.™(34)

Provided, we might add, it is marketed in the right way.

The '60's are generally acknowledged as a boom time and
following a slump in the Seventies, when incidentally many of
the British dealers found time to discuss their business in
public, the 1980's seem to be witnessing a similar boom.
There are new nouveaux riches in need of education and
contemporary Hirshhorn's 1like the Saatchi's with large
budgets in need of nurturing if not educating (Saatchi's have

their in house expertise).

The growth of the young urban professional clientele is a
market younger, relative new-comers to the Art World Art
Market are eager (and obliged) to develop as well as
attempting to break into a market of ©prestigious private

and public clients. The advertising campaign of a
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younger London dealer attempts to develop this market for her
gallery by unusually advertising in glossy magazines (as well
as the more usual art magazines): magazines with a more
general readership who, it is assumed, will be economically
and temperamentally suited to participation. Nicola Jacobs'

advertisement in The World of Interiors (See appendix and

opposite) reveals the art of commerce in the art of today.
While identifying the acquisition of art objects as similar
to the acquisition of luxury goods from Cartier and Rolls

Royce the advertisement stresses the difference,

"A painter is different. Every work is an original. 2

one off. That's part of the pleasure of owning a
picture. Knowing that it is the only one of its kind
in the whole world. And you're the only one who owns
it."

The advertisement goes on to hint at an increase in
value,
"He's only 27 but his reputation 1is growing

internationally and right now his prices range from
£400 to £2,000."(35)

The principles neatly identified here are,
1) Although a manufactured luxury good, the product is

unique.

2) The product is made by a different sort of manufacturer

and manufacturing process.

3) Like all rare goods with a market the value will

increase.

4) The object may have long term investment potential but
since there is no utilitarian function nor, in most cases,

valuable materials used the price is dependent on the
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reputation of the artist.

5) The Art Market in Britain is seen as part of an
international market which subscribes to the same view of

art. An international reputation is therefore essential.

The latter principle is expressed in another way by another
dealer, Nicholas Logsdail,

"A local reputation is no use to any artist or gallery

except at the beginning". (36)
The continued existence of the Nicola Jacobs Gallery as
opposed to the demise of the one time comparable Moira Kelly
Gallery can be attributed to three factors. Nicola Jacobs'
sustained capital investment with premises in Cork Street in
the centre of the market, the development of stock dealing in
"blue-chip" art and an apparently successful and original
marketing campaign in the form of advertisements 1like the
above and the development of marketing devices 1like
occasional thematic shows with a more popular appeal but
containing some "blue-chip" and some fairly recondite art.
We can also add Nicola Jacobs' ability to travel widely
attending international art fairs to promote her gallery and

artists. In contrast, in _An Open Letter to Everyone

Concerned , Moira Kelly explains the demise of her gallery

which went into voluntary liquidation on December 16th, 1982.

She quotes the Director's Report,

"It is quite clear that the failure of the company has
been due to insufficient capital to allow it sufficient
time to build up its business in this extremely
difficult field".
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In the second part of her letter Moira Kelly continues,

"It is generally held that our location was the main
cause of our demise. It is true that we were in 'the
unfashionable Essex Road' but this did not deter our
discerning clientele many of whom came from miles away
to see us. While I dearly would have loved to move the
gallery to a more central location, I don't think an
increase in passing trade would have made a substantial
difference. Our difficulty was always cash, rendering
us unable to pursue certain worthwhile projects and to
travel both at home and abrocad. Finally we were unable
to pay ourselves a living wage."(37)
The appeal of a gallery as a business associated with art and
artists requiring only modest investment is regrettably an
illusion. The idea of art on consignment (sale or return)
from artists to dealer in a venue with modest overheads in an
"unfashionable" area fits in nicely with ideas of the "avant-
garde" or "real fine art", but in reality it can easily be a
market stall without a market place. As such the business
can only succeed if a market can be generated or if the
gallery supplies something that a large unsatisfied market
needs or thinks it needs and 1is prepared to seek out the
source of supply. Alternatively the business can diversify
into stock dealing but that needs capital, time and expertise
or into art or other stock with a more popular appeal. In a
sense the dilemma faced by Moira Kelly is the one faced by
all in the Art World, none more so than the artist; many of
whom, like many a business person, develop a dual-career in
order, in the artist's case, to sustain the production of art
without a ready market. Without some sort of financial
underpinning the gallery, perhaps even more than other small

businesses is extremely risky, especially when it relies on

the sale of "real fine art". Moira Kelly's letter was a last
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attempt to secure Arts Council subsidy for her business

venture.

In even more "unfashionable" areas of London and the British
Isles, galleries do of course exist and survive without
state subsidy but they do so by facing the afore mentioned
economic realities. Thev either respond to a geographically
specific market like a tourist trade in, say, Lakeland Scenes
and/or they provide services and materials which subsidise
more problematic dealing. Both possibilities have
prestigious antecedents. Canaletto, for example, provided
images of Venice for the Grand Tour collector and a number of
proto-dealers for the modernist movement were firstly dealers
in artists' materials taking paintings from impoverished
artists in exchange for material (or so the art story goes).
Brighton and Pearson have designated this type "Shop"
placing them at the bottom of their stratification model
although I suspect owners of such establishments will not be
pleased by such a characterisation. Some of these galleries
attempt to show "difficult" or Art World art, original
paintings or sculpture, or even occasionally the work of an
Art World superstars in the form of prints or posters. More
usually though their exhibitions cater for a localised
audience with a predictable "uneducatsd" taste (unaware of
the Art-world). Nonetheless, these galleries, almost because
they're obliged to do so, make real efforts to reach new
acquisitive audiences for the visual arts in their marketing
and related education programmes. A suburban gallery 1like

the Blackheath Gallery for example, offers painting and
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drawing classes and the framing services of the

neighbouring Gallery on the Heath can be the initial contact

which leads to the sales of works of art.

The spread of this sort of gallery business, cffering
original works of art in traditional media fcr sals as well
as an ancillarv service 1lixe framing and r2tailling
inexpensive two dimensional imagery like pcsters, pest cards
and greetings cards testifies to a large though "uneducated"
consumer market for visual images made by professicnal image-
makers (artists). Such an observation is further ccniirmed
by the growing number of High Street cor Shepping Centre
retailers specialising in what has become known as paper
products; inexpensive mass produced imagery. Here the
special market for Art (with a capital "A") overlaps with a

non-specialist market for visual images, the Fine Art

Tradition with the Mega-Visual Traditicn.

Although, today, we have a Fine Art Market which trades on
the basic principle of art objects as unique, a review of the
history of art reveals that this 1s not a universal feature
of that which is considered art. The idea of reproducing an
image, perhaps originally created in a traditional medium
like c¢il paint, has a 1long history and although it is
possible to cite any number of examples a British example
seems most pertinent in this context. William Hogarzh (1697~
1764) was both a painter and engraver but it is through the

medium of his immensely popular prints which include "A Rakes
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Progress" and "Marriage a la Mode", that he reached a wider
public than any other artist of his time. Although for a
brief pericd he enjoyed the favour of Society and even the
Royal Family for his paintings, his 1living then and his
rsputation as an artist today derives as much from his work
as an engraver (a type of art the Royal Academy sought to
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exclude m i=s rantheon) as from his painting. Hegarth

d the faw and esngraved for the many. He
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because he lost an exclusive market for his paintings, the
unique cobjects, and tarsugh these circumstances raccgnised a
wider market for the reproduced image of the original. He was
also to produce engraving ccnceived in and for this medium.
So lucrative was this popular market that Hegarth's images
wera cfitzn piratad. Under one such engraving, "A Midnight
Mcdern Conversaticn", Hegarth engraved, "Prints shculd be
prized as Authors should be readr. (38)  a lagend which could
be interpreted as a claim for parity with the world of bocks
and authors. Hcgarth seems to be asking, "If the work of
authors can be distributed to a wide audience then why nct
the work of arzists?" and, incdeed, Hegarth' s prints wers
cften sold though bockshops. Certainly, today, modern
technology and modes of distribution mean that it is
possible, even on a global scale, to reproduce and distribute
practically any two dimensional and most three dimensional
images. 1In a sense, the illustrators and scme genrs artists
ars inheritors cf this tradition: a tradition much developed
by the Victorians, rarticularly dealers like Ernest Gambart,
who wer= in the habkit of buying paintings along with rights
of reprccducticn and having engravings made by craftismen for

mass circulation. (32 The oil painting, "The Light of
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World", by Holman Hunt, spiritually illuminated many
Victorian hcmes, in the form of inexpensive engravings, and
today the "original" is to be found in St Paul's Cathedral as
well as Keble College, Oxford. Even the self consciously
radical Pres-Rarhaelita wasn't averse to rasproducing an image

by hand, painting it again.*

The contemporarv Fine Art Market has developed ways of
preserving scme of the rarity value of a unigue cbject while
presenting for sale multiple version cf the same image in the
form of 1limited edition prints or thrse dimensional
equivalents like casts. The idea of limited editicns derives
seemingly from the detarioration which tock place with a
hand-printed etching or engraving or moulding. Modern
printing and other reprcduction techniques and materials,
even when done by hand, means the image does not deteriorate
rapidly, if at all. ©Nonetheless, rarity value is retained by
artificially 1limiting the volume of production through
destroying the means and by having the artist sign each cne.
A contemporary ra=finement is to have "artists' prints". In
some cases, like Hcgarth, made by an artist whose reputation
originally resides in his/her ability with more traditional
media like o0il cn canvas as was the case with the 1960's Art
World boom in multiples, prints and other objects prcduced

through the co-operation between the artist, often with a

* The market for prints in Victorian Britain was also
stimulated by the repeal of the tax on glass which raduced
framing costs for works on paper. See Reitlinger in Hughes
On- Art and Monev (1985) Art Monthly, London.
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previously established reputation as painter or sculptor, and
a print medium craftsman. The output of the Kelpra or Curwen
Studics being British examples. This methed of reducing uni=
cost but maintaining rarity value is still commen in all
areas cf the Fine Art Market. As well as srecialist princ

publishers and galleries with their print "bins" there seems

to be an active mail-order trade. Conscicus <of a wide new
markst, Christiss, DbetI2r Xnewn as aucticnesrs, havs
diversified intc limited edition prints apvealing to a wider

i7ely wealzthy clisntele with advertisements

<
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but still r=la
headed "An criginal work of art for the price of a dinner at
Langans (a dinner for four, we ars told "wculd be wcrth
every pennv" cf the £100 ocr so 1t would ccst).(40)

Significantly even when the market expands into mail order it
seeks tec evcke the exclusivity cf the Fine Art market place,
Cork Strset and environs with their restaurants nearby. Even
here the seller must educate his/her clients in the necessary
distinction, as problematic as it can be in certain
instances, between reproductions and artists' prints even
when business is transacted by post. M"Each print is part of
a strictly limited edition, created, signed and numbered by
the artist™ continues the above advertisement. Waddington
Galleries achieved this same educational goal by producing a
guide to prints and their collection by Pat Gilmcur the
printmaking authcrity, _Understanding Prints: A Contemporary

Guide .(41)

The potential of this paradoxical limited "mass" production ,
for reaching a wider and sometimes new market, has to ke

acknowledged. I- is not simply the appeal of a lower unit
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cost, although this is an important factor, but also the
"finish" of the print which can appeal to those used to
loocking at printed imagery of the Mega-Visual Tradition if
nct fine art. The print's ease of storage and transport must
also appeal <to a collector cf mcre modest means.
Nonetheless, a tension exists in this section of the art
markat. Brightcn and Pearscon allude %o the vproblam elsewhers.
The problem 1s one of undermining the "specialness" of arz

and artist. They qucta the autobiocgraphy of the animal and
locomotive painter, David Shepherd, "but at this stage of my
life when clients ars willing to wait many months for my
originals I knew that if I allowed further work to be churned
out in unlimited numbers, whatever the quality, I would very
quickly damage the demand for my original paintings".(42)
Although this may ke a real problem for certain artists and

their dealers, we cannot assume it to be universal. The

Everyman Print series of the Artists International

Association published in 1940 was a systematic attempt to
bring fine art to a mass market "at a price so reasonable
that the ocutlay need not involve anxious consideration, and
the collecting of prints is now within the possibilities of

every purse".(43)

In 1942 a report to members outlined
production and retailing difficulties admitted ultimately
only about 5000 prints sold. It may well be that opening
years of a World War are not the best time to sell or buy
modern prints. We must also note in passing that the
credibility of this section of the Art Market may have

temporarily been diminished by allegaticns of some sharp

practice abroad. ControversyY, for example, surrounds the
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graphic out-put of Salvador Dali after signed blank sheets of

paper were seized by Custom's men.

In a sense, this ambition for a multiple art has been
achieved elsewhere in the Fine Art Market in the publishing
of illustrated art bocks and postcards of coriginal art works.
These publicaticns when oiffsrad for sale ars ncot markatad as
art but they can be a sukstantial tool for the marketing of
"real" art. Complementary illustrated catalogues and
monograpns are obvious scurces of reputation enhancement for
the artist especially when they are written by apparently
disinterestad profsssional mediators like critics or public

sector curators.

If we're preparsd to concede a wider definition of art we can
find numerous examples of postal selling of "collector's"
items with images made by artists. These prcmoticns can come
complete with Market Analysis Reports alluding to substantial
investment potential and offer certificates of authenticity.
As an example, a recent postal selling campaign offers a

chance to acquire "a historic first issue" of _Birds of Your

Garden. . And yet there was never a "Cardinal" bird in
Britain. Like other sections of the art market this seems to
be international; although sold through the Bradford Exchange
of Banbury, the origin of this art is the U.S.A. The
fascinating aspect of the business of this organisation is

the offer of resale through the exchange.(44)

The well known international auction houses are perhaps
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better known for this function. They are, after all, public
arenas for the exchange of second-hand art. Here buyers and
would be buyers offer an increase on the price offered by
another with the article going to him/her who bids highest.
Ceriving works of art from sundry sources, the auction houses
act as agents for sellers receiving a percentage ccmmission
and some even charge an additional premium (buyers and
sellers premium) on the transacticn for services rendered.
For the Art Market this is a public testing of the raputation
of the artist and his/her work. Depending on the type of art
being offered fcr sale, there is an international clientele
who bid in perscn or through an agent and with telephcne bids
being received and the bid, in the various currencies, being
simultanecusly displayed. The two major auction houses,
Christies and Scotheby's, with centres in London and
throughout the world, coinciding neatly with Tom Wolfe's
locaticns, are the ones primarily concerned with the art of
today in Britain and abroad but they are not by any means the
only participants particularly when we consider the art
market in general including objets d'art, antiques and old
master painting, sculpture and prints. Bonhams and Phillips
would be other British examples. A national and
international network of such houses provides the dealer with
stock and an arena of exchange between themselves and with
a collecting market. (45) Being a public arsna the dealer must
be ever vigilant for the appearance of the art of his/her
artists as he/she has a vested interest in maintaining a
price comparable with those in his/her gallery. The prices
"fetched" at auction are of popular interest and are widely

reported. At the time of writing the world record price paid
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for a painting at auction was set in 1984 when William
Mallord Turner's "Seascape: Folkstone" fetched £7.4 million
at Sotheby's in London which beat the previous record of $5.3
million paid for Picasso's "Self Portrait" at Sotheby's in
New York in May 1981. Prints, toc, come up for auction and

the Lyle Official Arts Review, 1985, reported a series of

(43)

prints by Cdilon Redon fatching £79,000 at Sothery's.
It is interesting to ncte, with these three examplss, that
the artists work resulted from their own very personal
enquiries, they weres not commissions.”* It therefore
seems to confirm that it is possible to make the most money

from uncommissioned work.

Having examined the Fine Art Market, we can make the
following 'general comments about its nature. First, it is
exclusive, financially, attitudinally and geographically.
The majority of the world's and our nation's population
cannot afford to buy even the most inexpensive work of fine
art and even the majority of the financially able are not
convinced of the monetary or other value. Fine art is not
unique here, this after all is the fate of all hand-made
goods compared with the relatively inexpensive out-put of
mass machine production. Even with the most popular of
imagery the value of the fine art, as apposed to the mega-
visual product, has to be learnt and appreciated. Dealers
and auctioneers in fine art are, therefore, obliged to be

* Sotheby's currently hold the world record at £30.2 million
for Vincent Van Gogh's "Irises".
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educators, sustaining the convert and seeking to convert the
uninitiated to the pleasures of art, art buying and
collecting.(47) There is also for the dealer the continuous
process of establishing and sustaining the reputation of the
artist and thersfors his/her financial value. A reputatiocon
which is part financial but also linked to supposed or real

art historical significance. Even at the lcwer end of the

1)

his financial/historical significance 1link 1is used.
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It is the commcn Xnowledge that J W M Turner's "Seascape
fetched £7.4 millicn at auction rather than one of his marine
art contemporaries which confirms that authentic originals
from the hand of a mast=sr are the driving force kehind a
genuinely commercial market. Should we ever doubt this we
should notice the dramatic fall in price once an incorrect
attribution is notad. There may ke scme, like any cther
business, in it for the fun only but, as Leslie Waddington
points ocut, the object is to make money. Kahnweiler, the
dealer partly responsible for establishing Picassc's

reputation, expressed the same attitude,

"the business of selling paintings 1like any other
business is concerned with making money. In order for

a business to exist it must have merchandise that
sells", (43)

While accepting this axiom of business, we must acknowledge
that contemporary saleability may not be the same as art
historical significance although the dealer has a vested
interest in conflating the two notions. Reitlinger's
accounts of the rise and fall of reputation and prices makes

sobering reading for would-be dealers and artists.(49) The
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need for power and influence in the art-world, declared by
Leslie Waddington, is a necessary consequence of this dual
notion as well as the more general need to protect a market.
Apparent acts of philanthropy by dealers and auctioneers in
providing free exhibitions cr catalcgues for the public
sector museums and galleries and sponsorship for yet other

exhibitions in the public sector are really sensibla

Hy

ara of thelr business, an
(350)

investments in the futurs wel

inexpensive entrance charge into the Panthecn of Genius.

A business which derends on the sale of unigque hand made
objects must sustain invidious ccmparison with the mega-
visual tradition which utilises the image but has no need for
the original unique ckject. A paradox here 1is that an
international trade in objects with the sort of reputation we
are discussing now requires photo-mechanical media to help
market them internaticnally. First acgquaintance for a
potential client thousands of miles away may well be in a
glossy catalogue or art magazine picture. Although it would
be difficult to prove a direct causal 1link, we should ke
aware of a tacit requirement of the business. The
requirement for the art to be photogenic, which isn't
necessarily the same as those plastic qualities which are
traditionally held to be the presrogative of fine art. Put
another way, a piece which makes a strong photcgraphic image
may not be a strong piece of fine art. Another paradox
concerning this trade in the unique is the need for stylistic
consistency in the artists' production. A requirement too of

an art history conceived of as a history of style as well as
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the, perhaps more mundane, need of the client to have his
acquisition recognised as from the hand or studio of the
artist. This requirement can lead inexorably to the
permutation of a predictable visual vocabulary rather than
significant developments. Perhaps 1less obviously an
international market also rsquires internaticnal appeal and
as with catering, clothing and the holiday trade, local
colcur can bpe neutralised or compromisad by the latesk
international fashicn. 1In this respect Ian Pollack is gquite

*
wrong.

The artist, with our contemporary self image of artist, must
embrace all theses influences cn his/her work if he/she wishes
to participate in this, the intarnaticnal Art Market. Many
ara prepared to do so because it can be a very efficient way
to preserve the artistic, self expressive way of life. It
has to be admitted that it is also, currently, the best way
to be considered seriocusly as an Artist. As Gombrich has
suggested, it is not the only way to be an artist but we
might ke forgiven for assuming so today. Certainly, as we
will see, the Public Sector does little to disabuse us of
this notion preferring instead to derive its professional
models from the world of commercial galleries and dealers in

the Art Market.

*The intimate alliances with the world of fashion has been
commented on by Calvin Tomkins (1988 in his Pcst to Neo: The
Art World of the 1980s New York, Henry Holt & Co. 'As Tomkins
observes "The Tradition of the New (Harold Rosenbkerg's
phrase) is so firmly established by now that shifts of
emphasis are mistaken for seismic events" an ideal situaticn
for a fashion/art industry.
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There can be no doubt that the Art Market, based as it is on
selling unique objects correctly attributed to unique artists
cf reputation, needs the support of an independent authority.
With the art of the past, even the most rscent past, the
scholarship of instituticns or individuals with authority
(the more so for not being directly associated with selling)
may be requirad tc corractly identify and sndorse an coplect:
when dealing with the art of the present day it is
paradoxically the maker whe needs endorsement since
attribution is less problematic. The rzlationship between an
apparently independent authority and a dealer 1is still
perhaps best exemplifisd bv the r=lationship between the
dealer Duveen and art historian Berenson. The business
asscciation Lketween the Englishman Joseph Duveen and the
American Bernard Berenson lastad for some thirty two years.
Berenson's authority as the pre-eminent expert on the Italian
Renaissance and Duveen's skill as a salesman in the exclusive
international market for art make them pivotal figures in the
formation of large private collections many of which were
subsequently bequeathed to nations. Our own National Gallery
contains works exported from Italy by "the firm" as they
called themselves. Contemporary restoration wecrk carried out
at the National Gallery and Meryle Secrest's careful
research, outlined in her biography of Berenson, reveals that
Berenson's judgement was far from infallible or as genuinely
independent or disinterested as clients were led to believe.
Secrest studies sixty-nine paintings with problematic
attributions and concludes that sixty-two were

misrepresented. Even the most respected connoisseur of his
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day and still considered the father of Renaissance
scholarship was not infallible. (31) The activities of
contemporary forgers, fakers or even "Sexton Blakers" like
cur own Tom Keating and the controversy surrounding his
"Samuel Palmers" demonstrate that contemporary experts can be
confounded and confused and their employment by the State
while confirming additional authoritv does not alwavs
guarantee 20/290 wvision in their "good-eye" of <the

connoisseur.

Perhaps because there 1is greater opportunity for careful
scholarship and/cr detactive work, not infrequently to resveal
the mistakes of previous scholarly ccnnoisseurs, the market
for 0l1d Masters is ncw well established and stabls. The old
master art werk is a very sound investment which "can bring
greater capital gains than glamour stccks or a corner lot in
wall sStreet".(52) The activities of a Dr W Bongard have
attempted to provide more certainty for would be investors in
the potentially more volatile market for the wecrk of living

artists. Dr Bcngard's _Xunst Compass provides a list of the

worlds top selling artists and demonstrates how the product
(the artist) is endorsed. * According to Waldemar Januszcak's

account of Bongard's activities,

"To reach the tecp c¢f the charts, to be the world's
number cne mcst prestigicus artist requires a continued
high wvisibility 1in exhibitions, museums and the
prestigious (art) publications”.

*The interesting feature of Bongard's index when compared
with the Times-Sotheby Index of the earlv 1970's is the focus
cn the artist rather than the art cbject. For an account of
this index see Geraldine Keen (1971} The Sale of Works of
Arts, London, Nelson
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Bongard's system attributes points for the type of

exhibition, museum or gallery and according to Januszcak

artists were awarded,
"100 points for an aprearance in the 1983 Hayward, 100
points for every wcrk on show at the Tate Gallery cr
similarly at the Stasdelijk in Amsterdam or the Museum
of Mcdern Art in New York and 250 points for a ccver
stery in an international art magazine like Art Ferum
cf Flasn Axr<",

The accumulaticn of such points provides the league table and

again according to Januszcak,

"At the top of the chart for the sixth year running is

the German artist Joseph Beuys, selling at 343,000 for

an average work."(53)
What Januszcak fails to tell us is that the activities of
himself and others 1likXe him, art critics, might well
constitute one of Bongard's parameters, albeit, depending on
their position in their own professional league table.
Should a Bongard for critics exist he might well attribute
100 points for a guest appearance as an exhibition selector
for a Public Sector gallery.* Januszcak, with credits in this
respect, might be said to have begun his own ascent with
stars like Apollinare, Rosenberg and Greenberg to guide his

way. It may well be, however, that critics with ambitions to

be the champion and discoverer of a new school or movement

*Although critics have played a significant role in promoting
the modernist movement, recent decades have seen a shift in
the location of this power towards the public sector curator.
A crop of articles in 1987/88 emphasise the point, usually by
interviewing the curators. In one such, as introducticn,
Simon Morley (The Curators, Artline Voll No 01 1983) asserts
"There has emerged a breed of young curators, more stylish in
character and with the power to make or break artists".
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would be better advised to seek a post as an arts
administrator, of one form or another, in the Public Sector
with exclusive or controlling use of exhibition facilities.
The power and influence of such a public sector employee in a
system guantifiable by the likes of Bongard means the Public
Sector employee has become a pivotal (if unwitting?) figure
in a new "firm". For the art cf today the selecticn and
endorsement service provided for Duveen by Berenson 1is
provided by the State; closer examination reveals the State's
preferance for the Art World. The new firm is the Stats and

the Art World Art Market.
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The Craft and Design Tradition : Formerly a Market for Skiills

So widespr=zad is the desire to "talk abcut oneself" cr to dc
"one's own work" as Joachimides tzlls us, that many object
makars working in the traditicnal craft media such as wced,
glass, ceramic, metal, stcne, and taxtilas have eschewed mass
or ratch production in favour of limited production of cne-
off unigue and often non-functicnal (in the utilitarian
sense) objects. The craft tradition, formerly and almost
exclusively a market for skills, has largely mutated into a
sub-section of the Fine Art/Dealer Market. 1In Britain, as we
will see, we have been encouraged by the State, in 1its
various manifestations to accept the idea of an "artist-
craftsperson” at precisely the time when the paucity of
applied skill utilising traditional media is acute. The
anonymous tradition of someone accomplished in a particular
medium and able, therefore, to apply that skill to various
tasks including other people s utilitarian needs, 1is in
danger of being replaced by a cult of the individual maker
involved like the contemporary fine artist in realising a
subjective Yision. Similarly, the ability to fulfil a need
through making, after first identifying precisely the need,
has largely passed to other professionals concerned with the
convenience and economy of manufacture rather than use and
who are either devoid of such craft skills or else not
required to use them. Design has keen separated frcem Craft

just as surely as Craft now cleaves to Art with its market of
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galleries aﬁd dealers approved by the State. The State now
desperately attempts to remedy a failing design and craft
economy oblivious to the fact that the State has and
continues to contribute to a decline; not maliciously but
through its definitions and methods of suppert. There is a
Crafts World but it admires the Art Wworld. There 1is a

Design World but it adopts the Art World's methods.
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The Amateur Tradition : A Market for Recreation

The Fine Art Market being a market for unique objects
permeatad by the romantic idea of the artist as a special
sort of individual has exploitad the idea of untrained or

naive art or mentally 1ill or damaged artists. There are

t,

dealers and agents for the sale and promotion of this scrt c
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tial recreational or therapeutic
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amataur work. An in
interest can lzad to a lucrative professional involvement for
the untrained artist provide he/she and his/her art retains
an "untrained charm". A money making involvement in the Fine
Art Market Dbut also 1in the Mega-Visual Markets of
illustration and possibly advertising. The career of Beryl
Cook, sea-side landlady turned professional artist, is a fine
example. Her original paintings are eagerly collected and
her imagery is to be found reproduced in books and on
postcards.* She evidently participates in several markets

perhaps because she is not a professional artist in the sense

of being certificated.

Within easy walking distance of Cork Street and the dealers
in fine art, brazenly facing the portals of 105 Piccadilly,
home of the Arts Council of Great Britain, there is ancther
market place which trades on the same principles as the
dealer market although without elegant premises and other
professional accoutrements. Here original works of art and

craft can be bought from traders acting as agents for

*See Gallery Five publications Beryl Cock London 1937
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artists or directly from artists and crafts people themselves
acting as retailers. The Green Park Arts and Crafts
Association like others throughout the land control and
allocate railing space to these professional peocple wheo make
a living from their art by selling directly and immediately
(no waiting until the end of the exhibiticn) to a passing
clientels of tourists and lccals. A denizen oI the other
place (ses oppcsite) responsible for "professicnal and
excellent" 1n art may dismiss the wares displaysd as
amateurish or kitsch but the mere existence of this and other
cpen air gallieries throughout the land, demonstrates a market

for art which r=sponds to the home and for=ign market of

popular taste.

A tourist visiting Green Park or the other well-known open
air "gallerv" at Bayswater Road in London in search of
typically English art might be taken with an "original" oil
painting painted by an "original" English artist, but in fact
he will be considering an investment in a mass-produced
prcduct of the Far East. Import penetration is conclusive
precf of a lucrative market for fine art and a common feature
of our home market for the applied arts as well. The
general High Street market is flooded with hand-made, more or
less utilitarian, freguently third world, goods made by

makers with no conception of themselves as artists or crafts

persocns.

U.K. amateur artists prcvide a market themselves; a market

for art education, recreation and the possibility of critical
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participation. In fact, education is something every aspect
of the art market requires and something the State could
provide as a service for everyone, 1including artists,
dealers, clients and all those interested but without the
wherawithal toc prparticipate 1ian the dealer market. Such an
educational service properly performed could have a
substantial, rositive 1influence cn *the art market but an
cbsession with a very rparticular sort of profassicnalisnm
makas this unlikz2ly at prassent. When amateurs ars =nccurageld
to participats as with the Royal Academy Summer Show, the

response and profits are spectacular.(54)

What amateur artists frequently lack is the opportunity, like
the professional cf the Mega-Visual Tradition, to participate
in a market of serious consideration. The oprortunity to
learn and develop through presenting their art to the public.
The success of Adult Education classes, "How to do it" books
and Correspondence Art Colleges are further testimony of such
a need which the state could help fulfil. A vast army of
amatsur artists could be a reliable audience for professicnal
art if they could see something in it for them. The wealthy

might even turn to buying art.

Access to educational opportunity successfully prcocvided by
the Open University may in due ccurse ke followed kv similar
success for the new Open College of the Arts. ts own
account of recruitment in its Guide to Courses and Tutorial

Centres 1983/89 confirms my observation, "They were of all

ages from 18 to 83 and came form a wide range of occupations
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including cooks, dentists, architects, teachers, waiters,
postmen, farmers, writers, taxi drivers, accountants, a
professional singer, a circuit judge, a weapons designer and

a fish farm consultant.™®

We can then legitimately refer to the amateur tradition cf
art ractised as a complement to ancther careser. Many
famous pocliticians, lawyers, bankars, musicians and acztors
have been amateur artists. A visitor to Chartwell in Kent
will see how seriously Sir Winston <Churchill tock his
painting and Noel Coward's paintings were auctioned in 123837.
That such a tradition continues is evident in the exhibitzions
of the work of British actors like Keith Mi chel «c¢r the
American, Tony Curtis; the photography of Denis Healey and
Prince Andrew and the water colours of Prince Charles. The
pcp musicians cf the 1960's and '70's, frequently art-school
trained, continue their art practice and highly successful
image makers in modern media will continue a discreaste
practice in mcre traditional media. The paintings and

photographs of David Bailey keing an excellent example.

The Art-world, Craft-world and Design-world have an
ambivalent attitude to the participation of amateurs in their
respective markets. Occasional indulgence and selective
nurturing by organisations like the Outsiders Archive
established by Victor Musgrave (suggesting an Inside) have to
be contrastad with a general exclusion. Just how equivocal
this relationship can be 1is seen in the way the possible
ngivety or psychological state of the amateur can be used to

promote the work of professional artists. Although L S Lowry
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attended art schools for the best part of twenty years, he
was frequently presented as a simple man, a perception Lowry

himself was happy to perpetuats:
"I am a simple man, and I use simple materials: ivory
plack, wvermilion, prussian blue, yellcw ochre, flake
white and no medium. That's all I've ever used for my
painting. I like oils.™ (55)
The guestion ralised by this relaticnship is nct whether the
markat shculd use such devices (it should 1f we accept the
laws of a market econcmy) bkut rather why the state should be
so dead set against such a constituency of amateurs, the
majority tax-payers, denying their participatory access while
protesting the need for education to prcovide appreciation of
professional art. Eventually some in the public sector must
recollect the lives of artists before stata subvention. A

life of diversified practice and multiple car=zers frequently

without professional art qualifications.

That there 1is such a participatory market of amateurs is
evident in the way in which other areas of commerce exploit

its potential. The June 1937 issue of Country Living seeks

new subscribers by advertising holidays where one can learn
"to stencil with Lyn le Grice or paint with Cressida Bell".
On the following page in the same magazine a Design on_a

Plate competition 1is promcted;

"In conjunction with Pcole Potteries we are looking for
an undiscovered genius to carry on the lively tradition
of artists like Roger Fry, Vanessa Bell, Trinda Carter
and Edward Bawden who contributed their wvigorous
reshness to ceramics. The Jjudges for this bucolic
masterpiece will be Deirdre McSharry and Margaret
Caselton from Country Living and Arnold Smith, Chairman
of Poole Potteries”.
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We are reminded that this is not simply philanthropy by the
last sentence which reads "Copyright on all designs will be

retained by Poole™,

The argument against such openness, often prasentad in the
public sector, is the need for quality contrsl. The debate
is ockliged to fzocus on whether indeed we have the kest and
whether such a method efficiently achieves cther declared
objects (sic) of the Statz exemplified in the published

charter of the Arts Council of Great Britain.

The survival, albeit marginalised, of art sccieties 1like
Blackheath Art Scciety (1947~ ) which could once boast the
association of artists as distinguished as Graham Sutherland
and Victor Pasmore ars a "just living" testimony to an

integration of the amateur and professional.
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PART THREE

THE STATE AND THE VISUAL ARTS: A PUBLIC SERVICE TRADITION

Talking to artists, dealers, arts administrators, exhibition
organisers, curators and collectors you soon encounter a
widespread disappointment in the art market. Generally it's
assumed the British are not "a visual nation”™. The nation's
financial and intellectual elite may have kenefited from a
literary tradition encouraging them to buy books, but there
is no visual tradition, to speak of, encouraging them to buy
art.” Dealers will tell you that things are much better in
the USA, Germany and Japan and even a major part of their
dealing in the U.XK. is to foreign visitors.” The Mega-Visual
Tradition, while claiming to be "the best in the world" will
underline their self awarded accolade by pointing out that it
has been achieved in an environment of indifference. Good
British designers and design are recognised abroad, we are
told by the designers themselves and the State, while our
manufacturing industry languishes in a torpor induced by an
apparent profound ignorance of design. The director of a
gallery in receipt of public subsidy will claim inhibitions
caused by lack of funding and all will complain of lack of
serious critical discussion and debate in the national press.
All, particularly artists, will claim a general lack of
* A Culture primarily resinforced by favourable tax laws

making books, VAT exempt - there is yet no VAT on books
although there is on the retail purchase of works of art.

* Many of the cited interview texts echo this observation of
neglect, indiffference or even hostility. As an example John
McEwen informs us "He (Lesley Waddington) is adamant that it
is impossible to support a gallery on the work of 1living
artists at least not in the long term in England where the
rich are still happier to invest in houses and horses" (31)
In a 1987 Sunday Times interview Francis Bacon declared a
reciprocated love of France but "the critics in England
loathe everything that I do".
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spiritual, intellectual, financial and moral support.

Although not seeking to deny the absolute truth of these

be revealed by examining their context. As with the werd
insight can ke gained by seeing who is making the

] art 1"
sta“2nent. A general complaint by a dealar that there isn't
a U.X. market £for art might in fact be mors accuratesly
lack cf a2 markst for the art thes dealar is

funding shert-fall might be causad kv tne

et = e . -
asplraticns of the dirscter cf

[
[
n
ct
W
(9]

high and scmetimes unr=a

the gallervy to Join an intsrnaticnal circuit oI gallaries

exchanging exhibitions of recondits avant-garde ar: rather
than an unsvapathetic funding bkursaucracy. Likewise,
attampts to r=sachli a new 20% might nct ke necessary sukject

er for a professicnal association of public galleriss

ot

mat

(Art Galleries Association) if a prcgramme of exhibitions in
memkber galleries followed from properly constituted market

research.(56) Similarly, the fact that London based critics
have not reviewed the latest exhibition in a provincial
publicly funded gallery is not the cause of a lack of
audience but simply a transfer of guilt (it's the critics

fault). And so we could go on decoding accepted and

reassuring wisdom.

Althcugh not wishing to ke an apologist for successive
governments, complaints about lack cf stata suppcr: fcr the
visual arts are, like the previous examples, only half

ruths, although we might, admittedly, be lead *to such a
conclusion if we hold a very narrow definition of art cr

examine the aprarently static budgets c¢f particular public

institutions such as the Arts Council (fig. 3 ). Removing such
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blinkers reveals a wide spectrum of provision and funding
covering the spectrum of visual art we addressed earlier. A

massive public rescurce, rather than a lack of stats

provision. We have, 1in a sense, an embarrassment of riches,
althcugh, sadly, such a wealth of stata provisicn, cf which
we could be prcud, falls far short oFf its own declarad
okjects by Deing 1largaly uncceordinatad and, what is

repr=2hensible, the former Jpeing pcssibly the "natural"
cecndition of complex kurzaucraciss, seemingly obsessed wit:
attitudes and ccnsequent modus overandi which are wholly
appropriate in the contempcrary world of fine ar:t dealing cr
privata collecticn or in a Utcpia of sharsd values and ideals
but which are largely inapprcpriata in a system of public
service 1in an increasingly heterogeneous society. Put
bluntly, far too many public servants within this complex
system conceive of themselves as a sort of dealer highbred,
selecting various art and artists for presentation and
promotion and rejecting others without any acccuntability for
their actions. This regrettable and in the 1long term
damaging state of affairs, not least, as I will seek to
demcnstrate, to the broad art market, derives from
institutionalised and, therefore, tacit notions of art and
artists derived from our 19th century Romantic model of
artist: a mocdel which we identified in previous chapters and
which, taken too 1literally, has 1led to a profoundly
patronising attitude both to artists and audience. It is
assumed, "the work of the artist is individual and free,
undisciplined, unregimented, uncontrolled. The artist walks

whére the breath of spirit blows him. He cannot be told his
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(57) In response to

direction; he does not know it himself™.
this widely-held caricature a tradition of individual and
individualistic connoisseurship, formerly employed by private
patrons, for private gain in amassing a private collection
has peen adopted by the public sector, apparently for public
good, within the broad guide-line of policies and charters
stressing a nurTuring and educational role. In this
situation the ccntemperary artist is not asked to participata
cnly provide since he/she can't, being "undisciplined,
unragimentad, uncontrolled", and the audience (real or
imagined) must receive whatever is chosen on their behalf.
The notional audience being less beholden than certain

sections cf the art making community may go elsewhere or stay

away.

The apotheosis of such a now crthcdox role in the visual arts
must be the one time pupil of Berenson, Kenneth Clark. Lord
Clark, the ccnnoisseur personified who, albeit in a time of

greater certainty, gave us _Civilisation in television

serial form and was in his time Xeeper of Fine Arts at the
Ashmolean Library:; Surveyor of the King's Pictures; Director
of the National Gallery; Chairman of the Arts Council and the
I.T.A.; Trustee of the British Museum; Member of the Advisory
Council oflthe Victoria and Albert Museum, the National Art-
Collections Fund and the National Theatrs. He was also owner
of the previously mentioned record breaking Turner and many
other extremely valuable works of art. We have already
looked at the amateur tradition amongst artists and in a
sense Lord Clark personifies that other amateur tradition of

public service in the arts in Britain, the tradition of "the
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great and good" of public service. Not for Lord Clark the
qualifications of today's salaried "professionals", an art
history degree or its currently acceptable equivalent
occasionally followed by a diplcma in arts administration or
museum studies (althcuch he prorakcly would have benefited
frem both) but rather a lifs-time of, largely, self education
in the practics as well as appresciaticn of art, made rossikle
by the 1leisurs and financial resocurces which his inhericed
wealth brought. In the first part of Lord Clark's biography

Another Part of the Wecod: A Self Portrait , we see the

beginnings cf this process in the very revealing chapter "The
Making of an Aesthete”. Lord Clark tells us, "At the age of
nine or ten I said with perfect confidence, 'This is a gcod
picture, that is a bad one ". He gces on, "When I was moved
by a work of art it never occurred to me that someone else,
with more mature judgement, might feel differently. This
almost insane self-confidence lasted till a few years ago,
and the odd thing is how many people have accepted my
judgement". He continues, "My whole life might be descriked
as one long harmless confidence trick".(58) This is self
doubt of the highest order in one of our recent history's
most influential individuals and reflecting too the misgiving
of Berenséq about such a role. How much more appropriate
would his doubt be today when applied to the 1legion of
publicly funded aesthetes deciding what 1is gocod and kad art
for the nation at the nation's expense and without the
perscnal resources and leisure (we might in fairness add) at
Clark's disposal. As we will see an ad-hoc system of quangos

and quasi-quangos with their amateur councils, panels and
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their regional spawn, apparently the British way to protect
against central government control (the effectiveness of
which can be disputed), does not protect us from the "insane
self-confidence" of selection unencumbered by plan, strategy,
guidelines or rationale. In fact, the vice (borrowing
Hogarth s term) which it becomes without safe-guards is
presentad as a virtue: a way of protecting against "ccmmitice
decisicns", pressura groups and lobbies. Paradcxically, as
some now guestion, the artist's right to "artistic fresedem”,
such "undisciplined, unregimentad, uncontrolled" freedom
remains, anachronistically, the prerogative of the arts
administrator in the Public Sector even when administering
schemes designed, in part, to encourage greater understanding
of art and attitudinal changes 1in artists. With almost
"insane self ccnfidence" the prerogative can be passed by the

salaried professional to other selectad amateur selectors.

In order to expedite my critique of shared values and
beliefs, of which exposure of the foregoing is part, I should
quicklv rafer my reader to the various attempts to identify
support for the arts in general or for the visual arts in
particular rather than rshearse them in detail here. None,
with the exception of the previously mentioned, Economic

Situation of the Visual Arts , have attempted to relate

Public Sector activity with private commerce in the visual
arts nor have they, being outside their terms of reference,
attempted to embrace the activities of the various applied
visual arts (advertising etc) nor have they attempted to
address in any detail the still vexing and problematic task

cf definition. The 1981-82, _Public and Private Funding of
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23]

the Arts , for example, concludes "Our inquiry has been

restricted to the funding cf the professional arts but in

this regard we bpelieve that the taste of professional

)

excellencae stimulates the desirs to explore, participaticn in

S

3a)

and ZIfurtner enjcyment cfi the arts".\~°/ At the time of this

Hcuse of Ccmmens Inguirv, Brighton and Pearson’s difficulties

~—

. o - 3 P . - ' - .y s = - -
in d2Zining "proZesgicnal®' Ior Tle wvisual arts had kaen

S i) -

“heir re2rcrt had nct. The matter of what
constitutas M"excellance" 1is likewise far frem a foresgene
conclusion, ncr is it scmething contemporaries are usually
very gcod at judging, if art history is tc be believed. The
conflict Letween inncvative talant anéd academiss is well
documentad in the lives of the artists. The otherwiss
capable parent of this family of repor:is and surveys, widely

known as _The Redecliffs-Maud_ Repcrt , acknowledges its cwn

limitaticns.

"It is outside the scope of my Report to ccmment on the
artist/designer in industry or on the role of the
Design Council. These subjects, hcwever, are of great,
and not irrelevant, importance. It seems clear that in
present circumstances the artist is isolated from wide
areas of activity in which his special talents are
badly needed and could do much to improve our economic
prospects as a nation.”

Why design shculd be excluded is deeply rcoted in our

contempecrary narrow perception of artist and in the
Despite the

Redcliffa-Maud himself seems o

institutionalisation of such a perception.
foregoing acknowledgement,
share a now orthcdox view.

"Many of the problems facing the artist ars aspects of
one basic problem: he dces not earn enough from the
sale of work to make a living. The market for mcdexrn
art 1is not a large one either in Britain cor
internationally. Scme well-known artists can ask high
prices for their works but the great majority cannot.”
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Lord Redcliffe-Maud is referring to the Fine Art Market and
in particular the most exclusive section of 1it, the Art
World. As confirmation, in a preceding paragraph, Redcliffa-
Maud identifies British stars in the £firmament of the Art
World,
"Mocre, Hepworth, Nicholson, Hockney, Riley, Denny,
Phillips and many others of our mcdern axrtists ars
world figures". (50)
This is only a tiny, though arguably the mcst prestigicus,
section of the art market (and a fragment of a potential
market for art as defined by Art History), and in which the

State 1is heavily involved. Redcliffe-Maud, 1liks so many,

assumes this is the only market for art.

Regrettably, the idea of the State is itself far from
straightforward, but, for my purpcse, it is appropriate to
define it as the source of and structure through which public
money, contributed by tax-payers, is spent, in this instance,
on that spectrum which we are calling visual art. The
complexities of the concept "State" have been revealed by

Nicholas Pearson in his book, The State and the Visual

Arts . I can do no better than to refer my reader to it for
a detailed analysis. Pearson, for example reveals the
involvement of the Monarchy as an aspect of the State:;
previous patronage today recognised by the prefix Royal with
institutions like the Royal Academy of Art, "seen as being a
'private' institution, though with a "“public’ rolen, (61)
Although the contemporary power and influence of the Monarchy

cannot be overlooked and its continued participation

acknowledged, in some quarters, eg, H.R.H. Duke of Edinburgh
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as patron of the Design Council, it must depend on the energy
and enthusiasm of individual members of the Royal Family.* I
will, therefors, here dwell on what we might perceive as the
usual mechanisms cf statz involvement in what is called the

Public Sector. As Pearscn explains in _The State and the

Visual Arts , subvantion involves intervention despite the

fraquentls evoksd "arms length principle™ as a mechanism fcr

preventing such interfasrance.

A geolcgical image (fig. 2 ) seems appropriate to describe

this system with money emanating from and controlled by

central government percolating through the variocus strata of

disbursement. We must remember that like rock formations
there are fissures, pervious and impervious layers
inhibiting or encouraging flow. The tax-payer may be the

source but the incumbent government is the reservoir which
currently channels money to the arts through the Minister for
the Arts and his Office of Arts and Libraries formerly within
the Department of Education and Science and, accepting a
wider definition, through the Minister and the Department of
Trade and Industry for Design as well as the Foreign and

Commonwealth Office and even the Ministry of Defence.

A number of institutions are directly funded by Gecvernment
for the acquisition, presentation and preservation o¢f the

visual arts; these have become known as the Nationals.

* . HRH Prince Charles revealed his misgivings abcut the
design of our built environment in A Vision of Britain,
London, BBC1l, 1988.
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The Nationals

This direct funding is the case for the national institutions
of art and design although not the case for the other art
forms like theatre. State subsidy for the National Theatre
being a currently contentious example cf funding from the
A.C.G.B. Similarly the Royal Opera House, Covent Garden is
hardly "a privats institution" 1like the Rcyal Academy of
Arts, but rather a major revenue client of the Arts Council.
The National Gallery, the Victoria and Albert Museum, the
British Museum, the National Portrait Gallery and the Tate
Gallery are the "nationals" which concern us. These largely
independent instituticns (in terms of self government) each
with their own board of trustees, relate to the art market in
a variety of ways. They largely ignore advertising and its
art product (although they might have the same taste in
agencies to advertise themselves), they buy art from dealers
and artists and they may directly commission artists. Their
national status makes them extremely important as
institutions for the validation of works of art and artists
(by appointment to the Nation rather than the Crown through
exhibition or acquisition or both). Their authority in this
raspect residing symbolically in the neo-classical building
they inhabit but practically in the exercise of individual or
small group connocisseurship acquiring works on behalf of the
nation or by involving artists and their art in temporary
exhibitions which frequently foretell acquisition. Although
purporting to be scholarly, the nearer these exhibitions
come to art prcduced today the less scholarly in objective

terms they must be. They are more in the way of speculations
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about what will be art historically significant. Despite
this misgiving, the power and influence the exercise of such
connoisseurship brings was neatly demonstrated in a recent
advertisement for a Keeper's Post at the Tatea Gallery
capticned: "A powerful influence in the art world". (82) The

title !

N

eeper itself identifies the role of the individuals
and institutions concerned: they are collactors and Xeepers
of the naticns arc. The Victoria and Albert Musaum 1is
marketad as "the Nation's Treasure House", Although precise
demarcation over what and by whom in the acqguisition,
preserving and presenting stakes is fudged it is still just
possible to perceive apparently separate functicns. The Tate

Gallery 1is the national collection of what we have come to

call mcdern art including, sculpture, prints, drawings and

photographs and of British painting before 1900. In the
Economic Situation of the Visual Artist Brighton and

Pearson use purchase by the Tate Gallery as a means by which
artists and galleries might be defined and 1located within
their descriptive system. It is also a defining factor, more
perhaps 1in a Becker sense, in the British Art-world.
Acquisition or inclusion in a Tate Gallery exhibition is a

mark of achievement, a sign that the artist has arrived.

The "powerful influence" of the institution is perhaps best
demcnstrated by the introduction in 1984 of The Turner Prize,
now frequently compared with literature's Booker Prize as it
awards a cash prize of £10,000 to the successful artist. The
prize derived from an anonymous dcnation in the first three
years, is organised in co-cperation with a privately funded

support organisation called Patrons of New Art. The Patrons
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of New Art is essentially an exclusive club whose primary
purpose is to buy works of art which are offered to the Tate
Gallery. Funds for such patronage are derived from
covenanted membership fees of, at the time of writing, abcut

120 members at £250 per annum.

Gordon Burns, WwWriting 1in The Sunday Times Magazine of 4
November 1984, highlights the value of such ratrcnage, which
is way bevond the money paid, by comparing this »rize with
the Grand Prize for painting at the Venice Biennale. Citing
the lengths which Robert Rauschenberg's dealer Leo Castelli
went to achieve such an accolade for his artist, Burns
regrets the lack of "good honest hucksterism'", overlooking
the possibilities for the kind of discrete patronage
exercised by public sector curators and the network of their
"powerful influence". (63) Todate they have made up the majo
part of judging panels for the Turner Prize and dealers and
collectors and gallery owners as well as '"disinterested"
individuals make up the membership of the Patrons of the New
Art. Those who are able to place the artist into Turner's
Pantheon, the Tate Gallery cannot overlook the economic
consequences for the artist and dealer. The frequent
coincidence of public and private sector exhibiticns is no

coincidence.

The National Gallery consists of European painting of all
schools from the 13th to 19th century masters. The Victoria
and Albert Museum is a museum of fine and applied art of all
ccuntries, styles and periods. The V & A also contains the

national collection of post-classical sculpture but excluding
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modern works although modern prints are collected and
exhibited as part of a prints and drawings collection.
Paintings can also be seen at the V & A as can contemporary
crafts as part of the museums growing collection and even
bought by the visitor from a Craft Shop within the museum
managed by the Crafts Ccuncil. Latterly, the museum has
accommodated within its Bcilerhcuse the Conran Foundaticn
Gallery of Design which confers national museum status
(intentionally or by default) on the programme of temporary
exhibitions of design selected and presented by the
connoisseur employee of a private foundation.® The Naticnal
Portrait Gallery is a collection of portraits of famcus
British men and women from the 16th century to the present
day executed in a variety of media including photography.
Although these are the four major national institutions
concerned with art and design, the tripartite role of
acquisition, preservation and presentation at this directly
funded level, we can easily add others. The Imperial Wwar
Museum acguires contemporary art and commissions war artists,
whenever there's a significant war, and has a large
collection of 20th century British art resulting from the War
Artists Schemes from the World Wars. The War Artists Scheme

is a remarkable example cf the way the state may employ

*The Boilerhouse Gallery of Design has now removed from the
Victoria & Albert Museum and is to open as an independent
museum as a separate site.
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artists to examine, record and respond to a nation's
predicament. Less dramatic than war there are pressing
issues which artists might be employed to address as artists
(image makers with imagination today).* The British
Museum also has a holding of Paintings and Drawings as well
as a collection of other artefacts of unparalleled range and
significance: mcst descripticns begin bv claiming lack of
space to do justice tc itz contents. There arxe yet otaers
without give away adjsctives which belong to the nation

through bequest.

The home countries, of Scotland and Wales, benefit through
their own national offices from similar direct funding, eg,
the National Gallery of Scoctland or the Scottish National
Gallery of Modern Art which is the only national exclusively
concerned with the contemporary visual arts. Such separatism
proves necessary when what emerges is a British resource of
art and design crammed into London. With the loss of the
Victoria and Albert circulations department, responsible for
sending touring exhibitions of objects and photographs to the
provinces and a general conserver s unwillingness to
distribute collections, the term "Keeper" remains wholly
appropriate in the most literal sense. Such "Keeping" in
buildings now totally inadequate for the purpose leads to
disasters like the 1986 Victoria and Albert flood where case
loads of precious ceramics and documents were destroyed or
damaged. Keeping linked to habits of personal advancement
* For accounts of this scheme see Meirion & Susie Harries
(1983) The War Artists, London, Michael Joseph. See also the
1930's employment of artists and others in Britain bv Mass

Observation (1986) Ed. Tom Harrison & Charles Madge, Lcndon,
The Cresset Library.
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through personal research and scholarship overlaid with
contemporary economic exigencies may well lead a Keeper to
overlook the obligation to present, with large portions of
all these national collections to all intents and purpcses
permanently in store rather than on public view. We need
only replace the word "art" with the words "focds" or "water"

to highlight the vice.

The Quangos

Below this strata of direct financial support and provision
by the State we have the Quangos repressenting the brcad
spectrum we have identified. The Design Council, Crafts
Council and the Arts Ccuncil are the three Quangos central to
this examination although we must quickly add others once we
consider a modestly catholic definition of art. The
rezlatively modern media of film, television and video being
represented by the British Film Institute and an
international market for art as a cultural export catered for
by the British Council. All receive a financial allocation
from central government, quite separate from the Nationals,
routed through government departments or offices with their

respective minister and civil servants.

As we have seen, the Arts Council and the Crafts Council
receive their allocation from the Office of Arts and
Libraries. The precise amount may be of some negotiation but
the final decision is made by the incumbent minister in 1line
with his party's policies. The Design Council, on the other

hand, receives its allocation through the Department of
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Trade and Industry and is responsible to that minister. A
schism between art and applied art is here institutionalised
at the highest governmental level and the respective amounts
of financial allocation reveal the present government's
priority for design, publicly promoted by the Prime Minister.
Despite this separation, strangely at odds with the thinking
which 1l=2d to the establishment of the Victoria and Albert
Museum, closer observation of respective policies and
activities reveals remarkable similarities although applied

to different secticns of our spectrum.

In terms of policy each Quango has its charter which we must
assume 1is intended to define an area of work. Charters are
invariably 1lengthy documents but each Quango produces
condensed versions up-dated and re-interpreted for public
information in the form of leaflets or as a feature of annual
reports. I will use these to develop my description and
argument. Broadly speaking, we can characterise policy and
activity in the following way. They are all involved in the
direct provision of services such as exhibitions and
publications; in the selection of product and producer; in
the general promotion and well-being of their part of the
spectrum by increasing awareness and understanding amongst
the general public, in stimulating markets for product and in
funding others to do any of the afore mentioned at regional
and national level. The Arts Council and Crafts Council, for
.example, organise exhibitions and fund others to do likewise.
Although the precise wording may differ from that which
appears in the Arts Council's documents, "To co-operate with

government departments, local authorities and other bodies to
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achieve these objects", it would seem reasonable, given the
above policies and activities and the public nature of their
work, that co-operation should be paramount. In contrast to
such an expectation, separate corporate identities and egos
predominate. Substantial direct provision in central London
premises based upon ill-defined ar=as of involvement can lead
to duplication rather than cc-operaticn between the Quange
and preciocus little contampcrary co-cperaticn between the
National museums and galleries and the Quangos; even when,
apparently, closely aligned in terms of objectives.
Subsequent descriptions of the Quangos will highlight the
lesser vice of duplication but an example of the greater is
neatly revealed in Anna Somer Locks' history of the Victoria
and Albert Museum. Ms Locks tells us,
"The museum was born out of the spirit of free trade
and radicalism which flourished after the passing of
the Reform Bill of 1832. This had brought a completely
new class of person into power, the men of the new
industrial Britain who had a confident belief 1in
progress and in the importance of technical and
mechanical innovations, but who also felt that the
dislocation of the traditional crafts by mechanisation
was leading to a decline in standards of execution and
design. As early as 1835 the House of Commons was so©
worried about the effects of declining standards that
it set up a Select Committee of Arts and Manufactures
to enquire into the problem. The crucial sentence in

the Report which emerged is: 'To us, a peculiarly
manufacturing nation, the connection between art and

manufactures is most important - and for this merely
economical reason (were there no higher motive), it
equally imports us to encourage art in its loftier
attributes... ."(64)

Emblazoned across the front cover of the Design Counéil

1984/85 Annual Report is the legend,

"The aim of the Design Council is 'to promote by all
practicable means the improvement of design in the
products of British industry ". (63)
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Ms Locks goes on in her account of the Victoria and Alkert's

foundation,

This utilitarian attitude towards art remained a
racurrent theme through the history of the museun,
swelling louder, one suspects when it suitsed museum
officials trving to winkle money out of the government.
In this case, the Committse rsccmmended setting up
state-supportad schools of design for the upper artisan
classes in the various cities of England. This, it was
hoped, would lead to an improvement in standards so
that the dreaded French with their superior designs
wculd no longer stzal our markets." (66)
If we substitute "the drzaded Japanese and Germans" for "the
dreaded French" we confirm the singularity of purpose but
there 1is 1little evidence to suggest these two publicly
funded institutions are <close and co-operating allies
against import penetration and the 1loss of international
markets caused by the paucity of good design? Further, as we
will see, "the men of the new industrial Britain" would

question ,as we should, the continued separation of Design,

Craft and Art; now institutionalised in separate Quangos.

The Design Council

In a booklet currently available from the Design Council

calledg, The Design Council: What we are....what we do and

why we do it , the Quango with a staff of "about 300" is

unequivecal,

"The Design Council is a Government sponsored body set
up to ‘promote by all practicable means the improvement
of design in the products of British industry ".(67)

It received, according to the 1984/35 Annual Report grant-in-
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aid from the Department of Trade and Industry of £4,149,000
plus a grant from the Northern Ireland Industrial Development
Board of £36,750 and income from activities of £8,662,720
giving a gross income of £12,848,470. These raw figures are
in a sense misleading since a substantial portion of the
Design Councils budget is "earned" from its services of one
sort or another. Ncnethelass, simely ia terms of grant-in-
aid frcm the Department cf Tracde and Industry, we can see an

almost 100% increase in grant-in-aid from the previous figure

583)

of £2.8 million.( Unlike the other Quangos the Design

Council is experiencing a bocm in funding.

The bocklet goes on to briefly demonstrate "why design is
important" and how the Council achieves its objects under the
following headings: "Design advice to industry, Information
and promotion, Exhibitions, Publications, Marketing
Assistance, Design education" and "Who to contact" and "Where
we are’. Summarising the information provided under these
headings we are left in no doubt that the Design Council was
set up, in 1944, specifically to help British industry to
improve the design of its products. An economic argument, as
we've seen, remarkably similar to the V & A's almost one
hundrad years earlier. The Council defines products as both
consumer géods and capital equipment like machine tools. Its
interests, we are told,
"cover both the design skills with an aesthetic kias
whose practitioners are trained in colleges of art and
design, referred to as "industrial designers", and
skills with a technological bias whose practitioners

are trained in colleges of engineering and are tnaus
called "engineering designers"."
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Acknowledging that few British compapies today employ all the
design expertise they may need, the Council offers a variety
of services to manufacturing industry through its Design
Advisory Service and its Design Adviscory Officers based in
London, Cardiff, Wolverhampton, Glasgow and Belfast. These
officers are experienced engineers cr industrial designers
who ars central in the administraticn c¢f a funded Ccnsulitancy
Scheme run by the Design Adviscry Sexvice cn behali ci the
Department cf Trade and Industry. This scheme is a brckerage
and finance scheme suppcrtad by the maintenance of reccris
and contacts useful to the process of putting designers in
touch with industry and funding the marriage. In addition,
our Design Quangc places grezat emrhasis on information and
promoticn of one scrt and another, for example, selecting
items of "above average design" for inclusion in a Design
Centre Selection Index. Once selected such products can
carry a Design Centre Lakel and so demonstrate Design Council
endorsement in the Market for such prcducts (by appointment
to the Design Council).* As a consequence of such a

selection, thers are Design Council Awards and the Duke of
Edinburgh Designer's Prize. These products and designers,
once chosen, provide the basis for much of the Council's own
exhibitions, publications and marketing to and for
manufacturérs. The Design Centres in London and Glasgcw
provide continuing but changing exhibitions of design of the
two types identified (the distinction not being as easy as
*1987 has seen the end of the Design Council 1label and
professional criticism of the Design quango, brought to
public attention by Lord Snowdeon. His interview with Design
Council chairman elect Simon Hornby in February Vogue

magazine led to his forced resignation from 26 years of
unpaid advisory service to the council.
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separate nomenclature might imply) as well as housing product
information on 7,000 "well designed" consumer and contract
products. The Council also co-operates with the British
Overseas Trade Board and the Central Office of Infcrmation in
mounting occasional exhibitions of well designed British
gcods overseas. From information available the Design
Council dces not seem itc co-orerata with the Nationals nor
with c¢ther guanges, such as the Arts Cocuncil, whe
occasicnally initiats exhibitions which inclucde design. It
was, for examples, the Arts Council who co-operated with the V
& A on the Hayward Gallery _Thirties exhibition e¢f art and
design not the Design Ccuncil. Similarly, the Crafts

Council's inaugural exhibition of their new central Lcndon

gallery, _The Maker's Evye , included product and engineering

design but was exclusively the work of the Crafts Council.
The Design Council seems to avoid the accusation of "referee
and player™, contingent on organising exhikitions and funding
others to do likewise and familiar to the other Quangos, by
simply avoiding funding others, apart from their own regional
offices. Paradoxically, the Department of Trade and Industry
might occasionally directly fund an exhibition like _Young
Blood , an exhibition of Britain's Design Schools at the

Barbican Art Centre in London. (69)

In pursuance of its improving aim, the Design Council like,
all other Quangos 1is heavily involved in another form of
direct provision, publishing. In the Design Council's case,
publishing takes the form of two monthly magazines _Design

and _Engineering as well as bkcoks, directories and other

periodicals intended for professional and educational
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readers. These publications are available by post or from
the recently refurbished London Design Centre Bookshop which
stocks a compreshensive range of books on all aspects of
design but dces not have a fine art section and only a modest
section on craft. The Council alsc has a picture library
containing 35,000 slides of gocd examples of design which ares

o2r sale as well as nhistorical and cther

Hh

available on lcan or
resources whicl students and teachers may study by
appointment. The Design Index is becth an educational
resource and part of a strategy designed to stimulate the

design market.

The Design Council is the first of the Quangos for the visual
arts spectrum but unlike the other Quangos it seems to have
an expanding budget in part generated by its own activities
and in part by its, seemingly, flexible relationship to its
funding department rightly anxious to improve our performance
in world markets for manufactured goods. In order to do this
the Council has set about trying to achieve the improvement
of design in the products of British Industry through the
methods previously described. Whether it has been or
whether it could be successful given other factors is
ultimately a moot issue but certainly one worth considering.
The degree of import penetration into the British market and
the lack of involvement in world markets for manufactured
goods 1is evident in the Design Council's own exhibition 30
Years On. The demise of the British motor-cycyle, merely as
one example amongst many, highlighted by John Blake in the

accompanying "catalogue" to the exhibition, serves to
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illustrate the failure. A failure not of British engineering
design (the exhibited Norton was a superb piece of
engineering design) but of British Industry' s failure to
respond to a market s needs satisfied by designed products
(industrial design). As former owners will recollect, the

Norton bike eschewed a market!'s need for convenience.

A previous Design Council exhibition _Designed in Britain

Made Adroad , demonstrated clearly that we have the designers
and the education system which produces them but not the
industries with the imagination to use them. We have instsad
industries which remain singularly unable to identify,
anticipate and satisfy market resquirements profitably and
therafore unable to brief designers; They ares profoundly
ignorant of design; if and when design 1is considered it is
usually too late and then seen only as the serious business
of engineering design, solving an engineering problen,
rather than as industrial design, solving the problem of a
market’ s needs. Industrial design is still too often
perceived by industrialists as frivolous and artistic. The
Design Council is right to indentify an educational role but
it needs to develop a much broader educational commitment, in
cooperation.with others, involved in the complex web of state
subversion in art and design in order to change these
attitudes. Its largely successful attempts to promote
design education at all levels of state education has been
achieved at the expense of its partner art. The renaming of
metalwork and woodwork in secondary schcols as "design" or
"design and techneclogy" (partly in responsé to Design Council

initiative) and marginalising art, to various forms of self-
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expression therapy, diminishes both Art and Design and the
abilities of the designers of the future of whom we expect so
much. At Further and Higher Education 1level, anyone
witnessing at close quarters the assault on the Colleges of

Art and Design will have seen the transmutations required to

survive.

As we werz praviocusly reminded, the Selsct Commitiee cf Arts

and Manufacturers reported in 1835;

"T'ce us, a peculiarly manufacturing nation, the
connection between art and manufacturers is most
important..... ", (70)

It weculd be, in my view, a profound sadness for Henry Cole
and Prince Albert of Saxe-Ccburg, founders of the Victoria
and Albert Museum, established to achieve objects not
dissimilar to the Design Council's, to see how little
co-operation exists between the Design Council and the
Victoria and Albert and how 1little art there is in what
remains of British manufacturing industry (apart that is from

the occasional silkscreened decorative flower).

Thirty years of state connoisseurs selecting good design
hasn't checked the failure of British industry nor has it
prevented substantial import penetration and the 1loss of
overseas markets. The Design Council has been very active
these past thirty years but without seeming to question the
premises on which its activities ares Dbased. There is an
explicit moving away from the other visual arts of crafts and
fine art while paradoxically using marketing methods more

usually associated with the fine arts, the connoisseur
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method, of selecting the "best". The markets that have been
lost and the markets for future development do not require
exclusive reliance on engineering design elevatad by our
industrial past to macho supremacy, but rather a combination
of art, design and engineering. The Council can be justly
prcud of its educational achievements for Design (as they
define 1it) bkecth 1in secondary and higher educaticn but the
schisms they encourage aided and abetted by central
government have not been successful in changing attitudes.
The countries who have usurped U.K. markets are countries
which continue to profit from the marriage of art,
engineering and design rather than suffer from state
encouraged separation. They also seem to take a rather less
self-rightecus approcach to satisfying markets. Good design
for them is a by-prcduct not an end in itself. They are
prepared to respond to markets as well as lead them into
accepting what the State (Design Council) thinks 1is good

design.
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The Crafts Council

Although someone will probably write an authorised and
definitive history of the Crafts Council it is not my task
hera so to do. However, in the context of my examination, a
brief look at the Craft Council's incepticn is important.
The Crafts Ccuncil began 1lifs as the Crafts Advisory
Committee set up in 1971 by the then Ministsr for the Arts,
Lord Eccles, to advise him on the needs of the "artist-
craftsman”. According to Redcliffe-Maud, "It had been felt
that the Crafts deserved encouragement and support from a
central body and that this function was not one that could be
undertakan by the Arts Council”. wWhy this should be so
Redcliffe-Maud does not reveal, although he does point out

that at the time the separateness from the Arts Council was

discussed but not "seriously contested". Views were put
forvard that amalgamation with the Arts Council " might well

mean as 1in the past, that crafts would be regarded as

secondary to the fine artse, (71)

Significantly in the early
days the Design Council provided administrative services for
the C.A.C. and its director, Sir Paul Reilly, became,
additionally, the Committee's Chief executive. What caused
the subsegquent separation from the Design Council will
perhaps be revealed in the memoirs of the then incumbent
"great and gocd" but by 1979 the Committee had beccme a
Council in its own right incorporated under Royal Charter.
Information leaflets of the time stress the centrality of

"artist-craftspeople” as a focus for the Crafts Council's

variocus activitises. The foreword to the 1977-80 report of
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the Crafts Council attempts to define more closely this sort
of craftsman in the following way:
"A craftsman is one who can give a physical presence to
the strange and beautiful results of imagination, so
that what would not exist but for one person's vision
and dexterity beccmes available to others..."(72)
On the evidence of this definition, not by any means
unusual, in Crafts Council 1literature, the Council'’'s
activities and subsequent separation from the Design Council,
the Crafts Council might be more properly called the Art-
Crafts Council. Just as fine artists have today orientated
themselves towards self-initiated and self-expressive work,
so too have many crafts persons, especially those selected
and aspiring to be selected by the Crafts Council. The
Council 1is not concerned with the general welfare of the
crafts as its title and charter might suggest, but rather
with the welfare of a very particular section of the craft
community. In fact, in order to focus more closely on this
section the Crafts Council has recently divested itself of a
previous responsibility for Conservation (an application of
craft skill, largely, by its very nature, devoid of self-
expression). Fortunately, and not before time, a new term
for an older craft concept has entered the vocabulary of
discourse -about the crafts, the designer-craftsman or
designer-maker. This term suggests a return to the
application of hand craft skills in the solving of design
tasks but such a positive and frankly necessary development
has to work against institutionalised separation of design
from craft. The Design Council, turning calvanistically to

serious engineering design and product design for machine
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production, and the Crafts Council looking to "the strange
and beautiful" artistic hand-made crafts. This separation is
even more difficult to comprehend when we see how similar in
many respects are the activities of the Design and Crafts
Councils although the latter is financially far 1less well
endowed (through the Office of Arts and Libraries, rather the
Department of Trade and Industry). One distinguishing
feature though is the Crafts Council's co-operation with a
lower strata of arts funding and management, the Regiocnal
Arts Associlations, to grant-aid craft activities and with
joint support for funding specialist Craft Officers in
certain regions and for specific schemes like bursaries and
fellowships (for crafts people) in the regions. Under the
Council's grants schemes financial help is offered to
craftspersons for establishing workshops. As the previously
mentioned Select Committee Report pointed out much of the
Crafts Council' s work is therefore analagous to the "small
industrial "finance" of the Council of Small Industry in
Rural Areas.(73) Grants and loans are also available for
special projects planned by craft organisations or
individuals; projects such as mounting exhibitions of craft
work. There is also a commission scheme to provide craft
works for public places, again administered in cooperation
with the‘Regional Arts Associations. Like the Design
Council, the Crafts Council is involved in education work.
In the case of the Crafts Council about crafts, as they
define them, with a specialist education officer for the job.
Available as a complement to this education work is an
. elaborated information service based upon selective and

non-selective indexes. The selected index prsent, in
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categories echoing in some cases the Design Council's, 35mm
slides and the biographies of crafts persons thought worthy
of such promotion. The commissioning of these selected
crafts persons is encouraged. The non-selective index is
little more than a card index of practitioners who have taken
the trouble to have-themselves placed on the index and 1is
not, therefore, promoted as Crafts Council approved and
selected. The Crafts Council not only selects, in the
connoisseur tradition, crafts persons and crafts for these
schemes, but also provides leaflets on selected craft shops
and galleries where approved craft work can be bought.
Despite very ambitious charter objects and an extremely
modest budget, the Crafts Council is directly involved in the
retail market for craft work by being a collector of art
(with a recently updated collection catalogue) and a retailer
too with its own Crafts Shop in the V & A. The commercial
value of inclusion in any of these schemes at least for those
crafts people who see themselves as part of this milieu is
substantial, particularly when the Crafts Council seems to be
paternalistically committed to its crafts persons once
selected and heavily committed to an interventionist approach
in the market for their craft. In what seems to be an
unprecedented act of intervention the Crafts Council boasted
to Leslie Geddes-Brown last year, of its achievement in
aiding U.S. collectors in the U.K.:
"Last month, 18 American Collectors were brought to
Britain by the Council and given a brisk tour of our
best craft workers, shops and galleries. They spent
£40,000 in the one week. " The American collectors
just swept through the little shops we took them to

says Dougan, " they found the quality of our work
astounding ™ .
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The article goes on to point out further direct selling
achievements at the Chelsea Flower Show and at London's
Contemporary Art Fair where "we took £25,000 in four
days".(74) This article, while apparently demonstrating a
shift in emphasis away from grant-aid for artist-craftspeople
to the all-out marketing of their work, provides examples
which are not marketing in the sense of building and
sustaining old and developing new markets, but rather selling
in an existing, limited market in competition with those
already in business to do so, including one grant-aided
client of the Crafts Council. The British Crafts Centre, a
major revenue client of the Crafts Council, also took a stand
at the Contemporary Art Fair. The tacit assumption
demonstrated by participation in Art Fairs and by importing
collectors is obvious, the market for craft is assumed to be
the same as the dealer Fine Art Market for unique and
expensive objects made by authentic crafts persons (proved by
biography) and not a much broader application of craft skill.
In, paradoxically, the same article David Mellor, former
Chairman, is quoted as hinting at an alternative,

"T felt we should be concerned also with craftsmanship

on 1its broadest front - on skills 1like plastering a

wall properly".(75)
The above-mentioned tactics of Art Fairs and U.S. collectors
while glamorous and powerful for the Crafts Council do not
encourage a wider interest or use of the crafts although, as
Mellor suggests, the nation is desperately in need of

craftmanship and not just in the building trade.
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In 1985 a special issue of the Crafts Council News outlined
"a framework for determining future action and priorities".
The document is presented as a radical and "“controversial
document but in fact signals only a modest shift in emphasis
and a continued obsession with craft as fine art (as we now
know fine art). ©Nonetheless, this clear statement of intent
is to date a rare example of an attempted dialogue with what
we might choose to call a constituency or, at least, trying
to locate a constituency. Sadly, such an invitation to
debate, which might include adverse criticisms, has been
missing from the quango system of support for the visual
arts. This document although an object lesson in clarity for
the other Quangos in terms of its presentation, inadvertently
reveals the weakness of a system which provides general
guidelines for action in the form of a Royal Charter aims but
allows "very considerable flexibility in interpretation" to
pragmatic institutions unused to continuing the philosophical
exercise common in professional education, for example, of
establishing general aims, formulating particular objectives
and continually testing these objectives against particular
experiences including public debates. The Royal Charter
quoted in this Special Edition, sets out three aims for the
Crafts Council:

a) to advance and encourage the creation and

conservation of works of fine craftsmanship:

b) to foster, promote and increase the interest of the

public in the works of craftsmen:;

c) and (to ensure) the accessibility of these works to

the public in England and Wales.

These aims are dependent on a clear perception of

craftsmanship, a misinterpretation or a 1limited
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interpretation can inhibit success as measured against these
aims and can, in fact, be part cause of "denigration of
standards" and other identified ills in the worlds of Craft.
Thus an organisation which identifies the first of three
concepts "arising from our basic aims" as "the crafts as an
extension of the world of fine art" rejecting "the tired
notion of the crafts as being only useful items " and which
it claims, "has been well and truly laid to rest by
craftspersons and the Crafts Council™ cannot, with impunity,
go on as a second concept to "rail at the shocddy quality of
much of our mass-produced goods", since it has helped to
confirm an attitude amongst craft makers away from designing
or helping to design "useful items". Later in the Newsletter
legitimate concern is expressed about the economic viability
of a profession which earns an average £3,500 per annum for a
65 hour week but does not consider the possibility that the
primacy of fine art craft in Crafts Council thinking and
action and consequent attitudes away from applying the
craftspersons' skills to someone else's task may be part
cause of such a regrettable situation. The third notion
(somehow-metamorphosed from "concept" to "notion" in the
text) is indeed only a notion. A notion not proven that "the
talent of craftspeople can be expressed in many ways. Their
sensitivity, their aesthetic judgement, their feeling for the
appropriate, can be put at the service of other activities
such as industry and commerce".(76) Some craftspeople may
indeed have these refined sensibilities but there is little
evidence to suggest that the majority have, or are able to
apply them in the way described. The habit amongst

professional mediators of abstraction and annexation of
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abilities not exclusive to artists or artist craftspeople may
in itself alienate industry and commerce, especially if the
usual result of the exercise of these sensibilities, is the

"strange and beautiful"™ rather than the functional.

Like the other Quangos of our visual arts spectrum, the
Crafts Council is heavily involved in its own activities. 1In
the case of the Crafts Council we can cite the Council's own
publications of which the most glamorous must be the full
colour Crafts magazine and its own catalogues as well as
publication in other media such as slides and videos about
crafts persons or aspects of the crafts. Far less glamorous
but a substantial if discreet contribution to the crafts are
publications on aspects of the business of being a crafts

person.

The runaway success of _Running a Workshop: Basic Business

for Craftspeople amongst would-be and amateur as well as

working professional craftspeople is ample evidence of such a
contribution, as are yet more modest but no less valuable

booklets on subjects like _Working to Commission . With the

exception of the afore-mentioned business skills publication,
other Crafts Council publications, in a sense, complement
Crafts Council exhibitions shown in their glamorously
refurbished (in a post-modern style) premises 1in Central
London. Here, whether the exhibition is generic (ceramics,
for example), historical or an exhibition of the work of an
individual artist-craftsperson, the works are presented as
unique and made by unique individuals who are presented and

promoted by the Crafts Council. The cult of the unique
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individual so very necessary in the sort of private commerce
undertaken by dealers in fine art has been adopted by the
Council as its marketing strategy for its exhibitions. This
is not just in the way the exhibitions are conceived and
displayed but in the publicity material which often features
photographs of the craftsperson making or posed by his/her
objects. The Crafts Council will also tour exhibitions in
various regicnal venues and the same methods apply, supported
by the resources of the Crafts Council. These resources can
still be used when the craftsperson's work becomes fine art,
potter turned sculptor, or when the theme of the exhibition
might sensibly be considered appropriate material for one of
the other art and design Quangos - e.g. a major exhibition of

applied fine art, _The Omega Workshop exhibition of 1984 was

solely the product of the Crafts Council yet Omega workers
were noted for their lack of craft skill, abundantly evident

in the exhibited works.”*

In April 1986 the Crafts Council issued a _Statement of

Policy. which continues with the task of interpreting its
charter duties and deciding on a strategy. This document is
revealing in many respects. Visually it confirms the
criticism of the cult of the individual makers. The discreet
grey on white and grey-on-grey typography so evocative of
the commercial gallery 1is complemented not by illustrations
of craftwork but of three makers. The text 1locates the
* For an account of the Omega Workshops and their production
see Judith Collins (1984) The Omega Workshops, London. Secker
& Warburg Ltd. In Roger Fry, founder of the workshops, we
have a typical connoisseur philanthropist at work. Concerned
for the welfare of impecunious young artists, at least those

he favoured, Fry sought to improve public taste by having
artists decorate furniture and rooms for wealthy clients.
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Crafts Council on the "ground between the Arts Council and
the Design Council"™ and attempts to take on board a broad,
essentially educational role linked with a pressing need to
develop the craft economy.(77) To date, 14 years of activity
focused on selected artist-craftpersons seems to have done
little to improve the craft economy,on the evidence of the
Crafts Council’s cown rasearch, nor has it had an appreciable
or perceptible improving influence on standards in general or
on increasing public appreciation of fine craftsmanship,
again by its own admission. Like the Design Council its
obsessions with selecting the few has made it fall short of
its own chartered objects. It has enhanced the images of
itself and a handful of makers but at a great cost, the
separation of Craft from Design and a continued decline of a
market for applied craft. It has tried too hard to prove the
artist craftsman is equal to the fine artist and the Crafts
Council is an independent organisation with its own charter
and modest state patronage to dispense equal in prestige if

not in cash to the Design Council and the Arts Council (see

below) .

GRANTS FROM THE OFFICE OF ARTS AND LIBRARIES tortstorerunners)
TO THE CRAFTS COUNCIL ’

Year | £ Amount Tnlcenl increase
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The Arts Council of Great Britain

The Arts Council is a large and complex arts funding
bureaucracy concerned with funding all those arts it chooses
to recognise. We are here primarily concerned with a
department apparently operating within Arts Council charter
and policy and ultimately governed by the Council (should it
choose to exercise the power) the Art Department. When
people speak of the Arts Council in the visual arts they are
usually referring to the Art Department. The Arts Council,
like most Quangos, has made special and now largely separate
provision for Scotland, Wales and Northern Ireland. England,
by contrast, has no such separate particular national
provision but is rather served by twelve separate Regional
Arts Associations (which we will examine later) who receive
finance from the Arts Council of Great Britain. A recognised
need to develop a national art identity in Scotland, Wales
and to some degree Northern Ireland has led to different and
in some cases more evolved policies and strategy which we
will also examine later. Proceeding to examine the work of
the Art Department of the Arts Council of Great Britain we
must be conscious that it mainly serves England (if we are to
acknowledge the evidence of the distributions of provision)
but has anlinfluence throughout Britain. We must also
remember that the Art Department does not have exclusive
control of the Arts Council s spending on the visual arts.
Arts Centres and Community Projects for example will
invariably involve or even be initiated by fine art trained
artists but they are as a rule funded by other departments

and not usually the concern of the Art Department Officers or
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EREAKCCAWN CF ACGE ART CEPARTMENT BUDGET

Dirsct Grants Total

Stencing Cuarantees
1979/80 £1,632,471  ¢£1,079,781  £2,71R,253
1980/81 1,535,138 1,424,336 2,989,465
1981/82 1,959,928 1,339,986 3,200,924
1982/83 1,654,508 1,428,707 3,083,305
1583/84 2,164,021 1,365,042 3,529,074
1984/85 2,303,814 1,252,500 3,333,314

Direct spending includes net cost of exhibitions, running Hayward
and Serpentine Galleries, Art films, publications and prcmotions.

(fig. 3 )



the unpaid Panel which advises the Art Department. A major
though not exclusively visual art venue like the Institute
of Contemporary Art in London for example may have a degree
of freedom of action envied by major revenue clients of the
Arts Council's Art Department. Such a venue might choose a
more catholic definition of art rather than a narrower party-
line required as a condition of subsidy (subvention
invariably means intervention). Finally and before looking
at detail we must also comprehend the relative financial
scale of operation within the Arts Council. In 1985 the
Royal Opera House received state subsidy via the Arts Council
to the tune of £13,386.891, which is over four times the
annual budget of the Art Department (see fig. 2). Itemised
expenditure by art form in the A.C.G.B. 1985 Annual Report
reveals Art allocation as about a quarter of Drama and less
than one half of Music. Closer examination of Art Department
figures reveals that over half the Art Department's funds are
spent on its own self-initiated and managed activities rather
than in the case of other departments on grants and
guarantees to others. (fig. 2) In this the Art Department is
in line with the other Visual Arts Quangos but out of line
with apparent A.C.G.B. policy. 1In 1984 the Secretary General
could declare, "we should be the enabling fund not quasi-
creators" and yet, as we will see, the Art Department has

always been a creator of exhibitions and other schemes. (78)

In 1985 the Art Department published an information leaflet
similar in format although more colourful than the other Art

and Design Quangos. In this leaflet the Arts Council's Royal
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Charter is rehearsed. Its aims according to this source are
"to develop and improve the knowledge, understanding and
practice of the arts; to increase the accessibility of the
arts to the public throughout Great Britain". (7%) This is an
abbreviated version of the usual abbreviated version
published in the A.C.G.B.'s Annual Reports. The brochure
version conveniently deletes an enjoinder to co-operate with
others which can only lead us to assume that the Department
considers that direct provision, not co-operating with
others, is the best way to achieve the two quoted general
aims. Significantly, therefore, the first three items in our
leaflet deal with the A.C.G.B.'s direct provision of
exhibitions. The Hayward Gallery is a "major national
exhibition gallery". The Council goes on to list with pride
its exhibition achievements at the gallery, "since its
opening in 1968 by Her Majesty the Queen the Hayward has
displayed the finest art of the past and the present in more
than a hundred exhibitions".(see Appendix) The leaflet
explains that exhibitions at the Hayward and at the
Serpentine Gallery and for touring are selected on the advice
of the Arts Council's Exhibitions Committee which is made up
of a changing group of artists, specialist curators, art
historians apd critics. According to the author "the aim of
the (resulting) programme is to present outstanding art from
all periods and cultures in a way that speaks to today's
audience". Such an invitation to measure the Council's
achievements once presented, must be used. Many are less
fulsome in their praise of both programme and individual
exhibitions. The former owners of the Hayward Gallery, the

G.L.C., attempted to demonstrate their discontent with what
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they considered an elitist programme by initiating eviction
proceedings. Amongst the major exhibitions 1listed by the

Arts Council 1is _Dada and Surrealism Reviewed . An audience

survey commissioned by The Arts Council revealed that this
exhibition spcke "fully" only to those able to understand
French, German and with a fors kncwledge of the Dada and
Surrealist movements. This survev 1s clear evidence,
amongst much more that I will present, cf a dilemma that the
Arts Council, like the Crafts Council and the Design Council,
have been unable,to date, to rssolve. They protest a
commitment to the general public, who indirectly provide
their finance, but they are unable to grasp the full
implications of what must therefore be a largely educational
task (clearly stated in their respective Charters).
Christopher Wilson the author of the afore-mentioned report

concluded of _Dada and Surrealism Reviewed ,

"The organisers intended an explanatory exhibition and
the visitors, in fortunate compatibility, came to
learn. Evidence of the educational input of the
exhibition indicated, though, that visitors came and
left with a, yery 1limited knowledge of Dada and
Surrealism." (80)
The word "elitist" frequently used by detractors of the Arts
Council distracts both the Arts Council and its critics from
a profound educational and marketing failure. Seen in total
the Hayward has had a very mixed not to say, on occasions,

popular programme with some well-attended and sometimes

profitable exhibitions (we must remember Hayward Exhibitions
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are not free).*The failure is not a programming failure but
a failure to understand that "access" is created by making
exhibitions themselves educational; something the Arts
Council is gquite capable of achieving with historical

exhibitions 1like the _Thirties but is unable to apply to

exhibiticns of contempcrary British Art. Flattered rather
than chastened by the back-handed compliment "elitism" (too
easily accepted as confirmation of individual conceit) the
A.C.G.B. has latterly turned to Education for Arts Council
exhibitions, at the Hayward (and Serpentine); provided not by
the Council but by seconded London teachers. This has meant
providing ancillary material and experiences for targeted
sections of a notional audience, naturally children mainly,
so that they too might appreciate a product predetermined and
unencumbered in its formulation by educational objectives.
The freedom of the individual exhibition's organiser (or
selector) to do what he or she likes is, as we will see,
inviolate particularly when dealing with the art of today.
The work and achievement of the Art Department's own
Education Officer is strangely restricted to  Touring
Exhibitions largely unseen in London at the Hayward or

Serpentine.

*Sir Roy Shaw wrestles with the difference between '"good art"
as presented by the ACGB or its clients and "surrogate" or
"cheap" art. He sympathises with those who can only enjoy
the Beatles and Porridge. The latest version of his views
can be found in The Arts and the People (1987), London,
Jonathan Cape. His Booklet Elitism versus Populism in the
Arts, City Arts, highlights his confusion. He argues that
culture should not be for the few but is unable to accept a
culture which is not defined by a few like (Shaw) minds.
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Closer examination of adverse criticism in the national press
and even some of the art magazines which serve the Art World
reveals a concentration around the series known as the
Hayward Annual. The Arts Council represents these as "a
commitment to showing the achievements of 1living British
artists" but they are, even by the Arts Council's own figures
("400"), only a showing of a tiny section of art made by
living British artists. What's more all are drawn from what
Pearson and Brighton have called the "Art World", as the
ubiquitous habit of publishing potted biographies confirms.
Education work for these exhibitions is singularly difficult
because the organisers (or selectors) abandon, reject or
subvert a rationale, plan or argument; in the puzzling
assumption that to adopt in selection or presenting in
exhibition form such arguments would inhibit or confuse the

selector and the notional audience.

An indictment of a major national exhibition gallery, in so
far as it purports to have a commitment to 1living British
artists and an audience for their work, requires further
evidence. This is 1liberally provided in the exhibitions
themselves and in the accompanying publications, the
exhibition catalogues. Catalogues to these exhibitions which
a member of the lay public might buy in sanguine expectation
of further insight, merely reflect the blank whiteness of the
galleries in which the exhibitions are shown. Many are
nothing more than expensively produced portable galleries
containing excellent reproductions of the exhibited artists'
work (not always work in the exhibition) with titles such as

"Untitled"; biographies of the artist but never the selectors
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who may be equally as obscure to the uninitiated audience and
even to the reasonably initiated, and prefaced by an account
of the difficulties of the selectors and their unwillingness
to be pressed into presenting an argument through or with an

exhibition. Working backwards through the Hayward Annuals we
therefore encounter in 1986 the selectors Barry Barker and

Jon Thompson,
"In this particular case, the show presents no
historical map, furnishes no didactic arguement, no
theme and only a deeply hidden critical prcgnosis."(81)
In 1984 we disccver that the Arts Council not only encourages
such an attitude but almost insists upon it. Nigel
Greeenwood the art dealer reveals his predicament accepting
the carte-blanche honour of being a selector,

"When Andrew Dempsey asked me if I would like to select
this year s Hayward Annual my immediate response was to

ask him, "what was the Hayward Annual?" He replied,
tactfully as ever, "I was rather hoping you would tell
us."(82)

In 1983 Kate Blacker, artist, eschewed "predetermined theme
or rationale" in favour of "instinct" as a way of choosing

work for her part of the exhibition, _The Sculpture sShow ,

which spilled from the Hayward Gallery over onto the South
Bank and into the Serpentine Gallery.(83) In 1980 John

Hoyland, artist, tells us plainly,

"this exhibition is not intended to be a comprehensive
survey of that (good) painting, but simply a personal
choice, a slice of British Art Cake". (84)

And in 1979 Helen Chadwick, artist, tells us,

"Never having felt part of a school or movement in
art, I have been drawn to work that has its own
idiosyncratic appeal. It has been hard to pin-point my
decisions and rationalise why I consider this work and
these artists to be significant. Analysis often serves
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to confuse rather than clarify. Ultimately it has been

a very personal and often intuitive response."(85)
It would seem from the foregoing that the Arts Council, in
its attempt to deal with the art of today at the Hayward and,
as we will see, elsewhere, has somehow come to the conclusion
that inviting a selector to exercise his or her intuition to
make a personal choice of artists, without guidelines from
the Council for a subsequent promotion in an exhibition which
avoids demonstrating an argument or rationale, is the best
way to achieve aims set down by its Royal Charter and the
best way to use a major national exhibition gallery to speak
to "today's audience about today's art.n(86) This conclusion
is, to say the least, arguable and frankly strange. It seems
to require of all concerned, particularly the audience, a
blind faith in the efficacy of this process since no attempt
is made to demonstrate, argue or rationalise its value.
Compared to other areas of public expenditure it is a unique
and ultimately an unaccountable way of operating. The
audience may reasonably ask the simple question, "why this
artist or this art rather than another?" but no answer is
given except that some unknown individual has instinctively
responded to "idiosyncratic (or some other) appeal". This
is the latter-day publicly funded connoisseur at work but
without a view of "Civilisation™ to present and without the
self-doubt which afflicted Lord Clark. The occasional use of
such a way of working in a major national venue may be
mildly diverting but its exclusive use when dealing with
today's art betrays a lack of imagination and scant regard
for developing and improving knowledge, understanding and

practice and increased accessibility to the art form in
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question. As we will see this approach has been adopted as
the model for virtually all, if not quite all, in the Public
Sector from the Arts Council down (and across). Certainly it
has been a central feature of programming at the Serpentine
Gallery, the A.C.G.B. s other gallery, with a programme which
"concentrates on the work of living British artists with one
person shows and mixed exhibitions devised by invited
selectors". The Hayward toco has such one person shows but
they would seem to be of "our most celebrated artist”. The
cult of carte-blanche for selectors at the Serpentine has led
to further examples of apparently contrary behaviour by the
Art Department insofar as temporary selectors in the employ
of the Department have been allowed to get away with
contravention of apparent guidelines. Although there is a
profound problem of definition the Arts Council has sought to
concern itself exclusively with what it considers
professional art and artists. This would normally rule out
of consideration student or amateur artists but individual
selectors have had no difficulty selecting students or
amateur artists for inclusion in Serpentine exhibitions even
as the gallery administration rejected others by that
criteria. (87) The vice here is not the selectors right to
select and present particular exhibitions but the
inconsistent and on occasions downright contradictory
behaviour unbecoming in a public institution. The
Serpentine, like the Hayward and the Crafts Council Gallery,
has also presented exhibitions which would appear to be the
primary concern of other Quangos. Just as the Crafts Council
has presented what are essentially fine art exhibitions so

the Arts Council’'s Serpentine Gallery has presented craft
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exhibitions and demonstrations. The Arts Council’'s ambitions
for the Hayward have included exhibitions of architecture,
film, craft and set design. The Art Department of the Art
Council through its cwn London galleries obsessively pursues
a policy of direct provision overlooking that Charter
enjoinder to co-cperate. There is indeed, on occasions, a
tendency to compet2 rather than co-operate and certainly to
date a great deal of missed opportunity for co-operation
between the Arts Council, the other Quangos and the Nationals
over exhibitions.® A natural partner is the Tate Gallery but
the example of successful early co-operation before the

A.C.G.B. had venues of its own is now largely ignored.

The Arts Council's touring programme might be seen as such an
opportunity but in fact provincial venues, sometimes funded
by the A.C.G.B., are, more often than not, passive
recipients. According to our source "many of the exhibitions
presented at the Hayward and Serpentine Galleries are shown
outside London. Others are devised specifically without a
London launch for touring. In 1983 "fifty-six exhibitions
received over three hundred showings outside the capital".
Here we see the war-time and immediate post-war enthusiasm
for sending out exhibitions to the provinces from London
continuing even though the necessity does not (as the next
item in the Gallery's leaflet demonstrates). The Hayward and
Serpentine do send out exhibitions but rarely do they receive
exhibitions from other sources in the United Kingdom; nor,
*In the appendix, Serpentine Exhibitions, we can identify
exhibitions arguably more the provence of other venues e.g.

1982 The Living Arts of India: Nine Craftsmen or 1984 Hans
Coper, both Crafts Council Exhibitions?
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strangely do they show their own touring exhibitions which
on occasions do acknowledge the educational potential of the

exhibition itself. The A.C.G.B.'s _British Art Show being

nothing of the kind but rather a personal selection which
nonetheless did +try to present an Art World argument about
the British Art world wasn't shown in London nor was "the
most ambiticus exhibiticn on Ruskin for cver twenty years".
One can only speculata about the reascning kehind such a
pclicy but perhaps it is a perverse way of making amends for
a surfeit of London provision by depriving Lendcn audiences

of the opportunity of conveniently seeing major exhibitions.

According to our useful leaflet:

"about a third of the Arts Council's spending on art
and photography 1is devotaed to support of eleven
independent organisations. These include two
photography galleries, two London-based studio
organisations, Acme and Space and such important
cantres for the presentation of contempcrary art as the
Arnolfini, Bristol; the Ikon, Birmingham; the Museum cof
Mcdern Art, Oxford; and the Whitechapel Gallery in
London. These and other galleries funded by the
Regional Arts Asscciations, including the Sunderland
Arts Centre, the Midland Group in Nottingham and the
new Manchester Arts Centre constitute a group of
independent organisations which have an unrivalled
record of mounting exhibitions of new and often
controversial art." (38)

These centres may indeed have an "unrivalled record" but
their current activities and their future, in at least three
cases, have. been jecpardised by the Arts Council itself,.
Their exhibitions are obliged to compete in a market fer
exhibitions with the Arts Council, who fund others but who
also produce their own. An "independent's" (not of
A.C.G.B.'s influence and money) exhibition tour in the U.K.
has to compete with the Arts Council's marketing operation

which, includes subsidised hire fees, publicity and
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exhibition organising staff who are employed exclusively on
the task of making and promoting Arts Council exhibitions.
The Arts Council s recently published strategy document _The

Glory of the Garden mentioned in the leaflet, declares that

it seeks increasingly to draw the 1local authorities into
support of these galleries and at the same time proposes a
new and sustained rslationship with a number of municipal
galleries tc develor their potential for a morsa active
presentation of ccntemporary art. The local authorities in
Birmingham and Bristol were drawn with threats to withdraw
Arts Council support from organisations which the Arts
Council helped to establish and sustain. To date this
strategy not only jeopardises the Ikon Gallery, Birmingham and
the Arnolfini Art Centre, Bristol but is based on the
inaccurate and provocative assumption that the 1local
authorities are not already sufficiently involved in funding
the visual arts. Apart from less obvious financial
involvement which I will discuss later, local authorities fund
libraries and municipal galleries, many of whom existed
before the "independents" were established and have pursued a
more modest but no less valuable task of presenting
contemporary art alongside permanent collections of art or
boocks on art. It may well be at least partly, the fault of
the Arts Council that these facilities were not recognised
and developed at the time of the burgeoning of these
independent centres and are consequently in need of
development now. Taking a broader view than mounting
exhibitions of new and controversial art, it may be damaging
to the task of increasing audiences to establish a separation

between the art of the past and the art of the present:
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something the independents (revenue clients of the Arts
Council) and others funded by the R.A.A.s have inadvertently

done.

Although theras are notable excepticns these "independent"
venues have been only too willing to adopt the connoisseur
model cf leadership with management and covert policy round
the decisiens cf the director and his/her advisers abcut what
exhibitions to put on drawn exclusively from the "Art World".
The art of the past and the art of amateur or other
professional artists has been given scant consideration over
the last twenty or so years as an examination of programmes

will reveal.(89)

Our brochure shows the Arts Council also provides grants to
galleries to enable them to be more ambitious in the
presentation of works of art than their finances would
normally allow:

"last year some thirty galleries throughout England
received grants to mount special exhibitions designed
either to stimulate greater enjoyment and
understanding of contemporary work or to encourage a
fresh loock at the art of the recent past."

The two examples provided, 1in the 1leaflet, refer to
exhibitions of the work of various contemporary British
artists, all of whom could be described as "Art World"
artists and the recipient galleries were in development areas
designated by the Arts Council in its strategy document and

an Arts Council funded trainee was curator at one of them.

While not wishing to discourage strategic development nor,

138



for that matter, wishing to deny opportunity for a new
curator, the two examples demonstrated the Arts Council's

continuing desir=z to influence and even control the national

scene. A former London revenue client of the Arts Ccuncil,
the AIR Gallery, associated with SPACE studios, was
"encouraged" in a drastic re-programming and consequent

th

redesignation c¢Z role in the M"Art World" (as shcw-case for

lesser knewn artists) by the withdrawal cf funding, a change

of management and the necessary occasional applicaticn to the

|_.J

Arts Council for grant-aid for particular exhibizions

acceptable to the Arts Council. At precisely this time the

Serpentine Gallery decided to terminate this aspect of its

work in the Summer Shows programme.

Artists'! patronage, the next subject to be discussed, reveals
a variety of schemes designed to complement the Council's
support through exhibitions. Like the exhibition programme,
this 1is support for a tiny section of the "Art World" and
once favoured some can resly on continuing indirect suppert of
this scrt as a glance at Hayward and Serpentine exhibiticns
will reveal. Unlike the Crafts Council the Arts Council dces
not now give grant-aid dirsct to its makers although it does
fund Acme and SPACE which ares associations formed to provide
hcusing or 'studio spaces for artists in London. Like the
Crafts Council it has an Index of aprroved makers but not now

maintained.

Working closely with the Regicnal Arts Associations the
Council offers grants cf up to 50% cf the total cecst of

commissioning or purchasing works for public sites and
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towards picture purchase funds of such bodies as Hospital
Boards. In addition the Council offers guidance to
commissioners of art for public places and recently, although
unusually, co-published with the Crafts Council and the

magazine ~Art Monthly’ , Art Within Reach which is

represented as "a comprehensive guide to recent work in the
field and a practical tool for artists and patrons alike™.

Art Within Reach is indeed "a practical tool" but it

comprehensively demonstrates a preference for "Art World"
art. (90) Its general tone of enthusiasm and energy,
anticipating a renaissance in patronage <can be contrasted

with the pessimism expressed in the _Anniversary Journal of

the Roval Society of British Sculptors , sculptors who in

the main make their livings from commissions. Nigel Boonham
in his introductory article "Sculpture -~ the Missing Link"
comments:

"What 1is popularly regarded as the mainstream of
British Sculpture has involved itself in more cerebral
forms of expression. Unfortunately, it could be argued
that, however valid, these can be seen as an indulgence
in intellectual gamesmanship. A small, but significant
proportion of contemporary public sculpture, applauded
by a vociferous minority, has genuinely bewildered the
majority who walk by with increasing disinterest."

Boonham continues:

"While ©reliance on Government subsidy has proved
fruitful for some, the funds available have been
limited and inaccessible to the broad range of
sculptors active in this country."(91)

What Boonham is referring to is the support of Art Wworld

sculpture at the expense of other professionals. 1In practice

the schemes illustrated and described in Art Within Reach
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depend on the brokerage activities of a small number of state
funded individuals or individuals who have graduated from
state funding, who consciously or unconsciously have
demonstrated a marked prejudice against sculptors such as
the membership of the Royal Society. Instead they operate in
an Arts Council, Art School nexus and have identified their
task as finding a new market for "Art World" art and artists.

The schemes mentioned in Art Within Reach are not as a rule

widely advertised nor is genuine open competition encouraged,

rather these works

"find their way to their sites with great trouble and
care; many meetings, letters and hours of work on the
part of the commissioning patrons, authorities and arts
administrators who have set up the commissions, judged,
and awarded them arranged funding and given support to
the undertaking and installation of the works; many
hours of work and consideration on the part of the
artists, especially for the placing and context." (92)

While many of the examples patently refute the latter
assertion regarding context we can see how many professional

artists and potential patrons busily trying to make a living

might be unwilling or frankly unable to participate in such a

process. For most professionals in any field the dialogue
must be direct along the lines of "we want this"; '"can you
make it?"; "how much?" and not an elaborate public relations

exercise which might require on-site performance of being an
artist as well as, for the artist, time consuming and
difficult task of coming to the notice of the broker (arts

administrator) in the first place.

Like Commission Schemes, Residencies have been initiated by

the Arts Council and in some cases subsequently developed by
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the R.A.As, as a way of increasing patronage for Art World
artists. Although some arts administrators involved would be
anxious toc refutza such asserticns of kias they cannct deny
+he biased raguirsments of this form of patrcnage. They
~e pased on the far from proven assumpticn that
ta2 puklic with the werking practice of a
c® avrtist and offsring the arztist an
- wizh a ccmmunizy is a way ¢ Incresasing patrcnage
cr at l2as* achiaving scme c©f tThcse morsa general RXRoval
Chartzr objects. Althcugh, acce
131l residency appecintments are competitive and nationally
advertised", thevy ars not availakls to all, They ara not,
impocrtantly, avalilagls to these ar-ists who have established
a long-term invclvement with a community to subsidise
themselves, ncr are they available to precfessicnals who earn
a living exclusively from direct commissions. This form oIl
public expenditure con artists is available only to those
artists who ars availaple. The full implications of such a
situation will continue to escape the notice of arts
administrators with vestad interests but they will nct escare
the notice of artists unakle to participate. Residencies
have quickly become a routs to further opportunity for
individual artists; opportunity for further exhibitions or
further commissions. They bring ar+<ists to the nctice cf

those able to dispense the patronage cf the Stats.

Rory Coonan, Arts Council Art Officer responsible for Act in
Public Places, itemises some examples of residences lesading
to ccmmissions and, as he points out, an exhibiticn is cften

an integral part of a residency and artists' biogragh:es
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demonstrate progress from one scheme to another. Cocnan also
asks, "what is the point of it all?". The short answer would
seem to be thcse commissions, those exhibitions, thcse
cpportunities which might stam frcm the scheme. He further
asks why shculd hosts "bother to takXe on this strange,
unpredictable creature, the artist?". The shcrt answer again

ct

f-

(]
3

might ke *to discovaer inadvertently that artists ar

Ting

(9]

"strange uncradictabla creaturss’ whiles atzra

and public relations, adding temporary and pcssibly different
personnel to the complement and possibly acquiring subsidised
work/s of art. Coccnan's statament akout artists as "strange
and unpredictakble cresatures" (raflacting Maynard Keynes'
forty years previously) indicates a central dilemma of
definition shown by all Quangos under discussion. (?3) The
Arts Council's definition of artist, for its section of our
spectrum, is Coonan's caricature. Residences and Commissicns
(those discussed) while protesting otherwise reinforce such a
ultimately damaging caricature which does, however, £fit in
rather nicely with the self image cof the new breed of arts
administrator as connoisseur. These schemes are their
"galleries without walls", their opportunity to exercise the
power of selection albeit more a drastic pre-selection for
patrons such as local authorities to make the final decision.
For the growing numkcer of artists marginalised by exclusicn,
it is the arts administrators who can appear '"strange and
unpredictable" not themselves. An artist with a dual career
as school teacher, graphic designer, factory worker, arts

administrator etc, 1is hardly likely to be attracted, even if
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he/she was available, to an opportunity which required far
more than being an artist and producing art (making two
and/or three dimensional images with imagination). These
schemes requirzs them to be missionaries for art by perferming

as artists.

Centinuing, our leaflet informs us that the Arts Council
Collecticn "is the largest c¢f contampcrary Britisn Art and
represents the work of more than 1,600 artists". This may be
true, but as with the previcus schemes and as examinatiocn cf

the catalogues will confirm, it contains the work of Art

0

World artists. It is a collaction of largely unccmmissicned
sculpture, paintings, artists' prints, drawings and
photographs made by art school trained artists and selectad
without published criteria or guidelines by a succession of
individuals or groups invited to do so by the Arts

Council.(94)

The works are bcught directly from the artist or from dealers
or from exhibitions in publicly-funded galleries. This
process reguires the selector to find the artist but latterly
artists have been "encouraged to apply to have their work
considered and purchased" by sending slides which may then be
followed by a visit to the artist's studio for final
selection. The purpose of this "working cocllection”" is to
travel and be seen widely. In this sense it is suppcsed to ke
different "from most national collections" although it can
only fairly be compared with similar collections of
contemporary British Art like the British Council's and the

Tate's and the Scottish Naticnal Gallery who likewise travel
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and exhibit their working collections. "The character of the
collection reflects the Council's intention to represent the
work of both established and less well-known artists" but its
pattern of buying r=flacts the pattarn of the Tate and the
British Cocuncil and the content of the Council’'s own
exhibitions. Some cf the artists included may be "less well-
kncwn to the general puklic!" but thev are as a rule well-
kXncwn to the Council's selaciors.(2%) The aAr=s csuncil

collaection contains, as well as examples of what we might

call the traditional <£fine art media, almest 1,3))
phetegraphic prints by over 150 photographers. The Arts
Council, nonetheless, when it comes to discussing its

involvement in photography points out that it has "suppcrzad
photography as an art since the early 1970's", Presumably,
nct photography in all its uses and manifsstations but onlv

when it is art?

As a latescomer to the Department's consideration, and perhaps
because photography was considered sufficiently different
from other media to warrant separate consideration (even
though it was art?) the Art Department, has developed an
apartheid system of management for photography. Photography
has its own Officer and its own Photography Advisory Group
within the Department. It also procduces 1its own similar
format brochure. This separate develcpment has led to a
remarkably different approach to the task of suppcrting and
promoting photcgraphy. Unlike the rest of the Department,
photography seems to be in a genuine partnership with the
Regional Arts Asscciations. The main resspcnsibility for all

régional galleries, workshops and support for individual
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photographs is passed to the appropriate R.A.A., although
the Council continues to fund two organisations in London,
the Photographers Gallery and Camera Work. These two
organisations in a sense represent two diametrically oppocsed
attitudes. The Photographers Gallery exhibits photcgraphs as
fine art, whilst CameraWcrk,as its name might suggest, has a
community apprcach emphasising ccmmunity use cf photograpny.
Phectcgraphy unliks the Ar:t Department as a whcl2, dces not
consign community invclvement to a separate depaxtment Ior
separata consideration. In this the regional photcgrapay
venues would seem to concur, having programmes which
demonstrate a combination cf the two approaches. Without a
network of cliesnts and without a major commitment to its cwn
exhibitions and venues, the Council’'s main role in
photcgraphy becomes broad-based and educational. It supports
the publication of photography books and magazines, has
established a grant scheme for educational developments in
photography and has accepted and demonstrated through action
that one of the best ways to achieve Royal Charter objects is
to provide advice and services (based upon research and
dekate) for others rather than using the majority of
available resources for its own activities. Even its
collection holdings of photographs have been passed to

others.(gs)

Although film is firmly the responsibility of the oldest
Quango, the British Film Institute, the Arts Council has an
interest in two aspects of film and video-making. These it

identifies as "films on and about the arts and artists' £film
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and video". The Arts Council's Art Department accommodates a
film section to translate this interest into practice.
Dealing with the less problematic first, the Arts Council

commissions independent producticn companies to produce films

about all the arts, not just fine art. Sometimes these
projects ares financad 1in partnership with television. In
19841 Channel! 4 transmittad _Just What Is It...2? a survey ot

new Britisnh scul

"

turz2 much <f which appearsd in the
A.C.G.B.'s Hayward and Serpentine show in 1333 The

Sculpture Show rpravicusly menticned.

The A.C.G.B. Artists Film and Video Sub-Committee defines its
concern as:

"Work suppcrzad by the Council's Artist's Film and

Video Sub-Cocmmittee <can ke defined as mcre

experimental”.
This Sub-Ccmmittze allocates funds for individuals in the
form of awards and bursaries for materials. Distribution of
their product is handled by "artists" organisations including
London Video Arts and the Londcn Film-Makers Co-op. The
genre, Artist’'s Film cr Video, judging by the history of
these distribution systems and the biographies of individual
makers reveals makers who used film as a time-based extension
of painting or even sculpture, or at least that' s how they
got into it. Recently a number of video-artists (artist
video makers) have been taken up by the Pop Music business
and their experimental werk has suddenly become part of a
growth market for "arty" video. Film and video as a sub-
committee of the Art Department has had no difficulty with

funding issues or community-type video. The relatively new
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media of photography, film and video present a model within
the Arts Council itself which most in the wvisual arts
spectrum could follow. The makers here employ their medium
and their skill with it in a variety cf markets (and wmcdes);
they ars not restricted to the Art World mcdel which hangs
like an albatross around the neck of the Ar:t World fine
artist. The Arz Wcrld fine arzist is requirsd tc te "strange

and unpredictable™ rasguiring residencias and axrt in public
rlaces to make his/her work and themselves accessibdle. A
growing number of workars in the new media simplv get con wizth
making a living as well as doing their own more experimental
work. If they ar= "strange and unpredictable” they have

learned to make a 1living £frem it themselves without the

intercession of profassional brokers.

Despite a relatively mcdest budget the Art Department (often
misleadingly referred to as simply the "Arts Council") has a
great deal of influence and power in that world it chooses to
recognise. So much so that it is often accused of
"misdemeanours" it does not commit cr of being the sole crgan
of state subvention in the arts. The cause of the former is
usually sloppy Journalism attributing Tate bricks to the
A.C.G.B. for example, but the latter is certainly not
discouraged but rather utilised by department and officers to
lend corporate and individual authority to their decisicrs.
The Art Department perhaps more than most requires
fortification because it retains half of its annual kudget
for its own activities and retains influence over venue

clients, schemes and a not inconsiderable influence as we
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will see, on the workings of the R.A.A.s. Most of all it has
power over individual artists by defining what they should be
in corder to receive states support. Ultimately this power
resides in the self-appointed right to select, to be a
subsidised conncisseur. The Art Department seems to have an
image of itself as a group of connoisseurs selecting art and
artists for the gced of the general public and ar:tists.
Althcugh seeming, cn occasions, to sub-contract actual
selection to individuals or committees, in effect the power
remains with the Department and its cofficers since they have
selected the selectors. Administration of such power becomes
the sols and r=al objective not the achievement of Roval
Chartar aims. The formulation cf policy and strategy in
response to Charter aims and changing social and eccnomic
circumstance becomes merely a peripheral irritant to
individuals inundatsd with work caused by importuning
administrators, artists seeking largesse and the

administration of their ocwn schemes.

The trouble with being a rsnegade Derartment within a large
Council bureaucracy is that cccasionally the Council imposes
its own requirements onto the Department in response to
external political and economic pressures and so recently the
Art Department had to create its own apparently hurried

response to The Glory of the Garden. Strangely The Glory of

the Garden is "A Strategy for a Decade" for "The Development

of the Arts in England" devised by the Arts Council of Great
Britain, Scotland and Wales apparently remaining immune. For
the visual arts in those countries (parts of Great Britain?)

this is probably just as well since in the short term, at
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least, provision and venues have been jeopardised, 1local
authorities have been insultad, whole regions have been
disadvantaged while a status gqguo has been preserved. The
status quo of dirsct provision and influence. On page cne of
this document the Arts Council (as a whols) presents the

indictment of itself,

"The Arts <ouncil nas teen 1in existence for nearly
forty years, put nct until ncw has it underzaken a
thorough and fundamental raview of all its work. Forty
years is too long a pericd for an crganisaticn likes the
Arts Council, which needs to be lively and flexiblsz in
adapting to changing circumstances, to cperate without
undergeing such a raview. The arts never stand still,
and the Council needs to move with them. The need for
a raview has increased in r=cent years, since the
resources made available to the Council by the
government have remained virtually static in real
terms, making it very difficult for the Council to
respond to changes in the arts and in the expectations
of Society."(96)

In this the Art Depar:iment is as culpable as any other and as
the Council itself. In his account of the history cf the
Council Eric White confirms that the habit of direct
provision is accidental,
"T+ is accidental that the major part of the Arts
Council's work for the visual arts takes the form of
providing an exhibition service, a job that in thecry
might equally well be done by an independent
organisation outside the Council, provided it had the
right sort of set-up and adequate funds."(97)
Accidental or not, the habit has persisted and, as White
shows, the pattern and manner of suprcrting Art has changed
very little in forty years despite drastic changes 1in

circumstances.

On the face of it such a fundamental review which The Glory
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of the Garden promises would seem to be the blow which would
break this mould; but in fact little has changed. Identified
"Aims and Purpcses™ under item 24 merely confirm a status
quo for the Art Department while forcing tcken meddling
based upon experience not specific to the Visual Arts. These
"Aims and Purposes" are:

1) ra151?g the cuaTLty and 1ncr=a31ng the guantity of

arts prcvisicn 11 the ragicns te bring it nearar the

standards cf provision in London.
2) identifying new develcrments in the ragicns fs

.

direct support from the Arts Council itself,
focusing cn the dozan or so areas within England
whera the population is most densely concentrated;
3) making a start towards redressing certain
historical imbalances in funding which favour some
art forms at the expense of others;
4) in appropriate cases, basing the Council's own
subsidy decisions more consistently and deliberately
than in the past con the availability of matching
funds raised locally.
In other words a Regional Develcpment Strategy designed to
increase and improve provision in designated areas subject to
the availability of matching funds raised locally, with Art
being, presumably, one of the art form areas requiring
redress; although the summary of new resources would seem to
belie such a ccnclusion, Drama as usual taking the largest
slice - £2,000,000 as opposed to Art's £500,000. Not that
these figures mean very much when under "Financing the
Development Programme" we find out how the monies are to be
raised; by making reduction in its spending within many of
the individual allocations: Art having to make savings not by
cutting its (the Department’s) own activities, which would
provide substantial savings, but by cutting or threatening to
cut existing clients. Clients with established reputations

for producing exhibitions which seemed to satisfy the Arts

Council's metropolitan standards previously; and who existed
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in major areas of population identified in _The Glory of the

Garden as areas of development (the Arnolfini, Bristol and
the Ikon, Birmingham). Two others were to suffer total or
partial withdrawal of funds (AIR Gallery, in London, a
pivotal service between private commerce and the public
sector and the only independent with a collection, Kettle's
Yard, Cambridgej. This assault on exhibition-previding
venues (part oI the task?) was intended to help the
furtherance of a development programme, during a five year

periocd

"in consultation and partnership with local authcrities
to help existing public galleries throughout the
strategic areas to develop their facilities and exploit
their expertise and resources to maximum benefit; and
to increase the existing expenditure on schemes which
encourage the patronage of individual artists."

"Helping public galleries will involve continuing to
make progress along the following lines:

i. collaborating with regional galleries through the
provision of touring exhibitions and grant-aid for
their own exhibition programmes;

ii. continuing to make seeding appointments of
exhibition organisers in selected galleries, in
collaboration with local authorities and the
Regional Arts Associations;

iii. subsidising traineeships in galleries with active
exhibiticn programmes in order to increase the number
of experienced curators concerned with the
presentation of contemporary art and of a contemporary
view of art:

iv. develcping the educational programmes associated
with exhibitions, along the lines already initiated by
the Council's Art Education Officer;

v. maximising the effectiveness of the Councils own
touring prcgramme to provide high quality exhibitions
to London and the regions;

vi. collaborating with strategic municipal galleries to
enable them to take on a more active role in the
presentation of contemporary art.(98)

The Arts Council's influence in the Art World is substantial

and far more than its modest budget would suggest. By using
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half this modest budget itself and carefully controlling the

use of the rest, the A.C.G.B. has preserved its power.

When dealing with the art cof its day the Council has assumed
the practice described in the Hayward Annual as the best way
to achieve chartered objects (unless it has chosen to igncre
them) . The noction cf a selecter, a latter dav ccnncisseur,
selacting from that which £alls within his or her range,
unencumperad kv cther consideraticns, has become an crihcdexy
throughout a complaX systam of states subventicn influenced v
the Arts Council. It is perhaps because the Council has nct
nundertaken a thorocugh anéd fundamental review of all izs
work" that its perception cf what constitutes legitimate arc
practice remains fixed even in schemes which seem to

acknowledge other pcssibilities and diffsrent markets for

art.

Starting as simply a provider of exhibitions for an
exhibition starved post-war Britain the Council has expanded
steadily to its present form embracing a wider and wider
media-based definition cf art, if not of artist. Art is
anything made by Arts Council supported Artists. Today it is
more likely to duplicate provision found elsewhere in the
system than to co-operate. An insatiable appetite for
production rather than service has sent it in frantic pursuit
of subject matter for its own activities; embracing design,
craft, film, television, performance, printmaking, while
returning as if for reassurance to the romantic notion of
artist (the alter-eqgo of the over-worked bureaucrat) and its

chosen agent the selector likewise "free and uncontrolled" in
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the exercise of the power of selection within the Art World.
In so doing the Arts Council has helped create and sustain

one art world in the universe of art possibilities.

In 1987 there was an unprecedented change in the structure of
the Art PCepartment of the Arts Council. The exhibition-
making team including the Director, Director of Exhibi*ions,
Publicity Cfficer and cthers wers transferred to the Haywar3d
Gallery, ncw part of the South Bank Arts Centre. Hera they
continue to maka exhibitions under the aegis of the Scuth
Bank Board (a major revenue client of the Arts Council rather
than the Art Department of the ACGB). The Hayward Gallerv is
programmed and exhibitions ars tourad by this essentially
ACGB tean. A similar "devolution" occurred with the
Serpentine Gallery, ncw, in Arts Council parlance, an
"independent" client of the now renamed Visual Arts
Department of the ACGS. The director of the Serpentine
Gallery is a former Arts Council officer. Programming at the
two institutions, as might be expected, continues to have an
Arts Council style and content and both employ the services
of seconded teachers to provide educational activity and

material for exhibitions.

In the same year Jcanna Drew, formerly Director of the Art
Department of the ACGB and now Director cf Exhibitions on the
South Bank was interviewed about her career in arts
administration (that "awful term" according to Ms Drew) and
was encouraged by Julian Spalding, Director of Museums and
Galleries, Manchester, to air her views on arts funding and

providing. Her praference for making exhibitions rather than
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policy is clear and unequivocal. She also acknowledges the
existence of Arts Council art and artists and the value for

them of being selected (For arts Saks (1987) BBC Radio 3).

The remaining team at 105 Piccadilly with a new director, is

stiil in the process cf clarifying a rzle for itself withcut

exhibitions but with the rasidue of The CGleorv of the Garden

stratagy. Thev still zave cliesnts 1iks the Sergentine and
Whitachapel galleries ané they still administer opportunity
with a Special Prcjects fund. Reassuringly a willingness and
enthusiasm for policy, research and advocacy of art is
evident as recent wecrk in support of artists copyright,
percantage schemes for art and exhibition rayment rignts
would indicate. Thers rzmains a strcng influence on the Art-
world exerted by controlling opportunity and mcney and there
is still according to the new dirasctor, Sandy Nairne, in
conversation with City University students in 1987, a need to
protect and promote excellence. Works considered excellent
are still bought for the ACGB collection by 105 Piccadilly
employees. In his concern for quality Sandy Nairne concurs
with the ACGB Chairman, Lord Rees-Mogg;

"Those responsible for the distribution of public

monies to the arts must never lose sight of the goal of

excellence"
in the 1987-88 Report of the ACGB. The dquestion of whose

excellence remains.
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The British Film Institute

The British Film Institute is the oldest of our national
institutions with quango status, rasponsible for state
subvention in the visual arts. It was established in 1933
"to encourage the develcpments of the art of the film, to
promote its use as a rscord cf contempcrary lifz and manners
and to fostsr publiz arrreciation and study of ion, (390 14

1961 the Institute, keering up with the times and rsccgnising
the family resemblance, amended its memcrandum of asscciation
to 1incorporate a further aim "to foster study and
appreciation of £films for television and television
programmes generally and to encourage the best use cf
television™. Like the other quangos, which the B.F.I. now
belatedly is (1983), it is funded by a government grant
though in this case, the Department of Education and Science.
It is not, as the B.F.I. is anxious to point out, a
government department nor does it come under the control of
the film or television industries not even the British
Broadcasting Corporation although its aim weculd seem to be
similar. ©Ncnetheless, the B.F.I. like the rest is far frcm
absolutely independent being controlled by a Board of
Governors who are dirsctly appointed by the Minister for the

Arts and who serve 1in an honorary capacity, normally for

pericds cf thrse years.

Like the rest once provided with general aims, in this case
memorandum of association, interpretation into policy is the
jcb of the Governors (Council) and interpretation into

objectives and carrying out such objectives is the task of
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various divisions (panels) receiving further modification
from professicnal officers and amateur advisers (unpaid
Committze members). Like the other Quangos, with one
exception, the B3.F.I. has continued the habit of direct
provision and Zunding others to do likewise. The National
Film Theatre c¢n the South Bank "has become since 1its
foundaticn in 1222 an estaklished part cf London's cultural
lif=e". Such a c<laim is debatabls since by the B.F.I.'s cwn
account "entrancs to the N.F.T. is normally restrictad to
Members and Asscciates of the B.F.I. and their guests but on
certain occasicns members of the public are admitted, notably
for the Londen Film Festival'. The N.F.T. has two cinemas
(NFT 1 with 466 seats and NFT 2 with 162 seats) and club
facilities such as a bar, restaurant and kcokshop. Like all
private club facilities these ars "available" to non-members
but nonetheless the public face of the N.F.T. is private (and

even for members tickets for pcpular events are notoriously

difficult to obtain).

In addition to <his publicly funded, private subscripticn,
club the B.F.I. has what it describes as an archive whose
"function is to select, acquire, preserve and make availakle
to bona-fide users films and television programmes of
artistic, historical cr scientific interest". Althcugh its
terms of refersnce for acquisition are extremely rrcad its
use 1is restricted very much like a national 1library such as
the British Museum s Library. Access is "for bona-fide
students and rssearchers" not a general public. Due tc the

condition of many older acquisitions the B.F.I. finds itself
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with a substantial conservation task which it vigorously
maintains employing the majority of its 440 staff on a
promethean conservation endeavour. Like sc much of the
conservation of cur cultural heritage in the visual arts,
this work is under-funded and barely able to kaep race with
deterioration. Nonetheless the B.F.I. must be congratulatad
for a ncbla effcrt. Unlike the Crafts Ccuncil the B.F.I.

still accepts ccnservaticn as an impecrtant part ©

&1
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Like both the AxtTs Council and the Crafts Council the B.7.I.
has its collecticn in the form of this National Film Archive
(directed by a Curator and not a librarian archivist). It

also has a collecticn of stills, posters and designs.

Through its Production Board serviced by a Production
Division, the Institute has an active involvement in film-
making. At the time of writing "any person or group who wish
to make an original and independent film and able to
establish their technical competence and reliability may
apply to the Production Board for a grant". A brief history
of the Production Board reveals a feature of subkvention
unique to the B.F.I.. In 1952 the forerunner of the present
Board, the Experimental Film Production Committee,was founded
using funds donated by the f£film industry and was
responsible, we are told by B.F.I. literature, "for
encouraging such major talents as Karel Reisz and Tony

Richardson®. In 1966 the fund was reconstituted as the

Film Institute Production Board with enlarged resources
provided by the B.F.I.. In 1986 the Production Division
received further outside funding from the Independent

Television Companies Association. This would seem to be
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acknowledgement by an independent and commercial sector of
the value and need for experimental work to be subsidised.
An avenue of funding which other Quangos might be encouraged

to consider.

The B.F.I. also has a Distribution Division which acquires
and distributes films and telavision programmes and provides
funds, advice and services for film and video cassettes
chesen for their r=levance to the art and history of film and
television, prcduces critical writing to suppert them  and
offers programming suppcrt, film booking and publicity
services. The B.F.I. acknowledges through action the
substantial ccntributicn such a national organisation can
make to the encouragement of interest in film and television
by providing such distribution services. As part of this
task it also monitors and picks out the best (as it sees it)
of the entirs range of cinema and television and attempts to
ensurs these remain available for hire. Such a discreet but
valuable service might be viewed in sharp contrast to other
Quangos whose publicity and distribution is used exclusively

for their own product.

The B.F.I. plays its part in regional developments by funding
film and television activity often through Regional Arts
Associations. The okjective for this funding is to give help
with +the various facets of film and television (production,
exhibition) which " can be brought fruitfully together to
provide a focus for activity and discussion in a community".
An example of such funding might well be the Watershed in

Bristol which considers itself "Britain's finest media
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centre" receives funding from the B.F.I. and embracing all
these activities. Inportantly such centres are clear
acknowledgement that community, amateur and prcfessional

croduction, exhibition, photograpny and film making ars

closely relatad and nct serarats entitias reqguiring seraratsa
consideraticn for the purposes of funding The Arts Ccuncil
seems *tc have a similar pelicy towards Zunding photsgrazhy
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The Institut=s places gr=at emphasis cn what 1t describes as
Informaticn. The Informaticn Divisicn in the B.F.I.'s cwn

words consistz of all thcse departments which,

"eollect and disseminatz information to its public and
to the film and *t2levision industries; it collects,
praeserves and catalogues but alsc goes ocut to the
public by commissioning and publishing, ky advising
schools and universities on material and dccumentaticn,
by holding courses and conferences, by working with
scholars, critics and research institutes in Britain
and abrcad®.

In brief the B.F.I. has comprehensive library services,
publishes periodicals and books, not Jjust monographs but

ssues in film and

(B8

information and debate about k=ay
television criticism, theory and public policy. The B.F.I.
has played a key role in the development of film and
television studies through these publications but also
thrcugh an advisory service for all levels of the
education system. For the teacher of film and T.V. there is
a wealth of material such as study guides, education packs ,
slide sets available from the B.F.I. Of all the Quangos the
B.F.I. most comprahensively accepted the challenge of

education seeing in it the potential to achieve its chartered
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aims. In this respect it has also attended to all aspects of
the mega-visual tradition even the most popular and most

ubiquitous of its aspects, television.

Although such a great emphasis on information and educaticn
makas the B.F.I. diZfsrent in degrze t©o the Arts Council and

the Crafts Council perhaps its unigue feature 1is its

mempbership. Unlikxe the others 1z 1s a wmemzersaiys
crganisaticon (alithcuch a Cuangc). Uniguely ther=Ifcrz the
B.F.I. can ke said to kncw its audience, an audience with a

[
-

taste for the krcadest pcssible range cf televisicn and filnm,
not an exclusivza intsrest in professional artist’'s film and
ta2levisicn, although iz dces nct exclude the latter. In
dealing with arzist's films and films about art it can be
seen to overlap with the Art Department of the Arts Council
just as ther=s are ragicns of overlap between the Craftis
Council and the Arts Council and the Crafts Ccuncil and the
Design Council. The fact that they have been observed and
commented uron kv succeeding generations of reports has had
little, if any, influence on the Quangos who continue to
insist upon separata identities even though threse ars the

offspring of the same government department (the Department

of Education and Science).

Like otherlQuangos the B.F.I. provides validation for its
part of a markat for the image maker s art especially those
who aspire to be considered as Art. There is an Art Film
Werld just as there is an Art-Craft World and an Art World

suprcrted by the Statse.
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The British Council

In 1984 the British Council was 50 years old and to mark the

occasion Frances Dcnaldscn s _The British Council: The First

Fifty VYears was published.(loo) In the preface to this

14

book Frances Dcnaldson acknowledges the co-operation of the
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Harvey Wocd a mexmper cf the 3ritish Ccuncil's stafi. I:
sense it is diffesrent in character to the reference werk
consultad when discussing the Arts Council, which is a
critical discussicn by an ex-employee rather than a definitive
and, apparsntly, arproved history. From this source and from
annual reports we can perceive thrse or four areas of
involvement with our subject - fine art, film, photograrhy.
The Visiting Arts Unit, although concerned with these three
is outside our ccncern since its purpose is to encourage, co-
ordinate and assist in the presentation in Britain of the
arts of other countries. Nonetheless, it is worth mentioning
as a singular example of possible co-operation between
Quangos and gcvernment offices being as it is administered bv
the British Ccuncil and funded by the Arts Council, the
Foreign and Commocnwealth Office, the British Council and the
Arts Councils c¢f Scotland, Wales and Northern Ireland. It

should also be noted that it can, therefore, contribute to

the programming and augment the budget c¢cf wvenues e.g. an

international exhibition of sound sculpture _A Noise in Your
Eye was shown at the Mappin Gallery, Sheifield and
subsequently tcured. Returning to the work of the Council
overseas a statement of its early aims and okjects resveals a

broad promotion of British culture and language. Since these
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remain, according to Frances Donaldson, a fair description of
the aims and objects of the British Council today they are
worth quoting here:
"To prcmote abroad a wider appreciation of British
cultur= and civilisation, by encouraging the study and
use of the English language and thereby to extend a
knowledge of British 1literature and of the British
contributions to music and the fine arts, the sciences,
philosophic +thought and vclitical practice. To
encourage poth culturzl and =ducaticn interchanges
between the United Xingcdcm and cother countries and, as
ragards the latter, to assist the free flow of students
from overseas to British seats of learning, tachnical
institutions and factories, and of Unitad Kingdom
students 1n the rasverse direction. To provide
oprortunities for maintaining and strengthening the
bonds of the British cultural tradition throughout the
self-governing Dominions. To ensure continuity of
British education in the rown Colonies and
Cependencies."
Despite the dissolution of the British Empire these words, as
Frances Donaldson points out, give us a fair description of
the aims and objects of the British Ccuncil which are,
broadly speaking, promoting aspects of British culture (of
which science, philosophy, political practice as well as the
arts are part) abroad. Those aspects of culture which are
our concern here ars therefore only part of a state mechanism
of international diplomacy. Put another way, the promoticn
of visual culture is not the British Council's major concern.
Nonetheless, according to the B.C.'s Annual Report of 1985,
71 fine art exhibitions went to 41 countries and 39 grants
were given to artists; 24 documentary, photographic and
information exhibitions went to 76 countries. Under Film and
Video the catalcgue of achievement continues,
"231 films were entered for 37 international film

festivals and 27 prizes were awarded; 197 feature films
were supplied for British film weeks in 17 countries:
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37,000 films and videos were held in the London Film
and Video Library and in Council 1libraries overseas;
7,000 in London and 30,000 overseas; and finally 89,000
films and video were loaned from Council 1libraries
overseas." (101)
From these impressive statistics we can divine the now
familiar quango pattern of operation, selecticn and provision
and, significantly, how the British Council has chosen to
define visual culture. Althcuch this Report contains a
denial, the Ccuncil 1is still in a sense an overseas Arts
Council for the rreocmotion of fine art and photcgraphy as well
as a British Film Institute for the promoticn of film and
video abroad. It is not apparently in the business of
oromoting craft nor for that matter design. There 1s no
evidence in Francis Dcnaldscn's book or elsewhera to suggest
there has been a policy decision to exclude but rather, as
elsewhere in our network, a sort of policy inertia these last
forty years or more. The Director General's report in the
same Annual Report provides substantial mitigation if not a
complete excuse for such a short-ccming:
"If a world market which eccnomists coculd measure
existed for information and culture and 1if consumer
choice were soversign, running and funding the British
Council, not to mention the B.B.C. External services,
would be problem-free. They would beat the competition
hands down. But nct even Sir Richard Stone, Britain's
Nobel Laureate for Economics in 1984 and the greatest
measurer in the business, could devise a system for
assessing the costs and benefits of what is loosely
called ‘'cultural diplomacy . If he could, the
enervating annual battle for public money and the
energy-sapping precccupation with limiting the damage
inflicted by cuts might at last be terminated.'(102)
As the Director General later points out, "this amounts to a

twenty per cent grant-in-aid cut". Hardly then the right

circumstance under which to consider the expansion of
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definitions and consequent provision but possibly cause for
policy and practice review. We might alsc, in fairness,
acknowledge the difficul:y the British Council wculd have in
promoting to them new ideas like artist-craft, in traditional
media like weavin or vecttery, alcngside the anonymous

craft traditicns cf scme countries.

Althcugh in general ztearms ccntastad thers 1s scme substance

£o the impressicn cZ the 3ritish Council as "the cverseas arm
of the Arts Ccuncil" s2=specially 1fZ we lzok at the way the

British Council prcmotes fine art:

"In the fine arts, the pvaintings of Hcowari Hodgkin
caused a sensaticon at the Venics 3isnnals and an
exhibition c¢f his works was alsc sent to the Unitad
tates latar in the year. The sculpture of Anthony
Caro wers shcwn in Denmark, Germany and Spvain. A major
exhibiticn c¢cf cecntemporary figurative painting from
Britain brcks new ground in India, where it was shcwn
to most appreciative audiences in New Delhi and Bombay
from December 1934 to February 193Z."(102)
The British Council like the Arts Council seslects from the
"Art World" artists and art for promction abroad through
exhibitions with their accompanving publications
(catalcgues). These artists ares nc way discoversd by the
Council but rather selected by the Fine Axrt Committee of the
Council from events organised by the Arts Council, The Tate
Gallery or other aspects of a netwerk of state funded venues
or agencies, and the dealsrs and galleries which represent
the artists. Withcut the resources to dc ctherwise the B.C.
are following and amplifying discoveries made by others. The
British Council, like the Arts Council, also has a "working

collection" of fine art. The rzcent simultaneous exhibkiticn

of works from the two collections at the Serpentine Gallery,
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with their accompanying catalogues, is eloguent testimony to
a similarity of taste, method and purpose. The exception
perhaps being the exclusion by the British Council of
photographs, unless they ars photographs used by designated

fine artists and presented as art.”*

The British Ccuncil lika the Arts Cocuncil but mcrs acucely
perhaps, has had to defend itselZ cr have itself defanded
against "the cuts",. Its champions have spoken, often
eloquently, of its undoubted substantial achievements. Cne
such was Lecrd Kilmarnock, gquoted in Frances Donaldson's
chapter on the Burrzll Repcrt (the Report that seems to have
cccasioned the cuts). Lord Kilmarnock speaking in the House
of Lords said,
"In the peried 1945 to 1970 ... very largely as a
result of initiatives by British Council in sending
shows of avant garde experimental British art to such
events as the Venice and Sao Paulo biennials and as far
afield as Japan, the reputaticn of London as an art
centre rose until it was the top of the world league.
I am not setting out to make a strictly economic
argument but anyocne interested should ask dealers what
this meant in terms of their trade ..." (104)
If we r=collect the dealer Nicholas Lo gsdail's comment
about the need for an international, as opposed to a local,
reputation we can see what this still means in terms of
trade. We have a dealers answer to Lord Kilmarnock's
rhetorical question. The bicgraphies of an older generation
cf artists reveal the process at work and prices vouch for

its efficiency. As merely an example, Roger Berthoud's

detailed biography of Graham Sutherland reveals the

*In 1987 there was a chang? in nomenclature to Visual Arts
from Fine Art at the British Council.
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involvement of the State in its many aspects and not Jleast

the British Council.(los)

Without wishing to impugn reputations or integrity it is
worth asking whether this connoisseur's approach, ideal as a
complement to a dealer market, is the only way to achieve the
Council's aims and cbjectives as they apply to the visual
arts. A complementary, iZ not guite an altarnative approach,
can be found in the Council's use of photography. Quocting

from the Annual Report again,

"The most significant documentary exhibition was _A
Woman's Place: The Changing Picture of Women in
Britain which opened at London's Royal Festival Hall
in April 1984. This marked a move away from
exhibitions concerning artists, writers and scientists
to exhibitions about life in contemporary Britain. The
exhibition attracted considerable attention, including
a long article in The Guardian. After moving to
Turkey it is to tour Italy, Portugal, Greece, Spain and
several countries in Africa and Asia." (106)

Of course this approach will never provide for favoured
artists or dealers such individually significant aids to
international trade as the more usual fine art exhibitions
but it might provide a showcase for more British achievement
and a wider international market for more British art and
more international opportunity for more British artists.
Painters, sculptors, potters, woodworkers, designers are as
able as pho;ographers to represent 1life in contemporary
Britain although many have been encouraged to discount their

ability to do so. And so it was _Asvects of British Art

Today- rather than _Aspects of British Life Today Through

Art which the British Council mentions in its annual report
as "an economic argument" for the British Council's
activities in fine art, but perhaps a sounder economic

argument could be made for a broader-based international
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market development for all aspects of what art history calls
art and for more people who call themselves artists.
Paradoxically just such an "export drive" was provided by the

Foreign and Commonwealth Office the funding office of

Government for the British Council, an office, 1like the
D.T.I., not averse to taking direct initiative as well as
funding a Quango to dc the same. Acccrding to John

Thackera 's report in the Sunday Times on _The British Design

Exhibition in Vienna "for the first time industrial design,

art and crafts are being shown together. With its accent on
new work by younger designers and artists rather than on a
static array of inert products, the show has the potential to
change the world s perception of British creativity." 1In his
brief but lavishly illustrated account Thackara shows how
this exhibition was the initiative of "our man in Vienna"
mobilising Foreign Office and other state resources to
support the venture. He also points out .bureaucratic
difficulties
"but the Design Council has quarrelled with the Foreign
Office about the design and art show s content.
According to the Council a respectable design show
should include a proper complement of aero engines and
industrial machinery (engineering design) and as little
as possible of the dreaded crafts."
It is easy at this point to go along with the vaguely
censorious tone of the article against the Design Council,
but as we 've seen, the Crafts Council has played its part in
the formulation of this attitude against craft. Despite
recent additions to their vocabulary the history of the
Crafts Council is a history of artists craftsperson and craft

turned away from mass manufacture and the consequent need for

industrial design. Thackara's conclusion is in my view far

168



more significant than his snipe at the Design Council,

"The show reveals the strong links between our artists,
designers and craftspeople - links which official
bodies like the Design Council, Arts Council and Crafts
Council try hard to keep separate. If ambassador
Michael Alexander could be brought back to London to
head a Creativity Council’ superseding the leaden-
footed design, art and craft Quangos then we might be
able to exploit the breakthrough that is being made in
Vienna. Crossover design would at last come of
age."(107)
It is sobering to recall again the foundation of the V & A
and our Colleges of Art and Design to develop and exploit
"the connection between art and manufacture". Thackara's is
a mould-breaking suggestion but not one likely to appeal to
the mculd nor to the commercial and other interests in the
separate and uniqueness of art, <craft and design.
Nonetheless, Thackara's suggestion is worthy of consideration
particularly by the British Council, which is after all an
organisation with a cultural remit, "to promote abroad a
wider appreciation of British culture and civilisation". At
present our culture can be seen as one dominated by a handful
of state funded "mandarins™ as Bryan Appleyard calls them who
select for promotion abroad a handful of artists who do not,
no matter how excellent, represent "British contributions" to
the arts nor even the "fine arts".”* Former colonies will see
that colonial attitudes persist at home even though the
British have lost the opportunity to exercise them abroad.
There is still an Establishment which thinks it knows best
what is best.
* In his The Culture Club: Crisis in the Arts (1984, Bryan
Appleyard declares "These are the mandarins to whom we give
money and from whom we expect art in return". These are not

the artists but salaried mediators, as we have seen,
mediators obsessively concerned with excellence.
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Museums and Galleries Commission

In sharp contrast to the previously discussed agencies of the
State charged with remarkably similar aims and objectives
concerned with the promotion and well being of these separate
aspects of the visual arts spectrum, we should include one
more so discreet that it has not, as yet, reached the exalted
height of quangc status, although it will soon if its stated
ambitions are achieved;
"It has also been agreed that the Commission should
seek legal incorporation and charitable status under a
Royal Charter. This will put the Commission on a
constitutional basis comparable with other government
agencies operating in the arts field. This is planned
to take place later in 1986."(108)
Although the scurces is lost in frequent usage the Standing
Commission on Museums and Galleries as it was formerly
called, was referred to when at all as "the recumbent (as
opposed to standing) commission". In a sense rightly so
since little was seen or heard of the Commission since it was
established in 1930, following a Royal Commission on National
Museums and Galleries. The Commission's original terms of
reference were restricted to advising on general and specific
questions relating to the national museums and galleries and
promoting co-operation between them and ©provincial
institutions and stimulating public benefaction. It is a
role that séems to require discretion rather than the high
profile direct provision characteristic of the others. In
1981 the Government seems to have decided to awaken the
Commission by changing its name, expanding its terms of

reference and giving it executive functions. 1In 1985 further

functions were given and a consequent increase in staffing
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and work. The Commission’s funding though the Office of Arts
and Libraries emphasises the awakening. Its vote has
increased from £72,000 in 1981/82 to £5,900,000 in 1986/7 (a
little more than the Art Department of the Arts Council and

the Crafts Council put together).

According to a Commission information sheet, its formal
mandate is now:

1) "to advise generally on the most effective

development of museums and galleries and to advise and

take action as appropriate on any specific matters

which may be referred to them from time to time;

2) to promote co-operation between museums and

galleries and particularly between the national and

provincial institutions; and

3) to stimulate the generosity and direct the effort

of those who aspire to become public benefactors."
The Commission's present executive functions include the
control of the services of the National Museums Security
Adviser, the allocation of grants to the seven Area Museum
Councils in England (and the monitoring of the 9 A.M.C.s
generally) and co-ordination of the funding and monitoring
the work of the Museum Documentation Association. The
Commission directly administers a capital grant scheme or
non-national museums and since 1984/85 a scheme for
conservation grants. Since April 1985 the Commission has had
responsibility for the Purchase Funds for local museums which
are administered on its behalf (as they were before 1985) by
the Victoria and Albert Museum and the Science Museum. The
Commission's concise information sheet continues:

"In addition the Commission exercises an important role

in advising government on indemnities and the

acceptance of works or art in lieu of Capital Transfer

Tax, including in situ cases. Executive responsibility
for these two areas was transferred from the Office of
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Arts and Libraries (OAL) in April 1985. With effect
from 1 April 1986 the Commission will assume a
responsibility for conservation, taking over work
previously done by the Crafts Council, and other
functions arising out of the abolition of the G.L.cC.
and the six Metropolitan County Councils.

More generally the Government has explicitly encouraged
the Commission to be concerned not only with the
welfare of the national institutions - its original
ramit tc which it is giving renewed attention - but
also to taks an active role in providing advice and
guidance to lccal museums, of which there are scme
2,000 in the U.X.

The Commissicn s publishing prcgramme includes reper+s
on museum developments generally as well as other
detailed reviews cn profassional topics of current
concearn. Recent reports include; Framework for a
System oi Museums (HMSO, 1979); Conservation (HMSO,
1980); Museums in Wales (HMSO, 1981); Countywide
Consultative Committees (HMSO, 1982); Museum Travelling
Exhibiticns (HMSC, 19383); Review of Museums in Northern
Ireland (HMSO, 1983); Eleventh Report 1978-83 (HMSO,
1984). The most recent report to be published is the
Museums and Galleries Commission Report 1984-85), A
Review of Museums in Scotland is due to be published
later in 1986. Reports planned for publication in 1987
include one covering national museums throughcut the
UK, and ancther reviewing museum professional training
and carzer structure."

Although there are similar functions like the allocation of
grants to the regions (in this case the Area Museums
Councils) the M.G.C. differs significantly from the other
Quangoes. Devoid of direct provision (its publications are
not ccmplementary products for its own exhibitions) its
attention is directed towards policy, funding and advisory
matters (to Government and clients) functions which are
implicit in the charters of the others but which have been
relegatad to a seccndary position by their overriding concern
for direct provision. t 1s hoped the eventual conferring of
a Royal cCharter does nct encourage such ego enhancing
activity but rather enhances the M.G.C.'s ability to achieve

their already substantial mandates and functions. It is

perhaps a little unfair to be critical of a recently awakened
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Sleeping Beauty but if we judge her as we have the others by
their own declared aims and objectives she is still short of
total success. Considering first her original terms of
reference to promote co-operation between the National and
provincial museums and galleries, there is still much to be
done in this respect at both national and local level. The
Tate Gallery Expansion in the Albert Dccks, Liverpool is an
example that coculd be followed by other collections which
have long outgrown their own storage space. Of course this
particular example is not Jjust an example of co-operation
between galleries but rather between a national gallery,
central government, a local authority and sponsors. On
perhaps a more modest scale the relocation of collections in
store is an example to be followed, and to suburb as well as
region, especially with the assistance of the Commission and

the Museums Security Adviser. It is hoped that the
Commission's advisory role to central government |is
vigorously pursued. If, for example, the government had been
persuaded to accept Giorgio de Chirico's painting _The

Uncertainty of the Poet in lieu of tax on the death of Sir

Roland Penrose, the Tate could have acquired the work for
nothing rather than paying over £1,000,000. Although we have
to acknowledge this would have deprived the commercial
sector of thé market of a major sale, other more modest
acquisitions would have been possible, purchased from artists
and dealers. As 1t was, a good part of that vyear's
acquisition budget for the Tate went to acquire the painting

by Giorgio de Chirico for the nation.
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If we stick with a fine art definition of art we might
perceive the Commission as a large bed for some unlikely
bedfellows. However, if we accept, as we must, that all are
in the same business of presenting artefacts (exhibitions)
the differences are less marked and the sleeping arrangements
more comfortable than a bed full of actors, singers,
musicians, writers and their accompanying resource-draining
venues and impressarios. Such, at present, are the
arrangements for the Art Department of the Arts Council and
the Fine Art Department of the British Council, small parts

of Mega-Quangos.

In Britain the spectrum of what might be legitimately called
art is represented by the previously described Quangos.
Their activities have been examined by a succession of
reports and conclusiocns noted can still be applied today. As
merely one example, the critical observation made by
Redcliffe~-Maud of '"centralism" and "lack of flexibility" of
the B.F.I. and "its failure to respond sufficiently to the
initiatives of others" and its "too rigid a view of what
needed to be encouraged and in what way" could equally apply
to all the full-blown Quangos. Ironically the B.F.I. has
done more to remedy the situation that the others. The sheer
weight of direct involvement has prevented flexibility and
response and a discussion of different ways. By virtue of
their national status, yet apparent freedom from central
government and their control on state subvention to others
their way has been a profound influence on the national
framework not least in deciding what is appropriate activity

for support. As we will now see their tacit definitions of
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art, design and craft have been largely adopted by the
regions, areas and localities throughout Britain,
particularly in England. The most damaging has been the
assumption that art, design and craft are separated
activities and that there is an essential difference between
applied and fine art. In practice their inability to avoid
over-lapping on each other's activities has not been
recognised as confirmation of their essential unity. The
possibilities of co-operation rather than competition being
rigorously avoided. Laudable general aims provided by their
respective charters appear to be cynically overlooked in
favour of the opportunity to select and promote stars for the
firmament of their own Art Worlds. Failing to be cautioned
by the failure of establishments of the past to recognise and
nurture innovative talent or our failing economy their
policies and strategies have evolved only as far as providing

"access" to their own unquestioned good taste.=*

*A Royal Charter for the Museums and Galleries Commission was
granted in 1987.
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The Regions and Areas

England, unlike Scotland, Wales and Northern Ireland, does
not have an Arts Council but rather twelve Regional Arts
Associations. These are, to quote from the House of Commons

Select Committee Report on the _Public and Private Funding of

the Arts - "the chosen regional instrument through which
the national commitment to the performing and cr=ative arts
is expressed". Like the Arts Council the R.A.A.s have a
broad commitment to all the arts not just that area of the
arts which is our concern. They dc not however, have a
perceptible commitment to design. The R.A.A.s receive the
majority of their funding from the Arts Council of Great
Britain (currently 79%) with more modest support from the
British Film Institute (4.5%), the Crafts Council (1.5%) and
by their constituent local authorities (13%) and no support
from the Design Council which has, as we have seen, some
regional centres of its own. Being obliged to leave aside
design for a moment and using figures provided by the Council
of Regional Arts Association we can understand the division
of financial resources:

"In 1981/82 the English Regional Arts Association made

6,500 grants totalling £8.5 million to individual
artists and organisations. The grants were divided as

follows
. £
Drama 1,840,000
Dance 490,000
Music 1,250,000
Literature 400,000
Visual Arts 1,290,000
General & Community Arts 2,670,000
Film 590,000
Crafts 220,000

(109)
Far from being a modest concern our visual arts, through
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simple addition, are seen to be the second largest; and if we
accept that general and community arts might include a
substantial element of visual arts we have to conclude that
the visual arts are the biggest concern of the R.A.A.s.
Recent policy developments and devolution strategies would
seem to have amplified this situation. Of course such a
perception does not figurs as a part of policy formulation or
statement because visual art, taking a lead from the Arts
Council, is identified as a particular branch of the fine
arts, the Art World. Being, therefore, a minority interest
(with a small budget in the Arts Council) the visual arts
are simply carried along by a general policy formulated by
those with other art form interests, expertise and concerns.
Policy based upon perceptions made from the point of view of
these interests and concerns are unlikely to have the best
interest of the visual arts at heart no matter how visual art

is defined.
]

The C.O0.R.A.A. pamphlet consulted for our financial breakdown
also provides a pottaed history. A history of the gradual
emergence of a network of twelve R.A.A.s not complete until
the formulation of South East Arts in 1973. The growth of
this network was dependent on local initiatives and even
today does not represent a comprehensive view of or strategy
for England although the formation of C.O0.R.A.A. does
provide a mechanism for such a co-ordination. Nonetheless as
C.0.R.A.A. itself points out a difficulty;

"For Regional Arts Associations a 'region® 1is best

defined pragmatically as an organisationally sensible
grouping of local authorities which may or may not have
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an overall sense of cultural identity. Such a
definition does not deny the existence of a strong
sense of place in most of the country, but it
acknowledges that such an identification is usually
with a town, city, or county. Even where there is a
strong sense of regional identity (the South West or
the North East) the edges blur." (110)

Even with C.0O.R.A.A. the twelve regions have been unable to

provide a coordinated policy and programme of development for

England in the way that the Arts Councils of the other home

countries are now doing.

The R.A.A.s like the Quangos at national level are concerned
with advising, promoting and funding those arts, artists and
organisations thought worthy by themselves and their
advisors. Not all the arts, artists and organisations in any
one region are thought worthy. There is for example little
recognition of amateur visual arts unless it receives some
acknowledgement through redefinition as General and Community
Arts nor are, what one might refer to as, indigenous
professional crafts in a region considered. It is, rather,
the artist-craftsperson and his/her wares which are given the
three part treatment of advice, .promotion‘ and funding (if

selected).

The familiar connoisseur role is, in practice, executed by an
officer advised by a panel and committees: they too know
"good art" when they see it. They operate with a department
structure not dissimilar to that of the Arts Council althouéh
the expansive term "visual arts" (probably invented for just
such a purpose) can embrace craft and frequently photography.

In the early days such specialisations would have been dealt
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with by an essentially fine art officer and panel, but
further subvention from the Crafts Council, B.F.I. and from
the Arts Council has led to the appointment of specialist
officers. Although as late as 1985 Northern Arts could boast
in its Jjobs details that it was the only Regional Arts
Association to have a full-time Crafts Officer. Film is in
this sense better represented with B.F.I. support, as indeed
to date 1is photography through devolution policy decisions
made by the Arts Council's Photography Officer and his
specialist advisers. Whatever the general policy objectives
of a Visual Art Department they will be hedged about by the
sheer weight of existing commitments to fund. Every R.A.A.
has its revenue clients and is engaged in a set pattern of
occasional funding responding to applications which it
receives from artists and organisations. Their policy is
made manifest through positive discrimination’in favour of
the artists and ocrganisations which fit. A typical example
of such a funding policy could be itemised as 1) funding
client galleries; 2) exhibition subsidy where applications
from galleries are considered for special projects; 3)
payment to artists: fees are paid where and when funds are
available, for one-artist and two-artist shows only in
approved galleries the fee for the artist being #100 and #50
respectively, in other words, reward for one and two artist
exhibitions only (even those unaware of the work of Pavlov
will be aware of the consequence of such conditioning); 4)
Residencies and Art in Public Places, now frequently linked,
are funded sometimes with additional A.C.G.B. support. Here
as with all else the R.A.A.s fund selected proposals.

Although, as when discussing A.C.G.B. initiatives in this
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area, it is not positive to denigrate the achievements of
individuals, it has to be acknowledged that these schemes are
highly selective, prejudiced and based upon the assumption
far from proven that artists are an alienated and
misunderstood community who are in the main separated from a
market or audience and they, like various communities of non-
artists, can be improved by intsraction one with the other.
Such inter-action being brought about by the intervention of
a third party professional and by the judicious use of
public money. Although there have been significant
achievements in encouraging Jjoint private corporate and
public patronage of individual artists, the sheer weight of
evidence presented to support these schemes demonstrates the
Art World provenance of the recipients. Art and Artists in
Public Places is currently a very fashionable form of state
patronage taken up with wvigour by the R.A.A.s but no one
seems to question whether this is the best way to,

"create and maintain opportunities for access to all
the arts for the population of a region" or

"to encourage the development of the arts and of

standards of practice in the arts at all levels in

a region".
Paradoxically those artists who are independently making a
living from commissions or who are working in a non-art
public domain to subsidise personal art activity are unable
to participate and are denied access, unless of course, they
wish to give up their income in order to be available for
public patronage and state endorsement. Schemes are also

available through the R.A.A.s for artist-craftspersons and

photographers. All these schemes are characterised by a
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vagueness of intent and expectation and the general absence
of a commissioning brief stating the patron or patron's
requirements of the artist. Timothy Hyman ccmmenting on his

own Artist in Residence at Lincoln is typical,

"The funding at Lincoln was complicated. The ar=
schcol provided a studio, the cathedral a flat, whils
Lincolnshirs and Humberside Arts (the R.A.A.) would pav
for pictures (and BP would later step in with a further
commission). Yet the basic £6,000 salary (paid by he
Art Schoocl, fad in by Lincolnshire and Humberside Arts,
was in resality the gift of the Arts Council. I was
slow to see the implications of all this; I never
entirely wcrked out which of these four cr five mastars
I was ultimately responsible to, and I think it tock me
the full year to piece together the varicus strategies
of which my residency became a focus. The prcblan
hinges, as I see it now, on whether the institutiocn
concerned is chiefly interested in the work cne
produces, or in one' s public role. I think this is
true of the majority of residences; in taking the job
on you are partly allowing yourself to Fecome an
instrument of publicity; and your wcrk and character
may or may not coincide with the role prespared for
you."(111)

The desire to "protect" the personal imagery of the artist
seems to be central to many negotiations. As Deanna
Petherbridge points out in an _Art Monthly article,

"Architects can be very specific in their expectations" while
artists, in contrast, expect freedom from overly specific

expectations. Deanna Petherbridge quotes Wendy Taylor the

sculptor on this subject,

"IT'm not a sub-contractor to the architect's crx
client's fantasies. When an architect is too explicit
in his ideas, I say - fine, let me give you the name cf
some factories. I'm not here to make other pecple's
dreams - I have my own vision".

Earlier in the same article a similar sentiment is expressed

by another artist, Tim Scott,
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"It is fundamental for a sculptor to have a strong idea
of what his work itself constitutes, otherwise he will
get bastardised by collaboration." (112)

Although this article was published in 1981 as a survey of
the then current sculptural commission, the attitudes persist
in the minds of artists and their mediators and "ﬁrotectors"
the arts administrators. In fact the very concept of arts
administrator as "a necessary enabler, someone who shoulders
the financial and 1legal complexities that are invariably
involved in bringing the arts to the public", put forward in

Art within Reach , seems based upon assumptions about the

capabilities of artists and the nature of art belied by the
social history of art and probably more appropriate to more

elaborate co-operative ventures like theatre.

It could be argued that if the R.A.A.s are genuinely
interested in the aims identified by C.O.R.A.A. then
selecting uncompromising art and artists from the Art World
through elaborate schemes of intervention by arts
administrators for temporary or long term placement of art or
artists 1in public (non-gallery) places, might generate
particular animosity rather than general good will. Rather
than encourage developments in the arts and standards of
practice in all levels in a region these schemes support a
minority through elaborate schemes of pre-selection of Art
World artists, not infrequently imported from outside a
region. If the R.A.A.s, 1like the Arts Council, are
interested in developing a market for art, other than the

dealer system, why do they continue with methods more
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appropriate to art dealing? If a commissions market is to be
encouraged and resurrected perhaps a broader marketing of the
idea of commissions with its implicit obligation of dialogue
and concessions from artists as well as patron is required.
The utilisation of artists is required. Achievement of the
general poclicy objectives of the R.A.A.s as applied to the
visual arts are inhibited by administrative proccedure
consequent of a very narrow definition of visual artists.
Paradoxically this narrow definition is blatantly revealed in
both Residencies and Art in Public Places schemes which seeks
a new market but seems to require a particular life style and

attitude to art.

The R.A.A.s have in the main abandoned direct exhibition
provision but they continue to be heavily involved in funding
others to put on exhibitions. Like the Arts Council, they
have their venue clients sometimes acquired (devolved) from
the Arts Council. These client galleries are largely funded
to show Art World art and Craft World craft. They are not
funded to show design, not even Design Council approved
Design. The Design Council has no funding or other
involvement with that vast network of galleries funded by the

R.A.A.

The career structure for the incumbent exhibitions organiser
for these venues, following a model established by the
Quangos involved and their major revenue clients (where
appropriate) requires the ambitious to establish a reputation
for themselves as a selector of art and artists and a maker

of exhibitions which are admired by their professional
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colleagues (if not by local communities). Such ambitions
frequently lock these professionals into a debilitating round
of successive exhibitions which can leave 1little time for
other roles which might be seen as implicit in publicly
funded institutions. Such self inflicted "punishment" leaves
little time for evolved policy or strategic development,
little time for cultivating a constituency; a regular and

loyal audience for art.

This is not to say that their product within their terms
cannot be excellent but it does create a system of priorities
which orientates the exhibition maker away from a general

audience.

The R.A.A.'s as institutions of the State are now satisfied

to exercise their direct connoisseurship in maintaining

regional collections and their own Index of Artists.
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Area Museum Councils

Just as the English R.A.A.s are linked to their funding body,
the London based Arts Council, so too are the English Area
Museum Councils linked to their socon-to-be Quango the Museums
and Galleries Commission. Again, separate provision is made
for Scotland and Wales with a Council for Museums and
Galleries in Scotland and a Ccuncil of Museums in Wales being
funded by the Scottish Education Departiment and the Welsh
Office respectively. The allocation of grants to the seven
English Area Museums Councils comes from the Office of Arts

and Libraries via the Museums and Galleries Commission.

The Area Museums Councils originated as a co-operative
grouping of those museums in which the local authorities had
the major financial interest. Gradually, stimulated by
various reports on the museum framework and the services area
councils might provide, they have taken on new roles which
encourage co-ordination between museums and liaison with
other bodies, such as Education Authorities, as well as being
a funnel for matching funding to the local authority museums
and galleries. Juxtaposing the two maps of Britain
opposite, one with the seven Area Councils (including
Scotland and Wales) and the other with the twelve R.A.A.s
(plus the Arts Councils of Scotland and Wales) we have a
graphic demcnstration of geographical correspondence but, to
date, there has been little co-operation between the R.A.A.s
and the Area Councils. Rather, since the inception of each,

there has been separate development; each with ‘their own
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venues for presenting artefacts many of which are works of
art. As with elsewhere in the system enjoinders to copyright

remain unheeded.

The relationship between the Area Museums Councils and the
Museums and Galleries Commission parallels that of the
Regional Arts Association and the Arts Council. In this,
their respective capacity to stimulate the Art Market is as
finite as their acquisition budgets; their infinite capacity
to stimulate the whole art market through co-ordinated

activity remains as unlikely as the convergence of parallel

lines. (113)

186



The Local Authorities

It is a popularly held belief that the local authorities are
disinterested in and do 1little for the Arts. Peter Dormer

writing in _Art Monthly expresses such a belief,

"the task of motivating local government to take action
on the arts always founders on the lack of interest in
the arts in our Town Halls". (114)

It must be surely such a belief which is behind, at least in

part _The Glory of the Garden and its challenges to <the

local authorities. Similarly Regional Arts Associations will
bemoan the lack of financial involvement of the 1local
authorities in their region and the global figure of 80%
funding from the Arts Council to the R.A.A.s (according to
The Glory of the Garden) would seem to Jjustify such a
complaint; as will the existence of a few local authorities
who on occasions opt out or who are not now embraced by the

R.A.A. map, for example, the whole shire of Buckingham.

Certainly the local authorities have no statutory duty to
act, as they have for other amenities, nor are they
specialists in arts subvention but they are, nonetheless,
heavily involved in the arts, particularly the visual arts.
Closer examination of 1local authority activity reveals a
complex pattern of involvement although as we will see, many
local authorities have a quite different attitude to art
often diametrically opposed to the Arts Council and the

R.A.A.s.

The recent controversy over the South Bank in London reveals

neatly such a difference in attitude and although a very
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particular example it does reflect local authority attitudes
elsewhere. An attitude which local authorities, elected and
rejected by constituents, are obliged to hold. Their view of
art must be more populist if they are to keep the goodwill of
the electorate and ultimately remain in power. An

"Independent Report" commissioned by the G.L.C. _Art on the

South BankX was primarily concerned "with visual art and
the Hayward Gallery in particular" but it promotes debate on
the South Bank arts complex both practically ang artistically
(according to an accompanying press release). (115) mqne hasty
reader of this independent document, in the context of
surrounding much-publicised controversy over the ownership of
the Hayward, may have concluded that the ills of the South
Bank were solely the responsibility of the Arts Council
whereas the much photographed architect-related squalor in
the report was more properly the concern of the 1landlord
rather than the tenant. The lack of facilities within the
Hayward and the lack of co-operation with other exhibition
programmes on the South Bank site are less easy to excuse;
although understandable given the Arts Council‘s self-imposed
priorities of providing ambitious quality exhibitions. As the
report pointed out, the Hayward was at that time run by a
senior Art Department officer with an advisory committee who
had responsibility for London exhibitions (at the Serpentine
and Hayward) and not for the proper management of a public
amenity. A summary of recommendations made by the authors,
although directed.at the South Bank and paying particular
attention to the Hayward, were equally applicable to the

other &enues (The National Theatre, The Queen Elizabeth Hall,
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The Royal Festival Hall and The National Film Theatre) and to
the then landlords the G.L.C.. Furthermore the South Bank
Report with its recommendation to widen the definition of
visual art, strengthen coordination, improve facilities and
nurture a consitituency, could be applied to the nation as a
whole as well as to this microcosm. Although extreme, with
actual geographical separation, the arts management
phenomenon of a senior management detached from the venue is
sadly far from rare with spectacular examples in other art
forms to divert attention, the wvisual arts should not be
complacent.* The broad responsive obligations of 1local
authorities can place them in destructive opposition to
gallery directors, or theatre directors for that matter, who
consider themselves first and foremost connoisseurs, and
whose self-appointed task it is to provide a programme based
on their apparently innate ability to select the best, as
they see it, rather than address issues of relevance and the
task of formulating a programme in response to a

constituency (see opposite).

*Until the creation of the South Bank Arts Centre the Hayward
Gallery did not have a resident director but was, instead,
directed from A.C.G.B. headquarters at 105 Piccadilly. The
Peter Hall’s Diaries: The Story of a Dramatic Battle (1983)
Edited by John Goodwin, London, Hamish Hamilton, reveal the
sundry and, some argued, conflicting interests of the one
time impresario director of the neighbouring National
Theatre.
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Colleges of Art and Design

Paradoxically, the local authorities in the visual arts, at
least financially, play a large part in preparing those
artists whec will beccme part of the selection pcol. As
Redcliff=-Maud cbserved in 1975,
" though there are still a fsw privatse art
academias, such as the Roval Academy Scheocols, almost
all art ecuca*ticn in ritain 1s now state art
educaticn®.
0f course what Redclifife-Maud was rzf=2rring to was the
establishment of higher art education but we could take his
statement quitas litarally. What art education takes place at
all levels, with the exception of privats educaticn, is the
responsibility of the local authorities, and thersfore of the

State. What Redcliffe-Maud has to say is worth quoting at

length:

"In 1959 there were 130 local authority art
establishments, but only 111 in 1970. Most of this
decline is due to the amalgamation of smaller units,
and in recent years the process has gone further
through the absorption of many art colleges in
polytechnics. During this period total student numbers
dropped from 120,000 to 100,000 but the reduction was
in part-time students only: full-time student numbers
went up (in line with the general population increase)
to about 30,000." (116)

With the dubious benefit of being Redcliffe-Maud s future we
can easily 'see the ccntinuation of this decline with
amalgamations, closures and reduction in teaching staff and
student intake. Ncnetheless, we arz2 still able to cbkbserve
what is a major aspect of state inveclvement in visual art. A
nation-wide system of training and employment of artists (the
"dual-career artists" of Brighton and Pearson's Repcrt). An

examination of the range and extent of the influence of such
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institutions can be found in the papers presented to the

symposium The Teaching cof Art: The Roots of Self-Deception

organised by the University College of Wales in conjunction
with the Welsh Arts Council in 1981. Defence or criticism of
the current system was stimulated by the following statement
by Dr Nicholas Pearson:
"Art Schocls are central and pcwerful institutions
within the world of Art. They exercise an influence
way beyond the mere training of future Artists. They
have come to exercise a dominating influence over what
is defined as Art, who is defined as an Artist, and
what the practice of Art is about. Yet in many way our
public’ Art Schools are very un-public, introverted,
self-referential organisations. They have tended to
bring about, sustain, reproduce and promote a highly
un-(anti-) public approach to Art and its practices,
and have, therefore, contributed centrally to the
decline and malaise of Contemporary Art as a
significant public affair." (117)
We may not fully agree with the conclusion of 'malaise’ but
we cannot but accept the analysis that Art Schools are
central and powerful institutions at 1least within the Art
World if not in all the worlds of the visual arts universe.
Conference papers demonstrate how Art School power and
influence is exercised, the style and content of courses and
the conception of art and artists inculcated. Although this
Conference was held in 1981 their conclusions still apply.
Their "dual career artists" are still the mainstay of the Art

World as the very convenient habit of publishing biographies

demonstrates.

Despite the continued erosion of the state education network
there is still a substantial state involvement represented by
the local authorities. The extent of this involvement can be

guaged from a recent discussion of the formation of The
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London Institute, an amalgamation of at least seven formerly
independent Colleges of Art and/or Design in the capital.
Anne Boston helps us grasp the national scale,
112,000 students on 30 sites in the capital which will
spend over 10% of the nation’s allocation for art and
design" - a budget of £30 million™. (113)
I7 we multiply by ten we can estimate the local authorities

srend £3CC million cn Art and Design educaticn. <Consulting

*he current directory Ifor the Council for National Academic

rt

Awards (the validating Quangec) we discover the range o
ccurses and including fine art, craft and design. When we
look at Fine Art, we discover the uniformity of approach to

ng the subject. Courses are characterised in the

'J.

teach
follcwing way:
"\ Fine Art course may be based on the traditicnal
activities of painting, sculpture, drawing and
printmaking, or it may encourage the student to use
other media or combinations of media. 1In either case,
a ccurse in this area is likely toc be relatively open-
ended, taking its direction from the creative
development c¢f the individual student. All courses
contain elements of critical and theoretical studies,
including the history of art and design. See also
courses 1in the Art and Design: Multidisciplinary
section.™ (119)
These are not post-graduats cocurses where such an approach
might be appropriate but undergraduate courses. Such a
student centred approach is common to all art and design
courses at whatasver level and not just fine art. The central
notiocn of the self expressive artist is strongly in evidence
throughout the range of the courses and has an influence on
both craft and design students; as a visit to any graduation
degree show in the land will demonstrate. The examination

convention requires students to exhibit evidence of their

three years’ work, evidence of their unique artistic
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identity, for assessment. The resulting exhibitions require
some expertise to distinguish between clearly interrlated
disciplines. These exhibitions are temporary and essentially
visual affairs but documentation can remain to confirm, even
at post-graduate level. The annual degree show at the Royal
College of Art (funded by the UGC unlike most colleges of art
and design) and recorded in a limited edition catalogue
demonstrated such a continuum. Of the thirty or so art and
design disciplines represented in 1985 all can be seen to
bear the mark of fine art and many being, frankly,
indistinguishable from fine art. It is a sad irony that art
and design institutions under threat from central government
higher education cuts (establishing what local authorities
can spend) have sought to survive such economic pressure by
jeopardising or in some cases sacrificing fine art.
Ravensbourne College of Art and Design, for example, is now

the Ravensbourne College of Communication and Design.

The National Adivsory Body for Public Sector Higher
Education (appropriately acronymmed N.A.B.) which advises
government on how to spend the funds it is willing to make
available to Local Authorities has advised drastic cuts in
Fine Art provision. Advice which is based upon mistaking the
nature of fine art for how it is now taught and understocd
and assuming, wrongly, that the contemporary romantic notion
of artist (a debased Romanticism), so central, and not just
to fine art, 1is the absolute condition of both art and
artist. Fine Art educators, particularly have done little to
disabuse their colleagues although what could have been done

to balance the ascendancy of Design apparently vigorously
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opposed to Art it is difficult to suggest; although an
awareness of the social history of art might have provided
some clues to those interested in looking. Such agility of
mind seems to have been beyond the scope even of the well-
meaning. It is a sad irony of the recent history of art
education that those who accepted the challenge of the
findings of Redcliffe-Maud;
"Few of the art courses make any serious attempt to
prepare students for life as an artist. Some cf the
most serious problems facing artists when they
emergefrom training are these: how to find and pay for
studio space and meet the cost of materials
andequipment; how to publicise their work and interest
galleries in it; understanding how commercial galleries
operate and what arrangement should be sought between
artist and gallery; how to find part-time teaching
work; the position of a self-employed person for income
tax and national insurance purposes. Few artists are
taught at college about the patronage structure on
which many of them rely for help or about rights to
public assistance.™ (120)
have so happily accepted an orthodoxy which Redcliffe-Maud
unquestioningly presents. One might seriously ask which
other undergraduate course provides such professionalisation
as part of a curriculum and what sort of profession 1s it
which expects immediate investment in workshop, materials,
equipment and publicity as well as a comprehensive knowlege
of a very particular commercial system while considering the
dcle in the absence of part-time teaching. The genuinely
complementary study cof art history seen as a social history
might well provide viable alternatives and even those which
would allow for personal individualistic work as an aspect of
a working life employing knowledge'and skills aéquired as a

student artist. Of course the orthodoxy, especially the

orthodoxy of a dual career as artist and art school teacher
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remains sound advice if the artist wishes to benefit from
state patronage as presently constituted and which can be
seen to draw on this community of so-called professional
artists. At present there is no better way to benefit from
state patronage than to be uncompromisingly on the dole or an
art school teacher. Furthermore, income from a dealer system
is unlikely if the artist can be seen to be applying their
art elsewhere. Such an alternative dual career would do
nothing for the artist's reputation in the Art World with its

Art Market for the few.
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Local Authority Museums and Galleries

The Eleventh Report of the Museums and Galleries Commission

published in 1984 noted a proliferation of new private
museums "at a time of extreme financial stringency" as well
as the development of some existing 1local authority

museums. (12 1)

In the local authority sector it 1listed the
remarkable achievements of Stoke-on-Trent City Museum and Art
Gallery, Leeds City Art Gallery and Birmingham Museums and
ends with the spectacular achievement of Glasgow City
Council, substantially aided by the Scottish Office, to open
a brand-new building, costing over £20 million in 1983, to
house the Burrell Collection. The Burrell Collection is a
wonderfully diverse collection of fine and applied art
collected by Sir William Burrell using his own money derived
from a successful family shipping business based in Glasgow.
Sir William, distinguished only by the scale of his
achievement, is a typical example of a wealthy private
connoisseur collector turned public benefactor. The City of
Glasgow, like many other British cities, is now the custodian
of a valuable collection of art and design. For these local
authorities, in respect of the visual arts, their first civic
obligation is to preserve property owned by the people of
their city or district. Responsible authorities see their
next obligatién as to show people the property they jointly
own and much lower down the 1list there may be a modest
ocbligation to add to these collections. The temporary
exhibition of contemporary art may not be considered, in this
context, important or even necessary. Although general aims

might appear similar, especially with modified 1legislation
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(the Local Government Act 1972 implemented 1974) which gave
local authorities the freedom to raise monies "to develop
and improve the knowledge, understanding and practice of the
arts" (a phrase borrowed from the Arts Council’s Charter),
priorities can be quite different. Both the Arts Council and
the Crafts Council now see it as important to stimulate the
municipal sector in the provision of temporary exhibitions of
contemporary art or craft but such temporary provision
strategically important for Quangos may be far less so for
the 1local authorities with the previously described
cbligations. Taking a couple of rooms in a municipal
gallery, built and designed to house a municipal collection,
for temporary exhibitions of contemporary art and craft work,
with their white space requirements, may well mean putting
some of the permanent collection in store and creating an
environment alien to the rest of the building. Nonetheless,
but usually without ambitious extensions or budgets, many
municipal galleries have keepers or curators with a specific
or adopted responsibility for temporary exhibitions. A

Directory of Exhibition Spaces intended to be "of

particular value to artists, craftspeople, photographers and
performance artists", lists some 2,000 venues throughout
Great Britain that hold regular temporary exhibitions,
including museums, galleries and exhibition spaces in
colleges, 1libraries, schools, studios and workshops.(lzz)
Leafing through this invaluable guide we discover the extent
of local authority involvement (alongside Quangos and
R.A.A.s). Practically every city and town in the country has

am exhibition space. The distribution of Local Authority

colléction based venues reflect +the distribution of
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nineteenth century industrialisation and commerce. These
industries made the money which allowed private connoisseurs
to collect and ultimately bequeath to their fellow citizens,
sometimes in necessary recompense, but also frequently
intended to improve the citizenry. As Pearson points cut in

The State and the Visual Arts such collections were used

both at national and 1local 1level as means by which the
citizenry could be educated and morally uplifted. His
quotation from William Ewart, chairman of the 1835-6 Select
Committte on Art and Manufactures, speaking in a 1839
parliamentary debate 1is here appropriate and further
revealing:
"The public libraries, the public galleries of art and
science and other public institutions for promoting
knowledge should be thrown open for the purpose of
inducing men merely by the use of their outward senses
to refine their habits and elevate their minds." (123)
The nineteenth century notion that art can improve people and
environments, is still widely held although the nineteenth

century attempt to establish a 1link between Art and

Manufacturers is now almost forgotten.

Now, as then, local authorities are involved in the funding
and management of libraries and education. Not only do
libraries stoék books and magazines on art and design, but a
growing number have exhibition spaces ranging from the
purpose built to the modest improvisation. Local
authorities' statutory obligation to provide education
embraces art and design at all levels, not least facilities

for adult education where amateur artists learn and enjoy art
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and professional artists are simply employed, without the aid

of arts administrators, to teach.

Local Authorities also fund, or more usually co-fund, Arts
Centres and Community Arts Projects as well as the venues

specialising in temporary exhibitions previously mentioned.

A glance at an arts jobs page in a national newspaper reveals
that the Local Authorities are the main state employers of
artists and arts administrators, not the Art and Design
Quangos or even the R.A.A.s or their revenue client venues.
The nomenclature may be confusing - Arts and Recreation, Arts
and Leisurs, Arts and Libraries, and even Arts Councils and
Arts Associations with their Officers but the involvement is
self-evident. What is different is the range of involvement
and the motivation for it. The definition of Art is
different. A local authority is politically obliged to
integrate Arts with Libraries and Recreation and is,
therefore, less motivated to consider the selection of
professional excellence as their primary concern. (124) nmnisg
different set of priorities can put them at odds with
Quangos interested in leading with professional excellence
rather than identifying ways in which art can be used. This
points to the danger of "challenges" in the visual arts which
may be wholly appropriate in other art forms and to some

authorities. The example, cited in _The Glory of the

Garden , of Stratford upon Avon where the local authority
benefits substantially from the Arts Council’s funding of the
Royal Shakespeare Company without contributing itself may

prove-a case, but not for the Visual Arts. There is a danger
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that a quango department like the Art Department obliged to
be lead by experience in other art forms might develop
strategy more appropriate to other art forms less well

represented by lccal authorities.

Nonetheless, the Lccal Authorities are frequently willing to
accept an orthcdox model for subvention in the visual arts
which reflects the Nationals and the Quangos. An orthodoxy
which accepts the aspiring romantic genius as artist and even
the lowliest arts administrator as an aspiring Lord Clark.
Many local authorities, 1like their nineteenth century
predecessors, think Art and Artists can work miracles
transforming areas and communities in need of a great deal

more than art.

Local Autheority collections supplemented by the V & A and
other funds can provide the pleasure of dispensing patronage
and participating in the dealer market for the occasional

local authority employee; a connoisseur on the rates.

200



The Alternative Tradition in the Public Sector

The surprising orthodoxy, more appropriate perhaps to the

nineteenth century, provided by the State is challenged from

time to time. These challenges are of two sorts,
administrative and philosophical and come from within and
without the network. The administrative challenges come

from within and are advocated by arts bureaucrats and
politicians who are acknowledged and eventually heeded,
perhaps because they are articulate in the language of
administration. The process of devolution of resources
although painfully slow, now seems 1inexorable and
accelerating especially since the economic and social
arguments are demonstrable to all political parties. The
arts are playing their part 1in reviving regions such as
Merseyside, Tyneside and others. A proper regional share is
a political arguement hard to resist; latterly!
Philosophical challenges which question very definitions may
be acknowleged but also neutralised and overlooked simply by
the common administrative expedience of placing the challenge
outside usual terms of ;eference. An Alternative Tradition
confirms and reinforces an orthodoxy. The challenge of such
alternatives in the visual arts is further reduced by the
willingness of certain individual exponents to be subsumed
into the existing orthodox system even though they initially
adopted a strident oppositional stance. The invitation to
become a connoisseur at the service of the State, with the
power it provides, is hard to resist. Potential challenges

which do not present themselves as Alternatives are simply
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ignored. The potentially devastéting challenge to the
orthodoxy of artists who simply get on with making a living
remains unacknowledged as does the ability of artists working
in new media to utilize their media for self expressive art
as well as applied art. The arguments that certain new media
and genre are intrinsically inferior is to be heard in both
radical and conservative camps and is frequently linked to
the supposed magical improving properties of these

traditional media.

Despite reservations about the ability of these challenges to
change a dominating 6rthodoxy an examination of a few cases
in more detail will reveal their, far from exhausted,

potential.
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Community and Art

Black Arts in Britain is the 1latest in a 1long line cf
attempts to re-establish or find a link between a community

and art. In his recently published The 5truggls for the

Black Arts in Britain Xwesi Owusu char:s the prograss c a

movement which seeks to sustain the

"inseparapls link ketween arts and peliitics and tetween
Black Arts and the 3lack Ccmmuniity which nurtures and
sustains them”. (125)
Although much mors than an account c¢f the State’s inability
to respond; Owusu’s book does highlight the debilitating

process of naming and marginalising. In an interview in

Artists Newsletier with Anne Wheeler akout his beck and

issues raised by it Owusu restatass one of the main problems

for Black Art,

"For about 10 years we have had the Ethnic Art industry
dominating what you might call Black creativity.
Ethnic Arts set out to try and get a better deal from
the State for Black artists but it made a mistake in
its diagnosis of the problem. The problem isn’t that
British institutions are ignoring Black art, but that
they are refusing to accept and celebrate the immense
contribution Black artists and Black culture have made
to the prominent British culture. Ethnic Arts still
just means steelbands and chapatis to a lot of people.
Or it’s meant that ‘unfortunate‘ Black artists were
taken to <classrooms and other places to parade
themselves as exotica." (126)

A need to counter such a resductionism was also part of the
motivation behind the Black Art Gallery, in Islington,
London, cpened in 1933.

"It (the Black Art Gallery) came about as a response

to the scarcity of space and lack of opportunities for
Black artists to exhibit their work."

The author/s continue,
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"Some artists had tried to get their work exhibited in
established commercial art galleries - which are
dominated by white, private enterprise. Owners of
these establishments argue that they can only handle
work that is commercially viable, and that the work
produced by Black artists does not fall into this
category. When they do display any interest it is only
in the stereotypical images of what they expect and
believe Black art to be ..iiiiiiiiiereeacannnnns " o(127)

Individual exhibitions and the programme at the Black Art
Gallery of the last thrse years, can be placed in telling
contrast to the Hayward Annuals to date. Rather than
eschewing "raticnale or plan™ the rationale of the Black Art
Gallery, is evident in its programme and exhibitions. The

exhibitions address issues relevant to the Black community

(artists or not). The inaugural exhibition _Heart in Exile
is typical; an exhibition of painting, drawing, sculpture,
crafts and graphics where the artificial distinction
between media, professional and amateur was not imposed and
where a comprehensible theme was used. It is evident that
this approach doces not diminish orthodox quality, as the
movement of a number of included artists into the so called

mainstream demonstrates.

Apparently pre-dating the "Ethnic Arts industry" (quoting
Owusu) the Community Arts industry has developed as a rather
self-consciously radical alternative (although still seeking
state subsidy). The community art and artists are
theoretically placed directly at the services of indentified
communities but because such art and artists declare such a
service as a priority its detractors have criticised its
apparent willingness to abandon orthodox standards. The fact

that many early exponents were ill-equipped technically and
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socially to deal with a "new" situation has provided some
weight to these negative arguments especially when detractors
continue to use the same o0ld visual art examples of peeling
murals.” The impossibly high expectations of any art or
artist in a context of urban decay and deprivation (the usual
community location) has likewise diminished its achievement.
A work of art can never compensate for a lack of services and
facilities. Nonetheless, the idea of art as a sort of
service industry rather than a vehicle for individual and
individualistic self expression or as a process valuable in
its own right as a socially cohesive force demonstrates the
usual though frequently forgotten functional nature of art.
It is historically only recently that the unique product of
the unique individualistic individual (with genius potential)
has become an item of trade and therefore necessarily
detached from a context of creation. The dealer "sells on"
portable art whereas community art remains in and for a
community. Community Arts continues to remind us of this
fact although separated now from Fine Art for the convenience
of state funding by the Arts Council and the Regional Arts
Associations. The application of art skills is likewise seen
as separate or marginal as are the possibilities of the

integration or unity of all art forms desribed in Owusu's

book as "orature®”.

There is perhaps now a tendency to under-value the outpouring

of apparently radical cultural activity that took place in

* See Sue Braden (1978) Artists and People London, Routledge
& Kegan Paul.
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the late 1960’s because we have come to suspect the social
conditions and values on which it was based but it too was an
"orature™ (a fusion of arts, community and politics) of a

kind. As Owen Kelly in his book, ._Community, Art and the

state , tells us it is from this that the Community Arts
movement came. He also describes proto-Arts Centres, Arts
Labs, as one of the three strands from which Community Arts
was woven. The second he 1identifies as "the movement by
groups of fine artists out of galleries and into the street"
and the third was "the emergence of a new kind of political
activist who believed that creativity was an essential tool

in any kind of radical struggle" and not the perogative of

the studio artist. (128)
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Arts Centre

In 1984 the National Association of Art Centres conducted a

survey of

"over 290 art centres and similar organisations which
provide public access to a number of art forms and
whose programmes usually offer both professional and
participatory elements".
The premise of this survey would seem to be a reasocnable
definition of an arts centre. According to statistics
provided by the National Association there are some 302 arts
centres in England, Scotland and Wales and 87% of these have
exhibition programmes whilst 65% screen films. The majority
therefore are concerned with the visual arts presented in the

form of exhibitions. The survey provides a breakdown of

exhibition types for the year 1983/84.

Exhibitions

Type
Fine Art 55.7%
Photography 17.8%
Crafts 15.4%
Video installation 2.0%
Other 9.1%

Source
Centre originated 35.2%
Artist arranged 24.3%
Amateur 17.1%
Touring (general) 14.9%
Touring (Arts Council) 3.8%
Other 4.7%

Although admittedly for one year only these statistics reveal
a broadly defined exhibition programme although omitting, it
would seem, design exhibitions but including exhibitions by

amateur artists, and, suprisingly, only 3.8% of the
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exhibitions came from hiring in Arts Council touring
exhibitions; further evidence against a pressing need for the

A.C.G.B. product.(lzg)

A look at the history and development of arts centres (34 in
1967 and 302 in 1984 according to Association figures)
reveals two types for the purpose of description if not
convenient separation. One with a policy and programme
broadly in tune with the Community Arts approach seeing the
centre as a community facility and the other which accepts an
orthodox definition of art (Craft World, Art World, Design
World) and seeks to provide an excellent programme, as the
incumbent exhibition organiser sees it, in the context of a
building providing or involved in the other arts. In the
latter case the location and community use are unimportant,
in the former essential. Of course these centres, like any
other institution, are made up of people with different ideas
of what is appropriate and it is not unknown to discover a
particular art form programme demonstrating a quite different
set of priorities to the rest of an institution or, more
spectacularly, a funding authority or authorities with a
different perception of what is needed for the management and
programming of a centre. Such situations can 1lead to
conflict between art form and centre or centre and 1local
authority. In extremis, the nomination of one member of
staff for a prestigious prize for service to art, and for
others, like senior management in the same centre, the
"opportunity" to develop an arts administration career
elsewhere. Milena Kalinovska, Exhibition Organiser at

Riverside Studios (ar Art Centre in Hammersmith, London), was
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short-listed for the Turner Prize at the Tate Gallery in
1985, according to Tate publicity in recognition of her
series of exhibitions devoted to work by young artists. 1In
that same year the Art Centre's Artistic Director, David
Gothard was required to 1leave his post. In self-
justification Gothard declared, in the Observer of 10 March
1385, "We haven't compromised; we've gone for the best and
shown it can work". 1In the same article the Chairman cf the
Board of Riverside Studios explained, "The problem, of
course, 1is money - and vaulting ambition.™ Despite such
difficulties many art centres attempt to consider a broad
definition of visual art and acknowledge the educative
potential of exhibition programmes although, given the
context, a surprising number do not. The orthodoxy of the
incumbent organiser as the sole or primary author of a
programme can remain; as all those who attempt to promote
ready-made exhibition packages will discover. As an example,
an exhibition proposal sent to Ms Kalinovska by this author

for a showing of young artists' work at Riverside in 1985 was
returned by an assistant explaining "although we 1like the

work we do not respond to exhibitions proposals from

artists."
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Local Authorities Venues

We have already examined a difference in attitude and
objectives in the Local Authorities funding and providing of
arzt. We can alsc see in variocus lccal authority funded
venues different attitudes to their own nature and function.
The following twe examples will serve to indicate a ressidla

lternative. In the pre=face to the exhibition catal:zgue

fu

Rocks and Flash: an argqument for British Drawing , selactad

uller, Lynda Morris, Curatecr of the Norwich Schccl

hy

b etar

<
d

of Art Gallery, discusses the role of the curator in a public
gallery (the Gallery at Norwich Schocl of Art and/or its
exhibition, 1is funded by the Arts Council, Eastern Arcs
Asscciation, Norwich School of Art and, for this exhibition,
Norfolk and Norwich Triennial Festival):

"One of the major influences on the kind of axt
provided 1in recent years has been the one-man

exhibition. This 1is a form adopted by the Public
Sector from the Private Sector, but it 1is deeply
destructive to the production of good art. The

ccmmercial gallery needs annual one-man exhibitions to
draw attention to their chosen stable of artists and to
establish their star status. Artists able to take the
intolerable pressure of annual one-man shows end up
producing endless variations on a fashionable, saleable
theme. There should be no need for Public Galleries to
work as part of the commercial star system. They have
the privilege of public funds to provide a humane
context which takes account of the ten or more years an
artist may need, after leaving college, to slowly
devlop a visual language able to express the human
condition experienced by their contemporaries. The
duty of a Public Gallery is to create the conditiocns
for artists which enable and encourage them to produce
their best possible work and to show that to the
public. Mixed exhibitions are therefore the logical
form of exhibitions in the public sector. The curator
should not aspire to the role of kingmaker but to that
of carstaker or housekeeper.'" (130)

Perhaps it is because Lynda Morris works amongst a community

of artists at Norwich School of Art that she presents her
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alternative for a public gallery as one of nurturing artists.
With a commitment to a welfare state model of public
patronage described elsewhere in her preface a commitment to
an audience might be seen as a priority. Nonetheless, Lynda
Mcrris' statement is a radical challenge to an orthodoxy
insisting as she does on group and mixed exhibitions and
resisting the model so universally adopted in the public
sector of imitating the private sector of dealers and their
"role of kingmaker". For many others this 1is still an
attractive and powerful orthodoxy encouraged by peer group
prressure and regquired for professicnal advancement of the
exhibition organiser. Accountability to lay, as opposed to
expert, funding bodies can encourage reconsideration of the

orthodoxy in other ways.

When appointed to the service of a local authority as Keeper
of the Mappin Art Gallery, Michael Tooby attempted to
describe the factors which would shape the gallery's policy
and therefore his job. This very act is itself a radical
challenge to an orthodoxy which encourages the process of
selecting exhibitions in a carefully maintained aesthetic

vacuum.

"A publicly-funded municipal gallery such as the Mappin
Art Gallery has a number of background factors in
shaping its policy; its history:; its funding; its
future plans; the plans of the local authority in which
it operates."(131)
The exercise identified by Tooby central to any job of
public service 1is frequently avoided in the Public Sector
visual arts in favour of an autocratic and individualistic

selection process devoid of the context which might derive
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from examining factors like those outlined by Tooby.

Although apparent restrictions, these factors can provide a
stimulus to the creativity of the exhibition organiser or, to
borrow Goldstein’s term, applied by him to advertising art,
they can encourage a "synergy" out of the obligation to
consider context. They can also provide a synergy for
artists 1f carefully managed by the arts administrators
(exhibition organiser). Intimations of such possibilities
are to found but fraquently, on closer examination, examples
prove to be inhibited by an institutionalised addiction to
the power behind the throne. The absolute authority of the

selector of "kings". A power exercised discreetly beyond

public scrutiny.

Open Competitions, as an example, have become a feature of
the network of state subvention in the visual arts but
dispite their public context they are far from open in the
sense of available or accessible to all or publicly
accountable. Instead they are advertised in the art press
and invite submission from ‘professional artists‘. Once
through this very efficient (self) selection process the
would be exhibitor encounters very few overt restrictions
apart from the medium and size of the work in question, the
size of the handling fee and occasionally the need to be
located in the designated gecographical catchment area. From
a sometimes massive response a small selection panel will
select a miscellany of works for subsequent exhibitions.
Usually these exhibitions have no title other than the name

of the venue or sponsor, eg _The John Moores Liverpool
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Exhibition or The Whitechapel Open_ or _The Midland View: or

The Tolly Cobbold/Eastern Arts Exhibition . As presently

constituted, it is unlikely they could be called anything
else except, perhaps, the names of the selectors involved.
Selection panels are usually made up of a representative of
the commercial sponsor, if appropriate; a representative of
the initiating venue and invited guest selectors drawn frem
the Art Wworld. These are invariably arts administrators,
critics or artists, the latter not infrequently previous
prize winners. A tracking device fitted to these individuals
would reveal for some an apparently endless round of
selection. Selecticn for their own venue, for a competition,
for a collection, for a commission, for a residency or
whatever other scheme is devised. The resulting exhibitions
are therefore simply show cases displaying the choice of the
selectors. In a sense these exhibitions are the Hayward
Annual Orthodoxy elsewhere. As a typical example with
typical selection procedure, the Whitechapel Open, 1986,
instructions to artists reads: ‘

"Selection: the exhibition will consist of works
selected from the open submission but the selectors
will also invite a small number of artists to show work
(arising from the gallery‘s education programme during

the year)."

This document goes on to protect the selectors and the

gallery staff,

"neither the selection nor the placing of the works in
the gallery is open to gquestion". (132)

Such a firmly stated refusal to engage in a dialogue with an
art making community can only be understood by closer

examination of its context. Artists have been invited to
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present "their own work" of which they are proud (rightly or
wrongly) to a jury who do not reveal their criteria but who
are proud (rightly or wrongly) of their ability to select
work which they think worthy for presentation or promotion.
Egos are at stake here made fragile by the context of
artistic freedom in which they operate; freedom as much for
the selectcr as the artist. Exhibitions which result frem
this uninhibited process invite informed and misinformed
speculation in the national and art press as well as amongst

artists. _The Whitechapel Open 1is seen by the Art World

and its critics as a platform for "the largest concentration
of artists in Europe" and is, therefore, castigated for
including amateur and child art. An action that might be
seen by others as necessary, a breaking down of the
artificial barrier between amateur and professional. The
early ‘80s growth in competitions as a vehicle for
presenting art seems to have slowed perhaps because
organisers find themselves in a situation in which whatever
they do 1is wrong, for some artists (only those rejected),
critics and other arts administrators. The eventual outcome
is a refusal by administrators to discuss such a painful

experience further and a lack of enthusiasm for competitions.

The movement of selectors from one exhibition or some other
competitive scheme to another encourages enervating
speculation in the art making community particularly about
who 1is favoured, by whom and why. Professional artists
(those that take a professional approach to advancement)
quickly learn that a handful of ubiquitous individuals have

inordinate power to enhance and presumably if they so wished,
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inhibit careers in the Art World (the same can be said of the

Craft World and Design World).

The advocacy exercised by public employees (temporary or
permanent) is powerful precisely because it is discreet and
dispensed by someone without an apparent profit motive which
might cast doubt on the activities cf others, such as
dealers, operating in the same capacity. The advocacy by
Lord Clark of Henry Mocre, Graham Sutherland and others is
well documented in their respective biographies and in some
detail in Walter Hussey'‘s autobiographical account of his own
career as "the last great patron of art in the Church of
England". As well as providing this dust Jacket
characterisation of Hussey, Lord Clark also provided, for
Hussey, his judgement of Moore and Sutherland and the
facilities of the National Gallery for negotiations over
Henry Moore's Madonna and Child and Graham Sutherland‘s

Crucifixion for Saint Matthew’s church, Northampton. (133)

Although we have to acknowledge the special circumstances,
this was war time Britain, we cannot now deny the existence
of such personal patronage today (the discreet promotion of
individuals by an employee of the State); unless of course we
believe 1in profound changes in human temperament and
behaviour. Although few would admit it these competitions
can be competition for this sort of longer term personal
patronage as well as a place in a temporary exhibition.
Personal patronage which, in the fullness of time, might lead
to nomination for the new but now most prestigeous

competitive patronage from the Patrons of New Art, with their
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Turner Prize, at the Tate Gallery.

Competitions with specific briefs to the broad community of
artists are spurned and sometimes disparaged by the
professional artists and arts administrators of the Art World
perhaps because to demonstrate an ability to portray or

illustrate _A Spirit of lLondon_ (as in the recently deceased

G.L.C.’s sponsorad competition)* might be overly specific for
future promotion out of the context of the exhibition and
breaks with the tacit conventieon of avoiding subject matter
which might restrict everyone’s artistic freedom. The
provision of published guidelines for selectors as well as
artists might just inhibit patronage and creativity although

it might also provide a "synergy" if properly handled.

The combination of public and private monies has led to a
remarkable growth in the late 70’s and early 80‘’s of this
area but even with brand new and apparently different
competitions old attitudes die hard as the recent _Tradition

and Innovation in Printmaking Today demonstrates. While

presenting "a unique opportunity for artist printmakers aged
40 or under to be rebresented in a new collection of
contemporary prints" by asking them to submit work under the
themes "Work and Leisure in Society and Innovation" the
selectors preserved for themselves the right to select
"prints which are not connected with either themer. (134) 1t

would seem the organisers here do not wish the artists to

take the themes seriously and they seriously want to preserve

* Now (in 1988) resurrected as the South Bank Picture Show
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the right to select whatever they like. 1In sharp contrast to

this approach, but equally impressive as an example of public

and private sponsorship, is the _John Player Portrait Award
organised annually by the National Portrait Gallery in
association with John Player. As the rules to this
competition rightly claim, this project "has become a highly
successful annual event aimed at encouraging young artists to
specialise in portraitura".(lzs) It is also highly successful
at achieving the broad aims of the State for art and design
as articulated in the variocus charter statements (best
characterised by the Arts Council’s and borrowed by the local
authorities "to develop and improve knowledge, understanding
and practice of the arts"). It achieves these aims by
generating public interest in contemporary portraiture and
importantly highlights the continuaticon of a tradition of
portraiture by relating contemporary practice to the past.
It also commissions and rewards artists and contributes to a
national resource in a patently rational way. The reasoning
and rules appropriate to an admixture of public and private
sponsorship, are here unequivocal for everyone involved.
The selectors know théy are selecting portraits and the
audience know they will see portraits when they visit the
resulting exhibition. Their respective notions of what is
good or bad in  painting have a clearly defined context within
which to operate. As with advertising some may dislike the
co-patron but few can dispute the value of the patronage and
not only for artists but for the audience too. Such. a
straightforward commission to the broad community of artists
avoids by 1its very straightforwardness accusation of

partiality (sexism, racism, art worldism) which have been
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levelled at other competitions and schemes which require all
to operate in a vacuum of unrestricted personal choice. The

artists to submit what they like and the selectors to choose

what they 1like.

Sadly in common with many other schemes an accusation of
ageism is mcre difficult to deny. Cn the evidence of rules
and regulations there is a widespread view that only vyoung
artists need to be encouraged in this way. For artists the
same age or older than the Arts Council, life might begin at
forty, but for many in schemes using public money opportunity
ends. The State just 1like the Art Market, and other markets
in a market economy seems to require new lines. When line
and manufacturer are one and the same we have ageism, an
arbitary turnover of artists as well as art. Much of the
membership of the Royal Society of Portrait Painters are
excluded from such a competition by virtue of their age and

professional commitment to art making in a now marginalised

genre.

218



Festivals

Many towns, cities and regions have cultural festivals in
which the visual arts take a part and which might provide the
opportunity for the professional employment of artists. The
previously cited exhibiition at Norwich School of Art is an
example of how a curater can secure additional funding for
her programme. In a miscellany of arts and other events
taking place in a locality during a festival a gallery will
be presenting an exhibition. 1Its relationship to the rest of
the events 1is usually but not always simply one of
coincidence and convenience. As a rule, the Festival does
not impinge on the nature or content of the exhibition.
Events may be taking place in the streets and parks and other
arts venues, some approaching Owusu's orature, but the visual
arts are as a rule not involved just as the poetry reading in

the library, say, is similarly not involved. They are, in a

sense, fringe events.

In 1984 Merseyside Development Corporation initiated an
International Garden Festival which utilized the visual arts
as a central rather than a fringe event. A new park was
created and as the preface to festival sculpture declared
this was "ah opportunity to take up the tradition
"widespread much earlier this century, of commissioning
artists to produce sculpture for a specific site 1like a
park". This project can be distinguished from other attempts
to place art in public places since the public place itself
was being built to accomcdate sculpture as the scupture was

being commissioned. The task of "selecting sixty pieces of
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sculpture within 125 acres of new landscape", is indeed, "an
exciting privilege"™ as the selector Sue Grayson

acknowledges. (136)

Her _Foreword to Festival Sculpturs reveals the process of

selection. A process which relies heavily on Ms Grayson's
personal Jjudgement derived from her experience as an arts
administrator in the public sector and particularly her
experience as an Arts Council officer responsible for
exhibitions at the Serpentine Gallery. As a simple process
of cross referencing participants in _Festival Sculpture

with previous Hayward and Serpentine exhibitions, the Arts
Council Collection, the conveniently provided biographies and
photographs of artists work in previous situations in the
catalogue of the exhibition. Such habits of documentation
reveal the selector’s almost exclusive reliance on the
British Art World, to the exclusion of other sculptors more
used to working to commission, like membership of the Royal
Society of British Sculptors. Ms Grayson’s "proudest clainm,

that -Festival Sculpture includes work from every

generation, every degree of family and many parts of the
country" does not refute the contrary claim that this
presentation of sculpture is profoundly partial. The project
depends upon Sue Grayson selecting sculptors she has
encountered. The only genuinely open part of this festival

"finally" thanked by Sue Grayson, is the _Art for the Garden

competition launched through the Sunday Times and displayed
through the support of the Abbey National Building Society.

The foreword continues,
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"An appeal for good design to match Britain's love for
gardens was made a year ago by Sir Roy Strong, Director
of the Victoria and Albert".

It probably appears churlish to reveal the reverse side of
what was undoubtedly a very successful venture but it is done
not to undermine achievement but to suggest greater success.
It is a testimony to Sue Grayson's sensitivity that she
respended to the site and context and commissioned 25 of the
55 sculptors selectaed to produce animals for a "zoo'". Such
an approach goes a long way to making sculpture accessible to
a lay audience but it is a pity that access to such an

opportunity was denied to the majority of artists.

Finally Sue Grayson's thanks reveals the vested interest of
dealers and colleges of art; part of a complex web of
interaction between public support and private commerce. The
initiative of the Local Authority on Merseyside was
enthusiastically sponsored by other aspects of the State, a
private foundation and by commerce; its achievement could

have been even greater with a more open approach to public

patronage.*

*Other researchers may wish to cross-reference exhibitions
artists and selectors. As a convenient example the above
Garden Festival with its publication (136) can be examined in
conjunction with the Hayward and Serpentine Gallery lists
provided in the appendix. As examples the publication is
illustrated on at least three occasions with photographs of
sculpture exhibited at the Serpentine Gallery where Ms
Grayson was exhibition organiser.
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Independents

In Arts Council parlance an "independent organisation®" seems
to be one dependent on subsidy. (Such a contrary definition
echos the Art World's use of "professional™.) A more usual
use of the word is to be found in the activities of
independent museums like those represented by the Association
of Independent Museums. These organisations are independent
of direct subsidy from the Stats whether lccal or national
although sometimes confused with state supported
institutions.® Although few would put it so bluntly one of
their primary aims must, therefore, be to make money. They
are obliged to find and sustain a market for their product
whether that product is a permanent exhibit or a programme of
temporary exhibits or a mixture of the two. Their
exceedingly accurate acronym, AIM, identifies their
individual need to understand their own nature and function.
They are required by their very independence to have a clear
aim. TIf they are to survive they are also obliged to cater
for an audience of non-specialist as well as specialists.
Although the Arts Council's "independents" might claim to do
the same, their programmes and exhibitions require a
specialist knowledge and sympathy for art. They do not as a
rule have a clear aim or a clear target audience. The
paucity of audience research and information, in the state

sector, is indirect testimony to this claim.

* Just as with the world of advertising, the activities of
the State have created favourable conditions for the
development of museums, not least is the MSC scheme providing
subsidised labour and local authorities have encouraged then
growth as an antidote to inner city decay and the
disintegration of other industries
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The existence of the Independents demonstrates the leisure
market for exhibitions many of which include art and many
more could. Paradoxically through an obligation to earn from
their product they're obliged to engage and even educate a
paying audience of the general public who pay for the

experience rather than for acquisition.
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Education

In the mid-1970's the so called professional arts and that
network of state subvention required to sustain them "got
education” much in the same way as others get religion. For
some the conversion was total for others slow and partial and
for yet others simply an expedience, a commitment to be
affected rather than lived. Perhaps it was the recession in
professional education, in full swing by 1975, which made
influencial figures in the Quangos realise that their
charters could be interpreted as essentially educational and,
which made them, as only missionary zealots can, oblige

others to convert to the new faith while retaining the

benefits of the old ways for themselves.

As Nicholas Serota, Director of the Whitechapel Gallery (a

major revenue client of the A.C.G.B.), could recollect

recently,

"The Arts Council's attitude to education programmes
was very negative in the mid-Seventies: they were
concerned that the money they gave us should be spent
on exhibitions, not education. Now the situation is
almost entirely the reverse - unless a gallery runs an
education programme it will have difficulty getting a

grant."(137)

The irony of the belated development of education provision
at the Hayward and Serpentine and the Art Departmenp's
partial conversion with an Education Officer employed for
Touring Exhibitions only cannot have escaped the notice of

Serota and others in receipt of funding for exhibitions
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with, suddenly, a new obligation.*

The missionary metaphor has a great deal more potential for
an imaginative reader to develcop but it is sufficient to say
that the orthcdox connoisseur approach to state subvention in
the visual arts continues and has led to a firm system of
priorities. The priorities are, first select what's gocd,
then present it, and finally assist an audience to
appreciate, if not fully understand, why what is selected is
good. Last on the list is education but a very special sort
of education which more properly might be called initiation.
This education is assistance in beginning to understand; an
introduction, in the religious sense, to the mysteries
ultimately irreducible, of selected Art. This is not a
comprehensive programme designed to encourage education
through art or even education in art but rather an approach
which knows what's good and reaches out through the
activities of Education Officers, connected to Quangos or
venues, with "outreach work" to find new audiences. This new
breed of professional "reach out" because they are not
allowed to "reach in". The professional educationalist's
*In 1981 The Arts Council and Education. A Consultative
Document could report on pl2; "In London, education
arrangements have inevitably (?) been more ad hoc since
there is no education staff. Free and cheap publications are
provided for most exhibitions and audio-visual programmes are
frequently used. The recent experiment with acoustiquides
for the Pissaro exhibition was successful and they will be
used for the Picasso and Indian exhibitions. Links have been
established with the ILEA, the Extra-Mural Dept and the
Institute of Education of London University. An American
post-graduate student will be working voluntarily at the

Serpentine Gallery to provide educational programmes for this
year's Summer Show."
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conclusion that what is selected, how it is selected and how
it is presented, might be the most effective educational
tool, 1is denied these professionals. They are obliged to
remain amateur initiators rather than ©professional
educationalists. The orthodox white or grey walls with
regularly spaced works and discreet 1labels providing the
merest cryptic information (date, title and media) confirm
that no educationalist was involved with presentation in most
state funded galleries. School children 1littering gallery
floors busily copying scme rescondite example of Art World Art
like so many mini supplicants in some esoteric religion would
make Herbert Read and even the more formal Marion Richardson
weep. The usual public sector catalogue, visually replicates
the conditions found in the gallery and contains
reproductions, biographies, bibliographies, 1lists of work,
anecdotes of the selectors and a sometimes "scholarly" piece
on the artists and their work. For the gallery visitor
requiring more than a lasting aide-memoire, they are an

expensive disappointment.

The plethora of "tacked on" ancillary events in public
galleries, now providing approved supplementary employment
for otherwise unemployed artists, testify to the need for the

employment for artists and for apparent initiates to
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initiate.* The litter of inexpensive or giveaway exhibition
guides (contrasting with increasingly expensive full colour
catalogues), eagerly snatched up by the perplexed, reveal
that the austerity of the exhibitions conceals and
ultimately, the hardest of all to acknowledge, the art works
themselves de not reveal their meaning, if they did then
education would not be raquired. Pearson's un(anti)- public
approach is manifest in art galleries as well as art colleges
where it might, just, have some justification, and as it most
certainly has in private galleries, which can provide one to

one supplementary education if requirsd.

Lynda Morris' observations about the Puklic Sector imitating
the Private Sector applies to the very style of presentation

as well as the method of operation.

The other British Nations and their Councils

Both the Welsh Arts Council and the Scottish Arts Council
have developed markedly different approaches to achieve those

general Arts Council aims which they share.

*Education work 1in state funded galleries has been a
requirement of subsidy for over a decade (as Nicholas Serota
has pointed out - see page 217). Serota refers to the Arts
Council but the same 1is true for clients of the Crafts
Council, BFI, Regional Arts Associations and the 1local
authorities. As a typical example of the educational
provision the much imitated Whitechapel Art Gallery provides
lectures, workshops, videos, fully illustrated catalogues and
inexpensive exhibition guides with most of its exhibitions.
Its Community Education team arrange art and artist in public
places schmes outside the gallery.
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The Welsh Arts Cocuncil

The state support for the arts in Wales acknowledges in its
administration an integration of art and craft; Ccraft follows
Art and preceeds Dance in the Welsh Arts Council's Annual

Report. (139)

Although the Welsh Arts Council still has its own gallery,
the Oriel in Cardiff, it can legitimately claim to follow a
policy of providing "little arts activities itself" and being
"a source of money, of ideas, of advice." Even 1its
Exhibition Service is now less a provider of exhibitions and
more involved with "transporting, advising upon and co-
organising a wide variety of exhibitions". In the same year
that the A.C.G.B. Art Department chose to emphasise its own
successes at its own galleries, the Hayward and Serpentine,
the Welsh Arts Council, in its 1984/85 Annual Report,
highlighted its involvement with the Mostyn Art Gallery's

Turner in Wales exhibition. The same report, while noting

changes in the management of its Oriel Gallery, also reported
the gallery's tenth birthday celebrated by an exhibition of
the work of the 56 Group, Wales. According to the Report an
exhibition of work by the same group had inaugurated the
Oriel Gallery prcgramme in May 1974 and due respect was paid
to the significant part many of its members had played in the
improving the art scene in Wales over the past ten years. A
look at the financial review for 1984/85 in this report
reveals that the 56 Group was one of a number of artists’

organisations in receipt of grant aid. The most significant,
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financially, is the Association of Artists and Designers in
Wales with a grant of £55,000. This 1is a noteworthy
commitment to an association of artists and designers and to
the value of having such a pressure group in the country. A
value not as yet recognised by the Quangos for Great Britain
who prefer support for local studios rather than national
associations of artists. Like support for the English
regions both the Crafts Council and the British Film
Institute provide grant income for Welsh Arts Council to

encourage activities in these areas of the visual arts.

Further evidence of a service role, as opposed to a providing
role, can be found in the Welsh Arts Council's innovative

scheme Collector Plan which offers "interest free credit to

encourage private individuals to buy paintings and sculpture
from more than twenty art galleries in Wales". Galleries in
the scheme are both private and public, (in source of income
and ownership) and include artist-run galleries which
"Collector Plan" literature reminds us are a part of a long
tradition going back to the foundation of the major art
academices and societies in the 18th and 19th Centuries.
Information about "Collector Plan" 1is presented in a
bilingual brochure which also provides information on the
galleries taking part in the scheme. (140) 7The type of
information - maps, phctographs of gallery proprietors in
their galleries surrounded by exhibited art, advice on how to
use a gallery and the types of gallery - seems to suggest a
targetted audience of locals, non-locals and non-specialists.
The brochure also tells of the Welsh Arts Council’'s

willingness to help the visitor locate artists in Wales
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with a computer aided slide and information 1library. This
section of the brochure continues,
"Whether you want to commission a piece of work (from a
small portrait to a large sculpture), select artists
for exhibition, research information for an article or
thesis or simply browse through the images out of
interest, please get in touch".

Such an efficient library is in telling contrast to a largely

meoribund and inaccessible Arts Council of Great Britain

Index.

The Welsh Arts Council also provides, in the form of the bi-

lingual _Arts News. an invaluable information service to

artists and all those interested in the broad spectrum of

visual arts in Wales. A typical edition might report and
discuss events, issues and schemes relevant to the
furtherance of the visual arts and its audience. As an

example, _Art News No 14 '85 discusses the value of Open

Exhibitions not just for Art World artists but for all

artists and perhaps more importantly for the Welsh nation.

The, then, anticipated _1986 Royal National Eisteddfod 1is

discussed in this context, and the item on the main fine art

open exhibition, The Gold Medal in Fine Art , reveals

unequivocal instructions to artists, inviting work to be

submitted interpreting the theme _Ebb and Flow . This theme

is a commission to the community of fine artists in Wales.
The event is associated with a programme of Arts and Crafts
events which are part of a national cultural festival; it

does not take place in isolation, like others in Britain.

The Welsh Arts Council seems to be anxious to provide
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services for the visual arts, frequently in partnership with
local authorities and regional associations rather than its
selection of what it thinks excellent. The Welsh Arts
Council is no longer a major provider of exhibitions it is
instz2ad a major service to the Visual Arts in Wales. The

growing visual art eccnomy 1in Wales is testimony to its

The Scottish Arts Ccuncil

The Scottish Arts Council seems to be now adopting a similar

strategy as an examination of its 1985/86 Report reveals.

Lindsay Gordon, Art Dirsctor, reports the health and vigour

of the art form he and his department represents;

"There cannct have been a time when Scottish art was so
effervescent, when to be an artist in Scotland seemed
nct such a daft thing and when daily the post brought
invitation cards for Scottish exhibitions from all cver
Britain, Europe and the Americas.™(141)
After charting the achievement of a few Scottish stars in the
Art Markets elsewherz, Gordcn admits" life is still hard for
the majority cf Scctiand's young artists". (As ever, middle-
aged and old artists must be somehow comfortable.) He also

tells us how facilities have improved so that

"Scotland ncw has Jjust about the minimum requirements
in terms of studios, galleries and activities that a
couantry needs tc surport a healthy art practice'.
Of course, what Gordon has to say in this context 1is bound to
refer to those activities which the Scottish Arts Council
subsidises but in so dcing his words reveal the now familiar

orthodox view of what art is and wha*t it, therefore,

requires. It cculd be argued that a market for art in
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Scotland is what is required to support a healthy art
practice. The lack of such an indigenous market, at least

for Art World Art, implicitly refered to, requires Scotland

to export its artists and art.

Like the Arts Council of Great Britain the Scottish Arts
Council has its client venues although it has divestad itself
of its own permanent venue for its own exhibitions. It dces
still, however, organise touring exhibitions (sometimes
toured in its own mobile gallery) although now much more in
co-operation with others, such as regional museum services
and councils. Gorden reperts that during the course of
1985/86 the SAC reviewed its own exhibition policy and the
future of its collection and as a result the council

"will continue to withdraw from areas of exhibition

working which are covered by others and to concentrate
on those not presently catered for in Scotland".

We are also informed that planning was begun "to organise
occasional large-scale international exhibitions" and that
the intention is to collaborate more with the Scottish
National Gallery of Modern Art specifically, apparently, to
help tour work from the S.N.G.'s Collection. The S.A.C.'s
own Collection is to be retained so that the Council will

continue to buy the art of today alongside the Scottish

National Gallery rather than withdraw from this area of work

covered by an other.

Gordon also points out that Scottish galleries are

considering "how they present exhibitions" but as he

acknowledges (in common with the rest of Britain) this
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"educational element is 'tacked on , almost as an after

thought". He continues by citing two exceptions to this

rule, amongst S.A.C.'s revenue clients, which appear to be

real attempts to make genuinely educational exhibitions.

Suprisingly such inniatives came from an artists' group and

an art centre and not from one of SAC's prestigious

exhibition producing, revenue client galleries. In one of

these educational exhibitions, at the Crawford Art Centre,

the exhibition organiser provided panels by each picture

offering "a personal respense and a suggested methed of

approach". Such useful and discreet assistance contrasts

with the attempts to avoid or even subvert an interpretaticn

or a particular approach which seems to be the orthodoxy

elsewhere in Britain.

The lack of and need for a forum of opinion and critical
debate is recognised and the appearance of a Scottish art

magazine to be launched in 1986 is heralded by Gordon as

hopefully a solution since such a service is necessary to

most creative workers and particularly those who work in

isclation. The support for the project of a wide range of

publicly funded galleries and workshops reported by Gordon

should not absolve them from their role of providing a

complementary forum of copinion and critical debate. It is a

depressing feature of contemporary society, not peculiar to

Scotland, that dispite the proliferation of galleries, art

centres and other venues, the majority of art, craft and

design remains unused, unseen and unappreciated. An art

magazine may "nuture critical writing" but exhibitions which
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themselves presented arguments, theories or even opinions
would perhaps do as much if not more to stimulate response.
It must be acknowledged that it is hard to write about
somebody elses intuitive selection. Critics or would be
critics like evervcne else are not invited to participate.
Like everyone else they can take it or leave it with little
additional help from cryptic press releases, private or press
views and cheap wine (dispensed free to critics 1if
recognised). The marketing conventions adopted uncritically
by the public sectcr from the private commercial sector with
invitation cards sent to critics, artists and arts
administrators 1like Lindsay Gordon do 1little to encourage
unless 1like Lindsay Gordon you Kknow the artists involved.
(Blank white cards with simply the artist's name are not
uncommon and a contemporary taste for funerial style and

colour can lead even the initiated to expect the worst.)

In the conclusion S.A.C.'S Art Report (within the Councils
Report) we are informed that the Art Committee gave
"some consideration to its policy in respect of
photography and agreement was reached on setting up a
Working Party".
No mention is made of Craft, Design or Film in the Art
Director's report but closer scrutiny of the financial report
reveals support directly or indirectly for craft exhibitions
and expenditure on film production and training. Reviewing
itemised expenditure, particularly recipients of revenue
grants, we see a substantial commitment to the manufacture of
art (with a pecularly Scottish taste for printmaking judging

by the number of print workshops) and the manufacture of

234



exhibitions. An annual programme in excess of nine
exhibitions seems to be normal in Scotland as it is in the
rest of the public sector responsible for temporary
exhibitions of contemporary art throughout Great Britain.
With such a demanding work-load of exhibitions, Lindsay
Gordon should not be surprised that "education" is merely

"tacked on" and again the Scottish experience is not unigue.

What seems to be unique to Scotland is the way public money
allocated by the S.A.C. for the visual arts to client venues
is accounted for in the Report by indicating the amount
allocated, the total annual attendence (when available) and
the number and type of exhibitions presented. This is a
convenient way of testing Lynda Morris' observation about the
Public Sector imitating the Private Sector. In Scotland it
happens to be easier to see those arts administrators who see

their future in the stars (of the Art World).

Like the Arts Council of Great Britain and the English
Regional Associations, the Scottish Arts Council and the
Welsh Arts Council are seemingly aware of the dangers of
relying solely on a dealer market and so they all look to
Public Art and Artists as an alternative without, apparently,
realising that as these schemes are now administered they
remain "un-public" and "anti" - all those artists who are

independently trying to make a living.

Although Nicholas Pearson, in _The State and the Visual

Arts , was careful to emphasis the remaining difficulties for
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Wales and Scotland in a way their national identity and their
national councils demonstrate the positive implications of an
accountable system of public support for the Visual Arts.
The friend of Raymond Williams from the North of England
quoted by Pearson who bemoaned his English region's
disadvantage against a dominant "minority culture" could be
echoed throughout England and its regions and addressed now
to those groups who identified themselves and their culture
as separate culture. Recent success in the international Art
Market for a hand-ful of Scottish artists should not divert
the Scottish Arts Council from its broad national role but
already Scotland and Wales are an object 1lesson for the

Quangos of Great Britain.

Alternative Selling in or on the edges of the Public Sector

While agreeing with Lynda Morris' observations about the
Public Sector aping the Private Sector one feature not
imitated is the active selling of art. Even if a potential
customer suspects the works in question are for sale in a
public gallery it is often difficult to find out the price or
even someone to take money. Perhaps it is because selling
art is labour intensive with one-to-one educative attention
required, or perhaps because prices themselves can be
provocative, that publicly funded galleries do not make an
effort to sell art to the public. They seem to be a a little
more motivated to sell to a prestigious public collection.
When we add to this situation the usual complexities of a
financial transaction where the gallery staff are in effect

acting as agents for the artists with commission and V.A.T.
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to collect and handicapped, as they are, with accounting
procedures not designed to handle ©occasional and
unpredictable income we can see a substantial catalogue of
disincentive. An overworked and usually underpaid arts
administrator may think it is Just not worthwhile,
especially if earned income may be debited from grant aid.
The uneven distribution c¢f private commercial outlets for
art, craft and designed objects contrasted with a national
network of public galleries ‘suggests there is opportunity
for market expansicn but the disincentives are substantial
not least for the public sector employees with other
ambitions not to be fulfilled by generating and servicing a

market for visual art. The burgeoning of trading in the

Independent museums and in the Nationals, now that income, in
the Naticnals, is not returned to government, makes it
possible to see the potential for such a market although it
does suggest possible problems. Trading in art might
diminish the status of incumbent arts administrators as
disinterested connoisseurs and a Private Sector market might
not be too happy with an efficiently run Public Sector market

which became a genuine and permanent competitor.

The dealer market can appreciate the value of occasional
charitable events like auctions in support of publicly
funded galleries which have lost their public funding. The
popularity of such events in the Art World is now beginning
to put an undue strain on certain sectors of the art making
community. The irony of being asked to donate a work of art

to support a gallery or art centre exhibition space which did
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little to sell an artist's work while he/she exhibited in
that space does not escape the artist whose production is
severely limited by the pressing need to make a 1living

elsewhere.

Other, so called, alternative markets serve to complement
rather than compete with the dealer market. The Contamporary
Arts Society market/s, for example, provide an occasional
stimulus to the London Art World Market for fine art and, to
a lesser degree, fine craft. It encourages new art buying
and adds its validation to the products.
"It is the element of personal selection from an
'informed position, giving a mild stamp of approval
which works so well with the public many of whom last
year were first time buyers",
reports Deanna Petherbridge of a conversation with CcCaryl
Hubbard, Chairperson of the Contemporary Arts Society.(142)
Like the auctions, the inaugural C.A.S. art market rose out
of a need to raise money to replace state subsidy; in this
case an Arts Council purchase grant. Unlike the auctions the
Contemporary Arts Society s market does not seek donations
from artists but rather takes its commission on the sale of
selected artist's work to help raise money for its cause of
buying art from artists and dealers for subsequent
distribution to subscriber public galleries and other public
institutions. Its more usual task, then, is buying rather
than selling art. It is this purchasing power, plus its
ambivalent status, appearing both independent (private) and
public, with its office at the Tate Gallery; almost but not

quite an organ of the State. Membership forms for the

Contemporary Arts Society provide a brief history informing
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us that the Society was founded in 1910,

"to promote the development of contemporary art and to
acquire works by 1living artists for gift or loan to
public collections".

This document also tells us how the Society acgquires works of

art and craft:
"The Society's officers ars advised by a committee of
about 20 members and each year two or three of these
chosen in rotation, become buyer for the year."

We are told the now familiar story:
"They spend the annual sum allotted to them entirely to
their own taste; this avoids committee compromises and
ensures that there is variety and quality in the
Society's purchases." (143)
An exhibition called "Contemporary Choice" held at the
Serpentine Gallery in 1981 reveals the results of this
process: a collection of Art World art reflecting the taste

of the buyer and frequently the institutions which some of

them represent in their public capacity.(l44)

A singularly important achievement of the Contemporary Arts
Society over the last decade has been its contribution to the
development of private corporate collecting in Britain.
Contemporary Arts Society officers and committee members have
helped companies acquire substantial collections of Art World
art: the National Westminster Bank and the Unilever

Collection are but two of many.

Considering the accord over taste in art (demonstrated in

Contemporary Choice ) and stated aims it seems strange that

the Arts Council of &reat Britain has ceased to fund the

Contemporary Arts Society. It is the stuff of dangerous
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speculation but the Contemporary Arts Society seems to have
latterly developed what might be seen as a job for the State
without funding from the State. although it has stuck firmly
with the State's definition of art and its connoisseur
approach to patronage it has, at least, expanded the market

for Art World art.

Only history will tell whether their reliance on the perscnal
taste of individuals is the right approach to patronage for
an excellent art. Its attempts to develop new markets and
more informal selling practices might provide a model for the
Public Sector, to be practiced throughout the national
network. This might prove to be the Contemporary Art
Society's original and significant contribution to the visual
arts, distinguishing it from the similar National Art-

Collections fund.
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PART FOUR
TRADITION AS A GENUINE ALTERNATIVE
The Mega-Visual Tradition and particularly that aspect known
as advertising demonstrates the continuance of a tradition of
employing people to make images. The market for the image
maker's ability (some would say art) is vital and expanding.
The health of the advertising industry is not a product of
direct state subvention of the sort just described but it is
the product of a state favourably disposed to advertising.
The State is prepared to back advertising by allowing
advertising costs to be set against corporation tax and by
directly employing advertising in election campaigns and as
part of the execution of political strategy. The present
Government's "selling off" of publicly-owned industries like
gas and telecommunications is an example of how advertising
and its image makers are employed by the State. Governments
of different political colour, at local as well as national
level, are equally convinced of the efficiency of advertising
(art) and employ the makers of "sophisticated visual images
and witty punch-lines" albeit in sometimes messy internecine
power struggles.(145) (Over the last year my progress along
the 0ld Kent Road has been dangerously diverted by impressive
G.L.C. advertising). Whatever we may think of its motives
and its product, its aesthetic weakness may well be the love
of the visual/verbal pun as an easy answer to tight schedules
(not restricted to advertising), the advertising art market
demonstrates a traditional alternative: artists commissioned
to do someone else' s work. It also reveals a state more
discretely but more efficiently involved in creating a

healthy market for the products of an industry and the

241



workers in it. It has created the right condition for a
market and it uses the market rather than intervene in the
market. Excellence in advertising art does not derive from
the intervention of the State as selector but derives instead

from the opportunity to practice created by the State.

The success of this approach is in telling contrast to the
State's inveclvement in fine art, craft and design where an
interv'entionist connoisseur approach of selecting what the
state representatives consider is best has in fact depressed
a general art market while, admittedly, stimulating small
sections, of the Art World, Craft World, Design World, of it.
Organs of the State, particularly the Quangos, can justly
claim a succession of successes with their product
(exhibitions and patronage schemes) because they have put so
much of the State's resources (public money) into them over
the last forty or so years. The State's partiality for art,
design and craft as they define them rather than as they are
or might be is demonstrable at all levels. A partiality
which has lead to the marginalisation of traditional art
practice and practitioners and has contributed to the decline
of traditional modes of employment of artists (patronage).
The State through its institutions has exacerbated a
dangerous and unnatural contemporary partition between
applied art (design) and un-applied art (fine art) and has
come dangerously close to severing the vital connections
between the past and present. Its support continues to go to
those aspects of the market which require its validation and

the ‘intercession c¢f its agents the art administrators as
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agents and brokers.

Although we have dwelt on Pearson and Brighton's "Artworld"
in the fine arts as a world bounded and defined by the State
and a particular private market which capitalises on it we
could have equally examined in detail a Craft World and a
Design World. Sc powerful is the influence of the State that
we are in danger of concluding that these state endorsed
worlds are the only worlds of that universe now called Visual
Art and that they are the sum total of the art market. A
justification for my focus on the Art World has been its
pernicious influence on both Design and Craft, both

frequently cbsessed with individualistic creativity.

The State's now traditional defensive rejoinder, heard from
Quangos and the rest, is that they merely respond to the
situation as found. An observer with only half an eye (and
not even a "good eye" at that) can see that response is to
those spot-lighted sights the State is predisposed to see.
Operating in this way, more like a private connoisseur than
public servant, the State has failed to remember the
contribution of integrated art, design and craft with,
latterly, its possible relationship to technology and to
manufacture. In this respect organs of the State have come
close to contravening their own charters, objects of
education, promotion and improvement. Being preoccupied with
their own product they have simply forgotten the public duty
to efficiently use their resources and cooperate with others
in the Public Sector involved in the same task. They have

chosen to promote themselves through their choice of art
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rather than art in general through their activities. The
egoism of today's artist, identified by Jachomides, extends
into institutions and individuals of the State for Art and
prevents such cooperation for the general benefit of all in
art. A more discreet service role would require a role
reversal for most if not all in our complex network of state

subvention.

At the time of writing, the not-yet-quango, the Museum and
Galleries Commission demonstrates such a service role
possibility. A service for the Museums and Galleries 1in
Great Britain with no glamorous direct provision. Its recent
vigilance on behalf of the art market reaffirms the value of
such an approach. According to a recent report in the
Observer newspaper, it was the Commission's Chairman who
alerted the Arts Minister to the imposition of E.E.C. VAT
regulations which according to a dealer
"is the most dangerous threat to the art market in
London that there has ever been". (146)
It is to be hoped, once quango status is achieved, that this

agency doesn't behave like the rest.

Although it is comforting for a radical lobby to assume the
éorporate State is a reactionary force it 1is possible to
demonstrate with reference to organs of the State, with a
particular responsibility for art in particular communities,
how this contact and subsequent dialogue with a community
makes the State behave in a more responsible manner.

* 1.1.87 The Museums & Galleries Commission incorporated
under Royal Charter.
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Although not perfect the Scottish and Welsh Arts Councils
pafticipate in a culture by providing services for the
development of their respective national arts cultures, are
an example to be followed. The Welsh Arts Council, for
example, has done much to develop an independent Welsh art
market for a broad range of fine artists, designers and
craftspeople although Scotland can still bemoan the lack of a

market in Scotland while enjoying its success in others.

Art thrives best through being used and appreciated in all
the ways preéénted to us by art’s social history. In a
market economy the dangers of relying on one market are only
too apparent as are the equal dangers of separating
"research” from application in whatever field. Artists are

obliged to remember while arts administrators choose to

forget.

In 1981 the Crafts Council inaugurated its refurbished
central London premises with an exhibition called _The

Maker’s Eye . The intention was to present "crafts for the

1980s as they are perceived by the makers themselves". The
now orthodox method of organising an exhibition was used and
so on this occasion fourteen selected selectors selected an
exhibition which reflected "his or her perscnal experience"
and the resulting choice was "presented in separate groups to
emphasise that these are individual not committee choices".

David Pye, one of the selectors, wrote of his dilemma in

making his selection,

"What are ‘the crafts‘? Where do you draw the 1line
between the crafts and industry? Or between the crafts
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and fine art? If wood carving is craft and sculpture
is fine art, where do you draw the line between carving
and sculpture? Is Thomas Bewick, being a wood
engraver, therefore a craftsman? If so what about
Albrecht Durer or Rembrandt the etcher?"

Pye continues and answers himself,
"But all such questions are foolish. The fine arts,
the crafts and industrial production are manifestly all
part of one continuum. The crafts are the central part
of it merging into industry on one side and into fine
art on the other. Anything in any part of this
continuum can rise to the level of art™.(147)

This eloquent expressicn of the maker's attitude is in marked

contrast to the art market, partitioned into fine and applied

art (one section of the market selling exclusive named

goods and the other utilizing the more anonymous application

of skill, sometimes with substantial reward). On either side

cf this partition the market sub-divides into special markets

each of which upholds the principle of separation.

A complex market structure is now reflected in a vast and
complex bureaucracy of state subvention in the visual arts.
A bureaucracy of funding and providing at national, regional
and 1local 1level which in its many facets dangerously
undermines that continuum which Pye and art history describe
as wunified. Art, Craft and Design are now firmly
institutionalised as separate with the State's preference for
the applied art of Design clearly evident in the amount of
money it injects into this part of the market. It is the
Design Council which has the money to spend and the Arts
Council and Crafts Council who have to bandage cuts. If we
look at yet another aspect of state subvention, education, we
can see in stark detail the consequence of this preference.

Fine Art as an area of study is cut and Design developed.
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The traditional unity demonstrated in naming our Colleges of
Art and Design and which was the primary motive for the
establishment of the Victoria and Albert Museum and the
nation's art education network is now almost forgotten. The
State today seems to be denying the existence of such a
possibility and has set up Design in opposition to Art and
anything associated with it. Such a partitioning, wholly
appropriate to certain sectors of the art market committed to
the unique object of genius, should not be replicated by the
State. The maker's experience should be heeded. The
integration of art, craft and design should be sought as a
priority and, not institutionalised as separate by the State.
The Public Sector tradition of piously hoping for cooperation
between various aspects of itself without doing much about it
must be changed to actively seeking cooperation. If we
recollect our geological mcdel the possibilities of lateral,
vertical and diagonal cooperation are legion and desirable
for profoundly improving and educational reasons as well as
the simple, but not to be disparaged ecconomic need. (fig. 4)
Somehow the State will have to deal with the Jachomides
Syndrome in institutions and arts administrators. Proper
cooperation might mean the suppression of corporate and
individual ego and the adoption of a service role rather than
the ego enhancing interventionist approach. How this
renaissance 1s to be achieved is itself a matter for
cocperation and debate but models have been provided by an
Alternative Tradition, by the way in which a new(ish) medium
like photography is supported and by those agents and

agencies of the State aware of and responsive to a
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constituency. Working through the strata of state
subvention we can see a pressing need for cooperation and
strategic development for the United Kingdom as a whole; not
just for England or Wales or Scotland or Northern Ireland.
The lateral cocperation between the Natiocnals must start with
establishing a clear identity for each of the Nationals
amcngst all the nations of the United Kingdom. A "who does
what?" exercise followed by "how and when?" is central to
education, marketing and management and should be central to
those involved in the same activity of spending public money
in the visual"arts. The rationale behind the foundation cf
the Victoria and Albert Museum could be profitably
recollected. Contemporary visual art practice and the market
desperately needs such as an educational resource. _The

Victoria and Albert Museum: A Resource Centre for Art and

Design and likewise identifying and titling throughout the
network of Nationals would do a great deal to facilitate
this process. As ambiticus development plans come to
fruition at the Tate Gallery and the National Gallery and the
V & A the need to understand respective roles will become
more, rather than less, acute and the potential for
cooperation greater. Cocperation too between nationals and
locals, with the possibility of extended loans and transfer
of resources to suburb as well as cities. The Tate in the
late 1980s has provided the model to be followed. Can we

look forward to a V&A of the North with relocation of the

Indian Collection?

Perhaps the strata where need and potential for cooperation
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is greatest is where, at present, it happens least. The
headquarters of the Quangos are in easy walking distance of
each other but they are worlds apart in terms of attitude.
Whether we need a Creativity Council is another matter.
Thackara's observati&p about the "leaden-footed" may be
correct but the prospect of a Mega-Quango 1is as, frankly,
problematic; as the Arts Council, that other multi-form
Creativity Council. If a Department of Trade and Industry and
an Office of Arts and Libraries as well as a Foreign and
Commonwealth Office could recognise their commonality of
purpose for Art, Craft and Design (the Visual Arts) then they
could insist on a mors efficient use of the public's money
for home and abroad by requiring cooperation and reciprocal
representation between Quangos, institutionalised and
accountable, charged with improving, educating and promecting
roles. Just as with the Nationals a sorting-out of "who does
what and when" should be institutionalised as a feature of an
association of Quangos which might include The Design
Council, The Crafts Council, the Art Department of The Arts
Council, The British Film Institute and the Museums and
Galleries commission and for an international dimension the
Fine Art Department of The British Council. Both the gquango
\departments within councils have more in common with the
afore-mentioned than with their current obliged bedfellows.
Closer examination of each other's objects and the means by
which each has set out to achieve them can reveal
possibilities for cooperation as well as object lessons in
independent achievement.Although there are examples of
cocperation these seldom, if ever, occur, with the Quangos'

own‘precious product more usually with activities which make
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that product accessible. A degree of enlightened self
interest doesn’t invalidate the argument for enforced
cooperation. The noteworthy cooperative achievemeW®l of The
Crafts Council and The Design Council over aspects of
education could be emulated by all the Art and Design Quangos
but also considerad for product, if we conclude we still need
a quango product. At the moment we can only speculate cn the
nature of a major British Art, Craft and Design exhibition
held at, say, the V & A and co-resourced by all. Likewise,
co-productions through other media 1like television or
publications emphasising unity rather than separateness might
be more efficient vehicles for achieving similar objects. A
quality, in terms of production and content, visual arts
magazine (published or broadcast) might ke a more efficient
vehicle for promotion than separate Design, Craft and Art
magazines and separate exhibitions. The inclusion of the
Museum and Galleries Commission in our spectrum of Quangos is
important to demonstrate the commonality of purpose even when
dealing with relatively static permanent collections of the
visual arts and other artefacts of the past. The Arts
Council might have rightly, but belatedly, recognised the
damaging implications of such a separation which they
initially encouraged in their support of their Independents
and belated courting of the municipal galleries. It is
interesting to note, in passing, how commercial enterprises
have capitalised on this market potential. The contemporary
crop of house, garden and interior magazines picks up a
British tradition of domestic integraticn of the visual arts

established in this form by the _8tudio magazine in the last
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century with its association with the Arts and Crafts

Movement.

The respective histories and practices of the various Quangos
present possibilities which could be adopted by others. As
merely one example amongst many, the British Film Institute's
recognition of the place of so-called experimental work in
film culture should be ©recognised as a significant
achievement although it would be hard to re-introduce a levy
on commercial applied art, as the B.F.I. once did in film.
The idea of acknowledging the value of experimentation in
visual vocabulary by fine art might still be possible from
those who profit from it; advertising. Advertising
executives amassing collections of art 1is one way of
supporting fine art and its market but other possibilities
like sponscrship from advertising agencies might be
considered for exhibitions and schemes designed to stimulate
the market. A prospect perhaps more likely if advertising
artists were finally acknowledged as Artists and included by

being commissicned to participate.

The geographical correspondence between Regions and Areas
might not be exact but sufficient geographical overlap and the
recognition of a commonality of purpose should suggest
coordination and even cooperation. The achievements of
Scotland and Wales in this respect should provide an object
lesson. Readers of _Art News - the Welsh Arts Council's
magazine for the Visual Arts, will read of groups and
organisations such as The Welsh Federation of Museums and Art

Galleries as well as artists, designers and crafts groups and
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schemes. In the April ’86 edition it is reported that the
Secretary of State for Wales has commissioned a major

feasibility study into _The Housing of the Visual Arts in

Wales . A similar repcrt for England, commissioned by the
Arts Council, seems to have sunk without trace, judging by
the lack cf respcnse to its conclusicns and recommendations
which, liks so many before, questioned the continued need for
methods more appropriate to the immediate post war years of
an art starved Britain. Today the somewhat folksy conclusion

to the so called _Forty Report , "Give a man a fish and you

feed him for a day; teach him to fish and you feed him for

life", could be replaced by, "please, allow him to
fish".(148) wge doesn’t need teaching, only a bit more
tackle and the time to do it." Such rights and equipment

could come from Quangocs adopting a service rather than an
exhibition providing role. As just one example of this we
can begin to imagine the possibilities of project funding
from the Design Council for exhibitions in that existing

national network of state funded venues.

A geclogical analogy might suggest the local authorities are
a lower order of involvement but I hcpe I have demonstrated
the contrary. Their inheritance of collections and facilities
and their closeness to an identifiable constituency has
sometimes made them appear 1less than enthusiastic in the
pursuit of the excellence of others while being overly
sensitive to local opinion. Such local accountability is not
incompatible with the exhibition of apparently difficult

visual art although the mode of presentation and selection
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will have to be altered substantially. Being non-specialist
in art subvention the local authorities have had some freedom
to experiment but they too have been thwarted by accepting
too readily an orthodoxy cf providing rather than servicing a
community which will include artists. Many local
authorities, encouraged by the Quangos and Regional Arts
Asscociations, continue a policy of importation of art rather
than the exploitation of indigenous ability in art. My own
London borough, one of those lower rent districts targeted by
the Whitechapel Gallery as a source of artists for its
Whitechapel Open, brought the borough an Artist-in-Residence
presumably for the purpose of those now familiar shared
objects, which might have been better achieved by creating a
local opportunity for 1local artists; many of whom are

professional artists (whichever way you use the term).

Even politically radical local authorities are seduced by the
two actors on the stage of state subvention in the visual
arts. One plays the part of the Romantic Connoisseur and the
other the Romantic Artist. We can change the names to arts
administrator (with its many sub-species 1like curator,
keeper, exhibition organiser, officer) or professional artist
(with its many sub-species 1like artist-craftsperson, or
artist-in-residence) but the dramatis personae remain intact.
These parts have been refined by much practice but there are

others for both the artist and the arts administrator.

Assuming, just assuming, the artist is more important, as
many disingenuous arts administrators claim, we can look for

models to the time before state subvention and even to those
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other art worlds which currently fall outside the State's
area of interest, 1like Advertising. For the artist a
tradition of diversified professional practice, frequently to
sustain personal and "difficult" work as well as life and
limb can be seen to have enriched individual output and the
traditional applied arts. Such a model of existence was a
common feature of the working lives of British and foreign
artists before state subvention in art. A useful British
example would be Graham Sutherland who developed a career
through applying his art skills as well as doing his own
private work which he might sell through a dealer market. He
participated in art markets which now appear diametrically
opposed. Roger Berthoud's biography of Sutherland in a
chapter headed "Teaching and Design" outlines Sutherland's
involvement not only in the now more orthcdox dual career of
teaching but in what Berthoud has legitimately called design.
Illustrations show Sutherland's involvement in designing
ceramic, glass, stamps and posters for Shell-Mex Ltd. (149) ye
should, however, remember this is pre-war Britain and the
early part of his career before Sutherland's championing by
both the British Council and the Arts Council. If the State
would encourage this sort of traditional employment of

artists they would do a great service to art although this
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will not be achieved "by invitation only".* It is, for

example, an under-use of an imaginati ve idea by the A.C.G.B.

to invite four well-known artists to devise _Four Rooms for
a touring exhibition rather than using such a commission as,

say, the theme of a Hayward Annual, open to all.

Looking, not too hard, for one mors exampls cf diversified
practice from a slightly clder generaticn of British artists
we encounter the polymath Eric Gill, carver, printmaker,
author, propagandist, publisher, business man, who developead
a diverse caréér without the intercession of an Arts Council,
Crafts Council, Design Council et al. Had he lived today it
is interesting to ponder whose protégé he would be.
Biographical details supplied by Malcolm Yorke suggest he
might have fallen out of the range of our Quangos being
initially, at least, a jobbing mason, rather than an artist-
craftsperson, fine artist or product designer and he
certainly wasn’t an engineering designer. Gill’s biographer
suggests he might have fared no better from indirect state
support being a founder member of the Society of
Woodengravers and an Associate of the Royal Society of
British Sculptors; both societies presently being way outside
quango fields of vision. 1In 1936, only four years before his
death, Gill was appointed Royal Designer to Industry.(lso) In

the 1980’s it is hard to imagine polymaths, even Sutherland,

*The invitation only exhibitions at the Serpentine
Gallery can be sharply contrasted with the Country
Living Design a Plate competition previously mentioned.
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being taken seriously. It is more 1likely that their
reputation would be damaged by their impure past and overly
diverse activities. Even the Film World, as Alan Parker
reveals, isn't free from such prejudice.

"Because I began by directing television commercials,

critics still refer to my "impure past" as if there's

something wrong with doing that."(151)
It 1s also doubtful whether professionals need the
intercession of an arts administrator to find patronage and
an audience although clearly it turned out to be invaluable
for the international reputation of Sutherland as a state
endorsed "hot property" in the dealer market. Whether, of
course, it is the State's job, especially with its clearly
stated charter objectives, to improve and educate is open to
gquestion. If this question remains unaddressed, public
employees and institutions must be called to account not with
balance sheets but with their record of achieving stated

objects; most, at present, would fail the test.

A viable art economy rsquires artists to be employed in a
mixed market economy and certainly not inhibited in their
endeavours by the State fixated, as at present, on a
particular notion of a Romantic artist who requires paternal
and maternal intercession on his/her behalf by employees of

the State.

Bruce Cole outlines a traditional alternative when he
describes the place of the Renaissance artist at work in
society. Artists, designers and craftspersons employed on a

great variety of tasks:
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"The shop of a Renaissance painter might make painted

shields and armour as readily (and willingly) as altar

pieces". (152)
This 1is not a call for the suspension of state involvement
(or for a revived shield industry) but for the use of
different methods and a proper recognition of existing
objectives for state inveolvement. The value of a service
role is evident; once recognised there is a different job
for the arts administrator, as public servant rather than

individualist, operating in the public domain.

'Arts administrator' like ‘'artist' is a useful portmantean
term. Throughout this thesis I have used it to embrace that
new breed of public sector professionals otherwise known as
keeper, curators, exhibition organisers, officers and agents.
All, like their occasional amateur sub-contracted colleagues
and advisers, act as selectors when they deal with the
artists and art of today. Although I have attempted to
indicate its origins (in a paternalistic connoisseur
tradition), inflated and instituionalised with CEMA's "Best
for the most"™ and inherited by the ACGB, its undoubted
glamour and power, and its continued validity in the world of
private dealers and galleries, I cannot fully account for its
continuance as the sharp-end of state subvention today. It
is, in my view, an anacronism damaging to all concerned and
not least the arts administrator. Absolute power even in a
micro-world can corrupt absolutely; to the extent of blinding
the "good eye" to alternatives and responsibilities. A
genuine alternative needs to start to question the

educational, marketing and economic value of having
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individuals select what they think is best without any
guidelines. As we have seen, such activity when exercised
in a commercial market is tested by the market but no such
accountability exists in the Public Sector with a supposed

tradition of accountability.

If we examine what this profound change of attitucde might
mean for that main vehicle for the presentation of works cf
art the exhibition, we can begin to comprehend the
possibilities. Everyone concerned with wvisual art
recognises the need for education. The dealers and the
auction houses provide publications and tuition for their
clients or potential clients and the Quangos and Regional
Associations insist their grant-aided clients provide
education as a condition of funding. Even those without the
resources like individual artists or the small workshop or
newly established under-capitalised galleries or other
retailers will appreciate the invaluable service the State
could offer in increasing the general awareness of art and
its application and, thereby, the general market for art and
its appreciated use. The acknowledged failure of British
industry to utilize our national design resource of
designers, not to mention the fantastic resource of our
colleges and museums requires urgent remedial education.
Despite the efforts of the Design Council this general
education has not been achieved for design nor has it been
achieved for other aspects of our spectrum with their
respective Quangos. Their depressed economies are adequate
testimony to this lack of education about how their visual

art might be used.
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There exists, as we have seen, a national network of venues
for showing and storing art but most have had the nature of
their art and exhibitions circumscribed by the activity of
their resident connoisseur. Arts administrators should be
encouraged to understand as a matter of urgency, by their
funding bodies, that their task is primarily educational and
that their legitimate expectations of career advancement
should ccme from success in achieving educational objects
rather than in contributing to a speculative art history at
the service of the Art Market. Exhibition venues programmed
with educational objects in view would require a broad
commitment to the continuum and variety of visual art. An
annual, educational, programme of exhibitions would include
exhibitions dealing with the art of the past and other
cultures, the contemporary fine arts, craft and design and
the variety of new or newish image making media. The current
obsession with Art (with its capital A meaning the excellence
of the personal taste of the selector) would be replaced by
attempts to make exhibitions articulate and effective
educational tools. The exhibited artifacts would not be
required to "speak for themselves" or "to each other" in a
carefully created vacuuum but would be presented in such a
way that their voice is heard and their place in a theory,
rationale or plan is made known not subverted or disguised.
The more recondite the art the more articulate must be the
exhibition. The venue should seek to engage its audience
not through providing a plethora of "tacked-on" educational
material but by making the exhibitions themselves
educational. Some, rather than at present most, of that

audience for exhibitions would be artists who would be
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encouraged to participate and cooperate in this general
educational venture by the venue. They would be encouraged
by being commissioned to do so rather than by being selected
as examples of a selected selector’s taste. (This applies
as much to Craft and Design as Fine Art. Needless to say,
with the curr=ant limitations on rescurces selection wculd
still take place but a ccntext for it would be demonstrable.
The selector could account for his/her selection as part of
an educational and public rzslations process. Approcached in
this way theme exhibitions need not end up being crudely
didactic or simplistic. Themes for such exhibitions would
not be simply dreamed up by the venue arts administrator/s,
as presently, but would be derived from identified and
encouraged constituencies as in the example of the Black Arct
Gallery or the competitions organised to coincide with the
Eisteddfod in Wales. They would be manifestations of an
identified culture rather than impositions on an unknown
culture.” Competitions with themes must also be taken
seriously if they are to have any educational value. The
discipline of a specified task does not inhibit creativity if
evidence of Sistine Chapel ceilings and the majority of art
history is to be believed. Educational commissioning for
* Since writing this acccunt theme exhibitions are once again
in fashion but the practice of dreaming up exhibition ideas
without prior consultation creates animosity rather than
appreciation or understanding. In 1987 Kettles Yard,
Cambridge brought us "Death" and the University of London,

Goldsmiths’ College Gallery in 1988 made visible in various
stages of sexual arousal The Invisible Man: an installation

of work which deals with the construction of ‘Male’ identitv.
According to 1local press, all the paintings were removed
before the arrival of Princess Anne as the only sclution to
an editing controversy between curator and college

authorities anxious not to offend the princess.
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exhibitions may well return that "synergy" that Goldstein
laments. The value of a commissioning approach is not
restricted to education, as a marketing tool, for example,
it means advanced publicity can be more than dates and the
name of artists, selector or sponsor. A carefully chosen
theme is an effective way of generating anticipatory interest
in a general audience as well as providing the basis of
dialogue with an art making community. An invitation to
discuss before rather than a refusal to discuss after the
event. (A refusal to discuss sel:stion or placement in an
exhibhition is-a usual condition laid down by organisers for
cpen submission exhihbitions. See Whitechapel Open for

example.)

When dealing with the art of the past we are obliged to
reconstitute the original context to understand the original
meaning of the work in question. When dealing with the art
of the present the curator is in the position of being able
to provide that context, for artists and audience, through
which understanding and appreciation will follow for the good

of all concerned. Exhibitions should cast light not shadows.

A traditional commissioning approach, treating community and
artists (£frequently an ingredient part of a community) with
respect rather than with what often appears as contempt can
and should be applied to schemes which take art and artists
into non-gallery spaces. Schools, factories, hospitals,
museums should be encouraged to commission artists directly

for imagery that they themeselves want rather than rely on
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elaborate brokerage schemes which amongst other things seem
to be designed to protect Art World artists from overly
specific commissions. Admittedly selection will take place
here too but publicly rather than privately. Galleries in
the locality could participate in the process by helping
schools etc to identify need and process response. This is
not the same as the pre-selecting which occurs now. A
genuine liaison between gallery and schools, rather than
seeking out captive audiences for predetermined exhibitions,
might be seeking curriculum related subject matter for
exhibitions rather than users of the gallery product. A
primary school project, for example, cculd be enhanced by the
participation of a local gallery and artists. A hospital's
visual therapeutic needs could also be provided in this way.
If we reflect on the autocratic and individualistic nature of
programming in most galleries one of the most significant
tasks for an Education Officer, should one exist, will be to
effect such a radical change in programming within the
gallery. In so doing the Education Officers should not
imagine that he/she is out to snatch a piece of the selection
action but rather rediscover a traditional service role for
their gallery, frequently found menticned in the archives of
galleries, art centres and museums and in many instances a
justification for charitable status and its consequent tax

advantages.

The integration of the network described should itself
suggest infinite possibilities. As an example we can
imagine, or look to Scotland, for the fruits of cooperation

between an Area Museum Council and Service with Regional Arts
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Association and Local Education Authority. The contents of
our local as well as national treasure houses could be
rediscovered, represented and resinterpreted by 1local
professional artists as well as amateur, student and child
artists. The activities of star artists like Henry Moore at
the British Museum or recently Eduardo Paolozzi’s
representation cf almost forgotten items from the Museum of

Mankind in an exhibition called _Lost Magic Kingdoms cculd

be imitated by galleries throughout the land with their own

local resources.

As another example, resulting from cooperation between the
Nationals, the development of a co-ordinated strategy toward
today’s art and artists, might lead them to conclude that an
annual residency for a painter at the National Gallery is not
the best way to serve today’s audience, art and artists.
Perhaps a leaf from the National Portrait Gallery’s book
might suggest an alternative with a national competition on
the reinterpretation of a master work in the nation’s
collection open to the nation’s artists. This might provide
a remarkable insight into the possibilities of the
resurrection of the art of transcription and reveal, as it
would, the variety of styles and approaches being practised
today by artists. A scheme more educational than peering at

a specimen Artist in Residence.

The market value for the individual artist of such a
prestigious residency cannot be disputed but the educational

and general improving value can. Art and Artists in Public
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Places seems to be an intuitive response by the State and its
arts administrators to the limitations of the dealer market
(art necessarily sold out of context) and yet paradoxically,
through employing the same methods as the dealer, this
development is profoundly 1limited by an unwillingness to
fully acknowledge context. Like so much else in the network
of state subventicn, these schemes, laudible in their
endeavour, remain minor extensions of the dealer market
rather than an educational service for the whole market. A
market including the temporary enjoyment of art, rather than
permanent acguisition for those financially unable to

participate in exclusive markets.

It is a truly ironic contemporary paradox that wealth derived
from a lucrative market in applied images (where ocbjects are
not acgqguired) has been used to amass a huge private
collection of unapplied images (fine art). In a way the
industry which provides the resources for the Saatchi
Collection also provides a model for a viable art economy.
Artists applying their art in public as a way of supporting
other more private art if the artists wishes. A general
public will be better able to appreciate private art because
they will have learnt how art can be applied and how applied
art can benefit from private research as so evident in
advertising. Such an awareness might lead to a broad,
diverse and healthy art market with a variety of activity and
product, appropriate to a mixed market economy. The States
straightforward willingness to employ advertising is also
evident on streets and on our television screens. The

connoisseur would not be redundant just accountable, just
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like the market stall holder in the general market.
Critical judgement of the aesthetic dimension, so beloved by
the State, requires a context within which to operate. A
wide choice with a diverse market is the best way to bequeath
a truly excellent visual arts heritage rather than picking
the best instinctively from an already heavily pre-selected

market.
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POSTSCRIPT

1985/6, the fortieth birthday year of the Arts Council,
seemed like an appropriate time to take stock of the art
market and its relationship to the State. The renaissance in
state subvention which I am suggesting for the later part of
the twentieth century may lead to a renaissance in art and
even a much needed resnaissance in the economy. We shculd
not, however, overlook the negative as well as positive pcwer
and influence of the dramatis personae of Artist and
Connoisseur each with vested interests in the other which has

inhibited this development to date.

On the face of it a great deal has happened since I started
my autopsy on the body of Visual Art in 1985. The
dissolution of the metropolitan authorities, well known for
their support of the Alternative Tradition, seems to have led
to some apparently positive developments for the more

orthodox visual arts' providers in the state system.

Over the last year the A.C.G.B., seems to be undergoing a
metamorphosis possibly into the service agency I recommend.
Both the Serpentine and the Hayward in their different ways
are now independent of direct A.C.G.B. control although to
what extent transfer of personnel and resources, away from
105 Piccadilly, will create an independence of programming
still remains to be seen. The Hayward, now part of the South
Bank Art Centre, may be obliged to consider at least its
neighbours as a factor in its programme planning. We can

only wait to see if it considers its relationship to the
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whole network described. London still sorely needs a gallery
capable of receiving as well as sending out excellent
exhibitions. It is yet another but recent paradox that the

A.C.G.B. exhibitions touring the provinces have acknowledged

but far from exhausted the educative potential of the
traditional form of presenting the visual arts. In 1986 the
A.C.G.B. seems to have also recognised that the

develcpment of a wide market for art objects might be cne of
their tasks and has co-operated with Liberty, the department
store, on an exhibition of art in domestic setting, held at

the Ideal Hcome Exhibition called Living Art . It is to be

hoped it becomes a contribution to a living tradition but as
yet this exercise has nct been repeated by the A.C.G.B. or

the South Bank Board.

There are positive signs too in the other Quangos but some
might appear as temporary false hopes thwarted by the
remaining obsession for own product. The appearance of
design exhibitions and events at the new Manchester Corner
House art centre, for example, suggestad project funding from
the Design Council but sadly that is not the case. The
general improvement of British manufactured goods, still so
desperately needed, might be achieved in this way if
exhibitions were realised through 1liaison with 1local
manufacturers as well as other curators. The Design Ccuncil
soldiers on with energy and enthusiasm in its own campaign to
change the attitudes of British manufacturers who "still
aren’t utilising one of the nations greatest assets" without
realising that some of its advocates might need a 1little

"updating" if not education about design.
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"Critical concepts like value for money, safety, easy
maintenance and effective operation are all part of the
design mix, alongside the aesthetic and functional
necessities: carefully designed products must also look
the part",
suggests doubtful separation and priorities, at least in the
way its expressed.(153) The Victoria and Albert has cpened
its new Toshiba Gallery of Japanese art and design. A
vigorous pursuit of sponsorship by, a public institution, to
remedy apparent lack of government financial support should
be cautious if the wvalidating function of museums |is
recollected. A gallery for British Art and Design in the V &
A must be a necessary antidote displaying exhibitions 1like
the Vienna Exhibition (much praised by Thackara) and funded

by the visual arts Quangos perhaps even in preference to some

sponsorship.

Two quite original events, organised by the Crafts Council,
occurred in 1985 and were reported in 1986. Tony Ford,
Deputy Director of the Crafts Council, in his foreword to a
report on proceedings emphasised the uniqueness of the
latter:
"The second, in September, brought a number of people
from the museum world face to face for the first time
with representatives of the Arts Council, the Crafts
Council and the Design Council."
The first was a more partisan, "straightforward attempt to
encourage the museum world to take greater interest 1in
contemporary crafts". (154) Although heartened by this
initiative, organised by the Education Officer of the

smallest wvisual arts Quango, we cannot but notice the

lateness (42, 40, 14 years after the formation of the Design
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Council, Arts Council and Crafts Council) nor can we avoid
noticing an aspect of the motivation. A motivation neatly

revealed in the opening words of the report of the second

event:

"The Arts, Crafts and Design Councils existed to
promote their separate specialisations in this country.
In so doing they produced materials and services -
including exhibitions, publications, slides and tapes -
that could be of use to county council museums and art

galleries";
-seeking a market for the Quangocs own product.

The Quangos have been obliged, thankfully but belatedly, to
acknowledge that sections of the nation have been
disadvantaged in relation to their activities but sudden
vigorous attempts this past year or two to make amends must
not make us accept as a working proposition the inevitability
of disadvantage in some quarters or regions. If in hard
"real- world" terms this may be ultimately so much can be
done to alleviate the worst excesses and is easily achieved
by making public servants accountable to an identified
constituency for their actions. Such a self remedying
process will naturally avoid excessive disadvantage. Any
system which relies on the idiosyncratic behaviour of
unaccountable selectors is bound to appear and will be
prejudiced against sections of communities. The very nature
of many schemes, as presently constituted, are themselves
prejudiced particularly against those individuals who have
had the independence of mind and spirit to make their own
contact with communities. The Regional Arts Associations and
the National Arts Councils (Scotland & Wales) are in a better

position perhaps to achieve this contact but some will still
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not account for some of their decisions or create accountable
schemes. Greater London Arts, as an example, may as its
slogan proclaims be "looking to the future" with an enhanced
budget occasioned by the abeoclition of the G.L.C. but it still
refuses to account for its action when dealing with
individual artists as clients (unliks institutions no reasons
for failad applications are given). Greater London Arts, like
the other R.A.A.s, does not have a remit for Design and,
unlike the others, still has no remit for crafts.* G.L.A.’s

Art Department’s orientation remains towards fine art with
fixed and apparently sacrosanct schemes. The largest
concentration of artists and cultural industries in Britain
requires radical alternatives to existing awards to artists;
ravenue clients for exhibitions and for studios and art and
artists placed in impoverished boroughs if G.L.A. . 1is to
perform "the dynamic, co-operating role™ which it declares in

a recent advertisement for a new Director, (155)

1986, the year of the demise of the G.L.C., occasioned

vigorous debate about the _State of the Art or the Art of the

State . but such questioning and calls for strategic
development is as yet overlooked by successor organisations
who do not look at themselves, their context, ncr present
themselves for account in the way I suggest. It is
interesting to note that even such a radical document when it

comes to recommendations rehearses the state orthodoxy

*This changed in 1987 although thers is little evidence of
craft-support in London apart from the Crafts Council.
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differing only in order of presentation; and so we have, for

example,

"6) A register of London artists should be compiled
12) A series of artist's residencies in schools,
hospitals, employment centres, should be developed 14)
An education officer should be attached to all borough
art galleries to implement outreach programmes 18) A
policy for housing/studio space for artists should be
implemented." (156)

A vigorous exercise in deconstruction is raccnstructed as The
Orthodoxy: special treatment for special creatures waiting to

be helped to help art deprived communities.

The application of visual art for a variety of communities in
a variety of markets is the best way to utilise our national
resource of art and artists. The State's task, following its
own declared objects, is to create the circumstances under
which this can flourish. It will continue to fail as long as
it remains obsessed with the power of idiosyncratic patronage
which seems to require empire building and can so quickly
lead to patronising artists and communities. Even the art
market of dealers and galleries in Art World art would
benefit from a state system less concerned with frequently
premature choice of recipients of state largesse and more
concerned with nurturing a great choice (a multiplicity of
art worlds and markets). A similar suggestion concerning the
Crafts was made by Michael Fell, Chairman of the Society of
Designer Craftsmen:
"Maybe the museum and public gallery policy of buying a
few contemporary works very expensively at precisely
the wrong moment for the taxpayer, might, for the
health of the arts generally, be swapped for a policy

of promoting a far broader range of contemporary
work." (157)
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The first step towards a genuine service role is to have
public servants realise they are just that and not private
connoisseurs. How this 1is to be achieved requires further
debate but perhaps in all seriousness a moratorium on the
personal pronoun "my" and the capital "A" in art would help.
The enthusiasm for Art and Artists in Public Places might be
extended to include a few placements for arts administrators.
The change of attitude and work practice the "existential
panic" noted in professional artists in this situation might

also make arts administrators more professional. (158)

In conclusion, it is worth remembering that Kenneth Clark, as
his biographer points out,

"believed that the truly creative act of patronage

required the commissioning of a work". (159)
In the short and long term the State would provide a great
service to all in the art market by directly commissioning
artists to contribute to its educational task and to help
address pressing social, local and national issues . Should
this occur, we might, more easily, be able to talk of art
markets rather than the Art Market and see a variety of
excellence develop from a variety of opportunity, encouraged
by truly professional arts administrators. As a consequence,
many more artists would be truly professional and less
dependent on the State and the intercession of its employees.
Relinquishing the power of intercession, the State and its
employees could turn their attention to improving the markets
for art objects and the markets for art skills through
education about art and advocacy on behalf of art so needed

by everyone concerned, and not least the economy.
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Attempting a view of the future we have a government
committed to the disintegration of a welfare tradition,
assisted in the arts by gquangos, encouraging financial
independence (through dependence on sponsorship) as an
antidote to decreasing subsidy. The arts are now championed
by those who locate them as part of a leisure, or as Robert
Hewison has called it, a Heritage Industry.(lso) The most
successful enterprises in this market have responded to a
market need for contact with a missing past as witnessed by
the success of theme parks like Beamish in County Durham, or
industrial museums reminding us of recent past industrial
glories, or on popular taste exploited by commerce for things

old (simulated or real).

The visual arts of today could provide for an equally missing
present by responding to contemporary situations and needs
(spiritual and practical) as the War Artists once did. The
creative solution to economic survival discovered by all

those artists, craftsmen and designers not in receipt of
sustained state largess required integration into communities
and a willingness to do other people's work as well as their
own. Artist have and connoisseurs will realise that this
does not deny excellence but rather can contribute to the

refinement of the sensibilities needed to recognise and/or

develop excellence.

Arts Administrators must also learn to accept a more

threatening truth for then. In contemporary society it is
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not the art or artists that alienate, as is popularly
supposed amongst them but rather it is their own activities
and their product (their exhibitions and other schemes). It
is these which bring people face to face with art from a
different culture, the culture of the arts administrator -

this is geced arts, gocd craft, good design.

An abiding reservation for men and women of conscience must
be the 1lesson of art history. Academigs are designed to
protect the selected but they do not foster innovatian v
original talent or for that matter new markets or audiences.
The shared attitudes and beliefs which I have examined
constitute a State supported Academy for Art, Craft and
Design as restrictive as any 19th Century academy. The
influence of these new academies is far more pernicious than
the academies of o0ld since they are based not upon media
virtuosity judged by artists (such academies still exist) but
by the ébility to appeal to modern arts administrators acting
as connoisseurs. As a profession these new connoisseurs are
ill-equipped to succeed being overstretched with fund-raising
and evoking contact, sometimes tenuous at best, with a
scholarship, art history, which is itself coming under
renewed critical scrutiny. We all know what we like but are
we certain our choice, our personal taste, instinctively
exercised has any lasting value; Lord Clark had his doubts

but sadly his successors do not.

If the visual artist (artist, craftsman or designer) is to
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contribute to economic regeneration as the political and arts
administrative rhetoric suggests (there have been four
international conferences on inner city regeneration in the
past month) then he/she must be allowed to do so, on the
terms of art defined by arts social history in response to
locally identified need. The resulting art should be
designed to suit this need. But again newspapers can report,
"Again an artists’ pile of bricks is causing controversy"
with, as Martin Wainwright writing in The Guardian of 17
October 1988 reports ,"a still unbuilt Colossus of Leeds".
Northern briékmanship is being played yet again by arts
administrators. A gentle, unassuming brick giant, mildly
amusing if located in a theme park but hardly a provocative,
avant-garde work of art made by an Art-world artist Anthony
Gormley is controversial because of how it is presented, as a
fait accompli. That British Rail is providing a site and
£50,000 from its total £650,000 arts programme and the Arts
Council and Yorkshire Arts are involved is little comfort for
the depressed economy of Leeds, those condemned to travel on
British Rail or for those that recollect the architectural
and engineering splendour of British Railways. British
Railways was a masterpiece of applied art, craft, product and
engineering design whose whole-sale destruction is catalogued
by members and associates of Save Britain’s Heritage in

Railway Architecture. (161)

Nearing the end of the twentieth century we seem to be
witnessing an even greater vandalism. A cultural vandalism

perpetrated by those who claim the well-being of art and
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artists. Their "connoisseurship™ is 1likely to bequeath a

desolate inheritance of their taste in what they have chosen

to call visual art.
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“People think private views elitist.
Until they go to one”

Unfamilier territory is usually caunting.
Like your first opera, first couture collection,
first auction. And indeed, your first private view.

But once you attend one, you'll find it's
agathering of people who come to see new
paintings, have a glass of wine ang chat to
the artist about his werk, The next thing you
know, you're hooked.

Everybody has to do something for the
first time. Perhaps you should take the
plunge and come to my next private view.

S AP TP IR

Niccla sacsbs, gallery owner,

I'm showing Ken Kiff's new cantings from
Ncvemter 16 to Decemier 24. You should
fing nis work fascinating. Segole ano sisit
the Tate a2nd The 'useum 2 ‘Accern At .0
New York do.

Why don't you fing me cn 01-437 3868
and ask icr an invitatien ¢ the sceming?
It costs ncthing, but youll fing his new
excenenceswenhalet,

I can praclically Suarantee you'll finc the
art world an exc:ing place ‘c visit. You mignt

e, .

W B ALATIENE @, o * Loy an 30 Koo tirserad 2o i aroed il a s,

even want o live there.
Csme and see us. ‘Ne d like to meet /Cu.

Nicola Jacobs Gallery
9 Cork Sireet, Londen, /1 01-437 3868,
Works by JeffLlcwe
Jonn Caner Jchn Mclean
Shetagh Ciueft Mal Mcrr:s
Jeanifer Currant Paul Rosenticom
Simen £dmoncscn Coin Smith
Jon Greem Derek Souttall
KenKif  Anthony Whishaw
Kimum Gary Wragg
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mthe Tate takes its time to buy a painting”
Nicola Jacobs. az-tery owner. ¢

.

‘antings are not impulse buys. They take
l consideraticn and then finding out
ther you can live with them. Even ex-
enced buyers ke the Tate do that. They
mth iwo of Jennifer Durrant’s paintings.
‘)cknly, time is a facility that any gcod
by offers. If you like a oarticular oainting,
s0,'Ne'l reserve it. You can keep coming
to nsit it before making a final dec:sion.
etimes, | mignt even let you take it home
out.

A

Have ycu ever bought an original ‘wark of
art? It's a most exciting experierice. Very
pleasurac:e.

Doycu ke this painting?it's one of Anthony
Whishaw s..'m giving an exhititicn of his new
work {rcr =eoruary 29.\Why Jont jcu comre
along o the private sevs ard have 3 ionk?
You'll mee: new oencle. have 1 glass of sine,
get to tzix ‘o0 the artist and gereraly, scu
should rnave a good time

Just terechone me at 21-427 2EA2 ‘or 3

nice to meet you.

9 Cork Street. Loncon, '//1

Works by

Lourse Blair

John Carter
Shelagn Cluent
Jennifer Durrant
Simon Edmondscn
Jon Groom

Ken Kiff

Kimum

01 437 3268
Jeff Lowe
John MclLean
Lisa Viiiroy
Mai Mornis
Paul Rosentioom
CoinSmith

Derek Soutrall
Anthony '‘Nrisra s
Gary Mregg

Nicola Jacobs Gallery



“Pm surprised
when anything in
iNicoIa’s Gallery is
more than £10002
peorge Roland. collector.

“Don’t be.
Some are!
Nicola Jacobs
gallery owner,

Most of my paintings and drawings range
from £200 to £1000. But some can cost a

. lotmore.
Ken Kiff, for instance. His work goes as

At the moment, | represent fifteen artists.
And | give them exhibitions because | expect
themto make a name for themselves. Which
1s good for them, me and you.

It's a very nice way to

spend an evening
Nicola Jacobs Gallery
9 Cork Street, London. W1~ 01-437 3868

high as £10.000 now. Mind you, he didn't Have you ever bought an onginal pant- Works by Jeff Lowe
start out that way. The first pamnting of his | ing? It says an awlful lot more about you than John Canter John MclLean
soldwentfor £250. That's before hebecame  any furnishings ever will, Shelagh Cluett Mal Morns
aninternational name. Perhaps you should come to one of my Jennifer Durrant Paul Rosenbloom

And that 1s the joy of buying almost-well-  private views. Allyou have todo s telephone Simon Edmondson Coln Smith
known artists. You get themfor areasonable  me at 01-437 3868 and ask for an invitation. Jon Groom Derek Southall
price and hope they take off. Most of mine  We'd love you to come, see the pictures, Ken Kiff Anthony Whishaw
have. Not all, but most; meet new people and talk to the artist. KimbLim Gary Wragg



£

Most people are apprehensive about

vaking into a gallery for the tirst time.

Rick Chandler is a perfect example of
that. He only came in because a friend of his
breught him to a private view. Much to his
surpnse, he found himself really looking at
the paintings and liking one 1n particular.

Anyway, Rick started talking to the artist.

The next thing he knew, he was actually
consicering buying. Well, this rather startled
fim. He certainly hadn't thought of owning
an onginal before, But then he realised that
wnat he wanted cost less than an Eames
char and stool. | think that settled it for him.

Rick was even more relaxed about it all

when he found | was willing to let him try it
out at home and live with nis painting before
he made up his mind.

He does laugh at himself when he tells
the story and says he can't imagine why
he'd oeen so intimidated in the first place.
He isn't anymore, of course. As Rick says
‘buying your first painting opens the door to
avery pleasurable world:

Itdces. It s,

Wouldn't you like a new and pieasant
experence? Just phone me at 01-437 3863
and ask for an invitation to my next private
view on June 21. I'll be exhibiting works by
both Suzanne Hutchinson and Louise Blair

frem June 22to July 16 and they're definitely

worth seeing. Looking costs nothing ad-

mission 1s free and so 1s a glass of wine.
I'd love to meet you,

.

F “It takes a bit of nerve to buy your first painting?”
Nicola Jacobs, gallery owner.

Nicola Jacobs Gallery
9 Cork Street, London, W1 01-437 3868
Works by Jeff Lowe
John Carter John MclLean
Shelagh Cluett Mali Morns
Jennifer Durrant Paul Rosenbloom
Simon Edmondson Colin Smith
Jon Groom Derek Southall
Ken Kiff Anthony Whishaw
KimLim Gary Wragg
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“A painting says more about you

than curtains ever will”
Nicola Jacobs, gallery owner,

ol

Jalking o séméoﬁé the othra and piéture in my allery for as litle as £400. But  discuss his work over a glass of wmcte. | ttl;lnk
@ Matalthough he didn't mind how his it is a more emotional choice than deciding ~ you'llfind the atmosphere a lot more fun than

§-orated the flat, he couldn't tolerate  on the right fabric, for example. choosing chintzes.

Jposing the pictures. Chauvinist, Thats why sometimes [l let you take a 'Ple'ase c;ll me at 01-437 3868 for an

A3 Quite interesting that he saw picture home, hang it and live with it for a  invitation. We'd love to meet you.

B> a8 his province. He felt they while before you both agree on it. And you Nicola Jacobs Gallery
pied

his personality and desires. Wh i 't do that with fabric. Once
. . y certainly cant do tha )
an't feel that way about expensive you've had the curtains made, you're stuck. 9 Cork Street. London. W1 01-437 3868

"GS- | could understand. Probably Have you ever bought a picture for your- Works by JeffLLOW:
% cUrtans and sofas wear out and  self? Maybe its time you did. Why don't you John Carter John ";’;4 ea/
ays be changed. come along to my next private view? Il be Shefagh Cluett Mal b’or/s
YRINGS, on the other hand, don't wear  exhibiting paintings and drawngs by Gary . Jennifer Durrant PaulRosin soo:"r:
7 9row with you. Which is why its a Wragg. His prices range from £500 to Simon Edmondson Co ? /;171 '
oous putchase. Not necessarly in  £5000. | SN Aoy Whenaw
% mS-Atter all, you can buy an original You'll get a chance to meet the artist and }Z?Lifln é’a,y it




“An art gallery is the artist’s theatre.

Except the show is free?
Nicola Jacobs, gallery owner.
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You don't pay admission to my gallery.  sut, it can always come back. different kind of atmosphere. You'll find “t's
First you look, then you buy. Maybe. But Have you thought of buying an onginal  the only place in the wor Id where you getto

any good gallery is flexible. Mine certainly 1s.
Because my business is based on trust. So
I want to help you in any way | can before
you make a firm commitment to a painting.

painting? it's amost pleasurable experience.  meet the artist onstage. Without admission.

Your very first picture gives you athrilithat no
other purchase can.
Why don't you come to a private view and

Do phone We'd like to meet you.

Nicola Jacobs Gallery

Anonginal picture is unique, after all. The  find out what the art world's all about. 'm 9 Cork Street, London. W1 01-43; z868
only one of its kind in the world. Eventhough ~ showing Judy Rifka's new paintings from Works by Jeff Lowe

it may cost less than an Eames char, its a  October 5toNovember 5. She’san American John Carter John McLean
very personal thing to buy. Youmust be sure.  and this is her first London show. Just ning Shelagh Cluett Mali Mornis
Which 1s why sometimes, a client can  me at 01-437 3868 and ask for an invitation. Jennifer Durrant Paul Rosenbloom
take a picture home and hang it for a while You'll meet new people, chat with the  Simon Edmondson Coin Sf;"’lf’:’
belore making that final decision. If it doesn't  artist over a glass of wine and absorb a Jon Groom Derek Southa

Ken Kiff Anthony Whishaw
Kim Lim Gary Wragg
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price ofa dinnerat Langans.

‘Pillosv Pnnt’ original screen print by Adnan &zorge.

A feast for the eyes, or the palate? Both offer exceptional
pleasure.

Dinner for four in the unique surroundings of Langans
would be worth every penny of the £100 or so it would cost. As
would an original work of art that doesn't just last an evening,
but a lifetime.

Our free colour catalogue features original etchings,
screen prints and lithographs by rising and established artists
starting at around £75. Though youw'll naturally pay a lot more
than that for works by Hockney, Picasso and Henry Moore.

Each print is part of a strictly limited edition, created,
signed and numbered by the artist.

They are available by post or direct from our Dover Street
Gallery and on the fourth floor of Harrods.

. For a copy of the catalogue, post the coupon or call uson
01-491 2523 (24 His).

To: Christies Contemporary Art, FREEPOST 30, 8 Dover Street,' London

| WI1E 7JZ(01-491 2523 -24 hours)
I Name

Anoriginal workof art for the

I Address

Postcode
Christie’s Contemporary Art
| omawss from CCA Galleries pl
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‘Blue [nterior original lithograph by Olivier Raab.

O gday’s unknown.
Tomorrow’s Hockney?

An original work of art can cost as little as £75, yet
who knows what it might fetch in years to come?
. Qur free colour catalogue features a wide selection
of original etchings, screen prints and lithographs. '

You can choose works from promising young artists

-at one end of the scale, to Picasso’s at the other. -

Each print is part of a strictly limited edidon, created,
signed and numbered by the artist.

So even if youre not interested in owning
tomorrow’s Hockney still send us the coupon, or call uson
01-491 2523 (24 hours).

For we can just as easily provide today’s.

o ——— T N S em— D R G G S S em—
|-71‘0: Christies Contemporary Art, FREEPOST 30, 8 Dover Sueet, London
| W1X 3PJ{01-491 2523 -24 hours) :

l Name i
l Address .

l Postcode

ll Christie’s Contemporary Art

o fromCCAGalleriesple 2%,

v o meqmye
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| Postcode
I
|

For everyone lucky

enough to miss out on
S.

TSB sha‘r

‘Pulow Pnint’ original screen priat bv Adrien George.,

So you didn’t get your quota. Never mind,
there’s an alternative which locks a lot better on the
drawing room wall than a share certifjcate.

An original print from CCA Galleries can cos :
anything from £50 to well over £10,000, although
most come in at under £1CC.

Each one is part of a strictly limited edition,
created, signed and numbered by the artist.

You can get our free colour catalogue by
‘phoning, sending us the coupon or calling in at one
of our galleries. We have one in Dover Street, a
master print gallery at 17 Princes Arcade, Piccadilly
and a new gallery at 13 Lion and Lamb Yard, Famham.

They all sell the kind of investment which
could be more valuable later but guarantees some
reward immediately.

S o e e e e —
I To: CCA Gallerics, FREEPOST 30, 8 Dover Street, I.ondon--1
| W1x 3Py 01-191 2523-24 hours) -

l Name : Address

CCA GALLERIES

CHRISTIES CONTEMPORARY ART

T PN puy i



Original art.

24719875 less than
aVan Gogh.

N :3.»-73373

&,
I

‘Lo pent Dexeuner’ oneaal sereen prine by Aldo Salvacdon

What price original art?

If i’s by Aldo Salvador, a painter represented i maior
intemational museums, wich exlubidons in London, Italy and
Japan behind him, £125. g

. And he’s only one of dozens of artists in our collection
whose work is available for less than astronomical sums. True, we
sell Picassos and Miros for upwards of £10,0C0, but prices start as
low as £30.

Each of our original prints is part of a strictly limited edition,
created, signed and numbered by the artist.

And a wide selection is on view in our free colour catalogue
which you can get by phoning or sending us the coupon.

Alternatvely, come and browse in our main Dover Strest
gallery or one of our new galleries at 17 Princes Arcade, off
Piccadilly or in Lion and Lamb Yard, Famham.,

[ €03 Gallrinpl, FREETOST 30,8 Dover S, Lo 13

CA Galleries plc, FREEPOST 30, 8 Dover Sereet, London WX JP-I._I

l 01-491 2323-24 hours)

Name. . ll
I Address I
I Postcode ZALle l

o)
| CCA GALLERIES (&2 |
uv:f'.:___L_(ln_\il)()n\ NEW YORK TOKY(O _‘é"?é? ___’

DR ARE LI L ol



If this omomal cost only
757 5 you d buy it.

T, v
CINaN

‘Strand on the-Green Onzinui hitngraem v e rerse an?

Itdoes. -~

Few people realise what remarkable value
original prints can be. True we sell Picassos and
Miros for upwards of £10,000, but prices start as low
as £50, and most cost under £1C0.

CCA Galleries was formed as Christe’s
Contemporary Art in 1972. Our free catalogue
features a wide selection of original etchings, screen
prints and lithographs. Each print is part of a strictly
limited edidon, created, signed and numbered by
the artist hlmse]f

If you are pleasantly surprised by the price of
the original above, you'll be just as delighted by the
rest of our coﬂecnon

For a copy of our free colour catalogue, post the
coupon or call us; or visit our Dover Street gallery.

—— — ———— ——— — —

To: CCA Galleries, FREEPOST 30, 8 Dover Street, London
| W1xX 3PJ. (01-491 252324 hours)

Name

] Address

Postcode —_____T¢l No.

I
| CCAGALLERIES Lg;:‘

Tk |
CHRISTIE™ CONTEMPORARY ART \
| ST109 %% _J
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A more attractive

‘Buongley’ Onginul screenprine by John Piper.
A British artist.

Buying artis not the daunting propect it sounds.

Original prints from well-known artists like John Piper,
whose work is illustrated above, are available from CCA Galleries
at around £200. Although you can pay as much as £10,000 fora
Picasso, up and coming young artists can cost as little as £50.
Whatever the price range, your original print will still be part ofa
limited edition, created, signed and numbered by the artist.

" Youcanbrowse throughalarge selection in our free catalogue
which we'll send you if you phone us or send in the coupon.

Alternatively, visit one of our London galleries at 8 Dover
Street or 17 Princes Arcade, Piccadilly or our new gallery at
13 Lion & Lamb Yard, Farnham.

It'l be more fun than a trip to the Gas Showroom.

To: CCA Galleries, FREEPQST 30, 8 Dover Street, London
W1X 3P (01-491 252324 hours)

Name.

Address

_ l Postcode

|  CCAGALLERIES

CHRISTIE'S CONTEMPORARY ART
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VALUABLE I_?ICTURES |
—SOLD AT CHRISTIE'S.

Law b 73
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Edouard Maner: La rue Mosnier aux Paveurs, 1878.
Sold at Chnsnes for £7,700,000. Highest auczion pnCE: foran Impressmm& Picture,

Andrea Manregma: The Adoration of the Magl

g
Sold at Christie’s for £8,100,000. =ighest auction prics for an Old Maszer Diczurs,
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ties, 8 King Streer, St ,London «wiv «q7 Telephone (Cl) 339 9CET.




Minor work
or major discovery?

he two small 19th century seascapes

opposite may look quite similar
to the non-expert eye. Yer one sold for
£385, and the other for £17,050.

The picture above by John Brew, is a
typical work of the period, estimated at
£200-300. However, the small water-
colour below-only 104 inches wide -was
immediately seen as a significant dis-
covery for the art marker. The work of
William Holman Hunt, it had been in
the possession of one of the family since
1900, and had not appeared on the mar-
ket for 45 years.

Research into Holman Hunt’s letters to
his daughter Gladys show that the little
watercolour was nearly lost forever:

“...a sudden gust of wind carried my
nearly completed picture away

and looking over the edge of

the cliff, I saw it circling about,

with the gulls in the abyss below-—
when, luckily for me,a fresh gust of
wind bore it aloft untl it lodged on
a tuft of grass on the brink of a
precipice. With assistance ... I was
able to retrieve it.”

Reprinted in the catalogue, this anec-
dote combined with the pristine colour-
ing and vigour of the work raised con-
siderable interest among collectors and
resulted in an excellent price.

Sotheby’s has done much to inspire the
last decade’s re-appraisal of this neg-
lected period. For example, original
research has been done on the mono-
grams favoured by artists of the time:
Holman Hunt’s is shown here. Sotheby’s
expertise is always at the disposal of
clients, and the advice and opinions

of our experts is offered entrely

free-of charge.

Sotheby Parke Bernet & Co.,
34-35 New Bond Street, London W1A 2AA
Telephone: (01)493 8080

Regional Salerooms: Sotheby's Caester, Booth Mansion, 28 Xaterzate Street, Caeshire CHI 2NA, Tel: /10244) 315531
and Sotheby's Sussex, The Puiborough Salerooms, Pulborough, West Sussex RH20 1A ], Tel: 707982) 3831
Offices: Edinburgh, Tel: 7031) 226 7201; Giasgow, Tel: {041) 221 4817; Harrogate, Tel: “0423) 501466; Cambridge, Tel: 0223) 67624;
Norfolk, Tel: {050 88) 8141; Cheltenham, Tel: {0242} 510500; Bournemouth, Tei: 0202)294425; Taunton, Tel: 0823) 83-441;
Wiltshire, Tel: 7098 53) 525; Ireland: North ‘024 774) 392, South ‘041) 24401,

Sold successfully...sold at

Sotheby’s
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for OVer two centuries the name

Christie’s has been famous for }he

ale of great paintings at auction.
oy
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o §
vday we generate more interest

a powerful attraction far
dllectors, dealers and museurns
ound the world, as well as the
eneral public. |
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is year for a new record pricezof
24,750,000 served to coﬁﬁrmf;our
xpertise in marketing warks of art
d our standing in the internation!
market. 4 i
t you may not be awalre of is
twe sell works of art of eve;iy_
din our London saleroles. !
|d master and modem piinﬁégs.
culpture, drawings, Watercolotirs
d prints. Furniture, glas's-aa;éfs
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ever in our sales and'our name

he sale of van Cogh's ‘Sunflowers
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gh, Irises, signed, oil on canvas, 71 by 93cm. Sold in New York on 11th November 1987.
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The world auction record
tor a Post-Impressionist painting

£30.2 million

34-35 New Bond Street, London W1A 2AA. Telephone: (01) 493 8080
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3. Exhibiticns a: the Hayward ané Serpentine Galleries,

301



Edibitions organised bv the Arzs Council a+ the Havward Gallery

1968 Matisse
Ncoclde Watercolours
Van Gogh

19%9 Anthony Caro
Frescoes from Florencs
Pcp Art
Biederman
Pcpular Paintings £fr-om Halitl
Claude Lorrain
Six at the Hayward

1970 Redin
Yugoslav Sculpture
Bill Brandt
Continuum
Kelpra Prints
Frank Stella
Kinetics
Early Celtic Ar:
Helen Sutherland Collecticn
Gerhard Frankl
Mansart
Derek Boshier

a7 Art in Revoclution
Laurens
Hodlerx
Bocklin
Bridget Riley
Piscator
Tantra
13 Los Angeles Artists

wn Interval exhibition - Large Paintings
Miro Sculpture
Rothko
Rietwveld
Bernard Cohen
Indian Paintings
Franch Symbolist Painters
The New Art
Islamic Carpets

273 Impressionists in London

Dieter Rot

Staging the Romans

Icentifications

The Eanvironment Game

Pioneers of Modern Sculpture

Interval exhib. Richard Smith

Intarvsal exhib. Ncel Forster/Peter Josegh
Alan Miller

Salvator Rosa

Pencil and Watercolour Drawings by Cezanne

Dalwood (Otera)



1974

~}

N

0

Munch

Lucian Freud

Franch Pop Imagery
Yorticism and its Allies
NDiane Arbus

ris Louis

Peterx Logan
Sacred Circles

Ian Stephenson
Agnes Martin
Ecdward Weston
Havward Annual Par
Hayward Annual Par
Matta

The Moccdern Spirit

-
!
T IZ

Daca and Surrealism Reviewed

Piranesi

Pictorial Photography

Frank Auerbach

Jasper Jonns

Havward annual

Cartier-3resson

Neue Sachlichxkelit and
.

Twentiags
Hucer% Dalwocd
Qutsiders
Lives
Miro

Film as Film

New Painting New Yocrk
Thrne Perspectives on Photograghy
Havward Annual

Thirkties

L -



1980 Hungarian Avant-Garde: The Eight & the
Activists -
Ellsworth Kelly
Pier & Ocean
British Art: A.C. Collection 1940-1980
Hayward Annual
Pissarro
Michael Andrews

1981 Edward Hopper
William Johnstone
Phillip King
Raymond Mcore
Picasso's Picassos
Lutyens
Late Sickert

1982 In the Image of Man
Chaim Soutine 1893-1943
Hayward Annual 1982
Arte Italiana 1960-32

1983 Landscape in Britain 1850-1950
Indian Drawing
Francis Davison, paper collages
The Eastern Carpet in the Western World
Anthony Hill, retrospective
Whistler in London and Venice (South Bank
Weekend)
The Sculpture Show
Raoul Dufy 1877-1953
Hockney's Photographs

1984 1066: English Romanesgque Art
The Drawings and Sculpture of Henri Matisse
Photographs by Josef Koudelka

1985 Renoir
John Walker
Edgar Degas: the painter as printmaker
The 1985 Hayward Annual
Hockney Paints the Staze
Edward Burra
Homage to Baxcelona
Torres-Garcia

1986 Falls the Shadow: recent British and European Ar% -
1986 Hayward Annual

Dreams of a Summer Night: Scandinavian painting at he turm of the cen
L'Amour Fou: surrealism and photography

Rodin: the sculptures and drawings

Mark Boyle

tury

1987 lLe Corbusier



ESC: 15.1.81 Item 6

) ARTS COUNCIL OF GREAT BRITATN

Sernentine Gallervy

List of ®yhibitions

1S70

Sumner Sncws 1-6 Selecied by the Serpeniine Commitszs of Lawrsnce Gowing,
Professcr Xznneth Rowntree, Norbers Lynton and
Edwardi Lucie-Smith

Mzy 2-24 Post-3dipicma work from Chelsea, Mzrnchester and
Birmingham colleges of ars

May 3C-Jurne 21 John Des, Jormm Hewlin, David Inshaw, Barzy Maxiin

June 27-July 19 Redney Gathercole, Nigel Hall, Kan Lee, David Prentice

July 25-August 16 Christine Beattie, Keith Brocklehurst, Antheny Slinn,
David Whitzker

Aug 22-Sept 13 David Xing, Justin Knowles, Lynne Moore, Peter Wald—cn
Hon Wilman

Sept19-0ct 11 Colin Ciza, Pat Douthwaite, Peter Eveleigh, Grzham Gilchrist,
Carlos Grainger

97

Surmer Shows 1-7 Selected by the Serpentine Commiitee of Professcr

. Lawrence Gowing, P:o:essor Kenneth Rowntree and

Edward Lucie-Smith

April 8-M=y 12 Fred Brookss, David Herher, David Hurn, Stuari Mealing,
Nick Wyndham :

April 10-12 & 17-18 Bleow Up 71 - inflatables etc.

May 8-31 Georges Hainsweorth, Jchn Loveless, Alan Miller,
Gordcr Richa "'ison, Williag Tillyer ’

Mzy 29-31, cutside Raynzud & 4CCO pots

June 5-26 te Bazmawd, John Claxidge, Chris Coles, Paul M==iin,
Rick Oginz, Teller S..ckes, Susan Teaboy

July 3-25 Peter Cartwright, Cclin ¥inn, Michazel Nor:ih,

David Shetnerd, Patrick Ward

o



July 31-August .22 Graham Clucas, Maurice Cockrill, Gareth Jones,
Jchn Xnox, John McLean, Jan Suckling

Aug 28-Sept 19 John Benton-Harrig, Jon Bird, George Hostler,
Tony Ingzam, Roy Naylor, Christcpher Orw, Robert Tagg,
Gerari Wilson

Sept 25-0ct 17 Michael Brick, Ann Gatiward, Barry Herber:,
Andrew Lanyon, John Murphy, Geoxze Percy

1972
Summer Shows 1-5 Selected by Professor Lawrence Gowing, Edward Lucie-Smiszh
and Paul Huxley *
March 30-April 23 Jim Armold, Jefirey Edwards, Michael Gorman,
Rosemary Smith, Richard Ward, Glynn Williams
April 29-May 21 James Allen, Anthony Beers, Tom Edmonds, Chris Sayers,
Tim Threlfall, Madelon Vriesendorp, Stephen Young
May 27-June 25 Festival at the Serpentine: kinetics, spectator
and participatory events
July 1-23 Trevor Allen, Su Braden, Marc Chaimowicz,
Rovert Frankiand, John Liggins, Stephen Lobb,
Ron McCormick, Ed Sirrs, Alan Welsford
July 29-August 20 Bob Evans, Elizabeth Harrison, David Henderson,
Ian Lees, John Maine, Philip Vaughan
August 2h-Sept 17 Stephen Amor, Stephen Collingbourme, Sue Gollifer,

Sylvester Jacobs, Martin Naylor, Roger Palmer,
Carl Plackzan
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Serpentine Committee:

April 4-M=y 6

June 3C-Ju 22

£
b

July 28-Auzust 19

Serptember 3-30

October 6-28

November 1C-Dec 9

- —J—

Edwardi Lucie-Smith, Paul Huxley anc Huber:s Dalwood
?

Photo-Realism: Paintings, S
the Ludwig Collection and ot

culpture and priniz f-om
the
Qutdoor sculpture: Denys Shor:

-
IS

e Scuivture 73 (selected by Hubers: Dalwocd)s

Sercentin
Roger Daintorn,

Jern Harper, Paul Nezgu, Ainsiis Yule,
Michzel Ginsborz

Sersentine Painting 73 (selscted by Paul Huxiey):
Daniel Dahl, Michael Ginsbors, Julian Hawkes (scuipih
o

Richard James, Barry King, Gina Medcalf

Welfare State (!'Beauty andé the Beast')

Sercentine Photcaravhy 73 (selected by Peter Turner of
Creative Camerz): >

Gerry Badger, Edward Baxter, Kurt Benning,

Michael Berry, John Blakemore, John Chard,

Colin Curwood, Andrew de Lory, Izn Dobbie,

James Fahey, Margaret Gathercole, Robert Golden,

Neil Gulliver, George Hallet:, Lesley Hamilton,

Bruce Hemming, Larry Herman, Paul Hill, Geoff Howard,
Graham Howe, Howard Jeffs, Kevin Keegan, Simon Mc3ride,
Bob Mazzer, Daniel Meadows, Richard Meara, John Myers,
Jonn O 'Hagan, Malcolm Perkins, Martin Pover,

Paul Rotheroe, David Sample, Enrique Saenz de San Pedro,
Philip Sayer, Sean Sprague, Paddy Summerfield,

Philip Warren, Andrew Waison, Donald Waxman, John Webb,
Sean Welland, Roy Wilscn, Richard Wood

Serventine Gravhics 73 (selectad by Edward Lucie~Smith):
D Mary Barmes, Henry O Bar—eti, Janet Brooke,

Micha=l Carlo, Ian Colverson (joint project with

Denis Masi), Paul Somerset-Cousins , Anthony Deigan,
Julia Farrer, John Fassolas, Iazn Gardner, Jane Godfrey,
Richard Hartwell, Eileen Rogan, David Inshaw,

Ardrew Lawson, Michael Lye, Eric Marwick, Denis Masi
(joint project with Ian Colverson), Rober: Masca,

Jack Miller, Andrew Moran, Warwick Moreton, Dz7id Sazuel
Pezrzon, Michael Smith, Ingrid Webendoerfar, Rcy Wcoé

William Tucker: Sculptuzz 1970-3 .

Land=zcape: Paintingz by Norman Adams, Adrian Berz,
Jorn Hubba—zd and Edward Middledizch



1974 -

Serpentine Committee:

Summer Shows 1-3

Mzy 4-29
June 1-23

June 29-July 21

July 27-August 18

August 24-Sept 15

September 21-0ct 20

November 1-Dec 1

December 14-Jan 12

-
\O
-3
\N
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Serpentine Committee:

March 20-April 20

May 1-26

Summer Shows 1-3

May 31-June 22

June 28-July 20

July 26-August 17

August 20-26

Hubert Dalwood, Paul Huxley, William Feaver

Roger Hilton: Paintings and Drawings 1931-1973
From Barrie Bates to Billy Apple
Selected by the Serpentine Commitiee

Julian Cocper, Jennifer Durrant, Mark Edwards, Terence New

Kerry Kenmnedy, Mary Webb, Tony Wilson, Kevin Burrows,
Knighton Hosking .

Anne Brodrick, Tony Carter, Paul Hempton, Judith Lear,
Alex Themson
George Fullard: 1923-1973

Five Dutch Artists: Douwe Jan Bakker, J. Floris van den
Broecke, Jules de Goede, Cornelius Rogge, Van de Wint

Art into Landscape 1 »

Five from Germany: Edgar Hofschen, Nikolaus Lang,
Ansgar Nierhoff, Hans Peter Reuter, Rainer Wittenborn

Art As Thought Process: (selected by Michael Compton)
Kenneth Martin, Malcolm Hughes, Bridget Riley,

Richard Smith, Tom Phillips, Mark Lancaster, Keith Milow,
Judy Clark, Stephen Willats, Victor Burgin,

Michael Craig-Martin, John Hilliard, Art Language

Eubert Dalwood, William Peaver and Patrick Caulfield

Outdoor Sculpture: John Hoskin
Drawings: Jasper Johns

The Video Show
Selected by the Serpentine Commitiee

Ailan Boston, Ken Kiff, Nigel Rolfe, Graham Stevens
(sculpturecutside), Ken Watis, Michael Crowther

Charles Grafton, David Holt, Richard Rome, Rober® Rucsell

Christopher Allan, Laurence Anthony, Stephen Criprs,
William Henderson, Sirkka-Lisa Konttinen, Glen Onwin,
Ilric Shetland, Grahzm Smith

Eight Good Reasons to Visit the Sermentine Gallery:
Festival of Performance Art: Rob Con, People Srow,
Dance Organisation, Exploded Eue Events Group,
Mike Westbrook's All Star Brass Band, Situations,
Jacky Lansley and Sally Potter, Ed Sirrs



September 2—2&

Qctober 4-Nov 2

November E€-Dec 7

December 20-Jan 18

-
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Serpentine Commitiee:
January 25-Feb 29

March 6-28

April

My 1-31

Summer Shows 1-5

June 5-27

July 3-25

July 31-August 22

August 25-8ent 15

September 25-0ct 17

-5~

Sculpture: John Panting 1940-1974
Journey to the Surface of the Earth (cont.)

Mark Boyle:’
Paintingz, Pastels, Prints

Richard Hamiiton:

igation: Fiye Swedish Axiisis:
Millhagen,

Discovers and Invest
Sten Exiung, Tum K_estenen, Larz
Tcrzten Rengrict, P G Thelandar

Crier and Experience: American Minimal Ax%.
Prints by Agnes Mz—iin, Sol LeWit=, Robe**
fctert Mangold, Brice Marden, Ejda Rencuf

ers
Aockdboue

Lozothea

R:rman,

3 - - P A (Y
i2: geizsct ed. by Pagricik Georzge

twenty-seven ariistz'! drawlings

0
3
(8]
4
ct |

photograchs by Sylvester Jzcsts

illizm Feaver, Paizick Cauliieid and Derek Boshisx

Pravious exhibitors: Jemnifer Durrant, Michael Ginsberg,

Xnighton Hosking, Alan Miller,
Ch>is Orr, Bob Evans, David Whitaksr,
Glynn Williams, Nick Wyndham

Jeremy Mcon: Paintings and Drawings 1962-1973

Howard Hodgkin: 45 Paintings 1945-1975

Selected by Eduardic Paolo"z- (co—onted by Commit< e=)
Edwerd Allington, Roberta Booth, Ian English,
Ky—izkos Katzourakis, Paula Levine, Pete Ling,
Barbara Loftus, Ken Turnell, Ann Westley, Paul White

Selectad by John Golding (co-opted by Commitiee)
David Evison, Sylviz Guirsy, Peter Hide, JefI Instone

Selacted by the Commitiee
Cexole Ashiey, Paul Beauchamr, Richaxd Xidd,
Dzvid Nash, Nicholas Pope

S o

elected by the Commiitee
Frani B*ook=s, Rzymond Brown, Jonn G”_j Japes Grifliz,
Lewis, Mak-Xum-Siew, Ray Mazstars, Noel lfyles,
Malcoln POJnue , Belinda Sharvell, Dwara Slocock,
Trever Suzton, David Sweet, Andrzw Whacond,
Rhonda Whitehead

Selsciad by Michael Craig-Mariin (co-oried by Com=X

Lyrne Elton, Colin Nicholas, Amikam Toren,
Yenhuda Szfrazn, The Theatze of Mistalkes

“wd



October 23-Nov, 21

November 26-Dec 12

-
0
-
-

Serpentine Committae:
December 18-Jan 16
Pebruary S5-March 6

March 12-April 11

—6-

Prunella Clough, recent paintings
Harry Thubraon
Cutdoor sculpture: Alf Dunn

Six Times: Performances and Installations

Exploring Duration and Change
Max Eastley, Charles Garrad, Susan Hiller,
Michael Livingston-Booth, Paul Neagu, Dick Whall

Patrick Caulfisid, Dercsk Boshier and Judy Marle

Bevond Lighs: Bill Culdert & Liliane Lijin

Terry Frosi: Paintings, Drawings and Coliages

Michael Kenny: Sculptures
Arzhile Gorky: Paintings and Drawings

Summer Shows 1-3 (Summe* Show 4 follows Art inio Landscape IZ )

April 16-May 8

May 1d-June 7T

May 21, 22, 25, 27, 28
June 5, 6, 7

June 11-July 3

July 16-August 14

August 20-Sept 11

September 17-Oct 16
October 22-Nov 20

November 26-January 8

Selected by the Commiitee
John Clinch, Ron Haselden, Alan Hutuhlnson,
Pater W Lewla, Shelagh Wekely

Selected by Tim Hilton (co-opted by the Committee)
Michael Bennett, Katherine Gili, Vivien Rothwell,
Gerald Wilde

Outdoor event featuring Bruce McLean

Spring Holiday and Jubilee Day Celebrations featuring
Action Space

Selected by the Committee:
Karin Fleischer, Raf Fulcher, Mali Morris,
Fred Stiven, Lee Tribe, Roger Westwood

Art into Landscape II

Serpventine Photogravhy, selected by Aaron Scharf:
Janette Beckman, Peter Benson, Laurence Bermes,
Victor Bowley, Robert Brook, Clare Chamberlain,
Charles Colquhoun, Roy Cormwall, Pip Dunstone,
Jane England, Heather Forbes, R Gordon Taylor,
John Goto, Jim Harold, Howard Jeffs, Paul Joyce,
Chris Locke, Peter Mitchell, Jersmy Preston,
Andrzej Slezak, Malcolm Thomson, Stephen Welss,
Liz Whits

Qutside sculpture: Jokn Clark
Ian Hamiliton Finlay
Sculpturs: Peter Startup (1921-1976)

The Sculptures of de Kooning, with related paintings,
drawings and lithographs



1978

==
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Serpentine Committee: Dersi Boshier, Judy Marie and Myles Muzohy

Janvary 21-F=b 19 Jack Smith: The Writiten and the Diagrammatic,
- painitings and drawings

Soring Shows 1-2

Vs

Fedoruary 25-March 1  ESslscied by David Arnesiay (co-opted dy the Commiszas)
J ns, Abraham Newman, Jesse Watkins,
zier, Ciyde Hopkinaz, Jeff Lowe

Mzzch 2S-ipril 14 Selzscted by Shuast 3xisisy (cc-opiad ty the lozzizuee)
Erian Alleric, Xesvin Ashersen,- Zen Mcoitnllen,
Jenn dfren, Tina Zaane, Gecrges Levansis

April 22-Mzy 14 A% for Wrem? selzscied by Hichaxd Coxin:
Conzad Atiinscn; Peter Dunn and Lorzins Leescn;
Isiington Screcls Envizcpmenial Project; Public ixs
Werkshop; Stephen Willats

Mey 2C-June 11 Bryan Xneale: Sculpture, weTik in progTess
JefZery Camp: Pziniings of Night and Dgj
Cpen Photograghy 1978: Midland Group Noiiinghaz

July 1-October 8 Eenry Mcore a2t the Sersentine, 8Cth 3izihday Celevrziion

for Scuinture selected by Carsi EHogben:
Gaxth Evans, Roland Miller and Shirlsy Cemwercn,
onrc, Carl Plackman

October 21-Nov 19 Scal

)

~?

1379

Serpeniine Committee: Judy Maxle, Myles Murpky and Nicholas Pope

November 25-Jzn 7 Bar—y Flanagan: Scuipiuze 1565-197€
January 17-Feb 25 Saul Steinberg -
March 10-Aipril 1 A=:s Council Awards and Recent Puwchases (no caialogue)

April T-Mzy 6 French Ar+ 167%: An English Selection
Jean-Baptiste Audat; Christian Boltanski; Louis Chaca---s;
ue Gauthis

" Zred Courmes; Reolzné Flexxer; Domirnig

Vivisn Isnaxd, 'Armetie Messager; Arme & Patzisk
Clauds Vialilas; Jean-Louiz Vila

- - . N ~ 2 = Sngi ':- i)
Mzy 1i-June € Ailen Jones: Retzospective of Paintings 1857-1573

Surmer Shows 1-

v Sue Grayscn (*_n zed by the Comrziswas

ean, Kierzn Lyonz, Michael Lyors,
Michael Mason, Fwenk Nelscn, James Ravilious,
Dzvié Fedfer— Tery Stnden, Ea=xy Srociz,

S—<oy
Jobn Swanson, Laetitia Thap, Benno Zerncer

June 16-July 15 Selacied



Selected by Judy Marle, with Prunella Clough,
Jennifer Durrant and Ketherine Gili,

Lim Zarley, John Foster, Stuart Hodkinson,
Patzick Jonez, Balraj Knanna, Geoff Rigden,

Darid Walker-Bazker

July 21-August 19

August 25-Sept 25 Selacted by Myles Murphy, with Jokn Ermest and
Miznzel Mocn
Slegrhen Fazxihing, Paul Geral-Chowchury
Jelf Eelliyer, Christogker Le Brun, Gazy Wwoodley

Septamber 1$-Oct 28 Jenr Boyland: Pa‘niings 1S67-1S73

November 7-22 i< inic Lanézcape 3 prelliminasy extidision
Tiz Zead: twe installallicne

December 25-F2i 10 Arnd~% Karsbsez

1280

Serzentine Commilies: Judy Me~ls, Myles Murzry zné Nichclzs Pope unzil 1 Azril,
whzn the Serzentine Ceopmivies was zubsuced inzsc
FZnibisior Sur-Commiiiee -

~r 16-Maxch 16 A Wim<er Skcw 2% the Serzentine:
Colin Cinz, Dernis Creffield and Hen—y Muncdy

March 2S5-April 27 A~% inio Larcdsczze 3
Mzy 3-June 8 David Smith: Drawings and Sculptures

June 14-July 13 Pzizizk Georze, paintings and drawings 1937-1SE0

Summer Shows 1-3

1 July~10 Auzust Sslscied ty Alzn Miller (co-opited by the Commis zee)
Cr=is Bexsr, Ian F-'l né, Ian Grainger, Psier Grieve,
Miorzel Feindori?, Eeinz-Dieter Pietzch, Neil Talbcti,

. Dz72d Wisemzn, Siepren Young

Selecz2d by Tory Carier (co-opted by the Comrmitiee)
Colin Barmes, Leigh Crzmpton, Pele Jchnscn,

Peter Lioyd-Jeres, Mari Manr, Wendy Smizh,

Hicze=d Wincer, Sterrnen Jcznscn

15 Septampe—-5 Ccit Sslzczed b7y Stezzen Cox (co~opted by the Cocmiss e)
Cozkz= Ashocon, 477an Bucke T, Chrissina Floyd,
Acters Zsenig, Jorn Migchell, Gavin Scstise,
Ter—r Seick, 2oy Tuazlingzcn, G2rz Usico, Jonm Sraxp
1i Cczcbex—+§ No7 Jzcxz Zuskh: peiriings anéd drawingc

@ o o comgnge



28 February-29 March

10 April-17 May
23 May-28 June

Summer Shows 1-3

4 July-2 August

8 August-6 September
12 September-11 October

17 October-22 November

1 December-24 January 1982
1982

¥ January-7 March
13 March -~ 25 April
8-31 May

8 June - 4 July

10 July - 8 August

U'August - 12 September

Continuous Creation selected by Michael Compton:
Robert Filliou, Paul Thek, Anna Oppermann, Bruce Lacey,
Jill Bruce

Alberto Giacometti: sculpture, paintings, drawings

Mary Potter: Paintings 1922-1980

Selected by Miranda Strickland-Constable:
Michael Murfin, Andy Goldsworthy, Robert Callender,
Steve Joy, Jane Boyd, Andrew Darke

Selected by Adrian Henris

Graham Ibbeson, Saleem Arif, Mikey Cuddihy,
Alexis Hunter, Di Livey, Elizabeth Ogilvie,
Alexandra Leadbeater, Helen Moslin, George Wyllie

Selected by Tony Cragg:

Sarah Bradpiece, Nigel Inglis, Anish Kapoor, John Kippin,
Ian Macdonald, Jan Mladovsky, Susan Ormerod, John Virtue,
Hazel Wildman, Jane Womersley, Peter Banks

Frederick Sommer: photographs, drawings and gusical
scores

Johannes D8rflinger: Life Cycle, paintings and drawings

Craigie Aitchison: paintings 1953-1961

Ger van Elk: recent painting and sculpture and
a selection of earlier work

Eureka! Artists from Australia
Micky Allan, Tom Arthur, Peter Booth, Paul Partos,
Wesley Stacey, Imants Tillers

The Living Arts of India: nine craftsmen
Adrian Stokesi902-T72, a retrospective

Summer Show 1., selected by John Lessore

Ray Atkins, Jake Attree, Richard Cook, Anthony Farrell,
Paul Gildea, David Gould, John Kiki, Anne Norman,

John 0'Donnell, David Roberts, Nicholas A. Simington,

Jessica Wilkes

Summer Show 2, selected by John McLean

Douglas Abercrombie, Gabriel Flynn, Tricia Gillman,
Jonathan Hart, Ian Herdman, John C'Donnell, Shirley
O'Neill, Fred Pollock, Paul Tonkin, Jim Unsworth

Summer Show 3, selected by Richard Francis

Christine Angus, Jeremy lunter-lenderson,

Shirazeh Houshiary, Chiwon Kivland, Peter Randall-Puge,
Tony Wild




23 October - 21

27 Movember.- 9

1ge3

15 January - 13

30 April - 2C M

4 June - 3 July

9 .Juy - 7

13 August-9 Oct

12 Octoker-29

22 Ncvember - 8

14 Jarnuary-19 Fe

Augus

November

January 1983

February
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ober

Ncvember

Janus

=
0
m

'_\

sruary

25 March

12 April - 28 May

10

Contemporary Art Society: Purchases

Victor Willing (North Gallery)

Raymond Mason

Martin Froy
aintings, constructicns, drawings 1962-82
p S5, s g >

Tony Carter
Images of subject/object duality 1%€8-82

1.

Alive To It AZl:
an exhititicn including:
Ayres, Fullerd, Durrant, chman i

Leaursn b=

Kles2, Mzprc, Hilzon
P
£e,

s, Setﬂh, Calder, Pollock, Daviscn

Lawrencs Gowing

Lecn Vilaincour: paintings 19€3-23

Nigel Henderscn
Hezd-Lancds: Self pecrirzits and
imagined landscapes 1960-10€3

»
Summer Shcwl, selected by Jchn Roterts
Helen Chadwick, Charles Garrad, Rcoterta Grzher
Dick Jewell, Brian McCann, Aliscn Winckle

selected by Noel Forster
Eileen Fletcher
Richard

Summer Show 2,
Brian Chalkley, Julian Cooper,
James Faure Walker, Stephen Harper,
McGowan, Emrys WLllLams

The Sculpture Show

selected by Paul de Mcnchzux, Kate Blacker
ané Fenellsz Crichton

(at Serpentine) Michzel Sandle, Richard Long,
Bill Ca’be"c Pzul de Monchaux, Laura Ford,
Garth Evans, Richard Deacon

(in Kensingtor Gardens) Richard Cole,

David Nzsh, Williazm Tucker, Andy Frest
Caristire Angus, Hilzry Cartmel,

Ksvin Athertcn, Jonn Cotbd

Lecnzrd Mclond
painting, drawing, sculpture 1G€0-1CGE3

Gillizn Ayres

Antheny Caro



1985

1984
7 June - 15 July

21 July - 27 August

1 - 30 September

6 - 28 Cctcker

4 November - 2 Decemkter

8 December-20 January

2 February - 3 March

9 March - 8 April

13 April - 12 May

18 May - 23 June

29 June-4 August

10 August - 26 Aug

31 Aug - 29 September

5 October - 17 Nov

Hans Coper

Heme and Akbrcad: Recent acquisitions
for the Arts Council & British Council Collections

Problems of Picturing: and exhibition selected

by Sarah Ken

Tony Bevan, Nigel Gill, Lisa Milroy, David Learman
Amikam Toren

ss Gallervy, Matts CGallervy and Graeme
er7 at the Serpentine

Ccracle Pre
Murray Gall

David Conrearm, Bill Culbert, Chris Drury,
Ancy Goldswerthy, Teny Hayward, Joseph Kosuth,
Richard Lorg, Martin Recgers, Yoko Teraucho

Avis Newman

Roger Ackling, Alan Charlton, Douglas Cocker,
Thomas Jcoshua Cocper, James Cramb, Ian Hamilton Finlay
Hamish Fultcn, Evan Parker, Ecdca Renouf, Ulrich Riickriem

Michzel Kicner: Painting, drawing, sculpture 1959-84

»

Landscape, memory and desire

an exiibiticn selected by Rcbert Ayers and Tony Godfrev
Maria Chevska, Peter Lewis, Andrew Mansfield, Acdrian
Searle, Thérese Oulton, Michael Porter

British painting and sculpture
1950-60

Recalling the Fifties:
Selected by 3ryan Robertson

Cross-currents in Swiss Art
Selected by Richard Calvocoressi

Martin Disler, Miriam Cahn, Markus Raetz,
Jean-Frederic Schnyder, Peter Fischli & David Weiss

Alison Wilding: sculpture

and
Albert Louden: paintings

Alice Avwock and Louise Bourgeois
selected by Stuart Morgzan

Kenneth Marcin: Paintings 1974-84

The 85° Show: A selection of work by this
Year's London art college gradutss
(sponsored by Time Out magazine)

Another Countrv: Photographs of the North East o
"England by Chris Killip and Graham Smith
also

Michael Simpson:

Paintings

Land: Photographs by Fay Godwin

Richard Deacon / Richard Rogers, a collaboration
Simon Lewty: paintings (3 weeks)
Sue Arrowsmith: recent work (3 weeks following)
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